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Global trade by form of coffee
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Processed coffee exports as % of total
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Ecuador: Exports by form of coffee
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Unit value of coffee exports
Ecuador 2013-2016
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Unit value of coffee exports
4 countries coffee year 2016/17
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MEN tariff level for coffee (2016)
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domestic
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Share of exportable production decreased
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Domestic consumption
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Promotion campaigns
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products
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Value-addition through use of waste and by-
products
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