COVID-19 AND E-COMMERCE

Key findings from a survey of e-commerce businesses
and policy responses In 23 developing countries
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IMPACT OF COVID-19 CRISIS ON
MONTHLY E-COMMERCE SALES

have been more resilient

have fueled e-commerce growth

have experienced fast - 6 4.,
: : : /o of
growth, but cash on delivery remains

prominent saw their

saw their e-commerce e-commerce sales decreased
sales increased

BUSINESS FACILITATION MEASURES
AND COUNIRY EXPERIENGES

Most important business . Discover successful country experiences
facilitation measures | °
: TUNISIA CAMBODIA
. . - - Thriving start-ups
Having a national e-commerce : Building trust
: . and an enhanced
strategy to the forefront : through quality legal framework
: standards
M Measures to reduce transaction ; MYANMAR
costs for e-payments : SENEGAL © COVID-19
- N -~ New collaborative Economic
Increased visibility and raising- - platforms for greater Relief Plan
awareness efforts for e-commerce . e-commerce
: “visibility @
Skills trainings to bring more ' UGANDA
businesses and consumers online ! Innovative partnerships KlRlBDAOTl
boosting local Financial inclusion
e-commerce platforms and trade facilita-
and e-payments tion reforms

i EWARRORIVARD,

Top 3 measures in support of ~ Investing on building digital readiness is
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