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STRIVING TO OVERCOME THE COVID-19 CHALLENGE
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+« The COVID-19 pandemic has generated important challenges for investment promotion agencies (IPAs)
forcing them to shift focus from routine investment promotion and facilitation towards crisis
management, notification of investors of government emergency and economic relief measures,
provision of crisis support services, and contribution to national COVID-19 business response efforts.
All this is done while agencies have closed offices, moved functions online and asked staff to work
from home.

+«» The majority of IPAs (64%) have had a rapid response to the pandemic and have taken measures to
continue to service the investor community online. Nevertheless, only 19% are taking their online
facilitator role to a new level through the provision of comprehensive online COVID-19 related content
and services for investors.
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African IPAs and low-income countries are lagging in their response, in part due to lack of resources
and experience, but also in some cases because their countries were among the last affected.
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While significant differences exist between IPAs — in terms of both timing and quality of response —
many are catching up quickly, e.g., on 31 March almost half of the agencies (49%) still had no online
reference to COVID-19 while 3 days later, on 3 April, nearly two-thirds of IPAs had an online reference.
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The post-COVID-19 era will likely bring permanent changes, including accelerated digitalization of IPA
operations, more attention to investment facilitation and aftercare, and for many a shift in target
sectors with more health, agriculture and digital industries in the mix.
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During this time of crisis, IPAs see great value in collaboration and exchange of IPA best practices
facilitated by international organizations, including UNCTAD and IPA associations.

UNCTAD will continue to monitor the impact of COVID-19 and update this
report to facilitate the exchange of best practices among IPAs.

Note: This document can be freely cited provided appropriate acknowledgement is given to UNCTAD.




e/

1. INTRODUCTION

The COVID-19 pandemic will cause a dramatic drop in foreign direct investment (FDI) flows.
Multinational enterprises (MNEs), local businesses, and investment have been severely affected with far-
reaching social and economic repercussions. Economic impact estimates and earnings revisions of the largest
MNEs suggest that downward pressures on FDI could be in the range of -30% to -40% during the period 2020-
2021,

The top 5000 MNEs have seen downward earning revisions for 2020 of 30% due to the crisis. Sectors
hardest hit include energy and basic materials industries (-208% for energy), airlines (-116%), and the
automotive industry (-47%). Other sectors that are hit by the decline in demand will be next. The pandemic is
affecting all components of FDI. Greenfield investment and expansions as well as cross-border mergers and
acquisitions are being delayed and, in some cases, may be cancelled. The crisis may also have lasting effects
on foreign investment with MNEs reshoring part of their business to make their supply chains more resilient.!

Policy responses to the COVID-19 crisis vary between countries with many implementing or planning
support measures for investors and their wider economies. Some countries are also taking measures to
protect domestic infrastructure and certain industries, particularly in the health sector. International
investment agreement negotiations may also be affected. The G20, G7 and other groupings have issued
statements in support of investment and global value chains. These developments will have a lasting influence
on future policy making.?

The support and preparedness of IPAs throughout the crisis and recovery may have a lasting effect on
their relations with investors. IPAs are on the frontline of supporting investors and the wider business
community. In the past few weeks, agencies all over the world have been changing their modus operandi,
quickly responding to the fast-changing needs of their clients and reassuring investors that they are there to
support them. Many IPAs have had to close their offices and staff are working from home. Client services have
moved online, and websites and social media have become the main platforms of communication. UNCTAD
monitored this response through a survey of 174 national IPA websites?® in the critical period between 23 March
and 3 April 2020. Section 2 includes an overview of the survey’s findings.

Actions by IPAs vary widely and there are lessons to be learned. On 7 April 2020, UNCTAD organized an
online brainstorming session with heads of national IPAs and IPA associations on COVID-19 related challenges
and early actions that IPAs have taken. Investment promotion executives shared their experiences, insights
and prospect assessments for the short and longer term. A summary of that discussion is included in section
3 of this report.

2. FIRST IPA RESPONSES TO COVID-19

Most IPAs (64%) responded rapidly to the pandemic related challenge. The UNCTAD IPA website survey
on the COVID-19 response found significant differences between the online service offerings of agencies
(figure 1). Nearly two-thirds had COVID-19 related references on their website, while 36% did not mention
COVID-19 and did not provide any information on how the IPA’s day-to-day operations were affected during
the government’s lockdown.

T UNCTAD (2020). Impact of the COVID-19 Pandemic on Global FDI and GVCs, Investment Trends Monitor, March 2020. Available here:
https://unctad.org/en/PublicationsLibrary/diaeiainf2020d3_en.pdf

2 UNCTAD (2020). Investment Policy Monitor, Issue 23, April 2020. Available here:
https://unctad.org/en/PublicationsLibrary/diaepchbinf2020d1_en.pdf

3 The websites of 186 national IPAs were surveyed during the period from 23 March to 3 April 2020. For 12 agencies, the websites
were not functioning during this period and they are not included in this analysis. Of the 174 IPAs monitored, 48 were from Africa, 32
from the Americas, 50 from the Asia and Pacific regions and 44 from Europe.


https://unctad.org/en/PublicationsLibrary/diaeiainf2020d3_en.pdf
https://unctad.org/en/PublicationsLibrary/diaeiainf2020d3_en.pdf
https://unctad.org/en/PublicationsLibrary/diaepcbinf2020d1_en.pdf
https://unctad.org/en/PublicationsLibrary/diaepcbinf2020d1_en.pdf

IPAs are quickly catching up and are developing innovative means and tools to service their clients.
While significant differences exist between how IPAs have responded during this critical time, many are
catching up quickly. On 31 March 2020, just over half of national IPAs surveyed worldwide (51%) referred to
COVID-19 on their websites. Three days later, 64% had done so and 40% had gone beyond a mere notification
of how IPA operations were affected and had provided COVID-related information relevant for investors (figure
2). In addition, by 3 April 2020, more than a dozen agencies had developed special platforms with a wide
service offering to investors. These include dedicated COVID-19 investor response lines, COVID-19 economic
updates, business continuity guides, online market intelligence tools to measure the impact of the crisis,
webinars for businesses affected, and incentives for enterprises to help fight COVID-19 by transforming
production lines to manufacture goods for the health sector (see annex 1).

Figure 1. 64 % of IPAs surveyed by UNCTAD had rapid online responses to the COVID-19 pandemic
(174 national IPA websites surveyed, 3 April 2020).
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Source: UNCTAD

Looking at different regions, European IPAs are ahead of the curve (figure 3). Four out of ten are providing
wide-ranging coverage of COVID-19 related business information, measures taken by governments to support
businesses and online services. This includes IPAs from the bigger economies as well as smaller ones. For
example, Germany Trade and Invest has developed a COVID-19 special window with information on economic
developments, updates on government measures for business and industry, and offers online seminars on
new developments like a webinar on the novel “Fast Track Program” for medical apps. The IPA of the
Principality of Andorra, Actua, has organized a series of webinars on the impact of the pandemic on strategic
sectors like sports and tourism and on ways for businesses to get access to emergency government support
measures. Invest in Estonia has created a chat box for businesses and investors, provides information on aid
packages and offers cooperation with businesses to combat COVID-19 related challenges.

In Africa, many IPAs are still struggling to move their services online and 56% have no reference to
COVID-19 on their websites. This is partly caused by the limited internal digital capacities of a number of
IPAs, but perhaps also because of the novelty of working from home. Some African regions were also affected
later by the COVID-19 pandemic than other parts of the world. At the same time, a number of African agencies
were among the first to provide COVID-19 related information on their websites and reassure clients that they
were continuing their services online, including through social media. These include the Economic
Development Board of Mauritius, the Foreign Investment Promotion Agency of Tunisia and Kenya’s Kenlnvest.




Figure 2. IPAs worldwide are reacting quickly to the pandemic
(comparison of 174 national IPA websites surveyed between 31 March and 3 April 2020).
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The Asia and Pacific regions, the first to be affected by COVID-19, show a contrasted IPA response
with both examples of best practice and a relatively large number of agencies with an inadequate
response. There are clear frontrunners, with agencies like /nvest India which created a comprehensive
Business Immunity Platform that offers a range of services, including 24/7 helplines, market reports and daily
updates on COVID-related developments, including at the state level. The Ministry of Investment of Saudi
Arabia set-up a COVID-19 Response Centre with a frequently asked questions window and an online COVID-
19 business continuity guide. The Australian agency Austrade was among the first to offer webinars for export
companies affected by the crisis. Despite several examples of good practices across the region, two-thirds of
agencies in the Asia-Pacific region have no or little COVID-19 related information on their websites.

Figure 3. Varied online response by IPAs to the COVID-19 pandemic across regions
(174 national IPA websites surveyed, 3 April 2020).
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Source: UNCTAD

North, Central and South America and the Caribbean were the last regions to be affected by the
pandemic, but many IPAs have reacted quickly and 47% have some or comprehensive coverage of
COVID-19 related information online. APEX Brazil, an agency that promotes investment and trade, has set-
up a dedicated COVID-19 platform with useful tools, including a model action plan for businesses in crisis
management, a support guide for suppliers and checklists for exporters. The Centre for Export and Investment
of the Dominican Republic also has a dedicated webpage with information on government measures to support
the economy and COVID-19 related news. The agency also provides information on specific measures that
have been taken in the country’s main export markets.
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3. IPA CHALLENGES AND ACTIONS: AN EXECUTIVE VIEW

UNCTAD brought together investment promotion executives for a high-level virtual brainstorming
session to share experiences, insights and prospect assessments amidst this unprecedented crisis.
The meeting focused on Investment Facilitation and Promotion: Challenges and Actions in Times of Pandemic
Crisis and took place on 7 April 2020. Heads of IPAs and IPA associations as well as Deputy Ministers of
Investment from over 20 countries* participated in this first webinar of a series that will be organized by
UNCTAD'’s Division on Investment and Enterprise in efforts to support the global IPA community. This section
provides a summary of the main observations raised during the brainstorming.

Main challenges raised by IPAs

IPAs are seeing a significant decrease in new investor enquiries and lead generation. This is due to the
crisis, but also to a scaling down of their outreach activities, as the resources of foreign embassies and
overseas IPA networks have been reallocated towards emergency priorities. Certain sectors have been
particularly hard-hit including aviation, travel, tourism and hospitality, consumer goods, and automobiles,
among others.

Some IPAs are struggling to redefine how their daily activities can be conducted virtually and have
difficulties in establishing a dynamic online presence. Working remotely is a challenge for IPAs operating
in regions where the culture of teleworking has not yet been well established and many do not have the
technological capacity to be able to work efficiently from home. This is particularly the case in some developing
countries.

Increased focus by IPAs on investment facilitation and aftercare requires them to keep abreast of
policy developments while at the same time understanding the evolving needs of investors. As both are
constantly evolving, and policy measures may differ at the sub-national level, ensuring reliable and up to date
information requires significant resources. In some countries, IPAs are part of national COVID-19 business
response efforts that facilitate coordination and synergies between government entities for facilitating access
to government support measures.

In the face of emergency national challenges, IPAs are being called upon to support efforts to reallocate
resources towards new priority target sectors. With shortages of medical supplies to combat the pandemic
and increasing food security concerns in many countries, IPAs are being called upon to quickly shift strategic
focus towards these sectors, including health and agribusiness.

The immediate response to the pandemic

IPAs are being proactive in finding ways to continue to service investors during these challenging
times. By and large, IPAs have reallocated resources towards helping existing investors to continue to operate
as well as ensuring that pipeline investment projects are realised. Based on the increase in the number of
queries reported by many IPAs, foreign and domestic investors are dealing with a lot of uncertainty. They
require information about a range of topics including access to government business support measures,
logistics, plant shut-downs, supply of essential goods and services and customs issues, among others. IPAs

4 UNCTAD thanks all participants in the high-level brainstorming session for their insights and observations. The following institutions
were represented during the meeting (also see annex 2): Invest Barbados (Barbados), Apex-Brasil (Brazil), Invest Chile (Chile), China
Council for International Investment Promotion, CCIIP (China), Invest Hong Kong (China), General Authority for Investment and Free
Zones, GAFI (Egypt), Ethiopian Investment Commission (Ethiopia), Centre for Facilitation of Investments, CFI (Haiti), Invest India (India),
JAMPRO (Jamaica), Japan External Trade Organization, JETRO (Japan), Kenlnvest (Kenya), Investment Development Authority of
Lebanon (Lebanon), Economic Development Board (Mauritius), Netherlands Foreign Investment Agency (Netherlands), Nigerian
Investment Promotion Commission (Nigeria), Ministry of Investment (Saudi Arabia), InvestSA (South Africa), Switzerland Global
Enterprise (Switzerland), Dubai Investment Development Agency (United Arab Emirates), Department of International Trade (United
Kingdom), Select USA (United States of America), Caribbean Association of Investment Promotion Agencies (CAIPA), World Association
of Investment Promotion Agencies (WAIPA).
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are stepping up to this demand by providing reliable and updated information online either through their
websites or social media or through dedicated communications channels, some of which are available 24/7.

IPAs are also proactively reaching out to investors to understand their needs, including through
surveys, and starting to develop digital tools for their clients. Outward investment agencies and
institutions (OlAs) are also active in seeking to better gauge the needs of their clients, many of whom require
assistance to diversify and rebuild supply chains. A better understanding of constituents’ needs by IPAs and
OlAs allows them to better tailor support measures. Digital tools including online business continuity
handbooks, crisis management action plans, virtual market intelligence platforms and information webinars
are some examples of what IPAs have started to develop as a response to the pandemic.

The policy advocacy role of some IPAs has been reinforced during the pandemic crisis. As IPAs are in
close contact with the business community, they are serving as intermediaries between investors and the
government. In some countries, they are relaying the needs of the private sector and feeding into government
response measures and policies.

IPAs and MNEs have been key players in national efforts to source equipment and materials in support
of combatting COVID-19. IPAs have been at the forefront of efforts to shift production lines of existing
investors towards health equipment and materials in support of the pandemic including hand sanitizers,
medical masks and ventilators. This has been done through incentives for enterprises to extend or temporarily
transform their production, as well as innovative partnership initiatives that promote cooperation and
innovation between stakeholders. MNEs have taken the lead in a number of countries by shifting production
towards essential products for COVID-19 containment.

Preparing for the post-pandemic “new normal”

While overwhelmed with investor needs and a situation that is still fluid, some IPAs are starting to plan
for the post-pandemic period. IPAs are preparing themselves to be able to keep up with the accelerated
digital transformation that the pandemic has reinforced by launching innovation and digital partnership
programmes and investing in digital capacity building. Others are beginning to analyze what the needs of
investors will be during the post-pandemic recovery, re-evaluating core activities, including major investment
forums.

IPAs are reviewing their value propositions and target sectors for investment. Certain sectors may
become more strategic not only because the pandemic has reinforced some trends such as digitalization but
also because it has surfaced countries’ weaknesses and the need to be more prepared for future similar crises.
There has been a marked surge in some sectors that may be key in the post-pandemic period such as e-
commerce and digital health, among others. The pandemic has also brought to light the need for strengthened
cross-border cooperation in sectors including health, the environment and research and development. In line
with this, IPAs’ strategies may also need to evolve and be aligned with broader efforts to promote international
cooperation in these sectors.

IPAs share some common concerns, including increased protectionism, restrictive investment
measures by countries and intensified competition for FDI. In addition, there are worries that if many
small and medium-sized enterprises fail during or after the pandemic, MNEs will have a limited pool of local
suppliers and partners, and this will have an impact on the attractiveness of certain locations. There is also
uncertainty with regards to what a post pandemic global investment climate will look like and how
development-related sectors and the Sustainable Development Goals will be impacted.

Going forward, IPAs stress the importance of collaboration, and global exchange of best practices and
experiences. They call for the international community and organizations such as UNCTAD, the World
Association of Investment Promotion Agencies (WAIPA), the Caribbean Association of Investment Promotion
Agencies (CAIPA) and others to facilitate information exchange on best practices, cooperation, dialogue and
partnerships for investment facilitation and promotion.
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Annex 1. Selection of innovative and proactive measures taken by IPAs in response to the COVID-19
outbreak.

Country

Andorra

Description of measure

The IPA, Actua, has organized a series of webinars on the impact of the pandemic
on strategic sectors of the country, including sports and sports tourism. It also
organizes facilitation webinars to support businesses affected by COVID-19 to
get access to government support measures and on enhancing their digital
performance.

Source

www.actua.ad

Australia

As part of “Team Australia”, the country’s IPA Austrade is working closely with
the network of government departments to help Australian businesses overcome
COVID-19 related challenges. Austrade’s website contains detailed information
about support measures for business as well as market insight analysis. The IPA
has organized a series of targeted webinars, including on the impact of the
Coronavirus in Australia and China, as well as consequences on specific sectors
such as health and mining.

www.austrade.gov.au

Austria

ABA Invest in Austria has a dedicated section which provides regular updates on
COVID-19 news that are relevant for the business community and investors. It
includes explanations of measures taken by the Government, including “Short-
time work”. Online events have also been organized by the IPA, such as “Online
Corporate Day” and “Business Breakfast Virtual Conference” offering free
investment consulting services for foreign companies and private investors.

https://investinaustria
.at/

Brazil

APEX is Brazil's trade and investment promotion agency. It has developed a
comprehensive platform with tools to support exporters and investors. For
example, it developed an online market intelligence tool that provides economic
and trade updates by sector and has organized a special webinar to familiarize
users with it. Other useful tools include a model action plan for businesses in
crisis management, a support guide for suppliers and checklists for exporters.

https://portal.apexbra
sil.com.br/

Dominican
Republic

The Centre for Export and Investment of the Dominican Republic, CEI-RD, has a
dedicated webpage with summary documents on government measures to
support the economy and latest news. The agency has produced documents to
facilitate information exchange with the business community and exporters in
particular, including on specific measures that have been taken in the country’s
main export partner countries.

www.ceird.gob.do

Estonia

An emergency situation chat box can be found on the website of Estonia’s IPA,
Invest in Estonia. The IPA also posts regular news updates on the pandemic that
are relevant for the investor community and has planned online events through
social media including a “Facebook Live Q&A on fresh startups to tackle the
crisis”.

www.investinestonia.
com

Germany

Germany Trade and Invest has developed a special website ensuring the
investment community that it will “continue to provide its full portfolio of virtual
services during the current crisis.” The website provides regular information
updates as well as industry-specific developments. For example, a recent
webinar was held on “Digital Health in Germany” which provided insights about
the latest regulatory changes and the novel Fast Track Program for medical apps
as the demand for digital solutions in the German health care system continues
to grow steadily.

https://www.gtai.de/q
tai-en/invest/

India

The “Business Immunity Platform” is a comprehensive portal devoted to COVID-
19 related news and tools targeted at the investment community and developed
by India’s IPA, Invest India. Its CEO communicates a “United against COVID-19”
video message. The platform hosts dedicated communication lines for COVID-

www.investindia.gov.
in
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related investor queries, a COVID-19 dashboard, a portal monitoring the number
and nature of queries received by the IPA, and analysis by /nvest India experts
and market reports. The IPA has created dedicated outreach teams including a
“business reconstruction team”, “stakeholder outreach team” and “supplier
outreach team” and organizes targeted webinars and information sessions for
each target group.

Italy The CEO of Italy’s IPA, Invitalia, is the commissioner of the national COVID-19 | www.invitalia.it
response, coordinating containment measures for the pandemic. The IPA’s
website has news updates and hosts live streaming of official press conferences
related to COVID-19. The IPA is also responsible for managing the
#Curaitalialncentivi initiative which grants incentives to companies to
temporarily transform or extend their production towards medical and personal
protection equipment and devices to fight the pandemic. Requests for incentives
are all submitted through /nvitalia’s online platform.

Kazakhstan The website of the IPA, Kazakh Invest, has an emergency situation section where | www.invest.gov.kz
updates on measures and news related to COVID-19 are provided. Service
support for investors as well as consultation on investment activities are provided
24/7 by the IPA through a dedicated telephone number and online consultation
request form.

Malta Besides a dedicated phone number and email to respond to COVID-19 queries, | https//:www.maltaent
Malta’s IPA, Malta Enterprise, has a special webpage which provides information | erprise.com

for investors and enterprises on government support measures such as the
“COVID-wage supplement”, deferral of taxes option, quarantine leave and other
liquidity measures. The measures are well explained online, links are included
to relevant government agencies in charge of them and all application forms are
directly available online.

Mauritius The website of the Economic Development Board of Mauritius provides | http://www.edbmauri
comprehensive and updated information about measures taken by the | tius.org/
Government to support businesses and facilitate investment, including the
country’s wage support scheme and contact information for import permits and
clearances. It also has online application forms for government support to
enterprises affected by COVID-19. The site also features the Business Support
Plan of the Ministry of Finance, Economic Planning and Development.

Netherlands The Netherlands Foreign Investment Agency has elaborated, up-to-date | hitps://investinhollan
information and guidance on COVID-19 for businesses in the Netherlands | d.com/

available through its website. It provides an overview of the key programmes
and resources that provide support to the investment and business community
during the crisis, including a roadmap for business which guides companies
through Dutch national organizations that can provide information and advice.

Saudi Arabia | The Ministry of Investment of the Kingdom of Saudi Arabia has established a | www.misa.gov.sa/en/
COVID-19 Response Centre. Its website also hosts a “Business Continuity”
section which aims to support investors during the pandemic. It includes
information about initiatives and services introduced by the government to
support businesses as well as a business continuity guidebook and list of
frequently asked questions for investors.

Switzerland Switzerland Global Enterprise has developed a special website “COVID-19 | www.s-ge.com
Information for SMEs.” It has extensive information about financial support for
businesses, logistics and health as well as a section devoted to common legal
questions and useful strategic resources. A chat box is available which states
that the agency’s internationalization experts “are at your side during these
uncertain times.”

Source: UNCTAD
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Annex 2. Programme of UNCTAD’s High-level Brainstorming on Investment Facilitation and
Promotion: Challenges and Actions in Times of Pandemic Crisis. Webinar, 7 April 2020.

Tuesday, 7 April 2020 | Webinar 15:00 (Geneva time)
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UNITED NATIONS

UNCTAD High-level Brainstorming on

Investment Facilitation and Promotion:
Challenges and Actions in Times

of Pandemic Crisis

UNCTAD is working with partners to analyze
the impact of the global pandemic crisis
on investment to support stakeholders in
investment promotion and facilitation. It
is closely monitoring how investment and
multinational enterprises (MNEs) operations
are being affected, as well as tracking policy ) . ) ) .
. The meeting will be held in a brainstorming
responses by governments and investment
) : mode under Chatham House Rules, and
promotion agencies (IPAs). As part of these .
convene only heads of IPAs from different

efforts, the high-level webinar is looking ) ; o
regions. It intends to identify challenges,

at the important role that IPAs are playing - ]

. - . . X opportunities and best practices, and chart the

in servicing their business community and )

investors way forward. The outcome of this exchange,
’ together with UNCTAD's research work, will

form a practical advisory report for the global

IPA community to combat the pandemic crisis.

The webinar will be the first of a series
that UNCTAD Investment and Enterprise
Division plans to organize on topics related
to investment in times of a global pandemic
crisis. Specifically, this high-level webinar will
focus on the following questions:

Background documents:

+  How is the COVID-19 pandemic affecting * Investment Policy Monitor April2
FDI flows to and MNEs operations in your
country?
+ What are the challenges for your IPA’s or
ministry’s operations, and what concrete
measures are you taking to promote,
facilitate and retain FDI?
+  What longer term strategies are you
planning for in the post-pandemic era?
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15:00-15:10 Welcome and UNCTAD presentation on global FDI prospects in times of
pandemic crisis
Mr. James Zhan, Director, Investment and Enterprise Division, UNCTAD

15:10-15:15 Preliminary findings of UNCTAD survey on IPAs’ response to COVID-19
Mr. Paul Wessendorp, Chief, Investment Promotion Section, Investment and Enterprise
Division, UNCTAD

15:15-15.20 Briefing on G20’s response to COVID-19 in the areas of trade and investment
Mr. Ayedh Al Otaibi, Deputy Minister for the Investment Climate, and Head of the Saudi

Arabian Delegation for the G20 Trade and Investment work stream

15:20-16:50 Interventions by Investment Promotion Executives

Mr. Bostjan Skalar, CEO, WAIPA

+ Ms. Tessa Jacques, Director General, CFI Haiti & President of CAIPA

Mr. Fahad Algergawi, CEO, Dubai Investment Development Agency & President of WAIPA
Mr. Patrik Wermelinger, Head Investment Promotion, Switzerland Global Enterprise
Mr. Khaled Tash, Deputy Minister, Ministry of Investment, Saudi Arabia

+ Ms. Li Shaojun, Secretary General, CCIIP, China

+ Mr. Deepak Bagla, Managing Director & CEQ, Invest India

+ Ms. Mio Kawada, Director-General, Invest Japan Department, JETRO

- Ms. Ola Elkobrosy, Vice CEO, General Authority for Investment and Free Zones, Egypt
+ Mr. Moses lkiara, Managing Director, Keninvest, Kenya

+ Mr. Sergio Segovia, President, APEX Brazil

« Mr. Anuj Mathew, Head Investment Promotion, Department of International Trade, UK
+ Ms. Elizabeth Schaefer, Director, Select USA, U.S. Department of Commerce

« Ms. Yewande Sadiku, CEO, Nigerian Investment Promotion Commission

+ Mr. Jeroen Nijland, Commissioner, Netherlands Foreign Investment Agency

« Mr. Sadick Jaffer, Chief Director, Invest South Africa, Department of Trade and Industry
+ Ms. Diane Edwards, President, JAMPRO, Jamaica

+ Mr. Temesgen Tilahun, Deputy Commissioner, Ethiopia Investment Commission

» Mr. Ken Poonoosamy, Ag. CEO, Economic Development Board, Mauritius

« Mr. Cristian Rodriguez, Director, InvestChile

+ Ms. Kaye Brathwaite, CEO, Invest Barbados

+ Mr. Andrew Davis, Head Invest Hong Kong London Office

« Mr. Mazen Soueid, Chairman, Investment Development Authority of Lebanon

16:50-17:10 Dialogue among participants moderated by Mr. James Zhan

17:10-17:15 Concluding remarks by Mr. James Zhan
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