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UNCTAD Manual has been revised

v Reflecting discussions at the previous meeting of the WG

v Reflecting inputs from various member states and other
international organizations

v Will serve as basis for UNCTAD’s technical assistance in this
area

v Will be discussed in the next session in greater detail
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New trade data
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New data on global e-commerce 2019 \\’i\A Aﬁy
UNCTAD
v Global e-commerce sales: $26.7 trillion Top 10 e-commerce markets 2019

($ billion)
o B2B e-commerce: $21.8 trillion

o B2C e-commerce: $4.9 trillion

United States |l
Japan |
v Cross-border B2C e-commerce: China i

o $440 billion Korea (Rep.) - e
United Kingdom s

o 9% of global B2C e-commerce France d

v Global online shoppers Germany

. ltal
o Total: 1.48 billion Y -
_ . Australia
o Buying cross-border: 360 million (25%) Spain M
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Source: UNCTAD



COVID-19 impact on e-commerce

Online retail sales as a share of total retail,
2018-20 (percent)
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Note: Estimates based on data from countries
accounting for 65% of B2C e-commerce in 2019.

Source: UNCTAD.
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Top B2C e-commerce companies
Change (%) in GMV 2019-2020
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Note: GMV: Gross Merchandize Value.




More COVID-19 resources
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COVID-19 and E-commerce
Findings from a survey of
online consumers in 9 countries




4

Updated eTrade for all country profiles ¢
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_Wmme ame R e e [ - e [ the digital economy and the e-
commerce environment organized
A along the 7 policy areas identified
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E-COMMERCE ASSESSMENT - 2017-20

LEGAL AND REGULATORY FRAMEWORKS - 2020
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Consumer protection: Legisistion
Priveey 0 g prtacson: _Lagission b eTr a d e f or a | |
Cyoercime: Legizistion y .

Fixed broadband Internet tariffs, PPP $/month

Highes: tarife 5492

300 Source: UNCTAD
Internet -
0 | - Actee masie
z - broadband .
g0 subscritions, -
= 7.2
g w 300
g Fixed
] broactand 200
0 sumscriptions For mareinformation see:  http DTL/ST_and | = J
82
1 100 - T
: DOMINICAN SKILLS DEVELOPMENT - 2013-17
N Median tariff: 40.3 N . . P L .
0 REPUBLIC, 42.8 Percentage of firms using e-mail to interact with clients/suppliers
- -
Source: TU [complete URL address in the General Notes] fomes e 54 g3 56.9
L v ! 763 78S _ 0.1
545 530 578 63.0
DOMINCAN REPUBLIC, 15.2 D a
B [PR— DoMPICAN ooy s WESTERN SOUTHERN,  TRARSTION  LATMAMERCA  DEVELOPED womD
Debit card uzed in the past year o T CamhEa, 255 REPUBLE ey ThsTERR ECONOMIES D FEONOMES
£ SOUTHEASTERN CARIBBERN
WORD, 326 Sourre: Wori Bank compiets URL 800ress in the Generai Nates) ASIA AND OCERMA
DOMNIEAN REPUBLIC, 348 i FINANCING FOR eCOMMERCE - 2013-17 I::_:l- o
. LATIN AMERICA L
Creddit card wsed in the past year & THE CARBBEAN, 201 Percentage of firms identifying access to finance as a major constraint S
WoRLD, 1.5
380 389
DOMINICAN REPUBLIC, 67 344 288 270
Masile phone or the intemet used to access & LATIN AMERICA
financal institution sCcount in the past year & THE CARBEEAN, 103
WeRLD, 333 BOMMICAN oes RN WESTERN SOUTMERN,  TRANSMION  LATNAMERIEA  DEVELOFED WoRD
REPUBLIC e ERSTERN ECONOMES AN THE ECOROMES
. & sOUTREASTERN CARBSEAN
Per 100 inhabitants
Scurce: World Bank {compizte URL sddress in the General Notzs) o . A58 GEAMA
: Source: Worid Bank |compiets URL sddress in the General Notes|




f
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Shopped online, 2019 or latest year Regional values for the UNCTAD B2C E-commerce

(% of population) index, 2020
Share of
s using individual Secure postal
the s with an Internet reliability
Internet account servers score 2020
Upper middle income - 16 (2019 or (15+, (normaliz | (2019 or Index
latest) 2017) ed, 2019) latest) value
. . Africa 30 40 28 21 30
Lower middle income . 5
East, South & Southeast 57 60 54 58 57
Asia
Low income I ) Latin America and the 64 53 50 29 49
Caribbean
Western Asia 77 58 45 50 58
World _ 23 Transition economies 71 58 60 59 62
Developed economies 88 93 84 80 86
0 10 20 30 40 50 60 World 60 60 53 47 55

Source: UNCTAD, based on WB and national sources
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Source: UNCTAD, based on data from ITU, UPU and WB.
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Strong correlation between UNCTAD B2C E-commerce \!@
Index 2020 values and online shopping

Shopped Online (% 15+), 2019 or latest
available
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Top 3 performers in 2020
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Switzerland
Netherlands
Denmark
Singapore

United Kingdom
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Thank you!
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