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Strategic action

* Impact on state aid and public procurement.

* New Strategic Plan 2021-2016 + Action Plan for 2021-
2022;

»SDG 10: reduction of inequality.
» Redistributive nature of competition policy.




Advocacy instruments (1)

* Formal consultation on legislative proposals v. informal
guidance (market-related emergency measures).

* Publication of studies/reports and challenging of
regulation ranking below the level of law.
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Advocacy instruments (2)

* Prioritization of public procurement.

* Analyse criteria state aid.

e Covid-19 mailbox.
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