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|. The National and Regional Implementation of the Uried Nations
Guidelines for Consumer Protection

A. Reinforcement of Functions to Provide Consumerriformation

1. For providing diverse consumer information on prduthe Korea Fair Trade
Commission (hereinafter referred to as “KFTC”) aldrea Consumer Agency
(hereinafter referred to as “KCA”) operate the imipaot information disclosure
system, which obliges business operators to inclinmfi@mation essential for
consumers’ decision-making for labeling or advergsand also operates the
Smart Consumer (www.smartconsumer.go.kr) which idess product
comparison information and consumer evaluationrinégion, as a component of
proactive policies for provision of consumer infa@tion.



In addition, the KFTC constantly oversees and @bsré¢he misconduct of
business operators in labeling and advertising. 2015, the KFTC
administered corrective actions, warnings or excggdor 151 instances of
unjust labeling and advertising and also imposedsfifor negligence on 29
instances that violated the duty to disclose imgrdgrinformation.

To assist consumers with rational purchasing clspitee KFTC and KCA
have been providing consumer information servioethé public since 2012.
The Smart Consumers is mainly comprised of thréegeaies: 1) comparison
and Sympathy’ which provides comparative informat@bout prices and
qguality of diverse products in real time, 2) ‘comsr Tok Tok’ which
provides product information based on the evalaatibconsumers who have
actually used the products, 3) ‘Safety and Reacddirmation’ which provides
integrated recall information, by items, by eacimistry.

Also, the KCA runs T-price website and mobile apgiion to provide price
comparison information on necessities in variousrkets, such as
supermarket, mall, on-line shopping, etc.

. The KFTC has made a great effort to correct and/gmeunjust labelling and
advertising. It investigated and imposed sanctitorsmatters interlinked with the
daily lives of the general public to which consungury was caused by unjust
labeling and advertising in 2015. In addition, tRETC proactively prevented
unjust labeling and advertising by issuing consunmgury alerts for areas in
which consumer injury was likely to be caused.

Sanctions for concealment of the fact of compeasator posting articles introducing or
recommending products in blogs

Sanctions for false or exaggerated advertising afiufactures of electrical installations for
industrial use

Sanctions for concealment of the collection andvision of personal information in gift
events

Sanctions for false or exaggerated advertisingofroercial real estate companies
Sanctions for false, exaggerated or fraudulent ridigg of cosmetics importers and sellers

Issuance of consumer injury alerts by examinin@sréeforehand, where which consumer
injury was likely to occur

In 2016, the KFTC began the ‘Happy Dream Open CaweslPortal’ service, via
a website or mobile app, so as to support all ghaseconsumption life from
providing product and hazard information to consuradress.

It is a public-customized service that providesalleand hazard information
with the citizen in real time by integrating theatered information related to
consumer issues in government, public and privagarozations. And it
helps consumers relatively easily relieve consudamnage by providing a
window for damage relief and dispute mediation. €oners can check the
similar consumer problem cases through the pon@dishow the related cases,
laws or regulations. And consumers can request damelief or dispute
mediation by submitting a request.



B. Promotion of Consumer Education

4. The KFTC and KCA have tried to develop consumercation materials and
supplementary teaching techniques.

- In order to carry out consumer education systermldfi@and effectively, the
KFTC made it a three dimensional education by usisgal study materials
along with document-centered study materials.

- The KFTC proactively created teaching materialsictvlincluded measures
for injury prevention and injury compensation thare necessary for every
educated group and also reflected detailed casaguny concerning highly
interested items by educated group to promote éhgfuiness of education

contents.

<Table> Major points of teaching materials by ededayroup

Educated groups

Elderly persons

Domestic
engineers

Persons with
disabilities

Children

Married
immigrants

Major points of teaching materials
Goods and services mostly used by the elderly asbsc of injury
(dietary supplements, medical instruments for haises funeral services
and public relations centers)
Application withdrawal periods, application withdral methods,
contents certification postal services and methafdssing counselling
centers (1372)
Methods to respond to phone scams, and the necesfsipersonal
information and methods of post-management
Banking services in which domestic engineers haffewties in using
and cases of injury (savings and installment savirigsurance, credit
cards and loan business)
Explanations on e-commerce transactions
Application withdrawal periods, application withdral methods,
contents certification postal services, and methafdasing counselling
centers (1372)
Bank fraud and methods of protection of persorfarimation
Explanation of cases of injury concerning diverséedommunication
services
Application withdrawal periods, application withdral methods,
contents certification postal services, and methafdasing counselling
centers (1372)
Methods to respond to phone scams and the neceskipersonal
information and methods of post-management
Role of consumers and understanding of a marketauoyp
Rational consumption (good consumption) and irretioconsumption
(bad consumption), and green consumption
Prior prevention of consumer injury and ex posttdasolution, and
consumers’ rights and responsibilities
Market role-play with mom
Experiencing right methods of managing pocket money
Explanation of services in which marriage-based ignamts have
difficulties in use (savings and installment saegingising financial
institutions, methods of using credit cards, etc.)
Application withdrawal periods, application withdral methods,
contents certification postal services, and methafdasing counselling
centers (1372)
Bank fraud and methods of protection of persorfarimation



- Financial services and telecommunication servicecessary for
consumers (matters to pay attention to when sufiegrito insurance
policies, management of credit information and akeredit cards, and
use of telecommunication services)

North Korean - Matters to pay attention to when using e-commeaesgactions
refugees (adults) - application withdrawal periods, application withdral methods,
contents certification postal services, and methafdasing counselling
centers (1372)
- Bank fraud and methods of protection of personfakination
- Matters to pay attention to when using telecommation services and

North Korean on-line mobile games
refugees Matters to pay attention to when making e-comméaesactions

Application withdrawal periods, application withéral methods,
contents certification postal services, and methafdasing counselling

(adolescents) centers (1372)
- Bank fraud and methods of protection of personfakrimation

5. The KFTC and KCA have carried out training of cansu education lecturers
annually.

- To foster specialized lecturers to educate conssiatethe site and to enhance
capabilities, the KFTC and KCA conducted prelimjnaeducation for
specialized lecturers belonging to consumer orgsiods or institutions.

- The preliminary education for children’s campsdocially vulnerable groups
was conducted with the participation of mentor rmstors, education
assistants, along with specialized lecturers. Th#ucation on the
characteristics of children of socially vulnerabl®ups, relationship creation
methods, etc. was given as well as consumer educatihich resulted in a
high degree of satisfaction of camp participantdhwiducation assistants and
lecturers.

- The KFTC and KCA provide education to public offils of local
governments by teaching about enforcement of ctooreof illegal conduct
occurred in transactions of special-type sales, seooer-related legal
frameworks, etc.

6. The KFTC has administered educational workshopotadly vulnerable groups
every year, such as children, elderly persons, btiga persons, married
immigrants, and North Korean refugees.

- In 2016, the KCA conducted 193 educational traising workshop to about
24,000 consumers of socially vulnerable groups.

7. In addition, in 2016, the KCA and KFTC launched ampaign to educate and
sway consumers against the no-show for reservatioappointments, a pervasive
phenomenon in Korea. As part of the campaign, thage a 90-second video to
reduce no-show and diffuse responsible consuméureulwhich distributed via
websites of local governments, universities, ad et

C. Securing Consumer Safety



8. In 2016, the KCA and KATS (Korean Agency for Teclogy and Standard)
conducted a ‘Blind Cord Safety Campaign’ to raisei@ness of the potential
dangers of looped cords among families with chiidve kids.

9. The KCA conducts various safety tests to strengtien prevention of safety
accidents. In 2016, the KCA focused on testing theabhzards of household
chemical products (i.e. spray type sunblock, tattosmetics, wet baby wipes),
children play equipment, operation of multi-useilfgc and its service (i.e.
elevator, rental car, drive-thru, kindergarten,smg home), and food. Based on
the testing information, the KCA made adequate manendations or notices on
improving consumers’ safety.

- Also, the KCA conducted surveys on safety of outdetsure activities, such
as water-related leisure activities, horse ridiet;, and proposed safety
guidelines to enhance safety in outdoor leisurwities in 2016.

10.The KCA (Consumer Safety Center) collects diverseahdous information
through consumer safety centers (1372), fire statibospitals, etc. Based on such
information, necessary measures against relevasindss operators, such as
recommendation of correction and notification tompetent administrative
agencies, were taken. 538 measures were takemfardous information in 2015,
such as recommendation of correction to businessatqrs and the provision of
consumer information.

- In addition, the KFTC provides various safety arakdrd information (i.e,
vehicles, household products, foods) by integratirigrmation provided by
each ministry and agency through ‘Happy Dream Gpensumer Portal’ and
the ‘Safety and Hazard Information’ section withtime Smart Consumer
portal

11.In order to address the consumer safety matteasereto food and products, the
KCA conducts real-time monitoring via the Consurmgury Surveillance System
(CISS)

- The KCA continues to cooperate with other governmagencies for
reinforcing the function of consumer injury sunlailce. In 2016, the KCA
provided various hazard information to consumars;anjunction with other
government agencies including Ministry of Publiaf@y and Security
(rescue emergency information), Korean Agency foechinology and
Standard (defective product information), Korea nBgortation Safety
Authority (information of vehicle safety defectgnd etc. The Number of
hazard information gathered increased by 272.92016, compared to 2015
[48,878 (as of august 2015} 182,254 (as of august 2016)].

- In addition, the KCA has tried to strengthen a rtammg system of hazard-
related information by activating consumers’ dirgeports through the
operation of Consumer Safety Monitor Agent and recapps.

12.The KFTC establishes comprehensive plans for coasyolicy covering overall
consumer policies including consumer safety evesgry The action plan for



consumer safety for 2017 includes ‘inspection afistoner safety in multi-use
facilities,” ‘reinforcement of safety standards agduication in the area of services,
‘reinforcement of safety testing, communicationma, origin marking (labeling)
on foods and medicine,” ‘reinforcement of safetynagement system based on
the utilization of defective and hazardous inforimratsystem,” ‘improvement of
food management systems in schools and childremf aic., as the main
programs for ensuring consumer safety.

D. Acts and Institution on the Consumer Protection

13.

O

There are already existing acts on the consuméegiron under the KFTC th
the Framework Act on Consumers, the Act on Fairelialg and Advertising, the
Act on Door-to-Door Sales, the Act on Installmenafisactions, the Act on the
Consumer Protection in Electronic Commerce, thedicthe Regulation of
Terms and Conditions, Etc.

The Act on Door-to-Door Sales

Regarding protection of rights and interests ofstwners in Special-Type Sales,
the KFTC has continued to investigate and corfeggal conduct in special-type
sales, such as multi-level sales and door-to-doalespersons. Consumer
complaints were prevalent for false information adelay or rejection of

application cancellation by door-to-door sales taldmarketing companies that
were selling language teaching materials, resomnbegships, etc. The KFTC
investigated the relevant companies and took ctiwveecmeasures, such as
accusation and imposition of fines, to alleviatestomer injury in the early stages
and prevent any additional injury.

- To enable the consumers to make a transactionebfyimg information on
special type sales business operators, the KFT&éagetl major information
about the business operators. The KFTC constagitases information, such
as trade name, address, telephone number, suspeaidioisiness or closure
of business, etc. of multi-level sales businessaipes, sponsored door-to-
door sales business operators, door-to-door salemdss operators and
telemarketing business operators through the websit the KFTC.
Information special-type business operators carebd at any time through
the section of release of business operator’s nmition and the section of
business registration status in the homepage dfHTeC.

- The KFTC has been promoting various activities pablic relations and
education to prevent consumer injury in speciaktygales, annually. To
prevent injury suffered by the elderly in specigld¢ sales, the KFTC has
distributed posters containing tips, etc. to prévejury in special-type sales
to 63,000 senior citizen centers, lifelong educatewlleges, and assisted
living facilities for senior citizens nationwidena placed advertisements in
senior citizens’ journals.

The Act on Installment Transactions



14.The KFTC has begun to be regulated by the Acténfolhm of prepaid installment
transactions since 1992.

- Through the complete amendment of the Act in 2@d0eral services have
been regulated by the act. The funeral servicerepeesentative example of
installment transactions where prepayments fromswoers was received
with the provision of services occurring later gondvide services later. Such
a service using ways of prepaid transactions hagasively high possibility
of causing consumer damages due to closure, bawckrigic. of business and
moral hazard, compared to general transactions.

- In addition, the KFTC has tried to reduce consum@mages caused by
reckless establishment of funeral service providerd unfair conduct of
funeral service providers by reinforcing requiremseffor registration of
funeral service providers and provision of sigrfit information of funeral
service provides to make an informed and ratiopalgions of consumers

(O The Act on the Consumer Protection in Electroniecn@eerce

15.As consumer issues constantly increase along wghgrowth of E-commerce
transactions, the KFTC has made a great effort dificient protection of
consumers to cope with the recent changes in E-ayoemtransactions for
reinforcement of consumer protection in E-Commdraasactions.

- The Korea government enacted the Act on the ConsuPnetection in
Electronic Commerce in 2002, in an effort to reéi@monsumer damages from
greatly increasing issues emerging in the E-comengrdustry.

One of the most notable provisions of the Act isidde 17 which addresses
the issue of contract termination or cooling offipe. This provision enables
e-consumers to terminate their online orders (emtd) without any

conditions, provided that they do so within sevagsifrom the day on which
the written terms and conditions of the contractenreceived or within seven
days from the day the product was delivered. Aisdhe appearance of a
product is significantly different from that used the advertisement or the
terms of the contract are differently performed tonsumer may terminate
the contract within three months from the day hele received the product
or within 30 days from the day he or she was infdnor could have been
informed.

- The Act was amended on March 2016 including 1)itk@duction of orders
for temporary suspension to prohibit the diffusafnconsumer injury which
may be caused by fraudulent internet sites, etc.név obligations of
providers of electric bulletin board services floe pprevention and reparation
of consumer injury which may be caused by cafesgdletc. in portal sites,
and 3) reinforcement of liabilities of mediatorsteflemarketing, such as open
markets, etc.

16.The KCA established the overseas transaction stpgpam to address affairs



concerning international e-commerce transactions2@1i5. The KCA has

investigated and released lists of overseas irntestmepping malls with frequent
consumer complaints and provided domestic and essrgrice comparison
information of major products purchased overseash @s chocolates and hope.
Also, the KFTC issued a consumer injury alert whiwdntains major cases,
cautionary matters in conducting overseas purchete, during the period of

national holidays, Black Friday, etc. in which osess purchases were
concentrated (February, June, September and Novgmbe

17.Korea has put in place an ADR (Alternative DispiResolution) mechanism,
which enable consumers and business operators stavee their contractual
disputes in a simple, fast and low cost mannerideitsourt proceedings. As E-
commerce is greatly increasing, the related comidaand disputes are also
greatly increasing. In order to establish a consumiented E-commerce
environment, the KCA is currently trying to constiing the new Online Dispute
Resolution (ODR) by applying the UNCITRAL Techniddbtes on ODR to fit
into Korea environment.

18.In order to reassure consumers of the trustworsisinef online shopping mall
operators, the Ministry of Science, ICT and FutBl@nning has implemented the
eTrust Certification measure to establish a seEstemmerce environment.

- This system aims to help ensure consumer confideestablish a safe e-
commerce environment through the rigorous operaifa certification mark
system for excellent electronic transaction prossdeprovide business
development opportunities by assigning e-trust siéwkonline shopping mall
operators, and ensure the safety and convenien@®rgumers in online
transactions through the operation of an eTrusification mark.

- The eTrust certification is a comprehensive evadmatsystem which is
awarded to of online shopping mall operators oailets which meet the
specified consumer protection standards, sucheasdhvenience and safety
of the website (order/payment process, product veslj and
exchange/return), company and product informatioomfpliance with the
product labeling guidelines of the Fair Trade Cossitn), system security,
privacy protection, web accessibility, after-sadesvice, business model and
website suitability, and etc.

19.Also, the KCA has recently concentrated on condgctresearch to apply
consumer protection laws and policies to the neamherging ICT and industries,
3D printing, artificial intelligence (Al), self-dving cars, etc., in order to
effectively resolve new emerging consumer issuek @aemptively react to the
Fourth Industrial Revolution.

O The Act on the Regulation of Terms and Conditions

20.The KFTC has been examining and regulating adhe=atracts including terms
and conditions since 1992.



- Recently, the credit card conventionally use adimesontracts providing for
automatic extinction of remaining points at thedimf expiration of credit
card use contract which could infringe upon thehtsgand interests of
consumers. Accordingly, the KFTC advised credidocawmpanies to inform
consumers of the period of expiration and methddsimg remaining points.

- After the personal information leakage incidentaiving large credit card
companies, the KFTC has concerned to revise thedatd e-commerce
adhesion contract for the minimal provision of esisd items of personal
information. In 2015, the KFTC revised the clauspoviding that
information for identification was to be necessagbllected at the time of
membership subscription to provide for selectivdlection, or improved
such clauses to provide for collection of essemtfdrmation at the stage of
purchase only when necessary.

O The Customer-Centered management (CCM) certifinagystem

21.For the efficient prevention and restitution of somer injury, the KFTC operates
Customer-Centered management (CCM) certificatiostesy. It is a national
certification scheme which is evaluated by KoreamsZmner Agency and certified
by the Fair Trade Commission, evaluating whethempa@te’s activities are
structured and make continued improvement for camesu The certification
evaluation is conducted every two years. It candresidered as the most effective
method to prevent consumer problems through corpoefforts for the
expeditious resolution of consumer complaints.

- The CCM certification has been provided for moréuisiries, such as travel
agencies, food services, gas supply, convenieraresstlogistics, medical
institutions, etc. As of 1 January 2016, 161 enmisgs obtained CCM
certification.

E. Reinforcement of Regional Consumer Policy

22.Since local governments can act as a touchpoint fesrtline of consumer
administration service, the State has been tryongupport local governments so
that consumer administration provides actual smsi&t to consumers. The roles
and basic responsibilities of local governmentspaiorided by the Framework on
Consumers. The Framework Act on Consumers, whichrnently in force, has a
total of 86 provisions in which 21 provisions, d6 Percent, provides for the
responsibilities and authority of local governmerasd heads of local
governments.

- According to Article 6 of the Framework Act on Congers, which provides
for the basic responsibilities of local governmentgal governments shall
have responsibilities for enactment, revision amgenl of relevant Acts,
subordinate statues and municipal ordinances;ucsting and operation of
necessary administrative organizations; formulatod implementation of
necessary policies; and supporting and promotingh@¢cand autonomous
organizational activities of consumers, like that&t



- Articles 7 through 17 of the same Act stipulate tHeties of local
governments by consumer policy, and in many args@s|ocal governments
are delegated the same responsibilities as thobe @tate.

- Article 83 of the Act and Article 68 of the Enfornent Decree of the Act
provide that the heads of central administrativenages may delegate their
authority to City Mayors/Do Governors. For effeetiimplementation of the
Framework Act on Consumers, City Mayors/Do Govesnare vested with
authority to impose a fine for negligence not exiteg KRW 30 million on
business operators in violation of the law undeiche 86.

23.Each 17 metropolitan government has operated auowerslife center, according
to Article 7 of the Enforcement Decree of the Framek Act on Consumers.
Most consumer-related business, such as consumgratsah, disclosure of
consumer information and dispute settlement are ageoh by professional
contractual public officials, and employees asdigifieom civil organizations
mostly deal with consumer counselling.

24.To strengthen the local consumer business, the Kpf@vides government
subsidies to support labor costs of counsellingsqamnel assigned to local
governments.

- In 2016, the KFTC provided 17 metropolitan localvgmments with
subsidies in the amount of KRW 257 million by distiting KRW 3.78
million to each local government, each quarter.

25.The KFTC carried out ‘project of assisting a leadiocal government in the area
of consumer administration’ for revitalizing locansumer administration.

- In 2016, the KFTC and KCA signed MOU with Incheomtropolitan city
initiating consumer administration to cooperativéigndle consumer issues
occurred in Incheon and provide administrative kgal counseling.

26.The KFTC has held regional consumer administratuonkshops annually since
2008 to build networking with local officials anthprove effectiveness of local
consumer administration and policy.

- At the 2015 workshop, the KFTC provided explanafimnthe preparation of
proposals of policy recommendation to strengthersamer administration of
local governments, selection of local governmemgiating consumer
administration, construction of educational positds, etc.

- Also, the KCA announced the results of the facthiiy survey of consumer
administration targeting metropolitan local goveemts and basic local
governments in 2014 and 2015 respectively and stgdestrategies by levels
of government for the promotion of local consumémanistration in the
future, based on the results.

- Recently, there has been a sharp rise in the nuofl@nsumer cooperative-
related civil petitions resulting from the manipida of law by medical



consumer cooperatives, such as administrator’s itadspwvhich became a
social problem in 2014. For replying to local gaveent officials’ inquiries

about the interpretation of the Consumer CoopezatiAct, the KFTC

provided education on the operation of the AcguBing on the major
provisions of the Consumer Cooperatives Act andhef response to civil
petitions accumulated, and shared various civitipas, methods to respond,
etc. with the officials in charge.

27.To motivate local government to promote consumemiaistration, the
Government awarded prizes to outstanding local gowents by evaluating
performance of local governments in the area ofgorer policy since 2005.

- From 2007, the Government has given financial rew&or the promotion of
regional consumer administration. Evaluation ofultss of promotion of
consumer policy of local governments was condubtethe former Ministry
of Finance and Economy from 2005 to 2007.

- Since 2008, the Ministry of Public AdministrationdaSecurity has conducted
the evaluation through the comprehensive governraealuation. Regional
consumer policy, in the comprehensive governmeatuation of 2015, was
evaluated based on the results of law enforcemespecial-type transactions.

F. Support for Consumer Organizations

28.Consumer organizations conduct surveys and reseawolserning consumer
issues; provide education and public relationseti@img consumers and consumer
activists; operate organizations and support evémtfoster sound consumer
organizations; and publish periodicals to promagonal decision making by
consumers. The Government has been providing sebdiy selecting programs
to promote and develop consumer organizations Sifg8.

29.In 2015, the Government supported 20 programs (KERAE million) selected
through public offerings. The programs selectedtde#h consumption life, such
as the movement to settle consumption culture ofsemer-friendly overseas
direct purchase, the program catered to fithesseceror the improvement of
consumption environment through fair transactisusyey of actual conditions of
online transactions of used articles and actualditioms of internet sites for
transactions of used articles.

G. Sustainable Consumption Policy

30.The Korea government has set up the institutioraiéwork for sustainable
consumption and production. The key pillars are En@mework Act on Low-
Carbon Green Growth, the Sustainable Development &we Presidential
Commission on Sustainable Development, the Five-Ata Green Growth,
National Basic Plan for Sustainable Developmerd, &to.

- The Framework Act on Low-Carbon Green Growth (2010)promote the
development of the national economy by laying dotthe foundation
necessary for low carbon discharge and green grdewth carbon, green



growth and by utilizing green technology and gre®fustries as new engines
for growth, so as to pursue the harmonized devedoprof the economy and
environment and to contribute to the improvementhef quality of life of
every citizen and to achieve the status of the-tdkéo a mature, top-class,
advanced country that shall fulfill its responstygil in international
community through the realization of a low-carbogisty.

- The Sustainable Development Act (2007): to ensha¢ present and future
generations enjoy a better quality of life, by aoptishing sustainable
development and participating in international dfo to implement
sustainable development.

- After the Korea government established the Presmle@ommission on
Sustainable Development (PCSD) in 2000, the PCSDdeaeloped sectoral
strategies for sustainable development in varioeasa(energy, water, gender,
social welfare, land, climate change, transpomatimnflict management, life
styles and ODA) and integrated these sectoralegfied into national policies
through effective coordination and consensus-bugidiprocesses among
different line ministries.

- Recently, the PCSD established the Third natiorzi®Plan for Sustainable
Development (2016-2035) to envision a “harmonizeyetbpment of the
environment, Society and Economy” in 2016. The Riatiines 14 strategies
around four overarching goal areas.

1. Healthy Environment 2. Integrated Safe Society
- High quality environment service - Socio-economic and gender equality
- Value increase of ecosystem - Reduction of regional gaps
services - Strengthening of preventative health
- Clean water and effective services
management - Expansion of safety control
3. Inclusive Creative Economy 4. Global Responsibility
- Inclusive  growth and job - 2030 sustainable development
expansion agenda-strengthening partnership
- Environment-friendly circular - Active response to climate change
economy - Strengthening environmental

- Formation of sustainable and safe cooperation in Northeast Asia
energy system

- Also, the Second Five-year Plan for Green Growtl®1422018) was
established to envision a “realization of public aa@ness through the
harmonized development of economy and environmeftti the three main
objectives including: 1) establishing low-carbo®emy and social structure,
2) realizing a creative economy through the cornecg of green technology
and ICT, 3) and constructing living conditions aedilient to climate change

31.Green public procurement in Korea was generalizéd the introduction of the
Act on Encouragement of Purchase of Green Proda@805. According to the
Act, green public procurement should be implememeambnnection with the eco-
labelling, such as Korea Eco-label and Good Redy®lark. Public organizations
including central and local governments must sutamitannual implementation



plan on green procurement and report the performasoords of the previous to
Ministry of Environment. About 870 agencies andirtl80,000 subsidiaries are
subject to the Act. Also, the Ministry of Environmieestablishes a Master Plan
for Encouraging Purchase of Green Products every fiears, elaborating a
variety of policies aimed at promoting green prdorg distribution and
consumption.

- The Ministry of Environment establishes a MasteanPfor Encouraging
Purchase of green Products every five years, adtibgra series of policies
aimed at promoting sustainable consumption andymtaozh

32.The KFTC distributed the booklet “Green Life Guidel' to local government
and NGOs as one of the consumer education projéetso runs a green lifestyle
model house in Korea Consumer Agency. EspecialtyreK Consumer Agency
has promoted consumer participation through progcambination: research,
education, testing, and cooperation with privaggaaizations.

33.Local governments carry out various programs rdlédesustainable consumption.
For example, the Seoul Metropolitan government t@sned the Eco-mileage
webpage to encourage households to save energgr, \®atl gas since 2009. This
program was designed to offers incentives, sudniesdly product coupons and
planting trees, when households reach to save mhare 10% of their average
usage.

H. International Cooperation

34.The KCA continues to establish bilateral cooperatiath various countries in
jointly resolving consumer disputes related to sfbsrder transactions, such as
overseas travel and electronic commerce. In ree=ns, the KCA has proactively
established agreements between various countriesdtress international
consumer issues arising from the changing envirospesuch as the recent
acceleration of global competition and rapid depeient of ICT technology.

- On June 17, 2015, the KCA signed a memorandum a@énstanding (MOU)
with Vietham Competition Authority.

- On July 30, 2015, the KCA signed a memorandum ofewstanding (MOU)
with the National Consumer Affairs Center (NCAC) &dipan to resolve
consumer issues related to cross-border transacti@tween Korea and
Japan.

- On May 26, 2016, the KCA signed a memorandum ofwstdnding (MOU)
with the Council of Better Business Bureaus (CBBB)J.S. to offer cross-
border dispute resolution for Korean consumers whaochase goods and
services from companies in North America, and fonstimers in the U.S.,
Canada and Mexico who purchase from companiesifRRépublic of Korea.

- On June 16, 2016, the KCA signed a memorandum a@énstanding (MOU)
with the Office of Consumer Protection Board (OCPBY hailand to resolve
consumer issues between Korea and Thailand.



Also, there is an ongoing cooperation with Chinaestablish a cooperative
channel to address cross-border consumer issuesoly, we are planning
to expand the cooperative channel to other cowtrseich as ASEAN
member countries, EU, and so on.

KCA and KFTC are working cooperatively with the oseas consumer
protection-related agencies to effectively res@weh consumer troubles. The
KCA has been running a Cross-border Transaction s@oer Portal

(http://crossborder.kca.go.kr) since 2015. The glorprovides useful

information to support consumers’ rational oversgaschases for the
prevention of consumer damage and guidance fouttisgsolution methods
for overseas on-line malls

35.Also, the Korea Fair Trade Commission (KFTC) coméis to make an effort to
reinforce bilateral cooperation in the area of cetiipn policy with major
countries.

The KFTC extended the cooperation agreement with thational
Development and Reform Commission (NDRC) of China2D15. And,
Korea and U.S. competition authorities concludezbaperation agreement,
which incorporated matters concerning the exchamgermation, case
cooperation, etc. for competition policies and cetitpn law enforcement in
2015. In addition, the KFTC has continued to exggaopinions on measures
for competition law enforcement and cooperation, efith the Competition
Policy Council of U.S., Canada, and Japan.

36.According to the % basic plan (2015~2017) of consumer policy in Korie
KCA will keep supporting for development and adwement of consumer policy
and administration system of developing countsesh as Vietham, Paraguy, and
SO on.

The KCA, in cooperation with KOICA (the Korea Int@tional Cooperation
Agency), conducted the consulting project for sgthaning consumer
administration systems and consumer policy in \dgtrirom 2013 to 2015.

The KCA, in cooperation with KOICA, hosted invitaial training programs
for developing countries, such as Uzbekistan, ButHRaraguay, etc, for
sound development of a consumer administrationesysh their countries.
Also, the KCA dispatches trainers or specialistsléveloping countries to
share the advanced consumer policy and administrafi Korea.

37.The Korea Fair Trade Commission has been implemgntarious technical
assistance activities for the competition law simid-1990.

(Technical assistance through training) includingginational workshops on
competition policy, internships for the personnetempetition authorities of
developing nations, KOICA competition policy traigi course, educational
program of competition policy headquarters of OEKIPC, etc.

(Technical assistance through consulting) includigpatch of competition



38.

39.

40.

41.

professional officers to developing nations and #mwledge sharing
program (KSP)

For international cooperation in consumer-relategas, the KFTC and KCA
participate in meetings, etc. of the OECD CommitiaeConsumer Policy (CCP),
International Consumer Protection Enforcement NetwdICPEN), UN

Commission on International Trade Law (UNCITRAL) daninternational

Consumer Product Health and Safety OrganizatioRKISO).

- In addition, since 2007, the KFTC and KCA holds thsian Consumer
Policy Forum bi-annually for cooperation with Ea&sian countries, to
exchange opinions on consumer protection and cdtie a@nsumer issues
arising from the increasing mutual trade and trargelvithin the East Asian
region.

- In 2016, he KFTC and KCA hosted thd" Tonsultative Meeting on
Consumer Policy among Korea, China, and Japan,hnibibeld biannually
and take turns hosting the meeting since 2004.

The KCA has been running a Cross-border Transac@mmsumer Portal

(http://crossborder.kca.go.kr). The portal providesgful information to support
consumers’ rational overseas purchases for theeptiewm of consumer damage
and guidance for dispute resolution methods forseas on-line malls. KCA and
KFTC are working cooperatively with the overseasstomer protection-related
agencies to effectively resolve such consumer tesub

. Policy measures for Socially Vulnerable and Disadvdaged Class

Policy measures for improving information accesgjbto elderly and persons
with disabilities

The Korea government has been trying to improve waetessibility through
various means, such as the enactment of web abitidgselated guidelines and
standards, professional training courses, the dpwetnt and distribution of
evaluation tools, and quality certification.

- That is to say, the Korea government has paid tatterio strategies for
building an environment where all citizens, inchglithe elderly and the
disabled, can access the information provided hysites.

- Alegal framework for making compliance with welceassibility mandatory
was established by the ‘Anti-Discrimination and Reiy for Disabled
Persons’ Act enacted in 2007. Also, ‘Framework éctNational Information’
was enacted in 2009 to ensure and strengthen veelssibility to all citizens,
which was revised in 2013 to introduce a qualitytifieation system for
providing excellent web accessibility to the public

The Ministry of Science, ICT and Future PlanningSIM) of Korea recently
announced the “Policy strategies for improving asdglity of information for the



socially vulnerable and disabled” in Jan. 2017.
i.  Improving accessibility of information in resportsetechnology innovation

- Support for improving web accessibility to the ursdeved areas or facilities
which the vulnerable populations visit most often

- Activation of the ‘Web Accessibility Quality Cericftion’

- Spread of technology (i.e. universal design) far disabled and elderly and
development of contents on the Web that can besaedeby everyone
regardless of their disabilities

il. Promoting basic infrastructure and cultural sprdad accessibility of
information

- Reinforcement of the legal requirement for accelgsilof information
- Enhancement of ICT literacy for groups with speaedds by increasing

- Raising social responsibility of corporate’ decisimakers about accessibility
of information to all customers

- Promotion of the public relations(PR) to increaseia awareness about
ensuring access to information of the vulneralds<l|

iii. Reinforcing capacity-building for citizens’ accaesnformation

- Building public-private partnership for policy foation and coordination on
accessibility of information

42.The KCA and KFTC provided mobile counseling andszoner education for the
vulnerable class. That is, the KCA and KFTC hasliegng to reduce blind area
or underserved area where basic administrationicgsnin rural areas are less
accessible, providing mobile counseling to the agcivulnerable.

- Consumer counseling related to various consumeesssree service
inspection for household appliances and automaqljiles health check-up
services with local hospitals, etc., through voduptmobile counseling.

43.Consumer education is considered as an importaoit flr protecting and
empowering consumer. In particular, the KCA and KF€onduct consumer
education targeting the socially vulnerable groupduding children, elderly
persons, married immigrants, and North Korean refsg

- The main contents of consumer education includedctses or types (i.e.
door-to door sales, e-commerce transactions) ofagenmostly experienced
by the vulnerable and disadvantaged, prior pregantif consumer injury,
ways to respond to phone or mobile scams, waysrtbeqt personnel



information, matters to pay attention to financaid telecommunication
services, how to apply for compensation, role ofnstoners and
understanding of a market economy, and etc.

- The Children’s Safefy Net running by the KCA aimis developing and
distributing safefy-related contents, conductinghstomer education, and
propagating safety culture to home and nearby dshddso, the KCA, in
cooperation with the EBS (Educational Broadcas8ygtem), produced five
episodes of the animation to prevent children’styaficcidents which can
occur in home, supermarket, school, playing faegitand outdoor. The KCA
provided the animation to elementary schools, child facilities
(kindergartens), relevant institutions, and locaveynments for free in order
to spread a safety culture for children.

44.The conduction of research for increasing the sigimd interests of the vulnerable

- As consumer problems faced by the elderly and tishave been recently
increasing, in 2016, the KCA conducted a reseamdjegqt, ‘Study of the
comprehensive plans for addressing elderly conssimesblems’, that aims
to figure out the elderly consumers’ problems, eva policy direction to
set up long-term institutional arrangements forediively addressing the
elderly consumer, and ultimately prevent the eldémdbm being harmed in
consumer problems. Also, in 2017, the KCA is cortithgc research on
‘Improvement of rights and interests for informatigulnerable groups’ in
order to suggest legal improvement, Web Accessibuality Certification
system’ improvement, and measures to facilitatesgorer redress and
promote consumer education infrastructure for mfation vulnerable class.

- Moreover, to help assist the vulnerable and eldémlymaking a better
informed decisions, the KCA monitors and condu@sdous surveys on the
provisions of service and goods, such as finanaiad health services,
telecommunication services, etc., in which the guhble faces mostly
consumer problems.

45.The KFTC, in cooperation with the KCA, has conddcte ‘Consumer-oriented
Assessment’ projects to ensure ‘consumer oriemtatiannually, in which it
review the government’s laws and institutions facte sector from consumers’
perspectives and seek ways to improve them.

- On March 2016, the legal basis for the project uad down in the
Framework Act on Consumer (Article 25), with theéaddishment of a new
management guideline for reviewing consumer-origtde/s and policies.

- In 2016, the KFTC and KCA found out 17 tasks whishroom for
improvement and consulted with ministries and logavernments. Among
17 tasks, 10 tasks were accepted as feasible ©hes, the related ministries
or local governments revised or corrected the groms or notices which
may violate the rights and interests of consumers.

* Regarding consumer safety of children, the Ministoy Land,



Infrastructure and Transport (MOLIT) revised theul&s Regarding the
Performance of Automotive and Auto Parts’ to inéwdprovision on the
installment of a top speed limiter for childrerrartsport vehicles.

* |n 2017, in order to ensure children safety, theAkdhid KFTC as part of
the Consumer-oriented Assessment project are pigrtoi test sound of
fire alarms in home and public facilities, collabting with other safety-
related government agencies, universities, hospittt, The KCA and
KFTC will plan to investigate the reaction of chigdd to fire alarms while
they are sleeping. And they will plan to advise ar@tommend
amendments of relevant laws and policies for fafety on the basis of
the result of research.

v" Recent study conducted by Dundee University reported that children are

easily waked up when fire alarms go off.

46.In 2016, the Consumer Policy Committee decided xierel the definitions of
vulnerable class for consumer safety to includerfred immigrants’ on the
Framework Act on Consumer (Article 45).

- Because of language problems and cultural diffesgnmarried immigrants
are more likely to be exposed to consumer probldras other classes for
general consumption activities, such as use ofuymisdor services or claims
for damage. This amendment included married immigrén the vulnerable
class for protective policies and preventive measwof such class, in the area
of consumer safety.

. Technical Assistance in UNCTAD'’s work

47.The KFTC has been providing developing countrieth wur technical assistance
by sending experts to convey our experiences andwHmow regarding
competition law and consumer policy to them.

- In 2012, it co-hosted an international policy wdrp with the UNCTAD.
Our dispatched official at the UNCTAD was active groviding technical
support to the developing countries by attending ASEAN Competition
Law Experts Meeting in 2014 and participating ipraject for reinforcement
of ASEAN countries’ consumer protection capabistietc.

- Also, the KFTC actively participated in activities¥f the UNCTAD by
attending the 14th IGE Meeting in 2014, the intéomal symposium co-
hosted by the UNCTAD and ECUPL, and Sofia Forumhosted by the
UNCTAD and Bulgarian competition authority, throughich we shared our
experiences with the developing countries.

- In 2015, the KFTC dispatched advisory officers tgadmar’s competition
authorities to provide technical assistance for peiition law enforcement of



Myanmar, by the request of UNCTAD.



