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KFTC’s Managing synergies 
in complex market 

structures and digital 
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The KFTC has been fulfilling its ‘dual role’ in competition and 

consumer protection as a dual-mandate authorities 

The consumer perspective is incorporated into the competition law

enforcement guidelines

•

•



The KFTC sanctioned Coupang Inc. for its control of search results by  
①algorithmic manipulation and ②making its employees write false review 

⇒  The KFTC fined Coupang USD 120 million in May 2024 
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•
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Broader concept 

Measure to bridge the gap 

•

•



•

Commitment decision 

Case – Apple Korea

•

•



• “Consumer 24

Information Provision, consumer education  

• consumer education 

- “Dark patterns and e-commerce policies” 



• Integrated policy design

• Enhanced cooperation across authorities

• Incorporating consumer protection perspectives in policy assessment

• Capability building and education initiatives

Managing synergies between competition and consumer protection policies



Thank You
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