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Digital
transformation

Evolving
supply chains

New business
models

Regulatory
challenges

& opportunities

THE GLOBAL LANDSCAPE
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Became GCCA via Consumer Protection Law

Georgian National Competition Agency established

A STRATEGIC REFORM IN GEORGIA
DUAL MANDATE: COMPETITION & CONSUMER PROTECTION

EU alignment:  75% competition, 85% consumer protection

Faster, 
coordinated 

decision-making

Unified view of 
market & consumer 

impact

Balance between 
structure and 

experience

WHY INTEGRATION MATTERS
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BUILDING INSTITUTIONAL CAPACITY

Modern, 
professional, 
accountable 

agency

Clear priorities 
and aligned 

actions

Tangible results 
for 

stakeholders
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Dual-mandate improves synergy & speed

Inter-agency collaboration is essential

Balance protection & innovation

Strategic planning boosts capacity

A PRACTICAL EXAMPLE

KEY TAKEAWAYS FROM GEORGIA

Case: deceptive 
BOSCH product 

listings

Result: effective 
enforcement via 

dual mandate

Action on 
consumer and 

competition 
fronts
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GROWTH WITH OVERSIGHT

Average 8-9% annual growth post-pandemic

Inflation stable at 2-3%

Strong oversight supports growth
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GLOBAL COOPERATION MATTERS

Global digital 
challenges 
need joint 

action

UNCTAD’s
role is vital

Building trust, 
fairness, 
growth

Georgia: 
committed to 

sharing & 
learning

Shared 
learning

is key
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