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Questions to be addressed today

* The Uruguayan experience on public/private
sector coordination in trade policy making

e Balancing import/export interests with those
of the non tradable sectors

* Changes to traditional policy making in a
globally integrated production environment

Uruguayan experience on public/private sector
coordination in trade policy making?

* Mechanism employed
— Informal

— Using higher level business professional associations
as transmission gears

* Factors of success

— Inexistence of a single organization representing the
business sector

— Conditionings emerging from MERCOSUR membership
e Other considerations

— Private sector participation seldom used in the
evaluation of trade policies options




Other questions

* Balancing import/export interests with those of the
non tradable sectors
— Lasciate ogne speranza, voi ch’entrate...

* Changes to traditional policy making in a globally
integrated production environment
— It was not easy then, it will be more difficult tomorrow
— The need for a forward looking mindset

— Protecting yesterdays jobs should not hinder the emergence
of tomorrow’s jobs

— Catering to interests/constituencies that do not exist today is
a new challenge
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Lanzamiento del libro:
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El comercio internacional de servicios se ha fransformado en uno de los fendmenos de mayor crecimiento v dina-
mismeo a nivel internacional. Este dinamismeo se ha visto impulsado porla tendencia creciente de las companfios mul-
tinacicnales a la deslocalzacion de fareas de forma global. En este contexte Uruguay tiene una gran oportunidad
para posicionarse denfro de las cadenas globales de produccién como proveedor de servicios de alto valor agre-
gado.

El libro ofrece una aproximacién al fenédmeno del comercio global de servicios, sefialando los principales concep-
tos ¥ caracteristicas del mismo. Ademas, pretende ser un aporte al posicionamiente de Uruguay en el mercado
internacional, presentando planes de promocién especificos para cuatro sectores con alto potencial.
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Confirmar asistencia a infofce@ucu.edu.uy
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