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E-commerce has become
common place...

Online shoppers: 2007 and 2014
Individuals ordering goods or services online as a percentage of all individuals
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Source: OECD Digital Economy Outlook 2015




Future growth will be In
// emerging economies...

Shares of Global Middle Class Consumption, 2000-2050
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Source: The Emerging Middle Class In Developing Countries, OECD Development Centre, Working Paper No.285, 2010




Revised Recommendation (2016)

DIGITAL ECONOMY POLICY LEGAL INSTRUMENTS

Consumer Protection

in E-commerce
OECD Recommendation
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» with an expanded scope...

I. AGREES that this Recommendation
applies to business-to-consumer e-
commerce, including commercial
practices through which businesses
enable and facilitate consumer-to-
consumer transactions. ..




» Peer Platform Markets
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The Variety in Peer Platform Markets

Peer platform markets enable the commercial exchange of goods and services
between peers through Internet platforms

P2P SALES P2P SERVICES
:  Selling (producing) & Renting assets e.g.
goods ] . dwellings, cars, skills
: ) : Airbnb, Uber,
MATCHING : Blablacar,Feastly,
3 eBay, Etsy TaskRabbit

: :  Buying services, e.g.
Buying goods : : accommodation, mobility :



Key Actors

Peer Internet platforms facilitating P2P
platform transactions

Peer Individuals supplying the goods or
provider services

Peer consumers acquiring the goods or
consumer services




Complex Relationships

Peer platform

« Socialnorms

« Terms of use

« Algorithms
Platform trust mechanisms
Consumer laws

« Contractlaws

« Otherlaws (e.g. safety,
food, competition, labour)

S Fel
consumer

Peer

provider




Policy Issues

» What role do trust-building mechanisms by the platforms play in
protecting consumers? (e.g. reputation systems, ratings,
guarantees, insurance pre-screening, payment protections)

» What are the consumer-protection related responsibilities of the
Internet platforms that facilitate P2P transactions?

» Under what circumstances does a peer provider's commercial
selling or renting activity subject them to consumer protection
obligations?

» Do existing policy and regulatory frameworks need to be adapted
to provide for effective consumer protection on peer platforms?



Peer Platforms Issues Paper
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