Recent developments in measuring
e-commerce in the EU survey on ICT usage
and e-commerce In enterprises

UNCTAD Working Group on Measuring e-Commerce and the
Digital Economy, 4-5 December 2025

Eurotstat, Innovation and digital transformation



Content

« Background — EU survey on ICT usage and e-commerce in enterprises (ICT ENT)

« Recent developments: e-Commerce module in the EU ICT ENT survey

European
Commission




Survey design process

* Role of Eurostat: responsible for coordinating the ‘ICT usage and e-commerce in enterprises’ survey
which is conducted at national level.

« Annual revision of questionnaire and legal framework

» Key factors for revision:
o Policy needs
o Technology developments
o Feasibility of collecting information

o Constant quality improvements

o Burden constraints (The number of mandatory variables is limited to a maximum of 73 variables
according to the EBS regulation)
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Survey design process

« Cooperation:
o with the users and EU Member States (MS)

o 2 Task Force meetings, 2 Information Society Statistics Working Group meetings

» Objective: to collect and disseminate harmonised and comparable information on the use of ICT and e-
commerce in enterprises at European levelData

« Availability: Data are available at the end of the survey year.
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Modules in the ICT ENT survey

« The ICT ENT survey is not only about e-commerce.

Survey 2026 Survey 2027 - draft

Survey 2025

Access and use of the internet

e-Commerce sales

Use of cloud computing services

Data utilisation and analytics

Artificial Intelligence
ICT and the environment

Background characteristics

Access and use of the internet

e-Commerce sales

ICT specialists and skills

Use of cloud computing services

Data utilisation, sharing, analytics and trading
Artificial Intelligence

ICT security

Invoicing

Background characteristics

Access and use of the internet

e-Commerce sales

Use of cloud computing services

Data utilisation

Artificial Intelligence

ICT and the environment
Invoicing

Background characteristics
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Scope

« Enterprise size: Enterprises with 10 or more employees or self-employed persons

Optional: enterprises with number of employees or self-employed persons between 0 and 9

« Economic activity: Enterprises classified in the following categories of NACE Rev. 2:

Section C — Manufacturing

Section D — Electricity, gas, steam and air conditioning supply

Section E - Water supply, sewerage, waste management and remediation activities

Section F — Construction

Section G — Wholesale and retail trade; repair of motor vehicles and motorcycles

Section H — Transportation and storage

Section | — Accommodation and food service activities

Section J — Information and communication

Section L — Real estate activities

Section M — Professional, scientific and technical activities

Section N—  Administrative and support service activities European
Commission
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Recent developments related
to e-commerce sales




Monetary value of e-commerce sales

« Publication: Figures on the monetary value of B & E-commerce (isoc_ec)
e-commerce sales (for selected indicato rs) B 4 E-commerce sales of enterprises by NACE Rev. 2 activity (isoc_ec_esen2) B @
pU blIShed in EurOStat’S database B 1 E-commerce sales of enterprises by size class of enterprise (isoc_ec_esels) i @

B 3 Value of e-commerce sales by NACE Rev. 2 activity (isoc_ec_evain2) i o

B 1 value of e-commerce sales by size class of enterprise (isoc_ec evals) i @

o Release data: December 2023
B 1 Obstacles for web sales by NACE Rev. 2 activity (isoc_ec_wsobsn2) i @

o Refere nce years: Data from 201 7 onwa I’dS B 3 Obstacles for web sales by size class of enterprise (isoc_ec_wsobs) i @
B 3 E-commerce purchases by NACE Rev. 2 activity (isoc_ec_ebuyn2) B @

B 1 E-commerce purchases by size class of enterprise (isoc_ec_ebuys) i @

o Availability: volunteering countries (19 EU

) 4 Monetary value of e-commerce sales by NACE Rev. 2 activity B
MS + 3 non-EU cou ntrleS) ~ (isoc_ec_evalnZm) °
Monetary value of e-commerce sales by size class of enferprise B o
« Metadata: European metadata file now includes _soc ec_evalsm)

additional methodological clarifications
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Monetary value of e-commerce sales

« Metadata: European metadata file now includes additional methodological clarifications
« Comparability over time may be limited:

o Due to the partly estimated character of the detailed data provided by respondents
o Due to the rotation of enterprises selected for the sample.

« Coherence cross domain:

o Some NSiIs report preliminary turnover data, which may be revised as soon as SBS turnover
becomes available.

o The preliminary character of the total turnover may be the reason why the published monetary
values of e-commerce sales should be considered as estimates.
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Web sales

Introduction of new question (2025 MQ) on
web sales value by type of products sold

Purpose: Complements the digitally
ordered/delivered trade (exports) in the reporting
template for digital trade

Participation: Voluntary, 14 countries provided
data

Data availability: 11 December 2025

Fieldwork insights:

BS.

What was the percentage breakdown of the value of web sales in 2024
by type of products:

(Please refer to value of web sales you reporied in B2.)
—optional

o No major problems were detected

o Some respondents faced difficulties in
reporting specific cases

a) Physical goods LUy

b) Digital goods or services (digitally delivered)

(2.0. software or other digital content as downloads or as a streaming Huuy

services (e.g. software licences, e-Dooks, e-newspapers, apps, online

courses/webinars)

c) Services not digitally delivered

, . . . UL Uy

(e.9. accommodation, fravel, maintenance or repair services)

TOTAL | 100%
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EDI-type sales

* (Re)introduced questions:

o EDI-type sales by geographic areas of
origin of customers

o Values of EDI-type sales by geographic
areas of origin of customers

o Proposed for 2027 MQ, not yet approved

* Aim: To obtain information on total e-commerce
sales, broken down into domestic and
international.

B11. During 2026, did your enterprise sell via EDI-type messages to
customers located in the following geographic areas?
- optional Ves Mo
a) Own country O O
) Other EU couniries O O
¢} Rest of the world O O
What was the percentage breakdown of the value of sales via EDI-type messages in 2026 to
customers located in the following gecographic areas?

B12. (Please refer to value of web sales you reported in E10)

If you cannaf provids the exact percentages an approximation will suffice.
- optional

a) Onwn country

| [y I I I I
b) Other EU counfries 1 I
c) Rest of the world [ [y I I
TOTAL 100%
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Web purchases

Discussion (2025 MQ): Introducing a cross-border dimension of the digitally ordered trade
Outcome: The TF did not support the inclusion as the collection of this data is challenging.

Some of challenges identified:
o Data reliability: Difficulty due to decentralized purchases within enterprises
o Lack of records: Absence of clear records for web/traditional purchases

o Burden on respondents: Requires involvement from accounting personnel; respondents often un
do not know the location of the shop

Interest of Member States: Some countries shown interest in cross-border dimension of the
digitally ordered trade
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Web purchases (cont.)

 Eurostat’s initiative:

o Prepared questions on e-purchases for interested countries to have a harmonised approach

* Questions (excluding EDI-types purchases):
o buying any goods or services via websites or apps
o value of the purchases enterprises made via websites or app
o % of the value of purchases via websites or apps by type of product purchased

o % of the value of purchases made via websites or apps from suppliers located in the different
geographic areas

« Availability: First data will be available in February 2026 for 3 countries
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Digitally ordered trade

« Eurostat’s support:

o Grant: Sub-module 1.4 in the grants

o Objective: Complete the reporting template

« Submission: 28 February 2026
« Participating countries: 5

o Not all countries collect all components

Reporting template for digital trade"

Total exports

Total imports

1.

21
21a
22
22a
22h

31
dla
i1b
32

A1

Total Digital Trade

Digitally Ordered Trade
Goods
of which: via DIFs
Senvices
of which: digitally deliverad
of which: via DIFs
Digitally Delivered Trade
Of which: Digitally ordered services
of which: via DIPs
of which: digital intermediaion senvices
Of which: not digially ordered services

Addendum items
Digital trade in services

2+32
or2+ 3minus 228
ar2 + 3 minus 3.1

21422

31+32
=233

22+3minus22a
or2.2+32
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Digital trade

Components Number of countries that will provide
data according to grant

Digitally ordered trade statistics, and digitally ordered and digitally delivered
trade statistics — exports part

Digitally ordered trade statistics, and digitally ordered and digitally delivered
trade statistics — imports part

Digitally delivered trade statistics — exports and imports part

Digital intermediary platform — exports part

Digital intermediary platform — imports part

5
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e-Commerce definition

* Review: In October 2025, OECD published the technical paper The 2025 OECD definition of e-
commerce and guidelines for interpretation | OECD.

« EUICT ENT survey:
o Model questionnaire: Maintain current clarifications unchanged

o Methodological Manual: Incorporate additional guidelines for interpretation
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https://www.oecd.org/content/dam/oecd/en/publications/reports/2025/10/the-2025-oecd-definition-of-e-commerce-and-guidelines-for-interpretation_3e7e5a61/2254f1de-en.pdf
https://www.oecd.org/content/dam/oecd/en/publications/reports/2025/10/the-2025-oecd-definition-of-e-commerce-and-guidelines-for-interpretation_3e7e5a61/2254f1de-en.pdf
https://www.oecd.org/content/dam/oecd/en/publications/reports/2025/10/the-2025-oecd-definition-of-e-commerce-and-guidelines-for-interpretation_3e7e5a61/2254f1de-en.pdf

Resources

eurostat| ]

European businesses
statistics compilers’ manual
for ICT usage and
e-commerce in enterprises

2023 edition

—
=~

Website + Database European and national metadata Methodology
Publications Methodological Manuals
Statistics Explained

Podcast
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https://ec.europa.eu/eurostat/web/main/data/database
https://ec.europa.eu/eurostat/web/main/publications
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Main_Page
https://ec.europa.eu/eurostat/web/main/news/podcasts
https://ec.europa.eu/eurostat/cache/metadata/en/isoc_e_esms.htm
https://ec.europa.eu/eurostat/web/digital-economy-and-society/methodology
https://ec.europa.eu/eurostat/web/digital-economy-and-society/publications
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