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https://www.oneplanetnetwork.org/

Consumer Information Programme (CI-SCP)
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The Objective:
Support the provision of quality
information on goods and services,
and effective strategies to engage 1 RESPONSIBLE
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The aspirational target:

Working towards companies providing
credible sustainability information https://www.oneplanetnetwork.org/consum
on at least 50% of their products and er-information-scp

services at the point of sale
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Guidelines for Providing Product Sustainability Information
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The Principles

The ‘Fundamental Principles’
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The ‘Aspirational Principles’
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Tools at your disposal

Product Sustainability Information
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Shout it Out: Communicating
Products’ Social Impacts
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Global guidance on making effective environmental,
social and economic claims, to empower and enable
consumer choice

A White Paper of the
One Planet Network Consumer Information Programme
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Guidelines for Providing Product
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Consumer Information for SCP
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Experiences from Road Testing the Guidelines for
Providing Product Sustainability Information

Product Sustainability Information Hub

Communicating Chemicals in Products

Global guidance on providing voluntary chemical related
sustainability information for products
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an international community of good practice. Please note that feedback will not be provided, as the objective of this tool s for you to promote a reflection process within your own organisation and teams, gaining insights and idea:

Principle 1: Reliability to improve your current work.
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Who is this toolkit for?

This toolkit is aimed at partners of the United Nations Environment Programme and the One
Planet network Consumer Information Programme that wish to deliver workshops and/or
trainings on the Guidelines for Providing Product Sustainability Information (hereafter the
Guidelines).

"Reduce! Rethinking Circular Economy" Global Knowledge

25 September 2019 Exchange on SDG 12 policy tools

What is this toolkit for?
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» General Consumer laws

" Mon-binding environmental guidelines

+" Binding laws taking irto accownt environmental aspects
" Sharing of sustainability attributes iz mandatory
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TOCOMBAT,
GREENWASHING

+ General Consumer laws combat false or misleading publicity
v Adopted non-binding ervironmental guidelines
+ Binding laws specifically taking into account environmental aspects

v General Consumer lews combat false or mileading publicity
+" Adopted non-binding environmental guidelines
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What could countries do to strengthen their regulations against greenwashing and how can the guidelines contribute?

Define objectives Strong Companies should Claims should Strengthening a Develop a Encouraging
according to the Ecolabels facilitate access to be based on a national authority structured, inclusive

level of regulation the data and life-cycle empowered to apply proportionate and multi-
best suited to the methodologies approach administrative diversified system stakeholder

national context used sanctions of sanctions participation



Advancing consumer information and consumer protection in alighment with MEAs though a
synergistic partnership between UNEP and UNCTAD

Map, analyze and promote the implications of three MEAs (BRS, CBD, UNFCCC)

with regards to consumer protection. U N ¢“}3

Provide guidance on how consumer protection policies/initiatives (regulations, .
education and information campaigns, dispute resolution and redress mechanism, environment
enforcement, and international cooperation) can support their implementation. programme

Promote the uptake of sustainability information principles/guidelines, developed,
inter alia by the OPN Consumer Information Programme, from a regulatory and @ UN v

consumer protection perspective, as tools to facilitate the implementation of MEA on
climate, pollution and biodiversity.
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label to inform consumers on products’ environmental performance responsive to
the different areas of climate/nature/pollution.
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Preliminary findings and consultations
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