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> What'’s the creative economy? trade IR
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The creative economy encompasses creating,
producing, and distributing goods and services that
use creativity and intellectual capital as primary inputs.

It includes diverse activities such as advertising,
architecture, arts, crafts, design, music and movie
production, publishing, and video games, etc.

And why does it matter?

The creative economy offers opportunities for
economic development and diversification. It generates
cultural and societal values and supports economic
objectives like economic growth and job creation.

See also: UNCTAD, 2024, Advancing the measurement of the creative economy



https://unctad.org/system/files/official-document/ditctsce2024d1_en.pdf

2 Creative economy contribution to GDP trade

& development

The creative economy accounts for
between 0.5 and 7.3% of GDP in surveyed
countries.!

- Egypt's cultural and creative industries
accounted for 3% of GDP in 2020.

- Mauritius’ creative industries contribute
3.5% to its total GDP.2

- South Africa’s cultural and creative
industries contributed 3% to its GVA in
2020."

Source: Reuters (2023)

TSource: 2024 UNCTAD survey on the creative economy covering 36 countries
2 Source: Economic Development Board Mauritius, 2023



https://edbmauritius.org/creative-industry
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The creative economy employs between
0.5 to 12.5 per cent of the workforce in
surveyed countries.

South Africa’s creative industries
accounted for 679,900 jobs or 4.1% of
the workforce in 2019.

- Egypt’s cultural and creative industries
employed an estimated 2 million people
in 2018.

- Nigeria’s creative industries employed
about 3.2 million people or 6% of total
employment in 2019.

Source: 2024 UNCTAD survey on the creative economy covering 36 countries
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2 Advertising

Global advertising spending is driven

501’.&

by digital advertising which is

expected to contribute over 60% in 40%

2026. o

« In 2020, overall advertising 209
revenue fell in all countries within |
Africa besides Nigeria, before 1
rapidly rebounding in 2021. 0%

- Podcast advertising revenues, 10%
however, grew in 2020 by 30.4% in

South Africa and 41.8% in Nigeria.
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Annual growth in advertising revenues
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® Gilobal South Africa @ Nigeria ® Kenya

Source. PwC Africa Entertainment and Media Outlook 2022-2026 (2022)

Source: PwC, 2022, Africa Entertainment and Media Outlook 2022-2026



https://www.pwc.co.za/en/assets/pdf/entertainment-and-media-outlook-2022-26.pdf
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> Audiovisual: film and television trado B

The global box office had an estimated 30.5% increase in
revenue from 2022 to 2023.]

Europe, Middle East, and Africa contributed 27% to the
global box office.’

In 2023, Nollywood was the second-largest global film
industry, with US$15.32 million in revenue and producing
2,500 films.?2

In 2019, 100 feature films were produced in Ethiopia,
making it one of the largest film producers in Africa,
followed by Egypt (30), Morocco (25), South Africa (15).3

The film and audio-visual industry is estimated to
generate up to US$70 million annually and contribute
0.8% to Ethiopia’s GDP and employs up to 31,000 people.4

TSource: PwC, 2022, Africa Entertainment and Media Outlook 2022-2026
2Source: Africa International Film Festival, 2023, Top 10 film industries in Africa
3 Source: Ethiopian Business Review, 2019, Reforming the Ethiopian film industry
4 Source: British Council, 2022, Mapping of the Ethiopian Creative Ecosystem
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South African box office revenue (R millions) vs
admissions (millions)
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Source: PwC's Africa Entertainment and Media Outlook 2022-2026 (2022)


https://www.pwc.co.za/en/assets/pdf/entertainment-and-media-outlook-2022-26.pdf
https://www.afriff.com/post/top-10-film-industries-in-africa#:~:text=Ethiopia%20%2D%20Unveiling%20Rich%20History%20and,attract%20audiences%20across%20East%20Africa.
https://ethiopianbusinessreview.net/reforming-the-ethiopian-film-industry/
https://creativeconomy.britishcouncil.org/media/resources/British_Council-Mapping_of_the_Ethiopian_Creative_Ecosystem.pdf

2 Books and publishing

Africa accounts for 0.6% of global royalty
collections for creators.!

Nigeria was 10" amongst the top ten
developing countries with the highest number
of ISBN registrations in 2022.2

In 2021, Senegalese author David Diop won the
International Booker Prize, South African author
Damon Galgut won the Booker prize, and
Tanzanian writer Abdulrazak Gurnah won the
Nobel Prize for Literature.3

T Source: International Confederation of Societies of Authors and Composers, 2023,

Global Collections Report 2023
2Source: World Intellectual Property Organization, 2023, The Global Publishing

Industry in 2022
3 Source: NewAfrican Magazine, 2023, Africa’s creative writers continue to produce

winners
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Top ten developed and developing countries with
the highest number of ISBN registrations in 2022

M Developed | Developing

United States 3,219,117

Japan 902,311

Republic of Korea - 338,237
Germany - 277,000

India 281,091

Brazil 179,042
United Kingdom . 153,167
Italy . 139,970
Indonesia 107,856
Poland I 99,995
spain ] 95,811
Turkive 83,653
Metherlands I 59,283
Sweden I 37,338
Argentina 35 500
Mexico 27 534
Singapore 25,980
Colombia = 20,840
Thailand = 19,362
Nigeria 14,392

Source: UNCTAD, based on World Intellectual Property Organization (2023)


https://www.cisac.org/services/reports-and-research/global-collections-report-2023
https://www.wipo.int/edocs/pubdocs/en/wipo-pub-1064-2023-2-en-the-global-publishing-industry-in-2022.pdf
https://www.wipo.int/edocs/pubdocs/en/wipo-pub-1064-2023-2-en-the-global-publishing-industry-in-2022.pdf
https://newafricanmagazine.com/29466/
https://newafricanmagazine.com/29466/

> Music

The value of global recorded music hit a record
US$28.6 billion, an overall 10.2% increaseina 9
consecutive year growth period.]

- Streaming revenues fuel industry growth, increasing
its share by 10.4% in 2023, accounting for more
than 2/3 of the total market.!

- Sub-Saharan Africa grew the fastest, increasing
revenues by 24.7% in 2023, fueled by paid
streaming revenues (+24.5%).

« The Kenyan music platform Mdundo, collaborates
with about 150,000 African musicians, collecting
rights and providing a legal method for downloading
and streaming music.?

T Source: Federation of the Phonographic Industry, 2024, Global Music Report 2024
2Source: Mdundo, 2023, Mdundo Revolutionizes Music Industry
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Global recorded music revenues (US$ billion)
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Streaming Performance rights = Synchronisation

15 -

1999 2001 2003 2005 2007 2009 2011 2013 2015 217 2019 2021 2023

Source: UNCTAD, based on International Federation of the Phonographic Industry
(2024)


https://globalmusicreport.ifpi.org/
https://mdundo.com/news/44803

2 Videogames

Global video games revenues (US$ billion)

== Spcial/casual games == Traditional games Video games advertising Total
video games revenue
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Source: UNCTAD, based on PwC’s Global Entertainment and Media Outlook 2023-
2027 (2023)

Note: f: forecast

T Source: PwWC, 2023, Perspectives from the Global Entertainment & Media Outlook 2023-2027

2Source: African Export-Import Bank, 2022, African Trade Report 2022
3 Source: PwC, 2022, Africa Entertainment and Media Outlook 2022-2026
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Total video gaming revenue is expected to
grow from US$227 to US$312 billion from
2023 to 2027.7

- Africa’s video game industry is projected to
grow 12% by 2025, led by South Africa and

Egypt.?

- Africa’s total number of video game players

is growing, 40% of South Africa’s population
play games, 23% in Nigeria, 22% in Kenya.3

« E-sports provide opportunities for youth

such as internationally recognized and
sponsored gamers Sylvia Gathoni from
Kenya and Thabo Moloi from South Africa.?


https://www.pwc.com/gx/en/industries/entertainment-media/outlook/downloads/PwC-GEMO-2023-PDF.pdf
https://media.afreximbank.com/afrexim/AFRICA-TRADE-REPORT-2022.pdf
https://www.pwc.co.za/en/assets/pdf/entertainment-and-media-outlook-2022-26.pdf
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D Trade

Total exports of creative services
reached a record US$ 1.4 trillion in
2022, almost double creative goods
exports, which reached US$ 713
billion.

Creative goods and services exports
have decoupled in the past few
years, driven by a robust increase in
software and research and
development services exports.

A few product groups and key
countries account for a significant
portion of trade in creative goods
and services.

Source: UNCTADStat
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Global exports of creative goods and services (US$ billion)

== (Creative goods ~ Creative services
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Source: UNCTAD


https://unctadstat.unctad.org/datacentre/
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Top ten exporters of creative services in 2022 World creative services exports by services categories in 2022
(US$ billion) (US$ billion)
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. : : Information [ Cultural, recreational, and heritage
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Source: UNCTAD Source: UNCTAD

Source: UNCTADStat


https://unctadstat.unctad.org/datacentre/

> Trade: exports of creative services by Africa rade I
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- Developing economies tend to have
less detailed information about trade
in creative services.

Africa: Exports of creative services (US$ billion)

Country 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
« The lack of data does not mean that 1 Morocco 403 757 828 771 782 795 795 768 1009 1206 1352
deve|0plng eCOHOmIeS do not have 2 Tunisia 27 43 54 49 55 55 59 59 77 130 155
. . 3 Senegal 118 223 199 189 181 182 160 145 141 177 147
creative services trade, but rather © e . N . - . e e .
that they lack statistical capacities or 5 Mauriius 377 1% 24 2% 235 214 o & 8 9% 115
do not report data in the necessary 6 Kena 28 97 o 5 o7 o4 10 o4 “ o k&
| 7 Namibia 34 58 61
detal ¢ 8 Uganda 29 56 36 30 30 24 34 20 12 36 38
. 9 Ethiopia 6 8 17 29 46 51 h2 64 54 15 10
«  UNCTAD has an experimental data 0 R: . ) . ; 1 1 1 1
set about trade in creative services, 11 Lesotho 0 2 | | w : 0 0 0 2 0
covering 32 African countries. e s oo * * oo '
13 Ghana 20 11 6 70 80 78 88 105 200 146
° |n 2022’ Creative Services exported 14 Madagascar 13 28 39 57 45 50 53 60 84 99
. . Burkina
by African countries accounted for B R el gl i : ! e & < e i
less then 0.3% of global creative Source: UNGTAD

availability issues). Source: UNCTADStat


https://unctadstat.unctad.org/datacentre/

> Trade: exports of creative goods

Top ten exporters of creative goods in 2022
(US$ billion)

0 50 100 150 200 250 300

@ China

& |nited States of America [Vl
() ttaly

() France

© Hong Kong SAR
& Germany

< India

‘®: Republic of Korea
& United Kingdom

€ United Arab Emirates

Source: UNCTAD

Source: UNCTADStat

.
@) Vv
M M
)

UNCTAD

trade X

& development

World creative goods exports by product categories in 2022

(US$ billion)

Il Crafts and design goods [ Software, video games and recorded media Music, performing and visual arts
Books and publishing products [ Other
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Source: UNCTAD


https://unctadstat.unctad.org/datacentre/

2 Trade: exports of creative goods by Africa

Africa: Top exporters of creative goods in 2022
(US$ million)

2022

Egypt

South Africa

Tunisia

Morocco

Mauritius

Kenya

Tanzania, United Republic of
Madagascar - 44
Togo B2
Zimbabwe I 16
Botswana l 11
Cote d'lvoire l 11
Ethiopia 11
Rwanda I g
Namibia | 8

Source: UNCTAD

Source: UNCTADStat

.
@) Vv
M M
)

UNCTAD

trade X

& development

Africa: creative goods exports by product categories in 2022

(US$ billion)

M Crafts and design goods [ Software, video games and recorded media Books and publishing Music,
performing and visual arts | Cultural and natural heritage
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Source: UNCTAD


https://unctadstat.unctad.org/datacentre/
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RESEARCH ON THE CREATIVE
ECONOMY AND CULTURAL EXCHANGE

FOR BRITISH COUNCIL ETHIOPIA

@@ BRITISH March 2022
.. COUNC'L Addis Ababa, Ethiopla

Source: British Council (2022)
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The report maps the following creative industries
within contemporary Ethiopia: music, visual arts,
film, photography, product/industrial design and
crafts, fashion, architecture, literature,
performance art, and new media.

Ethiopia’s creative sector faces challenges in
formal education, management, resource
accessibility, and limited stakeholder participation
outside of Addis Ababa.

Creative industries provide social, cultural, and
economic growth opportunities for Ethiopia’s
youth, women, persons with disabilities and
minority groups.



Thank you
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