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The Creative Economy and Creative
Entrepreneurship:
A Worldwide Perspective

- Creativity and Business

- Creative Entrepreneurship

- Resources to Develop Creative Entrepreneurship
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Creative Entrepreneurship

Many issues, ranging from PR to HR
The ‘Big Three’
Why Creative Business is (subtly) different

Business skills tailored for Creative Enterprises



Resources to Develop Creative
Entrepreneurship

Books, Guides, Articles and Information
Interactive Training Workshops
Online Videos and Video-based Courses

Networks for Business Development
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