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Competition law compliance is a 2-way street 

• Companies – responsible for a compliance culture 
with respect to all laws and regulations 

• Competition/antitrust is one of many obligations 

• Companies want to comply – awareness is key 

• Non-compliance is bad business/expensive 

• Agencies – an active and dynamic approach to 
outreach can help enable compliance 

• Raising awareness is key 

• An effective investment: prevention of non-compliance 
reaps more dividends (and now) than curing non-
compliance 

• Both share the same incentives 
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But business awareness is low… 

• UK Businesses’ Understanding of Competition Law 
study - 2015 

• 77% of businesses had no or low awareness 

• 3% had high awareness 

• ICN Compliance Culture Project report - 2015 

• SMEs worldwide - low awareness of competition law 

• “Gap in competition awareness” for all companies 
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Agencies can help companies – and are! 

• Many examples by agencies of excellent outreach tools and 
dynamic approaches on compliance 

• Websites, written guidelines, compliance presentations/ 
trainings, videos, templates & review of compliance 
programs, effective program credit 

• Multi-faceted approaches and multiple contact points 

• UNCTAD here to support you too 

• ICN Benefits of Competition report - 2012 

• Businesses reported website/written AND presentations as 
most effective communication tools 

• But agencies reported that they valued presentations the 
least! 

• Partnering with the legal sector/private bar can help too 
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Lots of resources/inspiration from your fellow 
competition agencies around the world 
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An example – UK CMA multi-faceted approach to 
compliance and awareness 
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Resources handout:  
Reaching out to the private sector 

www.blplaw.com  Page 7  © Berwin Leighton Paisner 



Dynamic messaging 

• Businesses see agencies highlighting enforcement but less on 
the benefits of competition (ICN Benefits Report - 2012) 

• Competition Benefits/Positive messaging is key 

• Seek to convey messages that resonate with the business 
person and company bottom-line  

• Key benefits themes - competitive markets result in: lower 
supplier prices; better market access/entry; keeping 
competitors honest; inward investment confidence; more 
innovation; less exclusion; increased sales with healthy 
customers) 

• Competition helps you win on the merits – culture building 

• Enforcement record is a key message, but not all of it 
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Use contact/communications/advocacy on compliance as a Bridge 
between your agency and the private sector 

 

A final word… 

Hans-Wilsdorf Bridge, Geneva 
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