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() Nigeria .

Populous 185 Million +50% under 20 Idelilgle
Population Population
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The Sub-Sahara African digital eco-system (1)

- Hundreds of millions of young, aspiring, mobile internet users in
Africa - with still relatively low economic means.

- Internet and social media usage rates are continuing to grow rapidly
with the proliferation of cheap smart phones and reducing mobile data
rates T sophisticated use of mobile, video etc. en masse.

- Users are open to online opportunities to cover basic needs 1T of
communication, information and non-physical trade, and desires
I of entertainment and connection.

- They are still much less inclined to physical eCommerce, as the
underlying infrastructure does not support large-scale local uptake.



The Sub-Sahara African digital eco-system (2)

Corporates are now thriving to move online and digitize. They lack
behind in sophistication of data, availability of technology and
tracking on the one hand, but naturally embrace the newest, natural
forms of digital advertisement and other forms of digitization.

Primarily strategic Chinese and early-stage American investors are
dominating the current VC scene in Africa, but newly-raised Africa-
focused European technology funds are showcasing a growing
European interest.

However, overall too little funding is present in the eco-systems
to embrace all opportunities and foster more digital entrepreneurship.
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What we see as crucial for SSA countries to
embrace (1)

- Active learning from other markets that have established thriving

Internet eco-systems and forward-looking corporates is crucial.
A What have other countries done to attract high-growth technology
companies and made them thrive?

- With best practices in place, different markets have unique
opportunities i embrace them!
A For example, how can digital use a large single market economy or a

well-positioned regional hub?



What we see as crucial for SSA countries to
embrace (2)

- Entrepreneurship is difficult enough. It should be easy to start a
company; operate it in the legal and regulatory environment and

get it funded.
A What are the basic needs for entrepreneurs & corporates and how

can they be facilitated?

International investors will be crucial both from a financial as well as
from a knowledge-transfer perspective to boost the digital

economy in SSA
A Investors should be deliberately attracted to invest in SSA.
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