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PRODUCTION |Months| 2017 2016 Growth

N. E. INDIA 11 992.58 1006.29 -13.71
SOUTH INDIA 11 216.19 197.07 19.12
BANGLADESH 11 72.402 80 58 -8.178
SRI LANKA 11 283.38 264.768 18.612
KENYA 11 392.351 427.908 - 39.957
MALAWI 11 39.932 37551 2.381
TANZANIA 9 22.664 22 864 -0.2

36.999 44.727

2,056.498 2,081.758
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Period of Change
Country months 2017 2016 Growth %
Kenya Nov 388.875 445.664 -56.789 -12.74
China Nov 322.816 298.213 24.603 8.25
Sri Lanka Dec 278.195 280.874 -2.679 -0.95
Taiwan Nov 7.646 5.107 2.539
Bangladesh Nov 2.459 0.468 1.991
Indonesia Jul 31.829 29.177 2.652
Malawi Jul 22.053 18.615 3.438
Tanzania Sep 20.794 21.434 -0.64
India Sep 166.36 159.13 7.23
Uganda Oct 33.306 40.712 -7.406] -18.19
Total 1274.333 1299.394 -25.061)  -1.93
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AveragegPriceg in MajorAUCHONKSENTETS

2017 2016 Change 2017/ 2016
Qty (MT) |US$/Kg|Qty (MT)|US$/Kg| Qty (MT) | US$/Kg
Kolkata 168,265 2.46| 142,240 2.42 26,025 0.05
Cochin 49,107 1.81 46,748 1.74 2,359 0.07
Chittagong 79,579 245 72,021 2.55 7,558 -0.1
Mombasa 397,694 2.81] 400,924 2.29 -3,230 0.52
Jakarta - - - - - -
Colombo 295,875 4.07 277,059 3.23 18,816 0.8
Guwahati 165,551 2.16] 138,649 2.05 26,902 0.11
Malawi 8,537 1.84 8,747 1. 55 -210
1, 164 608 2.91 1,086,388 78,220

Seu rce atl
& <

NN




Others
1.0%

Petroleum
Products
18.0%

Manufactures
4%

Textiles &
Garments

1.0% Diamonds,

Gems &
lewellery
4.0%

Natural
Rubber
15.0%

Coconut
Products

7.
Other ex%rl
crops
5.0%

Fisheries
1.0%

Petroleum
Others
Prod

0.8%
2.8%

Manufactures\

20.5%

Textiles &
Garments
41.3%

IIES) - 1980 & 201§

Coconut

4.
Rubber %

0.4%
Other export
crops
4.3%

Fisheries
2.2%

Diamonds,
Gems &
Jewellery
3.2%




A Snapsiiot of the Tea IndUSEAMSEETIE

Tea Production Private sector 59%
Corporate Management sector 38%
State sector (Tea extend by management) 3%

Tea Production by Elevation High 21%

(2017) Medium  14%
Low 64%

Tea Production by Black Tea — Orthodox 91.8%

Categories CTC 6.0%
Green/Instant & otherteas  2.2%

Modes of Tea Marketing Colombo Tea Auction 98%
Private Treaty/ Direct Sale/Forward Contracts  2.0%

Total Tea Exports Volume 2015 307 M/kgs and 2016 289 M/kgs
2017 307 M/kgs

s Tea Exports by Category Bulk 43%

(Volume) Packets 47%
Tea Bags 7%
Instant Tea 1%
Green Tea 2%
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“TEA SURPLY VA

MAIN PLAYER

SECONDARY PLAYERS

ROLE

PRODUCERS

GROWERS

= TEASMALL HOLDERS (Farmers)

= TEAESTATE OWNERS

» CORPORATE SECTOR PLANTATIONS

» GOVERNMENT SECTOR PLANTATIONS

Growing, new planting,
infilling, adherence to GAP

re-planting,

GREEN LEAF DEALERS

LICENSED GREEN LEAF DEALERS (LGLD)

Collect fresh green leaf from farmers and
supply to tea factories

MANUFACTURERS

PRIVATE SECTOR TEAFACTORIES - BOUGHT

LEAF PROCESSORS - 450

* CORPERATE SECTOR TEAFACTORIES - OWN
LEAF PROCESSORS - 250

= STATESECTOR TEAFACTORIES - OWN LEAF

AND BOUGHT LEAF PROCESSORS - 10

Converting Green Leaf into Made Tea,
owned leaf/ Fresh leaf procured from SHs,
LGLD, Tea estates

RECLAIMED TEA

LICENSED REFUSE TEA PROCESSORS

Reclaim (extract) black tea from factory

PROCESSORS remnants

BROKERS LICENSED PRODUCE BROKERS —AUCTIONEERS Act as accredited Agents of all tea
manufacturers (Sellers) for cataloguing of
tea /quality assurance/ warehousing/ selling
at the Auction/ remitting sales proceeds etc. |

BUYERS » REGISTERED EXPORTERS OF TEA Storing, Blending, value adding, packing &

= REGISTERED PACKERS OF TEA
= LOCAL DEALERS

exporting
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2014

2015

2016

% Contribution

2015 - 2016
% Growth

2007 - 2016

Av. Growth

Tea Packets 254.49 349.36 327.45| 549.32 718.17 666.14 715.34 781.41 593.84 594.86| 47.50 0.17 9.95
Tea Bags 145.81 174.98 183.79 | 131.46 9.66 4.19 6.99 1 5.28 9.98 7.97 0.64 | -20.14| -41.38
Tea in Bulk 509.15 615.29 588.03| 651.14 697.41 700.42 784.94 790.42 705.51 633.35| 50.58]( -10.23 3.01
Instant Tea 8.92 11.39 9.78 11.28 0.45 0.06 0.06 0.02 - 0.01 0.00 -1 -99.98
Green Tea 1.29 1.84 2.56 3.40 4.02 4.09 4.61 6.82 5.46 5.12 041 -6.23( 15.67
Other Tea 105.45 118.19 73.81 92.55 46.47 23.01 14.81 15.76 9.73 10.93 0.87| 12.33] -31.39
NES

(Flavoured

tea)

Total
sector

Tea

1025.11

1271.05

1185.42

1439.15

1476.18

1397.91

1526.75

1609.71

1324.52

1252.24
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LANKA TEA IN 2017

Country 2016 2017

Turkey 27,069 37,816

Iraq 32,557 35,032

r Russia 34,433 33,380

| Iran 33,929 27,419

18,381 15785

_ J Azerbaijan 10,557 12,271

E v} o Libya 12,645 11,609
4y [china 7,604 9,903/
) Japan 7,764 7,924

< Syria

—~ ‘ F;;.:.

12,107 7,400 [
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Sri Lanka’s Exports of Tea Packets by Markets (During 2012 — 2016 period - Value in Millions of US Dollar)

1.O) N

2012 2013 2014 2015 2016 % Av.
No. Market Value % Value % Value % Value % Value % [ Growth
Share Share Share Share Share
7 |United States 15.28 2.29| 18.45 258 23.05 2.95 20.55 3.46| 2471 4.15( 10.69
11 |Netherlands 12.45 1.87[ 15.61 2.18| 19.77 253 13.46 227 1959 3.29 7.58
12 |Saudi Arabia 12.45 1.87 11.07 1.55( 16.04 2.05| 18.67 3.14| 16.78] 2.82 11.20
13 |Lebanon 10.51 1.58| 14.75 2.06| 20.22 259 12.33 2.08| 16.75| 2.82 7.52
15 |Kuwait 7.34 1.10[ 12.40 1.73[ 14.27 1.83] 12.16 2.05| 12.64/ 2.12[ 10.68
16 |Germany 9.97 1.50( 10.63 1.49 11.25 1.44 10.51 1.77( 1231 2.07 4.10
19 |Ukraine 27.10 4,071 29.26 4,09 19.48 2.49 7.39 1.24 7.99 1.34] -38.17
20 [United Kingdom 5.43 0.82 6.06 0.85 7.03 0.90 7.82 1.32 7771 131 9.71
22 |lsrael 5.90 0.89 6.11 0.85 9.46 1.21 6.85 1.15 6.73] 1.13 3.78
23 |China 411 0.62 6.06 0.85 5.40 0.69 6.25 1.05 5.93| 1.00 7.64
24 |Egypt 4.78 0.72 4.94 0.69 6.65 0.85 5.41 0.91 5.74 0.96
26 [Chile 2.31 0.35 3.86 0.54 8.40 1.07 4.83 0.81 5.02| 0.84
27 |[Senegal 0.39 0.06 0.15 0.02 3.40 0.44 3.80 0.64 459 0.77
33 |Sweden 2.20 0.33 1.91 0.27 2.76 0.35 3.14 0.53 3.29] 0.55
39 |Guinea 1.55 0.23 1.78 0.25 2.46 0.31 2.09 0.35 2.47( 0.42
Belarus 4,77 0.72 5.29 0.74 5.32 0.68 2.89 0.49 2.37| 0.40
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Sri Lanka’s Exports of Tea Bags by Markets

(During 2012 — 2016 period - Value in Value in Thousands of US Dollars)
Market 2012 2013 2014 2015 2016
No Value| % |Value| % |Value| % |Value| % |Value| %
Shar Shar Share Share Share

e e
Iraq 179.74| 4.29| 605.03] 8.66| 696.33| 4.56( 1373.11| 13.77|2274.34] 28.53 58.95

1194.94| 28.52(2300.43| 32.92|5875.92| 38.47| 4193.59| 42.04|2118.56| 26.57 17.46
1216.90] 29.04/1866.12| 26.71(1943.87| 12.73| 1605.76| 16.10{1736.10[ 21.7/8
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737.46| 17.60|1034.51

178.39

14.81|12594.82| 16.99| 1484.62| 14.88 7/5.18] 9.72
2.55( 289.33| 1.89| 231.11| 2.32| 373.41] 4.68 22.16
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Sri Lanka’s Exports of Green Tea by Markets (During 2012 — 2016 period - Value in Millions of US Dollar
2012 2013 2014 2015 2016 % Av.
No Market Value % Value % Value % Value % Value % | Growth
Share Share Share Share Share

1 |[UAE 1,021.63| 25.00( 1,925.06| 41.74 2,539.39| 37.21] 1,741.88] 31.91| 1,989.58| 38.83 12.33
3 |Germany 236.69| 5.79 280.14 6.07 240.11 3.52 461.63| 8.46| 448.43] 8.75 17.78
4 |Ukraine 198.06] 4.85 335.29 7.27 381.25 5.59 351.23] 6.43| 423.89] 8.27 15.68
5 |France 305.67| 7.48 182.67 3.96 403.60 591 376.68 6.90] 405.39] 7.91 12.88
6 |Taiwan 187.63| 4.59 156.40 3.39 264.59 3.88 29447 5.39] 330.01] 6.44 17.62
7 [Malaysia 41.16| 1.01 64.31 1.39 114.51 1.68 118.53( 2.17| 148.48] 2.90 31.77
8 |Switzerland 50.41 1.23 96.19 2.09 59.84 0.88 120.95 2.22[ 136.44| 2.66 22.20
9 [United Kingdom 83.56] 2.04 32.11 0.70 162.06 2.37 175.57| 3.22| 109.80[ 2.14 22.45
10 |United States 63.08] 1.54 70.43 1.53 91.43 1.34 33.66] 0.62| 105.50[ 2.06 2.90
12 |Egypt 48.05 1.18 13.54 0.29 7.79 0.11 81.58] 1.49 57.33] 1.12 21.49
14 |Uruguay 19.12 0.47 5.62 0.12 14.36 0.21 6.08| 0.11 30.19| 0.59 9.92
18 |[Japan 1.53[ 0.04 4.38 0.09 9.01 0.13 2470 0.45 26.23| 0.51 74.08
20 |Philippines 563 0.14 18.96 0.41 11.59 0.17 24.43| 0.45 20.10| 0.39 27.98
27 |Austria 1.09[ 0.03 0.25 0.01 12.87 0.19 9.66| 0.18 10.62| 0.21 81.92
30 |New Zealand 341 0.08 8.28 0.18 12.83 0.19 581 0.11 8.68| 0.17 15.16

India 0.05 - 69.24 1.50 73.90 1.08 33.71 0.62 1.95( 0.04 65.83
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Sector
Tea Small Holders

Type of Intervention

Fertilizer Subsidy

Assistance for Re-planting

Assistance for New Planting

Assistance for Infilling

Guaranteed Minimum Price for Green Leaf
Advisory services

Awareness on Good Manufacturing Practices (GMP)
Assistance for factory modernization

Registered

Manufacturers of Assistance for Re-planting
Tea (Private & Quality Control- Green Leaf/Made Tea
Corporate) Advisory services

J / / X/ / J/ / / J/ X/ / X/
0.0 0’0 0’0 0.0 0’0 0‘0 0’0 0’0 0‘0 0‘0 0’0 0‘0

Awareness on GMP and Good Agricultural Practices (GAP)
R
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‘Ceylon Tea” Trademark
and measures being taken
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CEYLON TEA

SYMBOL OF QUALITY


http://www.srilankabusiness.com/tea/lion-logo.html
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