PROGRAMA CONJUNTO UE-
CNUCED PARA ANGOLA:

Formacao de Quadros para
Comércio 11

** * **
S Z * *
UNITED NATIONS * * Y
UNCTAD

UNITED MATIONS CONFERENCE OMN TRADE AND DEVELOPMENT




17 OBIETIVOS PARA TRANSFORMAR O NOSSO MUNDO

@ OBJETIV:S sUstentaver

EDUCACAD IGUALDADE AGUA POTAVEL
DE QUALIDADE DE GENERD ESANEAMENTO

|

ERRADICAR SAUDE
APOBREZA DEQUALIDADE

TRABALHO DIGNOD INDOSTRIA,
ECRESCIMENTO INOVAGAOE
ECONOMICO INFRAESTRUTURAS

1 0 REDUZIR AS 1 PRODUGAD
DESIGUALDADES ECONSUMO
A SUSTENTAVEIS

=) CO

v

1 AGAD 1 4 PROTEGERA 15 PROTEGER A

‘IB PAZ, JUSTIGA 1 PARCERIAS PARA
EINSTITUICOES AIMPLEMENTAGAD "
EFICAZES DOS OBJETIVOS (e8)

OBJETIVS
DE DESENVOLVIMENTO
SUSTENTAVEL

CLIMATICA VIDA MARINHA VIDA TERRESTRE




UNITED NATIONS CONFERENCE ON TRADE AND DEVELOPMy

Introducao a Revisao Nacional de
Exportacoes Verdes

19-20.06 - Atividade pratica

Henrique Pacini
UNCTAD

Alessandro Sanches Pereira
i17 UNITED NATIONS

UNCTAD




UNITED NATIONS CONFERENCE ON TRADE AND DEVELOPMENT

g

F.O.F.A.

=




UNITED NATIONS CONFERENCE ON TRADE AND DEVELOPMENT

Linha de chegada

4

Objetivo
Final
O O O O O
Dia 18 Dia 19 Dia 20 Dia 21 Dia 22
Analise Aprofundamento Construcéo do Finalizacao das Apresentacao dos
comercial do da analise Plano Acdo apresentacao e Grupos e entrega
produto comercial do dos relatorios do Relatério Final
selecionado produto

selecionado



UNITED NATIONS CONFERENCE ON TRADE AND DEVELOPMENT

Plano de acao

Acoes

Obijetivo

Sub-acoes

\/

> 4

Responsaveis

_\

o, —
OBJECTIVE 1: To tand the linkages between tourism and agn in a balanced and consistent manner that re | core ele-
ments of local su ble development

Action Subaac:tlnn Performance indicator | Implement.tion partners

1.1 Awareness creation about linkages
between tourism and agriculture through
principles, criteria and application of PPT
among diverse audiences (government
tourism departments, tourism markating
organizations, trade associations, other as-
sociations related to tourism and agriculture)

144

Raise awareness and understanding of
linkages between tourism and agricul-
ture among diverse audiences

ber of awarenass
rkshops

1.24

Indicador

Develop materia

MRBNT, MAFSC, RTTZ, HAT,
TCA, HODECT, TOAM, TTB,
Mational College of Tourism,
TanCert, Economic and
Social Research Foundation,
and Sustainable Agriculture
Tanzania (SAT)

arial distributed or

MRBNT, TTB and MAFSC

1.2 Design a PPT visitor awareness pro- e available
gramme, in which tourist are informed Raise awarenass amongst visitor infor-
gbom their contribution to local sustainable 122 mation staff, ‘rrontlinel hospitality stgff MNumber of awareness MNRT and HAT
evelopment and other target audiences regarding | workshops
PPT
1.3 Awareness and capacity building on PPT Implement communication chan- gggsglpzz-li-np;?wjr'jmmr?e
within all branches of MNRT and MAFSC | 151 |nels between MRNT and MAPSCto | o it government. | MANT and MARSC
facilitate inclusion of PPT practices
departments
1.4 Awareness and capacity building on Implement communication channels to ggg;i:azgnp&%ﬁrg?e
PPT within related/affected departments and |1.4.1  [facilitate inclusion of PPT practices in tion with government MBNT and MAFSC
entities and state-owned enterprises government departments g
departments
Raise awareness and understanding | Number of awareness MNRT
1.5.1 |of PPT with politicians within national, |workshops
i o provincial and local government
Ehﬁwaﬁl?ﬁmfgfﬁiﬁgﬂdmg on PET 159 Raise awareness and understanding of | Number of awareness MNHT and provineial tourism
o PPT with provincial tourism officials workshops authorities
153 Raise awareness and understanding of | Number of awareness MNRT and local tourism
- PPT with local tourism officials workshops authorities
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