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Background

Due to economic gaps and technology gaps, There’s digital gap between urban and
rural area. Information Village Project promote ICT environment of rural area

" Creation of a favorable living en Vironménl -

2_Increase 3_Use of
the residents e-Government
income services

Balanced local
evelopment

1.Reduce
igital Divide

Presentatfion of a standard modadel for local informatizafion

Use of information in everyday life

Develop Information E-Commerce for Form Local
Contents special local products Communities




Digital divide in local villages

Usage of ICT and Internet are comparably low than average of the Korea

PC distribution rate of farmers and fisherman

Internet subscription rate of farmers and fisherman
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Limits the opportunity for social participation, makes it difficult to

improve the quality of life, and prohibits social unification




Information village project

Through Information Village Project, 342 local village has been equipped ICT environments

Biz Model development
and Marketing




Contents development

Contents development can be managed easily using development environment
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Contents Bank
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Mobile / Messenger

E-Commerce




Promotion of e-commerce

InVil promotes e-commerce of local villages by providing homepage management,
marketing, training and consulting services

Korea Local Information R&D Institute

& Operation Agency
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Merchandizing & Registration Management of the main website
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Delivery

Quality Control Training

-major village figures and local gov ' t officers

Sales Training Consulting for Villages
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To cause sales through supporting of specialty and experience tour development




Achievement

E-Commerce using InVil has supporting business of local villages since 2007, and,
as of 2016, it becomes 10 times bigger than the beginning in 2007

e-Commerce Sales
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