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Peace is the natural effect of Trade

Charles de Montesquieu
Philosopher
1689 - 1755

hǳǊ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ ǇǊƻƳƻǘŜ ŘƛƎƛǘŀƭ Ǝƭƻōŀƭ ǘǊŀŘŜΧ



Initiated by Ecommerce Europe, we now cooperate with 50+ associations worldwide



20+ free reports on how to sell 
online in in 50+ countries

The Ecommerce Foundation fosters global digital trade in three ways

An online handbook by/for 
25.000 ecommerce experts

A Global trust mark allowing 
consumers and merchants to shop 

and sell worldwide



About the National Retail Federation (NRF) Big Show

Many presentations you can find at nrfbigshow.nrf.com/recap



What are the Key Retail Trends of 2018?
Any sufficiently advanced technology is indistinguisablefor magic. Arthur C. Clarke

https://pixabay.com/nl/technologie-toekomst-telefoon-apple-512210/



NRF 2018 is all about Tech



Mobile is becoming the dominant platform
Mobile commerce will reach 50% in 2023 (or earlier)

https://commons.wikimedia.org/wiki/File:Mobile_Payment.jpg



Mobile is going to be the dominant platform

Replacing PC, Laptop & Tablet

Mobile

Source: Apple presentation @NRF2018 & Digital Survey Deloitte 2018

46x
A day we check our 

mobile phone

80% 
of Millenials& Gen Z expect 

targeted mobile ads

92%
have used their mobile 

while shopping

50%
of spend will be mobile in 

2023 in the USA

80% 
of ecommerce in China is 

already mobile

59%
Of offline purchases are 

digitally influenced

89% 
use their mobile 

while watching TV

87% 
of the time spend on 

mobile is spend on an app



Panera Bread is investing heavily into an instore mobile experience

The entire investment is funded by increased revenues

Å 30 million users

Å 70% are using Apple devices

Å 30% of sales is digital

Å 10% is order online & pick up

Å Also use to order from table

Å Home & business delivery are 
online only (no calls).

Å Customer frequency has 
increased between 12 ς45% 

Mobile

http://www.mitreagency.com/work/01-panera-bread.php
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¢ƘŜ ŜƴŘ ƻŦ ǘƘŜ ŎƘŜŎƪ ƻǳǘ ƛǎ ƴŜŀǊΧ ǇŀȅƳŜƴǘ ƛǎ ōŜŎƻƳƛƴƎ ǎŜŀƳƭŜǎǎ

ApplePaycan be used instore, online and in-app. Paypalƛǎ ŜȄǇŜǊƛƳŜƴǘƛƴƎ ǿƛǘƘ ΨunbuyingΩ ǘǊŀƴǎŀŎǘƛƻƴǎΦ 

Unbuy

Payment



Tech is becoming part of the Store Experience
.ǳǘ Ǌƻōƻǘǎ ǎǘƛƭƭ ƘŀǾŜ ŀ ƭƻƴƎ ǿŀȅ ǘƻ ƎƻΧ



LƴǎǘƻǊŜ ŘƛǎǇƭŀȅ ŀƴŘ ŎŀƳŜǊŀΩǎ ŀǊŜ ōŜƛƴƎ ƛƴǘŜƎǊŀǘŜŘ ǘƻ ƻŦŦŜǊ ŀ ƴŜǿ ŜȄǇŜǊƛŜƴŎŜ

LƴǘŜƎǊŀǘƛƴƎ ǇǊƛŎƛƴƎΣ ŦŀŎŜ ǊŜŎƻƎƴƛǘƛƻƴΣ ƳŜǎǎŀƎŜ ǇŜǊǎƻƴŀƭƛȊŀǘƛƻƴ ŀƴŘ ƳƻǊŜΧ

Instore



Brands are building stronger store experiences

!ŘƛŘŀǎ ƛǎ ǇƭŀƴƴƛƴƎ ǘƻ ŎƻƴǘǊƻƭ сл҈ ƻŦ ǘƘŜ ōǊŀƴŘΩǎ Ǝƭƻōŀƭ ǊŜǘŀƛƭ ǎǇŀŎŜ ōȅ нлнл όǳǇ ŦǊƻƳ ол҈ ƛƴ нлмсύ

http://fortune.com/2016/12/14/nike-adidas-retail-future/
http://www.sldesignlounge.com/news-articles/category/retail-design/



The store front is being digitized allowing stores to interact day & night 

Instore



More tech is integrated into the store concept to add value

Like a body scanner by Unspun to create custom fit jeans and New Balance using a foot scanner

Instore

blog.fit3d.com/fit3d-scans-used-to-make-custom-jeans-68e316916a36   https://www.volumental.com/partners/



Retail robots have not developed much further in the last year

Still welcoming people, guiding them to the right product and scanning in-store inventory 

Robots



Retail robots have not developed much further in the last year

Still welcoming people, guiding them to the right product and scanning inventory 

Robots



Social Media is becoming an integral part of ecommerce
Social Media is no longer branding only, they are becoming a market place of their own

https://www.flickr.com/photos/mkhmarketing/8468788107



Social Media is becoming an integral part of ecommerce

With Millennials taking the lead

Social

Source: Apple presentation @NRF2018 & Digital Survey Deloitte 2018, https://www.brandwatch.com/blog/96-amazing-social-media-statistics-and-facts-for-2016/

40%
of the world population

uses social media

67%
67% find mobile adds 

irrelevant

58% 
check social media daily

60B
messages are handled by 
Facebook & Messenger 

daily 

66% 
Millennials value social 

media more than personal

39%
of marketing spend, is 

spend digitally

83%
will skip advertising 

if we allow them



Facebook Marketplace allows consumers to sell & buy via Facebook

With 550 million visitors and 18 million posts in May 2017 alone

Social



CŀŎŜōƻƻƪ Ƙŀǎ ŀǎ ŀƳōƛǘƛƻƴ ǘƻ ōŜŎƻƳŜ ǘƘŜ wŜǘŀƛƭΩǎ ƴŜǿ ǎǘƻǊŜŦǊƻƴǘ

Social



Traditional media no longer reach consumers, but they are fighting back

Hearst has grown its revenues for 5 consecutive years to more than $ 10 billion 

Cosmo reaches more 
women via social media 
than via its own 
magazine & site

Creating social media 
content for retailers.

Social



with 23M readers, 7M followers and her own food show

IŜŀǊǎǘ ŀƭǎƻ άŀŎǉǳƛǊŜŘέ ōƭƻƎƎŜǊ tƛƻƴŜŜǊ ²ƻƳŀƴ

Social



Hearst cooperates with Airbnb to offer inspiration in a new way: Print

Working in close cooperation with the CEO of AirBNB

Social



Augmented & Virtual Reality: No Killer App Yet
Expectations are high for Gaming, Entertainment and to some extend Fashion

http://thebwd.com/topshop-virtual-reality-london-fashion-week-window-display/



ά{ƛƳǇƭŜέ ŀǇǇƭƛŎŀǘƛƻƴ Ƴŀȅ ŀŘŘ ǘƘŜ Ƴƻǎǘ ǾŀƭǳŜ ŦƻǊ ǊŜǘŀƛƭŜǊǎ

Like showing products which do not exist yet

AR / VR



Retailers are still exploring Augmented & Virtual Reality

Virtual mirrors may become the norm for Fashion, but experts expect VR to be 5 years in the making

AR / VR

http://factor -tech.com/future-cities/4451-retail-future-virtual-reality-set-to-dominate-tomorrows-shops/
http://www.reddretailgroup.com/virtual-reality-augmented-reality-retail-disruption/



WarbytŀǊƪŜǊ ƛǎ ǳǎƛƴƎ !ǇǇƭŜΩǎ CŀŎŜ L5 ǘƻ ƳŀǇ ƎƭŀǎǎŜǎ ƻƴ ŦŀŎŜǎ

Source: newscult.com/warby-parker-uses-new-iphone-x-face-id-match-users-perfect-glasses-theres-catch/

AR / VR



WarbytŀǊƪŜǊ ƛǎ ǳǎƛƴƎ !ǇǇƭŜΩǎ CŀŎŜ L5 ǘƻ ƳŀǇ ƎƭŀǎǎŜǎ ƻƴ ŦŀŎŜǎ

Source: newscult.com/warby-parker-uses-new-iphone-x-face-id-match-users-perfect-glasses-theres-catch/

AR / VR



Sephora integrated face image recognition into its virtual artist app

Selecting make-up is as complex as buying an phone

AR / VR



Facebook is investing heavily in VR communities



Big Data is the Oil, Artificial Intelligence the Drill
Artificial Intelligence is the enabler behind several technologies & concepts 



Pre-purchase:
ÅIdentification
ÅTargeting

Purchase:
ÅPredictive search 
ÅSorting
ÅRecommendations 
ÅTriggered messages

Post-purchase:
ÅChat bots
ÅSupply chain

Artificial Intelligence is all about personalization

Personalization may lead up to 30% more sales

AI & Big 
Data

http://maxpixel.freegreatpicture.com/Personalization-Data-Retention-Fingerprint-279759



Elaborate intake

Stitch Fix uses data to better service its clients (39% only buys from them)

Fashion is curated based on customer preferences, social media activities and feedback

Source: Internet Trends 2016 ςMary Meeker(kpcb.com/InternetTrends) & algorithms-tour.stitchfix.com/#recommendation-systems

Unique curation Continousfeedback

AI & Big 
Data



Several companies are offering image and photo recognition using AI

Bridingthe gap between seeing a product and buying it

AI & Big 
Data





Conversational Commerce
Voice is replacing written communication

https://en.wikipedia.org/wiki/User_interface



±ƻƛŎŜ ƛǎ ǊŜǇƭŀŎƛƴƎ ǿǊƛǘǘŜƴ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŦŀǎǘŜǊ ǘƘŀƴ ǿŜ ǘƘƛƴƪΧ

Google/Peerless Insights, ñVoice & Voice-Activated Speakers: Peopleôs Lives Are Changing,ò n=1,642 U.S. voice-activated speaker owners who use their device monthly, A18+, Aug. 2017. 

Voice



Voice is the next text

Voice


