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Overview of measurement efforts

UNCTAD 
E-commerce and Digital economy measurement

ICT usage in business ICT sector and trade E-commerce value Digital trade



Indicators on ICT usage in business
• Core indicators:

• Established through the Partnership on Measuring ICT 
for Development 

• Set out in the UNCTAD Manual for the Production of 
Statistics on the Digital Economy

• Used for national and international analyses

• Collection conducted every 2 years
• Where possible, filled from Eurostat and OECD 

databases
• Other economies provide figures directly to 

UNCTAD through our new online collection tool
• Requests for participation are sent to all 

National missions, WG-ECDE participants, 
previous respondents



Indicators on ICT usage in 
business

• Response remains limited
• Statistics on ICT usage in business are only produced in 

a minority of countries
• Production of statistics can be irregular
• We know more countries have these indicators…
• …however, getting them to complete a response can be 

very challenging
• Broader participation will be crucial to establish the 

viability of this longstanding collection going forward

• Plans for 2025
• Review against UNCTAD Statistics Quality Assurance 

Framework
• Next collection in late 2025
• Review of core indicators

Source: UNCTAD Core indicators on ICT use in business 
databases (https://unctadstat.unctad.org/datacentre/)



ICT sector and trade

Source: UNCTAD Share of ICT goods as percentage of total trade database 
(https://unctadstat.unctad.org/datacentre/dataviewer/US.IctGoodsShare)

• Core indicators on ICT sector value added 
and employment are part of routine collection

• However, availability is especially poor 
…despite being straightforward to compile 
from national accounts figures

• Trade in ICT goods and services are 
aggregated from merchandise and services 
trade by product statistics

• ICT goods are a key enabler of digital 
transformation

• Developing economies continue to import at 
the highest rate

• For LDCs, however, ICT goods represent a 
very low share of imports



Measuring e-commerce value 

Stock-take of business            
e-commerce sales figures from 
national sources
At least 21 economies had 
published figures but variation 
in:

• Definitions used
• Measurement approaches
• Breakdowns collected/published
• Sources used
• Industries and firm sizes covered, 

etc.

 need for statistical guidelines
 TG-eCOM

Measuring the value of                
e-commerce (2023)

Business e-commerce 
sales and the role of online 
platforms (2024)
Updated business                 
e-commerce sales statistics 
(up to 2022)
43 developed and developing 
economies accounting for 
around three quarters of 
global GDP and exports
Statistics on online retail sales
Transaction values reported 
by online platforms

https://unctad.org/publication/busin
ess-e-commerce-sales-and-role-
online-platforms

https://unctad.org/publication/meas
uring-value-e-commerce

https://unctad.org/publication/business-e-commerce-sales-and-role-online-platforms
https://unctad.org/publication/business-e-commerce-sales-and-role-online-platforms
https://unctad.org/publication/business-e-commerce-sales-and-role-online-platforms
https://unctad.org/publication/measuring-value-e-commerce
https://unctad.org/publication/measuring-value-e-commerce


Availability and comparability still 
need work

Across the 43 developed and 
developing economies covered:

• E-commerce sales reached around  
$27 trillion in 2022

• This represents a 25 per cent 
increase over pre-pandemic (2019) 
levels.

BUT some countries include email 
orders; industry and firm size coverage 
varies

•  TG-eCOM

Source: UNCTAD (2024) “Business e-commerce sales and the role of online platforms”; based on Eurostat digital economy and 
society database, Eurostat Structural Business Statistics database, and national statistical agencies (see report)
Note: * estimated. Other Europe = Bosnia and Herzegovina, Serbia. For further notes and explanation see report.



Digitally ordered trade
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E-commerce = digitally ordered
 International e-commerce = digitally ordered trade

• Domestic/international shares collected by some 
countries can be used to estimate the potential 
scale of digitally ordered exports

Across the 43 developed and developing economies
covered:

• Business e-commerce sales exceed total exports 
of goods and services

• It is estimated that digitally ordered 
exports were worth around $2.5 trillion 
in 2021 (range $1.6-4.9trn)

Source: UNCTAD (2024) “Business e-commerce sales and the role of online platforms”; based on Eurostat digital economy 
and society database, Eurostat Structural Business Statistics database, and national statistical agencies (see report)
Note: * Web sales only (excludes EDI-type sales). For further notes and explanation see report.



Digitally deliverable 
services trade

• Aggregated from trade in services by 
products statistics (only services can be 
delivered digitally)

• Provides a useful indicator in the absence 
of collecting data on digitally delivered
trade

• All country groupings (developed, 
developing, LDCs) have increased 
exports of digitally deliverable services

• LDCs’ are growing more slowly, with 
widening gaps as a result

• Markedly flatter trend in telecoms, 
computer and information services –
which are the biggest component

• Professional and management consulting 
services a bright spot for LDCs

2015=100

Source: UNCTAD International trade in digitally-deliverable services database 
(https://unctadstat.unctad.org/datacentre/dataviewer/US.DigitallyDeliverableServices)



Priorities for 2025

• 2025 collection of indicators on ICT usage in business and the ICT sector      
(please participate if you have numbers!)

• Quality review of database and review of core indicators

• Development of guidelines and recommendations on measuring e-
commerce value (through TG-eCOM)

• Continuing to compile statistics on e-commerce value and digital trade

• Capacity building and technical assistance across all these areas                             
– with partners including IMF, OECD and WTO



Thank you
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