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Novo Nordisk at a glance

North America: 
Market share 41%

International Operations: 
Market share 59%

Japan & Korea: 
Market share 56%

Europe: 
Market share 51%

China: 
Market share 62%

R&D facilityManufacturingGlobal/regional headquarter

Global leader in diabetes care

• Global leader in diabetes care

• Leading position in 
• Haemophilia 
• Growth disorders

• Employees (2011): approx. 
32,700

• Sales (2011): DKK 66.3 billion

• Listed on NASDAQ OMX CPH 
(NOVO B) and NYSE (NVO)

• Committed to financial, 
environmental and social 
responsibility.

Note: Monthly MAT, insulin volume 
Source: IMS



Annual reporting

Note: Company Announcement is uploaded to IR website and not part of reporting universe 1 Tax contribution, socio-economics, finance information, 
shareholder information, 2 Documentation of verification of printed Annual Report content (AA1000, assurance, audits etc.), 3 Global Reporting Initiative, 4

International Integrated Reporting Initiative
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Section 99a

• In 2008, the Danish Parliament changed the 
Danish law on mandatory annual reporting for 
Danish companies by including a reporting 
requirement related to social responsibility.

• The purpose of the requirement is to motivate 
companies to actively take a stand on social 
responsibility and communicate this to the 
surrounding world.

• Section 99a specifies that the approx. 1,100 
largest Danish companies in their annual 
report have to report on the following three 
dimensions:

1. Policy for social responsibility
2. How policy have been put into action
3. What has been achieved  as a result of 

the policy and expectations to future 
achievements.

• If the companies do not have a policy for 
social responsibility this must be specified in 
the annual report.

• Novo Nordisk Annual 
Report 2011:92
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Experience with section 99a

Source: Samfundsansvar og Rapportering i Danmark – Effekten af rapporteringskrav i årsregnskabsloven (2010)

Includes information 
about SR

Subsidiaries covered 
by parent company 
reporting

Do not include 
information about SR

Reports they work 
with SR

Reports they do not 
work with SR

Includes SR policies

Reports how SR policies have been 
put into action

Reports what have been achieved 
as a result of the SR work
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