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Major market trends – opportunities for growth 

Source: DHL 
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Source: DHL  
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The UPU's role in global e-commerce 

Paul Donohoe, Programme Manager, e-commerce, e-services and .post, UPU 
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192 member countries,  
one single postal territory for all postal exchanges 
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UPU E-commerce program (ECOMPRO) 5 areas 

1. Market development 

 Trade facilitation  

 SME engagement 

 Direct marketing,  

 Stakeholder engagement and 

communication,  

 UPU E-commerce guide 

 Big data 

 
2. Postal electronic services 

 Secure identification 

 Secure messaging 

 Postal web platform 

 Digital-physical addresses 
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 UPU E-commerce program (ECOMPRO) 5 Projects 

 
3.  Logistics (physical services)  

 Service specification and harmonisation 

 Delivery product features 

  Delivery remuneration review 

 Accounting and settlement procedures 

 Customs 

 

4. Interoperability 

 Paperless processes 

 Pre-advice data (ITMATT enhancement) 

 Data exchange  

 Addressing (Address verification) 
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UPU E-commerce program (ECOMPRO) projects 

4. Payment 

 Payment on delivery (PyOD) 

 Escrow services (Escrow services 
development, 

 e-COMmerce PAyment services 
(COMPAS),  

 Payment remuneration review 
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90% of Posts with Track & Trace capabilities use UPU Mail 
Management solutions 
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Source: DHL Thomas Baldry 
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UPU vision 2020:  seamless global e-commerce 

Opportunities           Action         Remaining challenges 

 UPU Cooperation & Coordination with: 
 

 Customs & Security (WCO, EU) 

 Airlines (IATA, ICAO) 

 Trade facilitation and Financial Inclusion (UNCTAD, WTO, 

World Bank, WSBI, UPU e-commerce forum) 
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New delivery specifications for e-commerce in 2015 

• UPU recently approved new e-commerce delivery specifications 
 
• Overriding principles: 

a) Simplicity for both the e-tailer and consumer; 

b) Value for money, low costs for the e-tailer and designated 
operator; 

c) Quick implementation, a key e-tailer requirement; 

d) Easy to implement using the available networks (letters, parcels 
and EMS) with limited requirement for additional investment; 

e) A sustainable solution for all customers and sending and 
receiving    designated operators 
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UPU targets – helping countries to … 
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