User Guideof UNCTADSTAT Database on Creative Economy

Introduction to UNCTADSTAT Database on Creative Economy

This user guide introduces UNCTADSTAT Database on Creative Economy and provides basic
knowledge for Internet users to access this database, create their own matrix, save tables in selected
formats and download report data. To access the Database, user needs a computer that has Internet
connection and operates any Internet Web browser, and enter the official web page of UNCTAD
Creative Economy Programme viathe following link: http://www.unctad.org/creative-programme
After the user accesses the main web page of UNCTAD Creative Economy Programme, the quick
link to UNCTADSTAT database can be found in the upper left corner of the screen.
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Creative Economy v The creative economy is an emerging concept dealing with the
Report 2008 interface between creativity, culture, economics and technolegy in

UNCTADSTAT in Web Data Server
The following image shows the UNCTADSTAT in Web Data Server. The image in the left shows

all reports available for public. Please select the folder ‘ Creative Economy’ to access the
UNCTADSTAT Database on Creative Economy.
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‘Creative Economy’ Folder
Three folders ‘ Creative goods', ‘ Creative services and ‘Related industries' can be found in the

‘Creative Economy’ folder. Each folder contains reports that are available for Internet users. In all
reports, the datais saved in Beyond 20/20 format, which is an interactive file format that allows

user to customize his own report.



‘Creative goods Folder
The first folder contains three reports, which provide annual data of value and shares, growth rates
and concentration index of creative goods exports and imports, from 2002 to 2008.
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‘Creative services Folder
The second folder contains only one report, which provides annual data of value and shares, of
creative services exports and imports, from 2000 to 2008.
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‘Related industries Folder

The third folder contains total five reports. The first three reports in this folder provide annual data
of value and shares, growth rates and concentration index of related goods exports and imports,
from 2002 to 2008. The rest folders contain data of value and shares of two related services, named
computer and information, and royalties and licenses fees, from 2000 to 2008.
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Open a Report

To open areport, click itsicon. The screen is updated with a view of the report. Once you have
found a report and opened it, you can customize it in many ways such as move dimensions around
among the row, column, and other dimension areas; view all the possible items for every dimension,
and choose the ones you want to have in your report.

Tabletab
The Table tab displays your report in the form of atable. Y ou can sort data values and customize
your report’s dimension.

Sort Data Values

The data can be sort in any column. Click on the Sort ascending and Sort descending arrows to sort.
(The arrows change color when they are clicked.) Click again to unsort. Unsorting reverts to default
sort order.
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| Values and shares of creative goods exports and imports, annual, 2002-2008 i

Other: = MEASURE - US Dollars at current prices and current exchange rates in millions 4# ECONOMY - World 4# PARTNER - World 4} FLOW - Exports 4}
YEAR 2002 2003 2004 2005 2006 2007 2008 [l
Fromnen <+———— Sort ascending/

All Creatives Industries 204,948 233,400 269,331 298,540 324,407 370,298 406,952 .

Art Crafts 17,503| 21,270 24,013 25743 27,848 30,732| 32,323 Sort descend'”g

Carpets 3,335| 5,251 5840 6,297 6,754| 6,843 7,176 arrows

Celebration 3,107 3,189 3,114 3,053 3,005 3,711 3,835

Other 2,234 2,380 2,500 2,560 2,587 2,828 3,101

Paperware 57 63 59 66 121 99 124

Wickerware 993| 1,185 1,496 1,615 1,790 2,106 2,536

Yarn 7,777 9,201 11,004 12,153 13,591 15,145 15,550 ||

Audio Visuals 462 573 B65 667 737 815 B11

Film 462 573 B65 667 737 815 B11

Desian 114,692|132,937 156,393 175,024 190,811 220,169 241,972

Architecture 216 237 269 244 263 418 437

Fashion 30,875 36,690 42,877 47,642 50,001 56,291 62,984

Glassware 1,469 1,490 1,705 1,646 1,603 1,799, 1,789

Dimension area —Overview

The dimension area appears at the top of atable view, just below the tabs. Dimension tiles have a
textured box in front of their name to show that they can be dragged and dropped. Dimension names
are underlined. Clicking on a dimension name opens the I tem selection page so you can choose
different items for the dimension. Y ou can also open the Item selection page from the Select item
to view button or the Actions menu: Click on Select Item to View.

Both the rows and columns must always contain at least one dimension.

Other dimensions do not appear on the rows or column of areport, but their dataisincluded in the
calculation of the report’s data value. The Other dimensions are at the top of the dimension area.

The name of currently active item appears on the right-hand side of an Other dimension tile.
Clicking on the Next item and Previousitem arrow cycles through all itemsin the dimension. The
report’ s data value change to reflect the item that is currently active.



Select items to view

UNCTADSTET

Other dimension Reports \ [ TableW, [ Chart

Actions ?EE' = D | *]{_!i ‘ *m
\ Values and shares of creative goods exports and imports, annual, 2002-2008 i

Other:|  MEASURE - US Dollars at eurrent prices and current exchange rates in millions 4 »

Column dimension =———p- YEAR 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008

PRODUCT I
All Creatives Industries 204,948 | 233,400 | 269,331 | 298,549 | 324,407 | 370,298 | 406,992 ) )
Art Crafts 17,503 21,270 24,013 25743 27,848 30,732, 32,323 NExt & Previous item

Carpets 3,335| 5251 5,840 6,297 6,754 6,843 7,176

Row dimension Celebration 3,107, 3,189 3,114, 3,053 3,005 3,711 3,835

The Column dimension isthe first dimension below the Other dimension. Y ou can seeitsitemson
the column header, along the top of the data area. The Row dimension appears below the column
dimension. Y ou can see itsitem on the row headers, down the left-hand side of the data area. Y ou
can have more than one column or row dimensions by nesting one dimension inside another.

Switch Two Dimensions

Switch dimensions exchange their positions. Y ou can switch any dimension with any other. To
switch dimensions, drag and drop one dimension onto another. The underlying dimension changes
color to show that the dragged dimension can be dropped.

Moving Dimensions
Y ou can move row or column dimensions to and from the Other dimension area by dragging and
dropping them. Do not drop on top of another dimension, or the dimensions will switch places.

Nesting Dimensions

Nesting dimension places one dimension inside another. To nest a header along the rows, click it.
Drag it on top of the header you want to replace, place it dightly to either the right or the left
(depending on where you want the dimension to be placed) and then release it. To nest a header
along the column, click it, drag it on top of the header you want to replace, placeit dlightly to either
the top or the bottom and then release it.

Nesting Along the Rows

[Reports ™\ [Table™\ [ Chart [Reports™\ [ Table™\ [Chart\
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‘ Values and shares of creative goods exports and imports, | Values and shares of creative goods exports and imports,
Other: MEASURE - US Dollars at current prices and current Other:| - MEASURE - US Dollars at current prices and current
World World |Developing Transition  Deve
ECONOMY ECONOMY economies economies ecom

2002 2003 2004 2005 2006 2007

PRODUCT YEAR

PRODUC YEAR 2002 204,948 75,835 1,210 12
Al Crealves 504,948 233,400 269,331 298,549 324,407 370,298 ¢ 2003 233,400 91,124 1,392 14
Art Craft 17,503 21,270 24,013 25,743 27,848 30,732 i 2004 269.331] 109,267 1920 13
e ! . : ! ! ‘ All Creatives 2005 208,549 125,321 2,206 17
Carpets 3,335 5251 5,840 6,297 6,754 6,843 Industries

2006 324,407 136,100 2,413 18
Celebration 3,107 3,188 3,114 3,053| 3,005 3,711

2007 370.298 15A.043 2741 n
Click the top of the header and drag it to End result. Dimensions are nested
where you want to replace, place it dlightly to along the rows.

either the right or the left (depending on where
you want the dimension to be placed) and then
release it.



Nesting Along the Columns
Reports ' | Table ', | Chart
[ Ac:'ms - == N Reports \, | Table "\ [Chart\
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Actions g = =l | f »

| Values and shares of creative goods exports and import: x > s =
Values and shares of creative goods exports and imports,

Other:| ° MEASURE - US Dollars at current prices and currer

Other:| | MEASURE - US Dollars at current prices and current

World
Individual | World |Developing Transition  De ECONOMY —
ECONOMY economies economies economies ect YEAR 2005 2006 | 2007 = 2008 | 2002 2003
YEAR
PRUDULT PRODUCT
ﬁ:‘digf:;';’“ .. 204,048 75,835 1,210 fli‘dszf:g:es 298,549 | 324,407 | 370,208 406,992 | 75,835 91,124
Art Crafts .| 17,503 9,202 45 Art Crafts 25,743 27,848 30,732 32,323 9,202 11,926
Carpets .| 333 879 25 Carpets 6,297 6,754 6,843 7,176  879| 2,453
Celebration 3107 2.416 1 Celebration 3,053 3,005 3,711 3,835 2,416 2,432

Click the top of the header and drag End result. Dimensions are nested
it to where you want to replace, along the columns.

place it dightly to either the top or

the bottom and then releaseit.

I tem selection page
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Dimension area
The dimension area shows all the dimensions in your report. The dimension that is open appear
black in color, larger than the other dimensions, and marked with an arrow.

Y ou can perform the following actions in the dimension area:
e Click the name of adimension to open it in the Item list
e Find out the projected table size for your current item selection, in rows and in columns. In
generd, the best report is the smallest one that includes all the information you need.
e Perform any of the operations for customizing dimensions, such as switching and nesting.
The operations for customizing dimensionsin an Item selection page are the same as those
in the Tabletab.




[tem list area

The ltem list area shows all the items for the selected dimension area, where the selected
dimension appears black in color, larger than the others, and marked with an arrow.

To select adifferent dimension, either click its name in the Dimension area or e€lse choose it from
Select item to view in the Action menu or click on the Select item to view button and choose from
there.
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Expand/ Collapse all—3t [#[Eat
v vl v v _ISelect range®——— Select range checkbox

# | - @ All Creatives Industries
+- @ Art Crafts
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Select/Clear —9
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Quick Referencefor theltem List Area:

Expand all/ Collapse all — Expand or collapse your view of all items at once.
+/-IExpand/Collapse — Expand or collapse your view of groups of items.

¥ Checkbox — Select one or more single items.

¥|Select — select entire levels and groups of items.

#Clear — clear entire levels and groups of items.

' Select range Select range checkbox — select multiple adjacent items. (Y ou can also use Shift-
Click to select arange.)

_searen | showall | gearch — Locate specific items. Thisis useful if thereisalong
list of items. (Show all clearsthe search.)

Download report data...

Downloads areport to your compuiter, in the format of your choice. Point at Download report data
and click on aformat to start the download. All selected items will be downloaded, including
inactive other dimension items.

The following formats are available:

« @ Beyond 20/20 table format (IVT)
) Microsoft Excel format (XLS)
. [ Comma-delimited ASCII format (CSV)

All selected items will be downloaded, including inactive Other dimension items.

Footnotes are retained when saving areport in IVT or XLS format, but not when saving as a CSV
file.

Source information for a report (shown in the status bar of the web browser) isincluded in
downloaded XLSfilesonly. It appears as the first line after the report’ stitle.



How to Create a Country Profile

Country Profile — an analytical tool that
shows one country’s creative industries trade

e .. performance, s one the best practices which
2 s shows multiple capacities of UNCTAD Global
ARGENTINA | ieuss T Database on Creative Economy.

Exports | Imports | Balance | Exports | Impents | Balance
Al ereative Industries w0 283 107 | 1559 1508 38
Al Creative Goods T sa| zes| 0| s
Al Creative Servioes 00 186 52| w3l si3 751

This section introduces an example of making
of a four-page profile for Argentina, as

; presented in the Statistical Annex of The
! Creative economy Report 2010.

. =]
e Page 1.

1. Creative industries trade performance,

H ' ! 2002 and 2008
] The first part of country profile presents an

overall view of a country’s creative industries
i —— e — trade performance from 2002 to 2008. The
ﬁ _ 1 value of al creative goods/services exports

;%, and imports can be obtained from the reports
in the folders of creative goods and creative
services respectively.

Argerting Creaths ndusty Trads P rfamance 2002 -2008

2. Creative goods/services, exports and

imports by product groups/categories,

Part. Top 10 Exports pmtiers for seative gaods, 2002 and 2078 2002 and 2008

e e Four column charts show the evolution of one
R | oo s o | Gy o | country’ s creative goods/services, exports and
P ) T — imports by product groups/categories, 2002
I-NEEE Ak N and 2008,
N = AP TS B V9SS B S ™ Page 2.

3. Top 10 exports partners for creative
goods, 2002 and 2008

The second part of country profile shows the
country’s creative goods trade relations with
other countries. A list of top 10 trade partners
for creative goods for 2002 and 2008 is
presented here. The ranking of trade partners
can be acquired easily by using ‘Sort Data
Values function.

4. Creative goods exports by top 10 Latin
America countries, 2002 and 2008
Two bar charts exhibit the several countries

trade performance of creative goods within the
geographic region. The ranking is aso
arranged by ‘ Sort Data Values' function.



Argentina Creative I i, Trade Performance by sectors, 2002 and 2008
002
alue e o0
Tin rrllon LTS3 o ol e Crwad
PRODUCT Exports | Imports | Balance | Exports | Imports | Exports | Imports
Al Creative Goods [E] 127 54 100 00 [T 0.08
ot Crafts 7 8 1 3.3 506 004 0.03
Carpets 1 1 0 0.48 [ 003 0.03
Celabration 2 0 1 092 [E3 005 0.01
Cther ] 3 2 0.18 154 00z 0.07
Papenuare - - - - - - -
Wickerare ] 0 0 0.0z [F53 000 0.0z
Yam 4 3 2 233 204 008 0.04
Pudio \suals 11 0 10 582 0 238 0.08
Fim 11 0 10 552 029 1% 0.09
Design 95 4 51| 5200 3395 (I3 0.03
Architecture 0 0 0 0.09 [T 007 0.01
Fashion 41 3 | mar ) 014 004
Glassuare ] 0 0 018 [F3 00z 0.0z
Irterior £ 1 3| z09 774 [RF3 0.0z
Jewellery 1 1 0 063 [3 001 0.00
Toys 4 0 15 235 1542 [TH 0.07
Hew hedia 5 22 17 280 1762 003 013
Recorded Wiedia 3 1 -8 155 a5 003 014
\ideo Games 3 i 8 115 a0z 003 011
Ferfarming Arts 11 13 A 612 [ 0.1 041
Wusic (0D, Tapes) 11 12 Bl 5.10 278 [NF3 0.1
Printed hhusic 0 0 0 0.03 006 006 0.0%
Publishing 4% 40 8| 45 A .16 043
Buoks 3 4 9| ted0| e (3] 0.21
Mewspaper 10 0 0 5.78 79 [T 0.08
(ther Prirted Matter 4 5 Bl 2.28 420 [T 0.10
isual s [ 2 3 278 ez (5 0.01
Prtiques ] 0 0 0.05 015 [T 0.01
Paintings ] 0 0 0.1 015 001 0.00
Photography 3 1 2 189 074 021 0.08
Seulpture 1 1 0 054 088 002 0.02
Al Creative Serdces 208 156 32| 10000 10000 588 348
Plvertiehg and felated servkoes a7 15 3| 17e4| 058 106|033
et e met 3 18 | AWM g 03
Archizcteral and e lated servkes 4 8 12 10.25 17.01 145 0.56
okt o5 8 ol I et B X A BT
Ancliovk val and ek dsevies 05 a3 7 45.58 073 271 188
et o o 2 - o1 4 001 005
2003 Grouth maa
walue e (%
Gin million ISE) T ot 2005008 (%)
Exports | Imports | Balance | Exports | Imports | Exports | Imports | Exports | Imports FRODUCT
235 830 635 | 10000 ooma| 007 024 826 3408 | Al Creative Goods
22 82 61 733 83l 007 D38| 1963 4047 At Crats
5 10 5 189  087| 007 014] 207 15@ Carpets
5 1 & 173 114| 013 01| 3333 6106 Celebration
1 a | 03| 0&7| 003 034| 1380 a4 Cther
] - S| oo S| oo 09387 Papennare
] g A ont| 0t 000| 08| 1ni1 seE0 Wickernare
11 4 37| a88| 482|007 044| 164F 4077 Yam
7 0 7| 246 o0s| 080 007| 556 239 Fudio \suals
7 0 7| 246 ops| 080 007| ss8 239 Fim
150 444 94| E081 4488 | 008 0.08| 7EZ 3835 Design
o 0 O 001 opo| 001 001| 11771 2436 Arohitenture
57 143 6| 19.49] 1441 009 03| &M 4200 Fashian
o 4 4| ops| 044|001 o030| 1439 046 Glassware
[0 141 56| 832 14aw| 011 0as| 877 4289 Interior
3 14 Bl 113 143 o001 003 1679 39ae Jeuellens
7 142 35| 337 1433|  002| 0a6| 1207 3166 Toys
& 112 -7 186 1130| 00z 031 832 o7 Hew hedia
- - - - - - - Resorded Wedia
5 112 107 TA6| 1130 | 00| 032 435 \ddeo Games
i} 108 £l 93 M0ed4| 040 039 1207 4831 Performing Arts
i 108 31 931 1091 010| 039 1194 4830 |  husic (CD, Tapes)
0 0 o oo07| op4| 048] o030| a1 4133 Printed husic
[ 210 41| 2307 28| 014 043 959 746 Publizhing
4 120 71| 1671 1243|038 08| 1166 3364 Baoks
g ] G4 77| TaT| 008 038 071 03 Hewspaper
11 17 7| ss8| 76| 008 013|881 3536 | Other Pried Matter
1 3 17| 53 33| 005 0a1| 1157 4k “dsual Ats
1 4 7| 04| 036| 004] o003| 4284 2474 Fatiques
& 13 7| zoe| 1za| 004 o003| 3683 9934 Paintings
5 5 [ 163 049| o020 019| 640 40z Phatagrapfy
4 1z o 137 13| 004 04| 1931 4xiz Soulpture
1263 513 751| 1000 oooo| q0a3 99| me2a  zzss SIECiT
385 ] 331 | 2048 04p 318 041| G4ds | zae7 | Advermhgadeid
240 a0 22| 19es 203 2.08 D15| 3583 286 [h,‘,m‘,m‘ﬁ“"g{":&:‘ﬁ‘
167 100 ar| 1323 mar 138 183 2847 gage | MedmehEladnd
462 240 223 | o684 4685 3.83 184 2985 1590 "’-‘m";f_'a““‘-nc.;’“: Tr'{-&'g
447 236 21| 27| ason 37 181 2083 1545 | SvlEvEEladeled
Clierperzoral,cimal,
16 4 12 127 oss| 013 o03| 2333 v ecreathaal

The third part of country profile is a
comprehensive table provides all detailed data
not only at product groups/categories level but
aso a each sub-sectors level of crestive
goods/services.

Page 3.

5. Creative industries exports and imports

values by sub-sectors, 2002 and 208

The value of exports and imports for each sub-
sector of creative goods/services can be
acquired by using ‘Expend all’ function in
Item Selection page.

6. Creative industries exports and imports
share (%) of total product/world by sub-
sector, 2002 and 2008

The data of exports and imports share (%) of
total product/world exist in the same reports of
values. To change the measures between
values and shares, click ‘Previous/ Next item’
arrows in the end of dimension.

Page 4.
The table continues in Page 4, providing

values and shares of each sub-sector of
creative goods/services in 2008, and the
growth rates of each sub-sectors of creative
goods/services in the period 2003-2008.

7. Growth Rate 2003-2008

The data of growth rates of each sub-sector of
creative goods in the period 2003-2008 can be
obtained in the report ‘Growth rates of
creative goods exports and imports, annual,
2003-2008' under the folder of ‘Creative
goods'.

For creative services, the data of growth rates
of each sub-sector in the period 2003-2008 are
provided in the table summary of the report
‘Trade in creative services, annual, 2000-
2008'.



