
UNCTAD /CAMS Workshop for Dates Farmers and 
Stakeholders 

March 19 - 21, 2018, Sultan Qaboos University, Muscat

Increasing Omani Dates Export Value: 
Tariffs, Non- tariff Measures, Certification and Labeling options

Mr. Malick KANE
Trade, Environment, Sustainable Development and Climate Change Branch

UNCTAD



Presentation outline

1. Tariffs and their impact on date exports

2. Non-tariff measures: Key market requirements

3. Relevant market trends in the area of Voluntary 
Sustainability Standards

4. Organic and fair trade certification

5. Possible options for Oman



1. Tariffs and their impact on date exports

• Tariffs Definition: "Customs duties on merchandise imports are called tariffs. 
Tariffs give a price advantage to locally-produced goods over similar goods 
which are imported, and they raise revenues for governments." (WTO) 
Tariffs = monetary market access requirement

• Oman is a member of the World Trade Organisation since 2009  Trading 
partners apply Most-Favoured-Nation (MFN) tariffs to Omani products

• Only free trade agreements and GSP allow for a more preferencial treatment



1. Tariffs and their impact on date exports
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1. Tariffs and their impact on date exports
Comparing major producers and exporters shows that some countries specialize 
in exporting while other focus on supplying their domestic market 

Date production in tonnes

2'015 2'016

Egypt 1'684'917 1'694'813

Iran 1'050'000 1'065'704

Algeria 990'377 1'029'596

Saudi 
Arabia 891'683 964'536

Iraq 602'348 615'211

UAE 587'542 671'891

Pakistan 467'756 494'601

Sudan 439'100 439'120

Oman 344'690 348'642

Tunisia 223'000 241'000

Libya 171'720 173'546

Date exports in USD millions

2015 2016

Tunisia 227 227

Israel 139 142

Saudi 
Arabia 130 -

UAE 100 97

Pakistan 83 103

USA 50 53

Algeria 35 38

France 34 38

Egypt 33 41

Oman 12 13

Occ.Pal.Terr 12 15



1. Tariffs and their impact on date exports

Preferencial Tariffs

EU: Algeria, Israel, Jordan, 
Morocco, OPT, Tunisia, Turkey, 
Egypt (100% exemption) 

USA: Israel, Jordan, Morocco 
(100% exemption) and Oman 
(50% duty free import and 
average rate of 9.93 in 2017 

Morocco: Arab League members 
+ FTA with UAE

Reporter Year

MFN Applied Tariff

Minimum 
AV Duty

Maximum 
AV Duty

Duty Free 
TL (%)

European Union 2017 7.7 7.7 0.0

India 2016 20 30 0.0

Indonesia 2016 5 5 0.0

Malaysia 2016 0 0 100.0

Morocco 2017 40 40 0.0

Turkey 2015 25 25 0.0

United Arab Emirates 2015 0 0 100.0

United States of America 2017 29.8 29.8 0.0



1. Tariffs and their impact on date exports

• Less favorable access to EU and US

• Same access conditions in UAE, Morocco, 

« Generally, it is how dates are produced, harvested, sorted, graded, processed, 
packaged and transported that determines their final market price and hence value. 
In other words, it is the efficiency, safety and quality management of date 
marketing channels that ultimately determine the final market value of the dates. »

Msafiri Daudi Mbaga; Date Marketing; in Dates: Production, Processing, Food, and 
Medicinal Values (2012)



2. Non-tariff measures: Key market requirements
• As opposed to Tariffs, Non Tariff Measures (NTMs) determine the access to 
export markets based on technical, not monetary, requirements

• Both Regulatory (public) and Voluntary (private) product and process 
requirements play a major role in shaping the ability of economic actors to access 
international markets Non compliance may result in trade losses.

• Mandatory requirements include Sanitary and Phytosanitary Standards and 
Technical Barriers to Trade (TBT) which are part of the WTO agreements

• SPS and TBT standards prevent import of non complying products. They relate 
to:

• Safety, health and environment (SPS and TBT)
• Labeling (TBT)
• Packaging (TBT) 



2. Non-tariff measures: Key market requirements
SPS  To protect humans, animals or plants from disease or disease causing 
substance and organisms (strong food safety implications)

Types of of TBTs (source WTO) 



2. Non-tariff measures: Key market requirements

Example of specific requirements for the date sector (apply to dates 
intended for direct consumption)

• Global Standard; Codex Alimentarius Standard for Dates (CODEX STAN 
143-1985) sets the minimum requirements for date producers 

• EU requirements (complementary to the Codex Alimentarius); General 
Marketing Standards for Fruit & Vegetables according to Commission 
Implementing Regulation (EU) No. 543/2011 + UNECE Standards for Dry 
and Dried Produce (UNECE Standard DDP-08) specifically applicable to 
dried dates



2. Non-tariff measures: Key market requirements
Exemple of specific requirements for the date sector

Codex Alimentarius Standard for Dates (CODEX STAN 143-1985)

• Quality requirements  Moisture content (max 26-30%), Minimum 
size (4 g), Mineral impurties (max 1 g/kg)

• Definition and allowance of defects (blemishes, unripped dates, dirt, 
insects and mittes damage, decay)  Max 1% to 7% depending on 
the type of defect (ex. 1% for decay) 

• Food additives (Glycerol and Sorbitol) and Labelling (essencially 
name of the food)

EU requirement (UNECE Standard DDP-08)

• Free from blemishes affecting an area > 7 mm in diameter
• Free of unripped fruit
• Labeling provisions (List of ingredients, Ingredients or processing aids 

causing allergies or intolerances, Name and address of business, 
Nutrition information)



2. Non-tariff measures: Key market requirements
Example of EU compliant Labeling



3. Relevant market trends in the area of Voluntary 
Sustainability Standards (VSS)

VSS: voluntary schemes which guide agricultural production towards better 
practices in exchange for a seal or certification of standard-compliant production. 
(from ITC, the state of sustainable markets 2017)

Market trends for VSS:
• Market for sustainable agricultural products, certified with internationally 

recognized standards, are growing faster than markets for conventional 
products. 

• Still only cover a fraction of total agricultural production: Ex. Organic, less than 
1.1% of total agricultural land in 2015

• Major importance in some sectors ex. 16% world cocoa area is certified or 
25% for coffee (can even become a condition to enter some markets)



4. Organic and fair trade certification
"Organic Agriculture is a production system that sustains the health of soils, 
ecosystems and people. It relies on ecological processes, biodiversity and cycles 
adapted to local conditions, rather than the use of inputs with adverse effects" 
(IFOAM)

Health: Sustain and enhance the health of ecosystems and (…) human beings. 
 It should avoid the use of fertilizers, pesticides, animal drugs and food 
additives that may have adverse health effects. (IFOAM)

On international market, organic production requires a third party certification



4. Organic and fair trade certification

Source FiBL and IFOAM 

- Share of organic sales: USA: 47% Germany 11%, France 7%, China 6%, 
Canada and UK 4% (8 countries total 85% of reported sales) 

- In Germany, retail prices for organic Deglet Nour dates are around €1.00 to 
€1.40 per 100 grams. Non-organic, unpitted Deglet Nour dates are also sold in 
discount supermarkets for prices as low as €0.35 per 100 grams. (CBI)



4. Organic and fair trade certification



4. Organic and fair trade certification



4. Organic and fair trade certification
• Available data indicate a limited development of organic production (and sales?) in 
Oman and in the date sector in general



4. Organic and fair trade certification

Source FiBL and IFOAM



4. Organic and fair trade certification

- Fair trade certification (how it works and its relevance for the date sector)

• Global sales of Fairtrade products in 2016: €7.88 billion (2016) 

• Estimated premius 2016 : €150 million paid to 1.6 million farmers and workers 
(sustainability or training initiatives, community education or health resources…)

• Major markets (monitored) EU, US, Canada, South Africa, Australia, Japan

(Source FairTrade International)



5. Possible options for Oman
• Preparing and adopting a comprehensive export strategy for dates

• Seek to reduce tariffs on Omani dates in UE and USA

• Ensure full compatibility between domestic standards and targeted export 
markets’ standards

• Develop the organic market 
• Creating or strengthening a national organic agriculture coordinating 

institution
• Adopting national organic agriculture regulations
• Link farmers to markets (contractual agriculture) and support 

certification and transition to OA
• Strengthen domestic market



Thank You
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