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Polaris — Maximising Positive Social, Environment & Economic Impact
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Family Business for Sustainable

Development o
« Family Business Pledge 2020

« Sustainability Indicators for Family

@ F B N Businesses (SIFB)
UNITED NATIONS

UNCTAD « UNCTAD GCI

00000000000000000 * Polaris Indicators for Family Business

adapted from the PIA & relevant frameworks

« Capacity-Development Programmes

“Family businesses have distinctive governance & ownership structures and dynamics that impact
performance. The Sustainability Indicators for Family Businesses aims to recognise the unique

attributes of family business models and incorporate metrics that guide, advance sustainability
practices and facilitate contributions to the SDGs.”




PIA - Polaris Impact Assessment profiles by Industry

Source: B Analytics Platform , 2020 Profile Industry =

e
' Agricultural Processing . ————
’ . Appars Machinery & equipment

Beverages . Other
‘ Chemicals & chemical products B Other financial services

Construction ~ :
Bl Construct Other manufacturing

,ontracting & building

ther personal services

m O

ducation & training services
. 2
Faper & paper products

ectncal equpment

n m

Real estate - leasad property
abncated metal progucts

_ Real estate development
004 progucts

Tavtic
Forestry & logaing exues

Does your business produce a public-facing annual report detailing its sustainability performance?
And what does that include?

a. Quantifiable Results — 8% b. 3rd Party Validation — 14% c. No Annual Report — 59%



o Methodology
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Findings — Reporting Experience

Number of indicators reported on.

1. Reasons for non-disclosure

Vel Forbes | Sun «  No legislative requirement
Oulllire Marshall | Tekstil .
Verf » Perception of Irelevance e.g. D1.4

A. Economic 6 6 6 + Risk & Confidentiality e.g. A.1.3
B. Environmental 9 8* 10 « Do not capture
C. Social 6 6 7 2. Challenges of Reporting
D. Institutional 5 5 6 » Technical considerations

_ * Incompatible formats e.g. B.5.2
Indicators 26 25 29
Reported  Incomplete data

* Forbes Marshall has recently put in place measures to capture Greenhouse Gas Emissions
Scope 1 & 2, and in 2021 will report on the two additional environmental indicators.
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‘ Other Findings from the Cases
- Gaps, Opportunities & Impacts -

Alignment of Identifying SDGs

: : Materiality of : :
Values and Insights Gained Indicators aligned to Business

Practices Success

Policy, Practices &
Measurement e.g. Transparency Resources Impacts on the
Ethical Supply versus Privacy Required Wider Community
Chains
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‘ Recommendations

“....experience of the pilot cases
highlight both technical & cultural

On-line Plaiform challenges and provide valuable
) feedback to inform recommendations
Capacity Development to enable reporting, further
: transparency and increase family
Integrate the SIFB Indicators businesses contributions to the SDGs."

Review & Address Concerns
Ensure the SIFB is fit for Purpose
“Transparency as a Competitive Advantage”
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Communicate the Purpose & Rationale for Reporting
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' 7. Communicate the Purpose & Rationale for Reporting

Creating a Shared Prosperity for All



