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Key Research Questions 

2. If yes, what are the sources of that information?

1. Does Jamaica Trade infrastructure facilitate digital trade ?



Outline 

I. Overview of the Jamaican Economy
o Selected Indicators  

II. Conceptual Framework for Measuring Digital Trade 

III. Description of digital trade and E-Commerce in Jamaica 
o Key Data Sources 

IV. The way forward 



Overview of the Jamaican Economy: Selected Indicators 
 



Description of e-commerce and Digital trade in Jamaica 
 

1st in the Caribbean
7th in LAC 

Telecommunication industry performance 



Description of e-commerce and Digital trade in Jamaica 
 

Type Activity/ Service Type 

CT services providers Mobile roaming 

IT Services Providers Software Programming, consultancy 
services web hosting 

Post and Communications Mobile , Fixed phone and post delivery 

Computer and Telecommunications 
equipment installation and repair 

Telecommunications equipment 

Financial Services Offshore Banking, 
Insurance



Description of e-commerce and Digital trade in Jamaica 
 

Formal Economy  
 

Informal Economy  
 



See DT Handbook for full description 





3.2.2 Tourist Expenditure & Satisfaction Surveys
• Conducted By: Jamaica Tourist Board (JTB).
• Purpose:

o TSS: Measures tourist satisfaction and booking channels.
o TES: Estimates monthly and seasonal tourist spending.

• Insights:
o Important for understanding digitally ordered service exports.
o Currently focused only on inbound tourism.



Credit Card Data
• Collected By: Bank of Jamaica (BOJ).
• Insights:

o Monthly expenditure data on credit card transactions from 
Jamaican residents.

o Serves as a proxy for digitally ordered imports.
• Challenges:

o Limited product identification.
o Difficult to disaggregate resident/non-resident transactions.

• Future Plans:
o Explore using payment gateway data for better disaggregation.





3.2.4 Customs Data

• Overview:

o Collected by Jamaica Customs Agency (JCA) for goods imported/exported.

o Helps estimate percentage of digitally ordered goods.

• Method:

o Utilizes UNCTAD’s ASYCUDA system and business registers.

• Current Proxy:

o Shares of imports by courier services included in balance of payment statistics.









Big Data :Data Scraping/Crawling 

Filter by Donate Filter by Shopping Cart 





3.3 Challenges and Way Forward

Key Areas for Improvement

1. Statistical Law Reform:

o Amend legislation to enhance measurement of digitally ordered trade.

2. Measures for Digitally Delivered Trade:

o Develop methods to quantify digitally delivered services using various data sources.

3. Trade via Digital Intermediation Platforms:

o Explore data from payment gateways to improve measurement of digital trade.



E-Commerce skills Development 

E-Commerce readiness assessment
 and strategy formulation  

ICT Infrastructure and Services

Access to Financing 

Payment Solutions 



Implementation of digital  trade measures for 
development  in Jamaica



Legal Framework

Digital Infrastructure Development

Promotion of Digital Literacy

Cross-Border Trade Facilitation: 

Public-Private Partnerships

Cybersecurity Measures

International Cooperation

Implementation of digital  trade measures for 
development  in Jamaica

Jamaica has taken several initiatives to foster an environment conducive to e-commerce, digital services, and 
cross-border trade. Here are some key measures:



Digital trade and E-Commerce in Jamaica: Key Data Sources 

Digitally Ordered Trade 
1. Enterprise Surveys 
2. Household Surveys
3. Credit Card Data 
4. Payment Gateway data 
5. De Minimis Data
6. Customs Statistics 
7. Private Data Sources 

Digitally Delivered Trade 

1. ITS Surveys 
2. ITRS Surveys
3. Credit Card Data 
4. Administrative Tax Data  
5. Household Surveys
6. Non-Bank Data on digital 

financial Services 

Digitally Intermediation 
Platforms 

1. Big Data/Web Scraping 
2. Payment Gateways
3. Tourism Surveys
4. Large companies Surveys



JAMAICA : DATA INVENTORY ON DIGITAL TRADE (with sources )

EXPORTS Key 
ES= Enterprise Survey

Source Availability % HH=Household Survey 
i. Digitally Ordered ES HH CC PG DT CS PS AR HH CC CC= Credit Card Information 

ii. Goods ES HH CC PG DT CS PS AR HH CC PG= Payment Gateways
iii. Services*not digitally delivered ES/TS HH CC PG DT CS PS AR HH CC CS= Customs Survey 

iv. Services* digitally delivered ES/TS HH CC PG DT CS PS AR HH CC AR= Administrative Records
v. Digitally ordered ES/TS HH CC PG DT CS PS AR HH CC DT = De Minimis Trade 
vi. Not digitally ordered ES/TS HH CC PG DT CS PS AR HH CC TS = Tourism Survey 
vii. Total Digital Trade

IMPORTS Available
Available being worked on

Source Availability % Available
i. Digitally Ordered ES HH CC PG DT CS PS AR HS CC Not Available 

ii. Goods ES HH CC PG DT CS PS AR HS CC Not applicable 
iii. Services*not digitally delivered ES HH CC PG DT CS PS AR HS CC

iv. Services* digitally delivered ES HH CC PG DT CS PS AR HS CC

v. Digitally ordered ES HH CC PG DT CS PS AR HS CC

vi. Not digitally ordered ES HH CC PG DT CS PS AR HS CC

43% 100% 100%

43% 100% 100%

Source 
CORPORATION GOVERNMENT NPISH 

Source 
CORPORATION 

Source 
GOVERNMENT 

Source 
NPISH 

Source Source 

Digital trade and E-Commerce in Jamaica: Key Data Sources 
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