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m, econsumer.gov is an iniliative of the Infernational Consumer Protection and Enforcement Network,

[ Ecomsumer
w

Privacy Policy

.gov

XS

Report international scams online!

s gconsumer.gov is a partnership of more than 35 consumer protection
agencies around the world
» Your complaint helps authorities spot frends and combat fraud

(]
Click on a complaint subject below to get started m

i Online Shopping/Ecommerce
! Services/C fll\'LF'\ﬂclLJ'Fl' Equipment = Credit and Debt A Telemarketing and Spam

&, Impostor Scams: Family, Friend,

a Jobs and Making Money A4 Government, Business or Romance l"\ Lottery, Sweepstakes, or Prire Scoms

Travel and Vacations & PhoneaMobile Devices, and Phane Services -‘b Other

= Hov

¥ W Use and share your data

WHAT IS ECONSUMER.GOV?

Member Countries

BLONSUMET gov 1S Where
you can report
international scams and
learn about other steps
you can take fo combat
fraud. Your complaints
help consumer protection agencies around

the world spot trends and work fogether to
prevent international scams

b Learn more

*econsumer.gov provides
certified law enforcement
and regulatory agencies in
over 35 ICPEN member
countries access to
consumer complaints to
assist in investigating fraud
and uncovering new scams

*econsumer.goy



* Complaint Analysis

Payment
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= Credit Cards ® Internet\Mobile = Money Order
= Prepaid Cards Telephone Bill Wire Transfer



* Tech Support Complaints

Total Number of Complaints

2015
2016

2017
10,951

Complaints by Reported Age Range

80 and Over
5,664 3,825

30-39
5,649

January 1, 2015 to April 1, 2017

Total Amount Paid %Reported: 86.81%

2017 $3,928,409

Amount Paid by Reported Age Range

60 - 69
$6,094,965

50-59

$2,890,029 70-718

$4,702,163

20-29
$1,829,533

40-49
$1,773,460

80 and Qver
30-39 $1.845.128
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TOP COMPLAINTS FROM CONSUMERS Common issues and challenges:

January - December 2016 « fraud and deception
» impact of technological innovation
BY CATEGORY on new and emerging bu3|_n(_ess
@ DEBT COLLECTION models and consumer decision-
@ IMPOSTER SCAMS® making

© IDENTITY (ID) THEFT . . .
\ @ PHONE & MOBILE « development of investigative tools

EY STATE © BANKS & LENDERS and techniques for consumer
*moved to #2 due to more - - - H

IDENTITY THEFT complarts sbut g protection issues involving

Ml_, FL, DE, CA, IL mposters and rewer In (L theft ecommerce

FRAUD & OTHERS 1 1

EL A ML TX NV * Another pervasive _challenge with
ecommerce is the issue of cross-

border enforcement cooperation.

Fodersl Trade Commission File a Complaint

P D) " ry
-~ COMNSUMER
= SENTINEIv=rvwonRkx
Law anforcement’s sowrce for consumer complaints

Sentinal Inforrm

*Imposter Scams:

*Up 13% from
2015
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