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BRICK AND MORTAR AND B2C E-COMMERCE CHANNEL COVERAGE

Retailing

Store-Based Retailing Non-Store Retailing

Grocery Retailers Direct Selling

Non-Grocery Specialists Homeshopping
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HELPING CLIENTS UNDERSTAND THE B2C E-COMMERCE LANDSCAPE

‘ Consumers Profile

Digital Infrastructure

‘ Regulatory Framework

Payment and Technology

’ Logistics Environment
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B2C E-COMMERCE GLOBAL PICTURE

Historic Growth of Retail Sales - 2011 - 2017 %
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THE TOP 10 EMERGING B2C E-COMMERCE COUNTRIES

Forecast Growth of Retail Sales 2017-2022 %

Russia
Brazil
China
Poland
Argentina
Mexico
India
Indonesia

Turkey

Colombia
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I
INDONESIA UNDER THE SPOTLIGHT

Internet Retailing: Putting Indonesia in a Regional Context Indonesia: Internet Retailing Breakdown 2017 and % CAGR
2012-2017 2012-2017
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THE PILLARS TO INDONESIA’S TRIPLE DIGIT FORECAST GROWTH

Consumer
Profile

Mobile First
Tech-Savvy

Confidence
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Infrastructure
& Regulations

E-Commerce plan
Mobility network

Banking services
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Payment &
Technology

E-wallet
Going Cashless

Digital Lending

isi ulang

Retail
Landscape

Social Media
Competition

Mobile Apps
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THE NEXT FRONTIER B2C E-COMMERCE COUNTRIES

Forecast Growth of Retail Sales 2017-2022 %

Myanmar
Malaysia
Uzbekistan
Sri Lanka
Azerbaijan
Vietnam
Lebanon
Kuwait
Algeria

Pakistan
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Thank You

Ruth Bysshe, Senior Public Sector Advisor

224 ruth.bysshe@euromonitor.com
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