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w Computer software = Computer services  m Computer hardware = Communications
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Vision, strategy and policies aimed at creating an
enabling environment
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Software industry, «—»  Universities

Business environment
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= Access to capital
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; Developed Asia- +« Middle East Transition All
R economies Pacific* s and Africa economies regions

Limited capabilities in domestic

software/ IT services companies 13% 38% 45% 43% 50% 34%
Lack of gualified human resources 63% 63% 55% 43% 75% 56%
Limited access to venture capital 63% 50% 3% 86% 5% 66%
Weak demand among private

enterprises for software and IT

Senices 25% 25% 18% 7% 50% 29%
Lack of government procurement of

software and IT senices 13% 50% 45% 1% 50% 44%
Limited demand from export

markets 13% 25% 18% 29% 25% 22%
Inadequate protection of intellectual

property rights 25% 25% 27% 14% 0% 22%
High rates of software piracy 0% 13% 45% 29% 25% 24%
Unfavourable general business

climate 27% 14% 50% 20%
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