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Note

UNCTAD serves as the focal point within the United Nations Secretariat for all matters
related to foreign direct investment flows. In the past, the programme on transnational
corporations was carried out by the United Nations Centre on Transnational Corporations (1975-
1992) and the Transnational Corporations and Management Division of the United Nations
Department of Economic and Social Development (1992-1993). In 1993, the programme was
transferred to UNCTAD and became that organization’s Division on Investment, Technology and
Enterprise Development. Some of the division’s technical assistance activities are provided
through the Advisory Services on Investment and Technology (ASIT). ASIT executes projects
and programmes that are designed to strengthen the capacity of host countries, particularly
developing countries, to create an investment climate that attracts foreign investment and
international business. It also assists developing countries and economies in transition in
strengthening their investment institutions, especially investment promotion agencies.

The present publication is part of the Series B Advisory Studies publications. In contrast
to the research-oriented studies of Series A, Series B primarily contains work with a “how-to”
focus that provides guidance on policy issues and answers to questions as they arise on the
relationship between investors, home country institutions and host country entities. This series
is meant, therefore, to be of direct relevance to practitioners in the field of foreign direct

investment.

The term “country” as used in this study also refers, as appropriate, to territories or areas.
The designations employed and the presentation of the material do not imply the expression of
any opinion whatsoever on the part of the Secretariat of the United Nations concerning the legal
status of any country, territory, city or area of its authorities, or concerning the delimitation of its
frontiers or boundaries. In addition, the designations of country groups are intended solely for
statistical or analytical convenience and do not necessarily express a judgement about the stage
of development reached by a particular country or area in the development process.

In the tables, two dots (..) indicate that data were not available or were not separately
reported.
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Preface

The increasing efforts of developing countries and economies in transition to attract
foreign investment have led over the years to the establishment of investment promotion agencies
or similar government institutions with the prime function of attracting foreign investment. In
their day-to-day operations, these institutions not only extend their network and services to
transnational corporations, but also to institutions in so-called home countries that facilitate
outward investment.

Knowledge of these outward investment agencies and institutions varies extensively -
between investment promotion officials, especially in developing countries where information
on these organizations is generally lacking. It is against this background that in September 1997,
during an expert meeting on investment promotion and development objectives in Geneva,
UNCTAD was asked by its member States to prepare a comprehensive listing of institutions and
programmes that support outward investment, particularly to developing countries.

This advisory study was prepared in response to this request. The study includes
information on the different outward investment agencies and institutions that can be found, the
services and programmes that they provide, and cooperation arrangements that they maintain
with other players in the field of investment. The study also gives a list of the organizations that
participated in a recent UNCTAD survey on outward investment agencies.

The handbaok was prepared by Paul Wessendorp and Martina Otto under the overall
direction of Khalil Hamdani. The cover was designed by Diego Oyarziin-Reyes.

Thanks are due to the Netherlands Government for its financial assistance in the
preparation of this handbook.

Geneva, September 1999
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Executive summary

In the 1980s and 1990s, in an effort to promote outward investment, many developed
countries liberalized their regulatory frameworks and launched programmes to facilitate outward
investment. Such programmes vary widely in structure and scope, but three main areas of
intervention can be distinguished: (1) the provision of information and technical assistance in
support of outward investment; (2) financial schemes and fiscal incentives; and (3) investment
insurance and guarantees. In order to carry out these activities, most developed countries have
established agencies and institutions for each of these services. In contrast, developing countries
often have no such agencies or have only a more modest institutional set-up in support of outward
investment. They rely more on services provided by regional and global institutions.

For the purpose of this study, outward investment agencies and institutions (OIAs) are
defined as institutions whose prime function is to promote and facilitate investment abroad by
carrying out specific outward investment programmes. In the study, OIAs are classified in the
following three broad categories according to their primary set of functions: (1) outward
investment promotion agencies (OIPAs); (2) development finance institutions (DFIs); and (3)
investment guarantee schemes (IGSs).

Although private sector and international organizations are also active in the area of
outward investment, the analysis of the survey material only covered national institutions.
However, private entities with an official government mandate and with public sector funding have
been included and the study also gives information on international organizations that provide
assistance programmes to help countries to attract investment.

The UNCTAD survey which formed the basis of this study covered about 100 institutions.
When looking at the services that OIAs provide, OIPAs scored high in the provision of information
and international business contacts to companies that expressed interest in investing abroad. DFIs
offer the broadest range of services with financing at the core of their operations, while IGSs
usually limit their services to the provision of guarantees and insurances.

As to the scope of operations of OIAs, it was found that many programmes are geared to
small and medium-sized enterprises. Because of the close relationship between investment
promotion programmes and development programmes, most agencies and institutions covered by
the survey direct their activities towards developing countries and transitional economies.

When asked about cooperation arrangements with inward investment promotion agencies
(IPAs) in the countries where they operate, a great number of OIPAs reported that they work
closely with these agencies. DFIs and IGSs scored lower on collaboration with IPAs and are also
less active in seeking such relationships. A large number of Ol As indicated that they also maintain
close links with other institutions within the investment network, especially with national and
foreign private sector associations and public sector institutions in emerging economies.

Since this publication intends to be a practical handbook for investment promotion
practitioners, a list of selected Ol As and regional and multilateral institutions that deal with foreign
investment is included. Information on specific OIAs and international organizations is provided
in a series of tables and boxes.
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Part 1

A. Introduction

Foreign direct investment (FDI) has grown considerably during the past three decades and
even more so during the last ten years. As figure 1 shows, developed countries are mainly
responsible for this increase. But, although countries in Western Europe and North America still

Figure 1. FDI outflows, global and by region, 1970-1998
(billions of US$)
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Source : UNCTAD, 1999, annex wble B.2.
Note : "Other developed countries” include Australia, Israel, Japan, New Zealand and South Africa.
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account for most FDI in- and outflows, an increasing number of developing countries or
territories, mainly from Asia and Latin America, are nowadays not only major beneficiaries of
FDI inflows, but also significant suppliers of FDI (for the latest figures on FDI outflows by
region, see table 1). The most prominent in Asia are Hong Kong (China), Malaysia, the Republic
of Korea, Singapore and Taiwan Province of China, and, in Latin America, Argentina, Brazil,
Chile, Mexico and Panama.

Table 1. Regional distribution of FDI outflows, 1995-1998

(millions of US§)
1995 1996 1997 1998
World 358573 379872 475125 648 920
Developed countries 306 025 319820 406668 594 699
Western Europe 175511 203942 240238 406 220
European Union 160411 181817 218428 386 161
Other Western Europe 15100 22125 21810 20059
North America 103 540 87718 131999 159 406
Other developed countries * 26 974 28 161 34 432 29073
Developing countries 52 089 58 947 65 031 52 318
Africa 454 -26 1418 511
Asia 44 060 51681 47 741 36 182
Central Asia . y 1 8
South, East and South-East Asia 44 944 49 567 45653 34312
West Asia - 884 2114 2087 1861
Developing Europe ” 67 89 253 145
Latin America and the Caribbean 7510 7 202 15 598 15455
The Pacific -3 1 22 25
Central and Eastern Europe 460 1105 3425 1903

Source: UNCTAD, 1999, annex table B.2.

® Include Australia, Israel, Japan, New Zealand and South Africa.
® Include Bosnia and Herzegovina, Croatia, Malta, Slovenia and The Former Yugoslav Republic of Macedonia.

This increase in FDI flows is due to several factors. First of all, investment climates in
many countries have been improved through deregulation, demonopolization, privatization and
reforms of trade and investment regimes. Second, with growing globalization, more and more
developed and developing countries are actively involved in attracting FDI and in promoting
outward investment. Furthermore, the number of international mergers and acquisitions (M&A)
has dramatically increased in the last few years. Another important factor is that, while
investment activities by established large transnational corporations (TNCs) have continued, a
growing number smaller companies have started to invest abroad.

FDI provides advantages for both host and home countries. For host countries, FDI
increases the availability of goods and services, generates flows of skills, information and
technology, retains or improves market access and intensifies competition and innovation.
Furthermore, FDI is expected to help the economy to restructure and to adapt to the globalizing
world economy. For home countries, FDI is also a means to increase enterprise competitiveness
and national performance through access to foreign markets and resources. Moreover, it opens

-2



Part I - Introduction

new export opportunities and often provides returns in the form of technology and profits. A
study of the countries of the Organization for Economic Co-operation and Development (OECD)
found that each US dollar of outward FDI was responsible for two dollars of additional exports

(OECD, 1998).

Against this background, this study is meant to help investment promotion officers in
developing countries to get a better understanding of agencies and institutions dealing with
outward investment. Part 1 gives an overview of outward investment promotion strategies,
promotional techniques and types of outward investment agencies and institutions (OIAs)
involved in outward investment promotion and facilitation, as well as an analysis of services
provided by these organizations and their institutional structure, based on a survey sent to OIAs.
Part II contains a list of the OIAs surveyed.

1. Policies on outward investment

In the promotion and facilitation of outward investment, three main areas of intervention
can be distinguished: (1) liberalization of regulatory policies; (2) policies facilitating and
protecting FDI; and (3) promotional policies. For examples of outward investment strategies, see
boxes 1 and 2, on Mexico and the United Kingdom, respectively.

(a) Liberalization of policies on outward investment

Until the 1980s, many countries restricted outward FDI through foreign exchange or
capital movement controls designed to address balance-of-payments problems. Since then,
developed countries have eliminated most of these restrictions in line with OECD liberalization
codes and deregulation agreed within the European Union.! In contrast, many developing
countries and transitional economies still limit outward FDI under the scope of restrictive capital-
control policies. However, during the 1990s, some of these countries have introduced more
liberal and even promotional policies with respect to outward FDI (UNCTAD, 1995, pp. 321-
322). For example, a review of recent changes in legislation and national policies on outward FDI
in developing Asia shows a clear trend towards further liberalization (UNCTAD, 1997). The
Asian crisis did not stop this development (although there is increased recognition of the need
for regulation of short-term capital flows), nor did it have a major effect on FDI flows into the
countries most affected. As to outward investment, with the exception of the Republic of Korea,
figures declined depending on the degree to which countries were affected by the crisis

(UNCTAD, 1999, p. 60).
(b) Introduction of policies facilitating and protecting outward investment

Policies facilitating and protecting investment often follow the liberalization of legislation
and policies. By the end of 1997, over 1,500 bilateral investment treaties, of which 249 were
between developing countries, had been concluded (UNCTAD, 1998, p. 59). Bilateral investment
treaties generally provide for unrestricted transfer of capital and earnings, fair and equitable
treatment and objective mechanisms for the resolution of investors’ disputes with host
Governments. Simultaneously, some 1,700 bilateral tax agreements preventing double taxation

1 An overview of these developments can be found in OECD (71992).
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had been signed (UNCTAD, 1998, p. 76). Also, the increasing number of regional integration
agreements (e.g. the European Union, the North American Free Trade Agreement (NAFTA) and
the Southern Common Market (MERCOSUR)) had a significant impact on.investment flows, as
all include provisions on investment (see the case of Mexico in box 1). At the multilateral level
no such agreement exists although discussions and negotiations on a multilateral agreement have
been on the international agenda for several years.

'Boxl Mexim

SmCeMmco has adoptedanewautward bohngstmtegy, 1tlms been*succmﬁﬂ matt:actmgmiard iy
- With FDI inflows accounting for US $12 billion in 1997, it is the second largest: ‘recipient of FDI amo
American countries. Yet Mexico also provides significant outward investment. In 1994, Mexico .
mmﬁncntﬁgnmswerethehlghestofanyumﬁmmcanmuy A.ﬂerasteepdechhedueﬂ:thn 994
ﬁnamm{mms,MemcoseutwardFDlmonthcmeagmm i Pl g

Mc:acohas':mwredmmanmnberofﬁeeﬁadeagmts,dmanngbamemmmadeandmvm a
pm\udmg greawrprntectmn for investment with Canada and the United States underNAF_I‘Aandunﬂm‘ sepmate

umtm mtli Bolwla., Cblombm, CostaRma andVeneznela. Ce@peranon agrmwnm ‘on trads andumhnmrand

Furthermore, Memcohasbecomeamcmbﬂrofthe (OECD and the Asia-Pacific Econ C i0
(APEC) and has acceded to the WorldTradeOrgammﬁon (WTO). Fwﬂmrbﬂktemlamdzegmnal Teer

under negotiation with other Latin American countries and MERCOSUR. In order to prevnntdouhl_.e taxation,
Mexico has signed tax treaties with Gc::many, .Tap:m,- .ﬁ:chﬂm]ands, Norway, tl:ln ch‘ablm of. Kmm, Smgapore,_.;..
Sw;tzerlandandmaUmtchmgdnm i e N Pk i

Mex:co has enasted numerous reforms of its trade and mvesunmt framewark, mtroduced new leg;mlanon and’
' streamlined procedures to facilitate foreign investment. ‘Even without specific programmes: geared to outwmd
B mvastnmﬂororgamzaﬂonsmclmwdydealmgwﬁhmmrdmtmmt ﬁmeﬁmtpmmotwnaloﬂ'ortsmthmam
have already been undertaken. Two institutions which primarily deal with inward investment, but also extend
their services to outward investment, are the Mexican Investment Board (MIB) and Bnnmmaxt. i

(c) Policies and programmes promoting outward investment

Most developed and some developing countries moved a step further and started to
actively promote outward investment through specifically designed programmes. Although these
programmes vary among countries, services can be grouped in three broad categories: (1)
information and technical assistance; (2) financial support and fiscal incentives; and (3)
investment insurance and guarantees.

With respect to information services and technical assistance, we can distinguish
programmes that provide:

. General information on geographic, economic and legal conditions of host countries;

. Sectoral studies and information on specific investment opportunities;

. Databases on home country firms interested in investing abroad,;

. Conferences, investment missions and other proactive information programmes designed

to bring information on investment opportunities to potential investors, whereby, for

3 For a comprehensive overview of policies and programmes on outward FDI see UNCTAD, 1995, chapter VII, and World Bank,
1992.
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Part I - Introduction

example, executives from industrial countries go to developing countries, or executives
- from developing countries are brought to industrialized countries;
. “Matchmaking”, by bringing information about investment opportunities to the attention
of potential investors;
. Feasibility studies and project development for identified investment opportunities.

Financial support is given in the form of grants, loans and equity. Funding is provided for
whole investment projects or specific stages of the investment process such as feasibility studies,
project development or project start-up. Depending on the structure of the financial support
schemes, pre-investment and feasibility studies can be fully financed or pre-financed. Pre-
financed studies are usually carried out on condition that the finance is reimbursed if a project
is considered viable. These financial support schemes for project development and project start-
up, including the preparation of contracts, adaptation of technology and training of local
personnel, are set up to help companies overcome financial hurdles and proceed with the
investment process. This assistance is particularly important for smaller firms with little
experience in investment projects abroad and limited financial means. As mentioned above, many
Governments are also removing fiscal barriers to outward investment, especially through bilateral
tax agreements. Some Governments go even further and provide direct tax incentives to
companies that invest abroad.

Most developed countries have established investment insurance and guarantee schemes
and an increasing number of developing countries are introducing similar programmes. While
most of these schemes cover only non-commercial risk, some also address commercial risk. The
structures of investment insurance and guarantee schemes differ; some are geared to investment
in specific countries while others are indifferent to the destination of the investment but require
that the protected investment should generate economic or social benefits.

An example of a country that maintains programmes which provide financial and
insurance support to national companies that invest in developing countries is the United
Kingdom. Information on two of these programmes is given in box 2.
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(Box 2, continued)

arbitration (State-to-State and investor-to-State). In addition to these agreements, the British Government
concluded more than 80 double taxation agreements based on the OECD Model Double Taxation Convention
of 1977. :

The Government of the United Kingdom also encourages overseas mvesumnt through special institutions that
facilitate and promote outward investments, such as thaCommonwea]ﬂx Develo;vmmCommuon (CDC) and

the Export Credzts Guarantee Department (ECGD). -

CDC, set up in 1948, mammgtheoldmtdevdopmeﬂmmoraﬁom.ltpmmdeseq:ﬂyandbmmplmmh
mawbhshpmmﬂahmmmspamm,mgummsupponbamudpmdmmmgemmme
In the past, CDC directed much investment to the public sector and aimed to make 60 per cent of its new
commitments in poorer developing countries, In recent years, however, it has focused more and more on higher
umomedevdopmgwunmCDngiobalpoﬂfoﬁomworth£16bﬂhonaIS$26bﬂﬂm) SR

: ECGD w:lmhwasonamnﬂyesmbhshedm 1919 to help British b'usmesm cover risks mexportmsactmm,
nowadays also insures new investments of British companies in virtually all foreign countries against the three
principal categories of political risk (expropriation, war and restriction on remittances). To be eligible, investment
- including equity and loans - must be regarded as assisting the development of the host country and must be
approved by the host country’s Government. ECGD issues policies worth over £3 billion (US$ 4.9 billion) per

war‘_ it . 3 v

2. Outward investment agencies and institutions

Agencies and institutions which carry out programmes to promote and facilitate
investment abroad vary in their organizational structure and in the scope of their services. Many
programmes are run by government institutions, departments and ministries, but private or semi-
private organizations such as chambers of commerce or other trade associations are also involved
in‘outward investment promotion and work often closely together with Governments (OECD,
1993, p.18). Furthermore, multilateral organizations also play an important role and facilitate the
flow of investments to developing countries.

In this study, OIAs are classified in three broad categories on the basis of their primary
set of functions, namely: (a) outward investment promotion agencies; (b) development finance
institutions; and (c) investment guarantee schemes.’

(a) Outward investment promotion agencies

Outward investment promotion agencies (OIPAs) are agencies which promote outward
investment, often in combination with the promotion of inward investment and export. The
primary objective of these agencies is to help domestic enterprises to develop business links
abroad and to pursue overseas business opportunities. They often promote outward investment
through investment missions and conferences, but are also facilitators, providing information on
political and economic conditions in foreign countries, laws and regulations affecting investment,
investment opportunities abroad and available financing schemes. Many agencies have special
programmes for developing countries and transitional economies.

4 These categories are based on earlier studies by OECD (1993) and the World Bank (1992).
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Part I - Introduction

(b) Development finance institutions

Development finance institutions (DFIs) are national, regional or international
institutions, which have the dual role of investment banks and development institutions.
Established in order to mobilize private capital for investment in developing countries and
transitional economies, they provide financing in the form of loans, equity and grants for projects
in these countries either in their entirety or in partnership with other investors. Conditions for
loans usually require that the project is commercially sound, has a development dimension and
has the host Government’s approval. DFIs are not only involved in project-funding, but also in
supporting feasibility studies and in encouraging project sponsors to identify and develop
investment projects that may, or may not, be financed by the institution.

(c) Investment guarantee schemes

Investment guarantee schemes (IGSs) are programmes which insure non-commercial
and/or commercial risks abroad to encourage foreign investment. Non-commercial risks include
expropriation, war, civil disturbance and transfer risks. Some institutions also guarantee breach
of contract by host Governments. Again, as with loans given by DFIs, most programmes are
geared to FDI to developing countries and transitional economies and require that the investment
should contribute to the host country’s economic development and should be approved by the
Government of the host country.

(d) Other actors -

As already stated above, besides these three categories, other actors are involved in
outward investment promotion and facilitation. As these actors do not fall within the scope of
this study, they will only be mentioned briefly in order to complete the picture:

. Bilateral and multilateral institutions, which deal with the execution of investment
promotion-related programmes in developing countries and transitional economies. These
programmes offer a wide range of activities which are mainly geared to improving the
investment climate and helping countries to promote themselves to companies abroad.
Assistance provided includes advice on the broad policy framework and guidelines for
foreign investment promotion programmes, often combined with technical assistance and
sponsorship for investment promotion missions, investment fairs, seminars, training,
institution-building, sectoral studies and matchmaking.

. Private consultancy firms, which usually offer different lines of service when operating
in this area. They provide information on investment opportunities and risks, undertake
feasibility studies and project development often in combination with legal or fiscal
advice and management consulting.

. Private banks and insurance companies, which also provide loans and insurance
packages for foreign investment.






B. Survey of outward investment agencies and institutions

In 1998 and 1999, UNCTAD carried out a survey among institutions, agencies and
programmes that support outward investment. Questionnaires were sent to OIAs in order to: (1)
get a better understanding of the different functions and modes of operation of these agencies;
(2) learn about the extent of cooperation between OIAs and other institutions in the field of
investment; and (3) establish a permanent database on OIAs. Although the focus of this study is
on national institutions, multilateral organizations that provide technical assistance in the area
of investment to developing countries and transitional economies were also approached.

The response rate to the OIA survey was above 65 per cent. A copy of the 1999
questionnaire, which is a slightly modified version of the one that was used in 1998, is attached
as an annex. The OlAs surveyed were mainly based in Asia, Europe and North America. Few
agencies and institutions dealing with outward investment were found in Africa and South
America. The difference in numbers of OlAs identified per region reflects the varying degrees
of involvement in outward investment promotion and facilitation. Information on OIAs and
international organizations given in the figures, tables and boxes in the next section are provided
as received by UNCTAD.

1. Survey results

Almost all OECD countries have established outward investment promotion programmes.
Those that have not yet done so are the Central and Eastern European member countries. In
developed countries, outward investment promotion services are normally provided by several
agencies or institutions, which all specialize in specific functions. They focus either on
information services and technical assistance, on financial support or on investment insurances
and guarantees. Due to smaller investment outflows, developing countries depend more on
international organizations for these services. The regional and global institutions surveyed
mainly deal with investment financing and investment guarantees. In table 2, a breakdown is
given of the services that five regional development banks provide.

Tabie 2. Services provided by regional development banks
info promotion services | feasibility studies IE"’E“ dmlgpmm financ| |guarantees|
£ g
= o |1 5 i |3
= = =] o
£ H g E E 1k g
E ] E ® ® E
IHHEHHEE - 2 11E
z|E|2| £ - el f|Fle g el §c|8
AN HEEE IR IR 1 HHEEHHE
E|E|E E| £ Ele| 5| E|5[8|5|a]lc]¢
African Development Bank . . . - - . . . . ~
Asian Development Bank B —
European Bank for Reconstruction
and Development
Inter-American Development Bank -
Islamic Development Bank . . . - . . - r

Source: UNCTAD survey on outward investment agencies and institutions, 1998/99,
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In boxes 3 and 4, a description is given of a regional IGS, the Islamic Corporation for the
Insurance of Investment and Export Credit (ICIEC), and of the Multilateral Investment Guarantee
Agency (MIGA), the investment guarantee agency of the World Bank Group.

Box 3: Islamic Corporation for the Insurance of Investment and Export Credit (ICIEC)

Following the Agreement for the Promotion, Protection and Guarantee of Investment concluded between
members of the Organization of the Islamic Conference, ICIEC was established in 1994 as a subsidiary
corporation of the Islamic Development Bank. The primary objective of ICIEC is to enlarge the scope of trade
transactions and the flow of investment.among member States through the provision of investment insurances.
In order to increase its insurance capacity and to enhance its technical expertise, ICIEC actively cooperates with
other investment insurers through co-insurance or other collaboration arrangements.

The members of ICIEC consist of the Islamic Development Bank, which has provided 50 per cent of the
Corporation's capital of US$ 145 million, and the member States of the Organization of the Islamic Conference
that have signed and ratified the Agreement and haye paid their respective subscription to the capital stock of
the Corporation. Full members are: Algeria, Bangladesh, Chad, Egypt, the Gambia, Guinea, Indonesia, the
Islamic Republic of Iran, Jordan, Kuwait, Lebanon, Malaysia, Mali, Morocco, Pakistan, Saudi Arabia, Senegal,
mwmmmmwww_---u e

ICIEC provides export credit insurance and investment insurance for direct investment in enterprises or in the
share capital of enterprises as well as for principal amounts of loans made or guaranteed by holders of equity in
the enterprises. Insurance covers up to 90 per cent of the investor’s loss arising from commercial and non-
commercial risks for a period of 1 to 15 years. To be eligible, investment must be new, must contribute to the
overall development policy of the host country and must conform to the principles of Shariah. Only the Islamic
Development Bank, nationals of ICIEC member States and corporations owned by member States or nationals

of member States can apply for ICIEC services.

* Signatories that have not yet fully complied with the membership requirements are: Afghanistan, Benin, Brunei Darussalam, Burkina Faso,
Cameroon, Comoros, Djibouti, Gabon, Libya, Mauritania, Niger, Palestine and Uganda.

Box 4: Multilateral Investment Guarantee Agency (MIGA)

MIGA is an affiliate of the World Bank Group and was established in 1988. Its objective is to enhance the flow
of FDI to its developing member countries. At present, the Agency has 149 members. MIGA is financed through
subscriptions from developed and developing countries and has a capital stock of SDR 1 billion (US$ 1.36
billion). Two kind of services are provided by the Agency: long-term political risk insurance and advisory
services.

The Agency gives out long-term guarantees against non-commercial risks, such as currency transfer,
expropriation and war and civil disturbance, and under certain conditions also against breach of contract. The
guarantees cover new investments, comprising equity, shareholder loans, loan guarantees, technical assistance
and management contracts. To be considered, investments must have a clear developmental benefit to the host
country and be financially and economically viable, environmentally sound and consistent with international
labour standards. An eligible investor is either a national of a MIGA member country other than the country in
which the investment will be made or a corporation that has its principal place of business in a member country
or is majority-owned by nationals of member countries. State-owned corporations are only eligible if they operate
on a commercial basis. MIGA also complements national and private investment insurance schemes through co-
insurance and re-insurance. In many developing countries, however; no such schemes exist and MIGA thus

represents the only possibility for foreign investors to insure their investment.

MIGA’s technical assistance and advisory services are carried out by the Agency’s Investment Marketing
Liss
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 department assists member countries by providing advice on legal and regulatory issues affecting FDI and

(Box 4, continued)

Services and legal department. The Investment Marketing Services department provides assistance in investment
promotion to investment intermediaries such as national investment promotion agencies, sector ministries,
“industry associations and chambers of commerce. It has also established two Internet-based services,
www.[PAnet.net and www, PrivatizationLink.net, which carry a wide array of legal and regulatory information
_and information on general business operating conditions, as well as on investment opportunities arising from
‘the privatization of State-owned enterprises in developing countries and transitional economies. MIGA’s legal

‘mediates in investment disputes between private sector investors and member countries.

It is worth mentioning here that several international development organizations, such as
OECD, the Foreign Investment Advisory Service (FIAS) and MIGA from the World Bank
Group, UNCTAD and the United Nations Industrial Development Organization (UNIDO) offer
technical assistance programmes to developing countries and transitional economies that vary
in scope and focus, but cover parts or sometimes the full range of the following activities:

. The formulation of investment policies and development of a proper legal framework for
FDI;

E Institutional support to Governments in the area of investment promotion;

. Training in the area of investment promotion;

. Sector- or project-specific studies; and

. The preparation and dissemination of information on investment opportunities.

The results of the survey are here broken down into: (a) services; (b) scope of operations;
(c) institutional arrangements; and (d) cooperation arrangements. Agencies and institutions have
been categorized on the basis of their core set of activities based on information received. Please
note that for those DFIs that provide insurance and guarantee services and those IGSs that offer
financing, the classification of these institutions in one or the other category has only been made
for the purpose of this analysis.

(a) Services provided by outward investment agencies and institutions

The services provided by OIAs vary considerably. Provisions comprise country- and
investment-related information, promotional activities, feasibility studies, project development,
financing, guarantees and insurances. Figures 2, 3 and 4 and table 3 give an overview of services
by individual OIA and by type of OIA as categorized above.

OIPAs have three main areas of activity. First and foremost, in order to help investors
overcome the lack of information on potential investment destinations, OIPAs provide
information on investment conditions in host countries and on specific investment opportunities.
To collect this data, OIPAs either send representatives to potential host countries or establish
close contacts locally, for example, through consultancy firms, research institutions and networks
of local representatives. Second, OIPAs carry out matchmaking services; for this purpose, some
agencies maintain large databases on potential partners in host countries. And third, as a useful
addition to their general information services, many OIPAs organize investment missions to help
potential investors obtain first-hand information and establish direct business contacts.

More than half of the OIPAs surveyed go even further and carry out as well as finance
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feasibility studies for small and medium-sized enterprises (SMEs). Unlike big corporations,
SMEs are more in need of this support as they are often less familiar with investment conditions
in developing countries, inexperienced in investment issues and usually more affected by
insufficient funding. Some OIPAs, however, oblige the investor to reimburse part or all of the

costs of the study.

Boxes 5 and 6 provide overviews of agencies which promote outward investment in the
Republic of Korea (KOTRA) and in Switzerland (SOFI), respectively.

Box 5: Korea Trade-Investment Promotion Agency (KOTRA)

KOTRA deals with trade and investment promotion. The agency was founded .in 1962 as a non-profit
governmental organization and has been commissioned by the Ministry of Trade and Investment to embody the
national policy goals of maintaining the trade balance and building a self-reliant economy. Since its creation,
KOTRA has established 99 overseas Korea Trade Centres in 73 countries.

Althcugh KOTRA pnmanlypromotes export and mwaxﬂ mvnsunent, it a]so assmts Km'ean busmwses that wxsh

ﬁ‘omadmbascoflﬁﬁoomtrm (2) engagmgmslrateglc pro_;ects whxch anab}c Koreancompamns toldem:fy
new business opportunities worldwide; (3) organizing seminars to disseminate information on the investment
environment in foreign countries and on specific investment opportunities; (4) assisting SMEs in exXporting
industrial plants; and (5) organizing investment missions in cooperation with foreign Governments.

Box 6: Swiss Organization for Facilitating Investments (SOFI)

SOFI was established by the Swiss Government in 1997 in order to: (1) facilitate long-term cooperation between
Swiss enterprises and the private sector in countries with developing and transitional economies, and (2) increase
capital investments and know-how transfer between Swiss companies and enterprises in partner countries.
Operational responsibility for SOFI has been entrusted to KPMG Switzerland, which makes available personnel,
logistical services and its international network.

SOFI supplies information on the political, legal and economic environment in potential host countries, on
existing investment incentives and on the Government programmes of partner countries. The agency also
organizes conferences and business missions, participates in regional promotion initiatives and publishes
promotional material. SOFI identifies and screens investment projects and communicates these investment
opportunities to the Swiss market. Furthermore, the agency searches for and selects business partners, provides
support and mediation throughout the negotiation phase and assists clients in project implementation. This is
partly done through SOFI's consulting services, which include support to investors in the preparation of a
.business plan for a particular investment project and assistance to investors who are looking for additional funds
to finance their project.

DFIs have the dual task of acting as an investment bank and a development agency. As
would be expected, their main activity is in providing financing and liaising between investors
and finance institutions (see figure 3). DFIs also undertake project-oriented activities such as pre-
financing of feasibility studies, pre-financing of project development, and execution of feasibility
studies as well as project development. The extent of their activities indicates the catalytic role
that DFIs play in investment financing. DFIs with a strong developmental message provide
information on the investment climate and investment opportunities in developing countries and
also organize investment missions and conferences. The German Investment and Development
Company (DEG), for instance, has a special promotional department. Other DFIs are becoming
“one-stop-shops” that provide the whole range of services including guarantees and insurance
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for investments projects. The Netherlands Development Finance Company (FMO) is a well-
known organization in development circles with a long tradition of development financing in
developing countries and transitional economies. It also manages special programmes for these
countries (see box 7).

Box 7 Netherlands Development Fmance Company (FMO)

':FMO wasestabhshed in 1970 'I'hs company mpports pnvatc enterpnses wﬂl:ng to invest
through financing. Fifty-one per cent of its shares are owned by the Dutch Government, w
to ﬂlﬂ Bank s ﬁmds Remaxmng shares are held by Dutch banks trade unions, companies.

-Based on the: prmc:plcs of additionality (FMO only provides ﬁnancml services if the marketifails
catalysis (to increase the flow of financing to the private sector in developing countries) and good gov
(social and environmental policy aspects are always taken into consideration), FMO finanges all types of
companies in countries designated by the World Bank as low-and middle-income and tha’i ‘have not'been
exciuded by the Dutch Government for polmcal reasons. Special attention is given to sub-Sahmn Afncu. :

..FMO prowdes ﬁnancmg in the form of loans and participation. Specxal focus i is given to the local financial sector,
mmmmmmwmwno Loans are issued af normal market interest ratesmﬂ:u:r'
by FMO alone or together with other finance institutions under the supervision of FMO, Participation in theakham
capital of companies is coupled with monitoring and management support and is subject to twelnnrtat:ons (¢))]
FMO only takes a minority interest; and (2) FMO is never the biggest shareholder. Only Iarge compamas are
financed directly; SMESs are financed in cooperation with local ﬁnance institutions. e

-..;.

In addmon, FMO manages the following special progrannncs on behalf of and with the fmancral support of the
Netherlands ministries of foreign affairs and economic affairs:

. ' Small-Scale Enterprise Fund, for medium- and long-term financing (in local cun'encles) of small
companies in developing countries via local finance institutions; -
. Seed Capital Programme, for the financing of new companies and finance institutions, especially in low-
_ mcome countries in Africa, either directly or via local partners;
*  [Investment Promotion and Technical Assistance for Developing Countries, which provides financing

- for feasibility studies, pilot projects, temporary management and technical assistance projects,
-~ educational projects through subsidies, donations and interest-free loans in order to promote investment,
international busmeas partnerships: and business. operatmns of compames in Africa, Asia and Latm

. America;
L - Investment Promotion and Techmcal Assistance for Central and Eastern Europe, which provides

smnlar ﬁnanclal support as the latter programme, but for compames in Central and Eastem ‘Europe.

FMO’s ﬁnancmg portfolio is spread across 71 countries, with total assets amounting to 2.4 billion Dutch guilders
(US$ 1.2 billion).

An example of a financial institution that offers support to local businesses which invest
abroad is the Export-Import (EXIM) Bank of Thailand. More information on this Thai institution,
which was established in 1993, is given in box 8 and table 3.

Box 8: Expurt-lmpart Bank of Thailand (EX]M Bank)

'IheE}ﬂMBankwas estabhshed in ordarto offer financial services to Thai businesses in their operations on the
_worldmarket The Bank is owned by the Thai Government and r«‘;upewmeadbytl:m1\11mstryomeaa:rstcn: The initial
 capital of the Bank comes from the Ministry of Finance, .

J95%
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The main focus of the EXIM Bank is on strengthening the export-oriented Thai industry through financial
rvices to projects that directly and indirectly enhance the export capability of Thailand and
supports investment projects of Thai investors abroad through medium- and long-term credits.
es credits alone or in cooperation with other finance institutions if the need for financing exceeds
aoity. In order to give Thai investors more confidence, the Bank has also started to participate as
overseas projects. : i : :

Only IGSs tend to limit their operations to one function; they focus primarily on the
provision of guarantees and insurances. One of the reasons for this may be that these institutions
get involved at a late stage in the investment process, when the initial investment decision has
already been taken. In addition, their mandate is often narrow and limited to covering special
risks related to investment in countries in which the political and legal situation is not considered
stable. On the other hand, some IGSs are closely related to DFIs, such as ICIEC (box 3), and
therefore often liaise between potential investors and finance institutions. Box 9, on the Canadian
Export Development Corporation (EDC), gives an example of an institution that provides both

financing and investment guarantees.

Box 9: Export Development Corporation (EDC)

EDC, Ganada’s export credit agency, was created in 1944 and transformed into a Crown Corporation through
" an Act of Parliament in 1969. EDC provides financing and risk management services to Canadian exporters and
investors. It operates as a commercial financial institution and is accountable to the Canadian Parliament through
the Minister of International Trade. : _

EDC’s insurance services, including its political risk insurance programme, cover 90 per cent of losses resulting
from either commercial or political risks. The Corporation’s financial services are provided on a medium- and
long-term basis in the form of loans, lines of credit, protocols, equity, pre-shipment financing, leasing and project
EDC has established a special programme for SMEs in order to help them compete in the international market
place. In 1998, 88 per cent of EDC’s customers were SMEs. During that same year, export sales and foreign
investment totaling Can$ 34.8 billion (US$ 23.7 billion) were supported in 155 countries.

In the survey, OIAs were asked if they actively promoted the transfer of technology
through, for example, licensing agreements, turnkey technology, arms-length trade, intra-firm
trade or FDI. As shown in table 3, about 40 per cent of the institutions surveyed indicated that
they promoted technology transfer. Most OIAs did this across all sectors of the economy. One
out of three, however, indicated that special attention was given to technology transfer in the

manufacturing sector.

As mentioned in the introduction, a large number of OIPAs promote outward as well as
inward investment. This is partly because many OIPAs started as inward investment promotion
agencies and afterwards expanded their activities to outward investment promotion. This only
happened recently in developing countries, which explains why many of these agencies’ core
activities still concern attracting foreign investment. As shown in the last column of table 3, DFIs
and IGSs are far less involved in inward investment promotion and facilitation.

u T
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Figure 2. Services provided by outward investment promotion agencies
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Table 3. Outward FDI promotion programmes of the agencies and institutions surveyed
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(Table 3, continued)
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(b) Scope of operations

OIAs usually gear their services to certain groups of businesses selected according to the
size of the enterprise, the economic sector and the geographic region it operates in. As figure 5
shows, 52 per cent of OIPAs, 29 per cent of DFIs and 13 per cent of IGSs gear their services
towards SMEs rather than larger companies. The main reason for this preferential treatment is
that smaller enterprises are often more in need of support because they are less familiar with
investment procedures and less well equipped to deal with market imperfections. Furthermore,
there is a general understanding that SMEs, due to the smaller scale of their operations, adjust
better to developing economies and could therefore have an additional developmental impact.
A 1993 UNCTAD study also showed that small and medium-sized TNCs were better able to
transfer technologies suited to small-scale production, and were more labour-intensive, more
export-oriented and used more local inputs than larger TNCs (UNCTAD, 1993).

Figure 5. OlAs that gear their services to SMEs

100-|
80~'/
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%
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Outw ard investment Development finance Investment guarantee
promotion agencies institutions schemes

Source: UNCTAD survey on outward investment agencies and institutions, 1998/99.

All agencies and institutions included in the survey provide services to national
companies in order to promote and facilitate outward investment, but as figure 6 on the next page
shows, many OIAs do not exclude foreign-owned companies. ;

When OlAs were asked if they limited their services to specific sectors, DFIs and IGSs
indicated that they did not have such a policy. Twenty per cent of OIPAs, however, targeted
enterprises in selected sectors, especially in agriculture, industry, tourism and, to a lesser extent,
infrastructure and transport.

The survey results presented in figure 7 show that a large number of DFIs (70 per cent)
and some OIPAs (30 per cent) target selected geographic regions, while IGSs do not discriminate
in favour of any region. The reason for the geographical bias by DFIs is the close relationship of
many of these institutions with bilateral development and assistance programmes. This is also
the case for those OIPAs that provide services to only a selected number of countries or regions.
Western Europe and North America are therefore often excluded from their radius of operations

and services.
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Figure 6. OlAs that gear their services to national companies only
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Source: UNCTAD survey on outward investment agencies and institutions, 1998/99.

Figure 7. Services provided by OlAs
geared to all or selected geographic regions
(multiple choices possible)
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Source: UNCTAD survey on outward investment agencies and instifutions, 1998/99.

Some agencies and institutions, however, have an even more specific target group; they
focus their programmes on developing countries with which their home country has strong
traditional ties. In the category “other regions”, institutions often referred in the survey to special
programmes in which they target countries not by region, but by socio-economic indicators. The
least-developed countries are frequently mentioned as beneficiaries of such programmes.

(c) Institutional arrangements

Most OIAs surveyed are either part of ministries of trade or foreign affairs or report to
one of these ministries. As to the rest, nearly one out of five have a mixed ownership structure
of public and private partners, and 5 per cent are private entities on an official government
mandate to implement a specific investment promotion programme with public sector funding.
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C&L Deutsche Revision/Hermes is a typical example of such an arrangement and could serve
as a model for an alternative approach (see box 10).

Box 10: C&L Deutsche Revision/Hermes

Smee 1959, 8 consm‘tlmn of two pnvata compames, C&L Deutsche Rtmsmn and Hermes has been cntrusted
by the German Mm:stcy of Economics with admmxstenng the Govemmsnt’s overseas investment insurance
guarantcc scheme +in"which C&L Deutsche Revision is the leading company. ”I‘he decision on whether a
guarantee for a project should be given is still made by the Governmeu&tbmqgh an mtennmwtenal cammittec

compose.d of mpmaentaﬁves_ nf the ministries of

Thc schcme provx_des Ver. agamst polmcal r:sks for _Gﬁrmﬂn dlraCt._ I vgsunents in famgn;counmes Coverage
is available for equity, loans (for investments) to foreign enterprises and donations to overseas branches of
German enterpnses Eaxmngsﬁ'omequ:tyandloans cana.lsobe mckudcdmthegumnteewﬂhamaxmmhmt

To be ehgible for a guarantee -an investment must ﬁllﬁ.! savcral mqmremmts (l) it must be new; (2) it must have

‘positive effects on the economy of the host country; and (3) the situation in the host country must: appear.
satxsfactory at the time of appmval iwith respect to legal protection against polmcal risks (this is-assumed to be

the case in countries with which Germany has signed bilateral investment agreements for the. encouragement and

reciprocal protection of mvestments). No new. guarantees can be: approveﬁfur mvcshnem m; couuﬁies m Wmch g
cla.nms under the guarantee scheme are pendmg : L :

.Thc scheme cOvers nou—cannnemml rmks N(m-commerclal risks include: (1) expropnatlon mtxonahzanon -and
similar politically motivated official measures; (2) breach of commitments undertaken by government or
government-controlled enutles, provided that the foreign enterprise is entitled to these commitments and that they
are specified in the gnamntee document; (3} war: and revolution; and (4) the m:possib:hty of transfemng capltal

and earnings.

In 1998, the annual budget for guarantees for German investment and some otherpmgmmmcs was DM 45 billion
(US$ 25 bﬂh(m) Asat31 December 1998, the maximum liability of the Federal Republic of Germany was DM
17 billion (US$ 9 billion): 81 per cent of the guarantees were for investments in emerging markets, mainly
Argentina, Brazil, China, the Czech Republic, Hungary, Indonama, hbya, Mexmo, Pola.nd, ‘the Russmn
: Sbuth Afnca, .'I'l:lmland Turkey and Venezuela 5 e = ML e et

_:C&L Du.rtsche Rewsmn mmlngmad into. Pncewat&houss-Cmpcm
Hmmﬁacre&tmmmmmywﬂhsﬁemmﬁmymﬁm&mopmmm el ' : /
Thememmmhasbemmuustedmﬁﬂmaxpouaudnglmmschmsm 1949, blnmﬂusmseﬂwmes lsﬂzelmdmgmmny

Agencies and institutions involved in outward investment promotion have increased the
number of representatives and offices abroad in order to better serve their clients. About 60 per
cent of OIPAs and DFIs and over 40 per cent of IGSs have some form of representation abroad,
in the form of either their own overseas offices or representatives based in private companies or
embassies.

Table 4 gives an overview of OIAs with such representation and where it is located. This
information not only reveals the scale of the outreach by OIAs, but also gives an indication of
which regions are best served or, sometimes, targeted. The relatively large number of special
programmes offered by OIAs to promote investment in low-income countries is not clearly
reflected in the location of their overseas representatives, partly because donor countries, through
their embassies, often play an active role in the execution of such programmes.

G



Table 4. OlAs with representatives/offices abroad

FINNFUND
FINNVERA

Chma. India, Mexico, Z}mbabwa
Poland
b

Malaysia
Belgium, Russian Fade{ation

Aus!ra;ua‘ Canada, Chlna Egypt, lndla Japan Morocco, Flusslan Federatnnn
South Africa, Spain, Taiwan Province of China, United Arab Emirates, UK, USA
Worldwide

Brazil, China, India, Mexico, South Africa

Brl?zu China, COtedIvoara Egypt Guatemaiaqgg;dra. Indowla Jurﬂan K

Argentina. Austra!la Bmzﬂ China, Cnlombla, Ffanoe Germany,
Hong Kong (China), India, Indonesia, Mexico, Philippines, Russian Federation,
Thailand, UK, USA

Saudi Arabia

Worldwide

Australia, France, Italy, Japan, Latin America, Netherlands, Republic of Korea,
Russian Federation, Saudi Arabia, Singapore, Taiwan Province of China,
United Arab Emirates, UK, USA

Australia, France, Germany, ltaly, Japan, Republic of Korea, Sweden,

Taiwan Province of Chi

USA

Costa Rica
Europe Malaysia._ UsA _

Africa, America, Asia, Europe
i .

Source : UNCTAD survey on outward investment agencies and institutions, 1998/99.
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(d) Cooperation arrangements

This section covers cooperation arrangements between OIAs and investment promotion
agencies (IPAs) as well as with other players in the investment network. Survey data on

cooperation with IPAs are presented in figures 8 and 9.

OIPAs show a strong interest in close cooperation with their counterparts in host
countries. As IPAs try to attract inward investment, they are natural partners of OIPAs and
cooperation is sought from both sides. OIPAs thus score high on cooperation with IPAs,
especially when taking into account the relatively young age of most of these agencies. Contacts
of DFIs and IGSs with IPAs are less frequent, which reflects the more conservative approach of
these organizations towards close cooperation with non-finance institutions.

Figure 8. OlAs having frequent contacts with IPAs

100%-

80% -

60% 1~

40%”

20%

0% ieed
Outward investment  Developmentfinance Investment guarantee
promotion agencies institutions schemes

| Ewith <5 IPAs Owith 5 to 10 PAs Ewith >10 IPAs Ono contacts with IPAs

Source: UNCTAD survey on outward investment agencies and institutions, 1998/99.

Figure 9. OlAs wishing to expand partnerships with IPAs
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Source: UNCTAD survey on outward investment agencies and institutions, 1998/99.

As figure 9 shows, most OIPAs indicated that they would like to expand partnerships with
IPAs, and showed considerably more interest in doing so than DFIs and IGSs. An OIPA like
SOFI (box 7) does this through cooperation with the World Association of Investment Promotion
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Agencies (WAIPA), an association of more than 100 IPAs that is mcreasmgly seeking contacts
with OlAs (see box 11).

Box 11: World Association of Investment Promotion Agencies (WAIPA)

WAIPA was established in 1995 by 59 IPAs under the auspices of UNCTAD. The Association is a non-profit
organization open to all agencies whose prime function is to promote any country or territory for investment. At
present, WATPA has 103 members. Its objectives are: (1) to promote and develop understanding and cooperation
amongst IPAs; (2) to strengthen information exchange amongst TPAs; (3) to share country and regional
experiences in attracting investment; (4) to assist IPAs in gaining access to technical assistance and training; (5)
‘to facilitate access to funding and other assistance; and (6) to assist IPAs in advising their respective
Governments in the formulation of appropriate investment promotion policies and strategies. Furthermore,
‘WAIPA represents its members in international meetings and is involved in several initiatives that will strengthen
‘cooperation among countries in the area of investment promotion. :

The Association operates through three organs: (1) its General Assembly, which meets once a year on general
policy matters and the work programme; (2) the 15-member Steering Committee, which meets twice a year to
draw up proposals for the realization of WAIPA’s objectives; and (3) the secretariat, which assists the Steering
Committee in carrying out its work. Secretariat functions are performed temporarily by UNCTAD. In addition,

~a -consultative committee; consisting of FIAS, OECD, MIGA,; UNCTAD and UNIDO; advises ' WAIPA ‘on
support programmes for member agencies.

The financial resources of the organization come from membership fees and funding from international
institutions, Governments and the private sector. The Dutch, Irish and Swiss Governments have contributed to
various events while MIGA, UNCTAD and UNIDO have supported training activities.

WAIPA’s programme includes workshops and conferences, while the Association maintains an Internet
discussion forum and publishes newsletters, an annual report and a directory of members. During the past few
years, several workshops on the exchange of best practices in investment promotion have been organized with
the support of UNCTAD and UNIDO. In line with its approach to organize annual conferences in conjunction
with other events, the WAIPA Third Annual Conference entitled ‘Partners in Investment for Development” took
place in parallel with UNCTAD’s 1998 *Partners for Development” meeting in Lyon, France, while the 1999
Conference was held in the context of the Emerging Markets International Fair in Geneva, Switzerland.

When OIAs were asked about cooperation with institutions other than IPAs in the
investment network, national and foreign private sector associations (often partners of OIAs)
scored high. Because of the public status and development orientation of many OIAs, cooperation
with public sector institutions in developing countries and transitional economies is also
considerable. As stated earlier, a large number of OIAs maintain close relationships with bilateral
development assistance programmes and other national agencies and institutions that provide
support to overseas investment.

2. Conclusions

The main conclusions are:

o In many developed countries, outward investment promotion and facilitation is provided
by agencies and institutions which offer services to investors in one of three broad areas,
namely: (1) information services and technical assistance; (2) financial support; and (3)
investment insurance and guarantees. Due to smaller investment outflows, few
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developing countries have set up institutions dealing with outward investment. Often,
they depend on regional institutions and services provided by international organizations.

. The private sector and international development organizations are also active in
promoting and facilitating foreign investment. While private sector companies and banks
concentrate their activities in developed countries and emerging markets, international
development organizations gear their programmes to those regions where the private
sector is more reluctant to take its business.

. OIPAs usually help potential investors in the first stages of an overseas investment
decision. This is done by offering information on investment conditions and investment
opportunities abroad and through networking activities. The core services of DFIs are
focused on those investors who have passed this first stage and are seeking financial
assistance to realize their projects. Besides their financial services, DFIs often also
undertake project-oriented activities such as feasibility studies and project development.
Some DFIs provide investment guarantees, but many countries have set up special
institutions to cover the different risks involved in foreign investment projects. The
survey shows that those institutions usually restrict their range of activities to investment
guarantees and insurances.

. In most developed countries, SMEs benefit from preferential treatment by OIAs. The
main reason for this special treatment is that SMEs usually need more assistance than
larger companies. Also important in this context is the general perception within
development circles that the operations of SMEs in developing countries are better
adapted to local conditions and therefore contribute more to the general economic

development effort.

. Because of the close relationship of outward investment promotion programmes with
international development assistance, many OIAs focus their activities on developing
countries and transitional economies.

. Most OIAs have a strong interest in close cooperation with their counterparts in host
countries, and thus many of them wish to expand their partnerships with IPAs.
Cooperation between inward and outward investment agencies is perceived as important
by both sides and is increasingly sought by OIAs and IPAs alike.
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List of agencies and institutions dealing with outward investment

This list gives the addresses of the institutions that replied to the survey on outward
investment. If available, the name of the head of the institution or department, or another contact
person, is also given. Nearly all the institutions listed were included in the analysis. Those that
were not included did not particularly qualify as an outward investment institution, but do
provide services which are of relevance to emerging economies and are therefore included in the

list.

Following this list, a list of regional and multilateral institutions that deal with foreign
investment is also given. as these institutions play an important role in assisting developing
countries and transitional economies in attracting foreign investment.

The information given below is presented as received by UNCTAD and was correct, as
far as is known, as at 1 July 1999.

AUSTRALIA

Australian Trade Commission (AUSTRADE)
Mr. Charles Jamieson

Managing Director

Level 24, Aon Tower, 201 Kent Street

PO Box 5301

Sydney, NSW 2000

Tel: (61-2) 93 90 20 00

Fax: (61-2) 93 90 21 06

E-mail:charles jamieson(@austrade.gov.au
Homepage: www.austrade.gov.au

Export Finance and Insurance Corporation (EFIC)
Mr. Graeme Lawless

Managing Director

22 Pitt Street

Sydney, NSW 2000

Tel: (61-2) 92 01 21 11

Fax: (61-2)92 01 21 94

Homepage: www.efic.gov.au

AUSTRIA

BURGES Forderungsbank des Bundesministeriums
fiir wirtschafiliche Angelegenheiten Gesellschaft mbH
Promotion Bank of the Ministry of Economic Affairs
Dr. Helmut Dom

Managing Director

Taborstrasse 10

A-1020 Vienna

Tel: (43-1) 2147574

Fax: (43-1) 2147 574 45

E-mail: buerges@buerges.com

Homepage: www.buerges.com
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Erp-Fonds (European Recovery Programme Fund)
Mr, Kurt Loeffler

Deputy Director

Renngasse 5

1010 Vienna

Tel: (43-1) 534 64 40 00

Fax: (43-1) 534 64 40 15

E-mail: erp@erp-fonds.gv.at

Homepage: www.erp-fonds.gv.at/erp

Financing Guarantee Company (East-West Fund)
Dr. Winfried Braumann

Managing Director

Prinz-Eugen-Strasse 8

PO Box 88

A-1041 Vienna

Tel: (43-1) 50 17 53 36

Fax: (43-1) 50 17 53 80

E-mail: w.braumann@fgg.at

Homepage: www.fgg.at

BELGIUM

Société Belge d'Investissement International (SBI)

Belgische Maatschappij voor Internationale Investering (BMI)
Mr. Philippe Wilmes

President

Avenue de Tervurenlaan 168, B.9

1150 Brussels

Tel: (32-2) 776 01 00

Fax: (32-2) 770 66 38

E-mail: sbi-bmi@skynet.be

BRUNEI DARUSSALAM

Ministry of Industry and Primary Resources

Industry Promotion and Tourism Development Division

Mr. Mohammed Zaim

Director

Jalan Menteri Besar, BB.3970

Berakas

Tel: (673-2) 38 28 22

Fax: (673-3) 38 28 32

Homepage: www.brunet.bn/org/bsmehp/brunei/invest/miprre.htm

CANADA

Canadian International Development Agency (CIDA)
Industrial Cooperation Program

Mr. Pierre David

Director General

200 Promenade du Portage

Hull, Quebec K1IA 0G4

Tel: (1-819) 994 43 48

Fax: (1-819) 953 50 24

E-mail: pierre_david@acdi-cida.gc.ca

Homepage: www.acdi-cida.ge.ca
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Export Development Corporation (EDC)
Mr. Ian Gillespie

President & CEO

151 O'Connor Street

Ottawa, Ontario K1A 1K3

Tel: (1-613) 598 68 13

Fax: (1-613) 598 28 27

E-mail: export@edc4.edc.ca

Homepage: www.edc.ca

CZECH REPUBLIC

Export Guarantee and Insurance Corporation (EGAP)
Mr. Pavol Parizek

Managing Director

Vodickova 34

PO Box 6

111 21 Prague 1

Tel: (420-2) 22 84 20 00

Fax: (420-2) 22 84 41 00

E-mail: parizek@egap.cz

Homepage: www.egap.cz

DENMARK

Industrialization Fund for Developing Countries (IFU)
Mr. Sven Riskaer

Managing Director

Bremerholm 4

PO Box 2155

DK-1069 Copenhagen

Tel: (45-33) 63 75 00

Fax: (45-33) 3225 24

E-mail: ifu-cph@inet.uni2.dk

Homepage: www.ifu.dk

Investment Fund for Central and Eastern Europe (10)
Mr. Sven Riskaer

Managing Director

Bremerholm 4

PO Box 2155

DK-1069 Copenhagen

Tel: (45-33) 63 75 00

Fax: (45-33) 322524

E-mail: io-cph@inet.uni2.dk

Homepage: www.ifu.dk

Investment Fund for Emerging Markets (IFV)
Mr. Sven Riskaer

Managing Director

Bremerholm 4

PO Box 2155

1069 Copenhagen

Tel: (45-33) 63 75 00

Fax: (45-33)32 2524

E-mail: ifu-cph@inet.uni2.dk

Homepage: www.ifu.dk
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Danish International Development Agency (DANIDA)
Ministry of Foreign Affairs

Asiatisk Plads 2

1448 Copenhagen

Tel: (45-33) 92 02 70

Fax: (45-33) 54 05 33

FINLAND

Finnish Fund for Industrial Cooperation Ltd. (FINNFUND)
Mr. Markku Pekonen

Managing Director and CEO

Ratakatu 27

PO Box 391

00120 Helsinki

Tel: (358-9) 34 84 34

Fax: (358-9) 34 84 33 46

E-mail: finnfund@finnfund.fi

Homepage: www.finnfund.fi

FINNVERA PLC

Mr. Markku Makinen

Managing Director

Vuorimiehenkatu 1

PO Box 1010

FIN-00101 Helsinki

Tel: (358-204) 60 11

Fax: (358-204) 60 72 20

E-mail: firstmame.lastname@finnvera.fi
Homepage: www.finnvera.fi

Nordic Development Fund (NDF)
Mr. Jens Lund Serensen

President

PO Box 185

00171 Helsinki

Tel: (358-9) 18 00 451

Fax: (358-9) 62 21 491

E-mail: info.ndf@nib.fi
Homepage: www.ndf fi

GERMANY

Bundesstelle fiir Aussenhandelsinformation
Mr. Hanns Diether-Dammann

Director

Agrippastrasse 87-93

D-50676 Koln

Tel: (49-221) 20570

Fax: (49-221) 20 57 212

E-mail: bfai@geod.geonet.de

Homepage: www.bfai.com
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C & L Deutsche Revision AG

Mr. Rolf Windméller

Chairman

New York Ring 13

22297 Hamburg

Tel: (49-40) 63 78 15 11

Fax: (49-40) 63 78 15 10

E-mail: pwc_kapitalanlagen@compuserve.com

Deutsche Investitions- und Entwicklungsgesellschaft mbH (DEG)
German Investment and Development Company

Dr. Stephan Kinnemann

Member of the Board of Management

Belverderestrasse 40

D-50933 Cologne
Tel: (49-221)49 86 0

Fax: (49-221) 49 86 290
E-mail: BusinessRelations@deginvest.de

Homepage: www.deginvest.de

Kreditanstalt fiir Wiederaufbau (KfW)
Dr. G.Vogt

Chairman of the Board of Management
Palmengartenstrasse 5-9

60325 Frankfurt am Main

Tel: (49-69) 7431 0

Fax: (49-69) 74 31 29 44

E-mail: kfw-vsb@kfw.de

Homepage: www.kfw.de

ICELAND

Overseas Business Services (OBS)

Ministry for Foreign Affairs and External Trade
Mr. Benedikt Hoskuldsson

Councellor

Raudararstig 25

150 Reykjavik

Tel: (35-4) 560 99 30

Fax: (35-4) 562 48 78

E-mail: obs@utn.ic

Homepage: www.mfa.ic

INDIA

Indian Investment Centre
Department of Economic Affairs
Ministry of Finance

Mr. A.R. Nanda

Chairman and Chief Commissioner
Jeevan Vihar, Parliament Street
New Delhi 110 001

Tel: (91-11) 373 20 35

Fax: (91-11) 3732182

E-mail: iic@giasdl0].vsnl.net.in
Homepage: www.nic.in/iic
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ITALY

Mondimpresa

Mr. Claudio Leone

Director General

Viale Pasteur 10

00144 Rome

Tel: (39-6) 54 95 41

Fax: (39-6) 54 9542 07

E-mail; dirgen@mondimpresa.it
Homepage: www.mondimpresa.it

Prometeo srl

Mr. PaoloBridi : : - e

President

Piazza S.Maria Maggiore 16

38100 Trento

Tel: (39-461) 26 07 19

Fax: (39-461) 26 73 08

E-mail; prometeo@trade-bridge.com
Homepage: www.trade-bridge.com

Istituto per i Servizi Assicurativi del Commercio Estero (SACE)
Mr. Mario Mauro

Head

Piazza Poli 37

00187 Rome

Tel: (39-6) 67 36 1

Fax: (39-6) 67 89 835

E-mail: gfiorillo@ntt.it

Homepage: www .ntt.it/sace/

Societa Italiana per le Imprese Miste all'Estero SpA (SIMEST)
Mr. Ruggero Manciapi

Chairman

V. Alessandro Famese 4

00192 Rome

Tel: (39-06) 32 47 41

Fax: (39-06) 32 47 44 01

Homepage: www .simest.it

JAPAN

Export-Import Bank of Japan (JEXIM)
Mr. Hiroshi Yasuda

Governor

4-1 Ohtemachi 1-chome, Chiyoda-ku
Tokyo 100-8144

Tel: (81-3) 32 87 91 06

Fax: (81-3) 32879573

Homepage: www . japanexim.go.jp
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Japan External Trade Organization (JETRO)
Overseas Investment Division

Mr. Hideki Sho

Assistant Director

2-2-5 Toranomon, Minato-Ku

Tokyo 105-8466

Tel: (81-3) 35 82 52 35

Fax: (81-3)3505 18 54

E-mail: IVB@jetro.go.jp

Homepage: www.jetro.go.jp

Japan International Development Organization Ltd. (JAIDO)
Mr. Koretsugu Kodama
President

Chiyoda-ku

Tokyo 100-0004

Tel: (81-3) 52 93 83 00
Fax: (81-3) 52 93 83 33
Homepage: www .jaido.co.jp

Overseas Coastal Area Development Institute of Japan (OCDI)
Mr. Takao Hirota

President

Kazan Building, 3-2-4 Kasumigaseki, Chiyoda-ku

Tokyo

Tel: (81-3) 35803271

Fax: (81-3) 35 80 36 57

E-mail: tokyo@ocdi.or.jp

MALAYSIA

Malaysia South-South Association (MASSA)
Mr. Y Bhg Tan Sri Dato' Azman Hashim
President

17th floor, Bangunan Arab-Malaysian

Jalan Raja Chulan

50200 Kuala Lumpur

Tel: (60-3) 237 37 88

Fax: (60-3) 201 02 08

E-mail: massa@po.jaring.my

Malaysia External Trade Development Corporation (MATRADE)
Mr. Mohammed Ab. Halim Ab. Rahman

Chief Executive

7th floor, Wisma Sime Darby

Jalan Raja Laut

50350 Kuala Lampur

Tel: (60-3) 294 72 59

Fax: (60-3) 294 73 63

E-mail: info@hq.matrade.gov.my

Homepage: www.matrade.gov.my
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Malaysian Industrial Development Authority (MIDA)
Ms. Dato' Zainun Aishah Ahmad
Director General

Tingkat 4, Wisma Damansara

Jalan Semantan, Damansara Heights
Peti Surat 10618

50720 Kuala Lumpur

Tel: (60-3) 255 36 33

Fax: (60-3) 25579 70

E-mail: mida@mida.gov.my
Homepage: www.mida.gov.my

MEXICO

—  Banco Nacional de Comercio Exterior, SNC (BANCOMEXT)
Mr. Enrique Vilatela Riva
President
Camino a Santa Teresa 1679
Col. Jardines del Pedregal
PO Box 01900
Mexico
Tel: (525) 481 60 00
Fax: (525) 652 94 08
Homepage: www.bancomext.com.mx

Mexican Investment Board (MIB)
Mr. Hermann von Bertrab
Reforma 915

Col. Lomas de Chapultepec
Mexico, DF, 11000

Tel: (525) 328 99 29

Fax: (525) 202 79 05

E-mail: agiraldo@mib.com.mx
Homepage: www.mib.org.mx

NETHERLANDS

Netherlands Foreign Trade Agency (EVD)
Mr. D. Banduin

General Director

Bezuidenhoutseweg 151

PO Box 20105

2500 EC The Hague

Tel: (31-70) 379 88 11

Fax: (31-70) 379 78 78

E-mail: evd@evd.nl

Homepage: www.evd.nl

Dutch Credit Insurance Company (NCM NV)
Mr. G.C. van der Stelt

Chairman, Managing Board

Keizersgracht 281

PO Box 473

1000 AL Amsterdam

Tel: (31-20) 553 91 11

Fax: (31-20) 553 28 11

E-mail: firstname lastname@mncmgroup.com
Homepage: www.ncmgroup.com

-34 -



Part II - List of agencies and institutions dealing with outward investment

Netherlands Development Finance Company (FMO)
Prof. L.B.M. Mennes

Managing Director

Koningskade 40

PO Box 93060

2509 AB The Hague

Tel: (31-70) 314 96 96

Fax: (31-70) 324 61 87

E-mail: fmo@wxs.nl

Homepage: www.fmo.nl

NEW ZEALAND

Ministry of Foreign Affairs and Trade

Development Cooperation Division

Pacific Islands Investment and Development Scheme
Mr. Gordon Shroff

Director

Private Bag 18901

Stafford House, 38-47 The Terrace

Wellington

Tel: (64-4) 494 85 00

Fax: (64-4) 494 85 15

E-mail: dev@mft.govt.nz

South Pacific Trade Commission (SPTC)
Mr. Parmesh Chand

Trade Commissioner

Level 12, 48 Emily Place

PO Box 774

Auckland 1

Tel: (64-9) 302 04 65

Fax: (64-9) 377 66 42

E-mail: parmeshc@sptc.org.nz

NORWAY

Norwegian Agency for Development Cooperation (NORAD)
Department for Private Sector Development

Mr. H. Lesteberg

Director

PO Box 8034

0030 Oslo

Tel: (47-22) 31 44 00

Fax: (47-22) 314403

E-mail: halvard.lesteberg@norad.no

PORTUGAL

Investimentos, Comercio e Turismo de Portugal (ICEP)
Direcgao de Investimento Internacional

Dr. Guilherme Costa

Head

Avenida 5 de Outubro, 101

1050-051 Lisboa

Tel: (351-1) 790 95 00

Fax: (351-1) 352 57 89

E-mail: dalancao@mail2.icep.pt

Homepage: www.icep.pt
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REPUBLIC OF KOREA

Korea Trade-Investment Promotion Agency (KOTRA)
Mr. Eun-Sang Kim

President

Trade Center # 1403

PO Box 123

Seoul

Tel: (82-2) 551 4181 / 4384

Fax: (82-2) 551 4342 / 4463

E-mail: net-mgr@ns.kotra.or.kr

Homepage: www kotra.or.kr

SINGAPORE

Economic Development Board Singapore (EDB)
Mr. Philip Yeo

Chairman

250 North Bridge Road

# 24-00 Raffles City Tower
Singapore 179101

Tel: (65) 336 22 88

Fax: (65) 339 60 72

E-mail: webmaster@edb.gov.sg
Homepage: www.sedb.com

SOUTH AFRICA

Development Bank of Southern Africa (DBSA)
Dr. Ian Goldin

Chief Executive

PO Box 1234

Halfway House

Midrand, 1685

Tel: (27-11) 313 39 11

Fax: (27-11) 313 30 86

E-mail: igoldin@dbsa.org

Homepage: www.dbsa.org

Industrial Development and Investment Center (IDIC)
Department of Trade and Industry

Mr. Mfundo Nkuhlu

Private Bag X84

Pretoria, 0001

Tel: (27-12) 310 94 49

Fax: (27-12) 322 03 55

E-mail: mnkuhlu@dti.pwv.gov.za

Homepage: wwwdti.pwv.gov.za /diwww
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SPAIN

Compariia Espaiiola de Financiacion del Desarrollo SA (COFIDES)
Mr. Juan José Zaballa
Chairman & CEO
Principe de Vergara 132, Planta 12
i 28002 Madrid
,’ Tel: (34-91) 562 60 08
i Fax: (34-91) 561 00 15
, E-mail: cofides@cofides.es
| Homepage: www.cofides.es

! Instituto Espariol de Comercio Exterior (ICEX)
Il Mr, José Manuel Reyero

T . Executive Vice-Chairman ——

i Paseo de la Castellana 14-16

l 28046 Madrid

Tel: (34-91) 349 61 00

Fax: (34-91) 349 61 28

Homepage: www.icex.es

' SWEDEN

Swedfund International AB
Mr. Olle Arefalk

Managing Director

S-PO Box 3286

10365 Stockholm

Tel: (46-8) 725 94 00

Fax: (46-8) 20 30 93

E-mail: info@swedfund.se
Homepage: www.swedfund.se

SWITZERLAND

Swiss Organization for Facilitating Investments (SOFI)
Dr. George Malcotsis

Managing Director

Stauffacherstrasse 45

8026 Zurich

Tel: (41-1) 249 30 50

Fax: (41-1) 249 31 33

E-mail: sofi@sofi.ch

Homepage: www.sofi.ch

THAILAND

Export-Import Bank of Thailand (EXIM BANK)
Mr. M.R. Pridiyathorn Devakula

President

EXIM Building

1193 Phaholyothin Road, Phayathai

Bangkok 10400

Tel: (662) 271 37 00

Fax: (662) 271 30 29

E-mail: niyotm@exim.go.th

Homepage: www.exim.go.th
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Office of the Board of Investment (BOI)
Mr. Staporn Kavitanon

Secretary General

555 Vipavadee-Rangsit

Chatuchak

Bangkok 10900

Tel: (662) 537 81 11

Fax: (662) 537 81 77

E-mail; head@boi.go.th

Homepage: www.boi.go.th

TURKEY

Turk EXIMBANK

Export Credit Bank of Turkey
Mr. H. Ahmet Kilicoglu

Chief Executive Officer

Miidafa Caddesi No. 20

06100 Bakanliklar - Ankara

Tel: (90-312) 417 13 00

Fax: (90-312) 418 00 15

E-mail: ankara@eximbank.gov.tr

Homepage: www.eximbank.gov.tr

UNITED KINGDOM

Commonwealth Development Corporation (CDC)
Dr. Roy Reynolds

Chief Executive

1 Bessborough Gardens

London SW1V 2JQ

Tel: (44-171) 828 44 88

Fax: (44-171) 828 85 05

E-mail: deper@cdc.co.uk

Homepage: www.cdc.co.uk

Export Credits Guarantee Department (ECGD)
Mr. V. Brown

Chief Executive

PO Box 2202

2 Exchange Tower
Harbour Exchange Square
London E14 9GS

Tel: (44-171) 512 77 48
Fax: (44-171) 512 72 64
E-mail: oii@ecgd.gov.uk
Homepage: ecgd.gov.uk
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UNITED STATES OF AMERICA

Overseas Private Investment Corporation (OPIC)
Mr. George Muifioz

President

1100 New York Avenue, NW

Washington, D.C. 20527

Tel: (1-202) 336 84 00

Fax: (1-202) 408 98 59

E-mail: gmuno@opic.gov

Homepage: www.opic.gov

Trade and Development Agency (TDA)
Mr. J. Joseph Grandmaison
1621 North Kent Street, Suite 300
Arlington, Virginia 22209-2131

Tel: (1-703) 875 43 57

Fax: (1-703) 875 40 09

E-mail: info@tda.gov

Homepage: www.tda.gov

ZIMBABWE

Zimtrade

Mr. Freddy Chawasarira

4th floor, Kurima House

89 Nelson Mandela Avenue

PO Box 2738

Harare

Tel: (263-4) 70 66 76

Fax: (263-4) 70 69 30

E-mail: info@zimtrade.co.zw
Homepage: www.zimtrade.co.zw
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Regional and multilateral institutions

African Development Bank Group
Mr. Omar Kabbaj

President

PO Box 1387

Abidjan 01

Céte d'Ivoire

Tel: (225) 20 44 44

Fax: (225) 2040 70

E-mail: afdb@afdb.org
Homepage: www.afdb.org

Asian Development Bank
Mr. Tadao Chino
President

PO Box 789
Mandaluyong City
Manila

Philippines

Tel: (63-2) 632 44 44
Fax: (63-2) 636 24 44
E-mail: info@mail.asiandevbank.org
Homepage: www.adb.org

Association of South-East Asian Nations (ASEAN)
ASEAN Secretariat

Mr. Rodolfo C. Severino
Secretary General

70-A Jalan Sisingamangaraja
Jakarta 12110

Indonesia

Tel: (62 21) 726 29 91

Fax: (62 21) 739 82 34
E-mail: severino@asean.or.id
Homepage: www.aseansec.org

European Bank for Reconstruction and Development (EBRD)
Mr. Horst Kohler

President

1 Exchange Square

London EC2A 2IN

United Kingdom

Tel: (44-171) 338 60 00

Fax: (44-171) 338 61 00

Homepage: www.ebrd.com

European Investment Bank (EIB)
Sir Brian Unwin

President

100 Boulevard Konrad Adenauer
L-2950 Luxembourg

Luxembourg

Tel: (352)43 79 1

Fax: (352) 43 77 04

E-mail: info@eib.bei.org
Homepage: www.eib.org
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European Investment Fund

Mr. Gerbrand G. Hop

Chairman of the Financial Committee
43 Avenue J.F. Kennedy

2968 Luxembourg

Luxembourg

Tel: (352) 42 66 88 1

Fax: (352) 42 66 88 200

E-mail: info@eif.org

Homepage: www.eif.org

Foreign Investment Advisory Services (FIAS)
Mr. Dale R. Weigel

General Manager

2121 Pennsylvania Ave, NW
Washington, DC 20433
USA

Tel: (1-202) 47 30 411

Fax: (1-202) 97 44 303

Inter-American Development Bank (IADB)
Mr. Enrique V. Iglesias

President

1300 New York Avenue, NW

Washington, DC 20577

USA

Tel: (1-202) 623 10 00

Fax: (1-202) 623 30 96

E-mail: webmaster@jiadb.org

Homepage: www.iadb.org

International Finance Corporation (IFC)
Mr. Peter Woicke

Executive Vice-President

2121 Pennsylvania Avenue, NW
Washington, DC 20433

USA

Tel: (1-202) 477 12 34

Fax: (1-202) 477 63 91

E-mail: NEzekiel@ifc.org

Homepage: www.ifc.org

Islamic Corporation for the Insurance
of Investment and Export Credit (ICIEC)
Dr. Abdel Rahman Taha

Manager

PO Box 15722

Jeddah 21454

Saudi Arabia

Tel: (966-2) 644 56 66

Fax: (966-2) 644 34 47

E-mail: idb.iciec@mail.oicisnet.org
Homepage: www.isdb.org

2]



Handbook on OlAs

Islamic Development Bank
Dr. Ahmad Mohamed Ali
President

PO Box 5925

Jeddah 21432

Saudi Arabia

Tel: (966-2) 636 14 00

Fax: (966-2) 636 68 71
E-mail: archives@isdb.org.sa
Homepage: www.isdb.org

Multilateral Investment Guarantee Agency (MIGA)
Investment Marketing Services Department
Ms. Karin Millett

Manager

1818 H Street, NW

Washington, DC 20433

USA

Tel: (1-202) 477 12 34

Fax: (1-202) 522 26 50

E-mail: Kmillett@worldbank.org
Homepage: www.miga.org

Organisation for Economic Co-operation and Development (OECD)
Directorate for Financial, Fiscal and Enterprise Affairs
Mr. Abdul Bayhan

Head of Private Sector Development Unit

37 bis Boulevard Suchet

757175 Paris Cedex 16

France

Tel: (33-1)4524 18 47

Fax: (33-1) 4524 18 32

E-mail: Abdul.Bayhan@oecd.org

Homepage: www.oecd.org

United Nations Conference on Trade and Development (UNCTAD)
Division on Investment, Technology and Enterprise Development
Ms. Lynn K. Mytelka

Director

Palais des Nations

8-14 Avenue de la Paix

1211 Genéve 10

Switzerland

Tel: (41-22) 907 56 72

Fax: (41-22) 917 01 97

E-mail: asit@unctad.org

Homepage: www.unctad.org
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Regional and multilateral institutions

United Nations Industrial Development Organization (UNIDO)
Investment Promotion and Institutional Capacity-Building Division
Mr. Yo Maruno

Deputy to the Director-General and Managing Director

Vienna International Centre

PO Box 300

A-1400 Vienna

Austria

Tel: (43-1) 260 26 37 30

Fax: (43-1) 260 26 68 09

E-mail: ymaruno@unido.org

Homepage: www.unido.org
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Annex

Questionnaire for outward investment agencies

Name of the Agency/Organisation:

Head of the Agency (name and title):

Address:
Telephone Number: Fax Number:
E-mail Address: Home Page Address:
A: Type of services provided
Information services yes | no | If yes, please indicate:
o o general info on investment destinations O
specific info on investment opportunities/incentives, etc. O
Promotional activities yves | no | If yes, please indicate:
u] 0 production of promotional material O
matchmaking O
conferences O
investment missions abroad O
Feasibility studies yes | no | Ifyes, please indicate:
o| o by in-house experts O
through funding O
through pre-financing with reimbursement O
Project development yes | no | Ifyes, please indicate:
O o through in-house project execution O
through funding O
through pre-financing with reimbursement O
Financing yes | no | Ifyes, please indicate:
O a grants O
loans O
equity O
liaising between investors and financing institutions O
Investment insurances/guarantees ves | no | Ifyes, please indicate:
g1\, non-commercial risks (expropriation, war, etc.) O
commercial risks O
Does your agency actively promote the ves | no | Ifyes, please indicate in which main sectors:
transfer of technology (through e.g. O o
licensing agreements, turnkey technology,
arms-length trade, intra-firm trade, FDI) ?
Does your agency have offices abroad? yes | no | Ifyes, please indicate how many:
m] 0O | Where are they located?
Does your agency also promote inward yes | no
investment? O o




B: Scope of Operations

r Are your services geared to specific types | yes | no
of enterprises? O m}

If yes, please indicate which type(s):
SMEs D
TNCs O

national companies O
foreign companies O

* Investment Promotion Agencies are agencies
whose prime function is to promote any country or
territory for investment.

Are your operations restricted to specific | yes | no | If yes, please indicate which sector(s):
sectors? O o
agriculture and natural resources O
industry O
infrastructure and transport O
tourism O
other services O
’ Are your operations restricted to yes | no | If yes, to which regions?
geographic regions/specific countries? o a Africa O
Asia & the Pacific O
Eastern Europe O
Western Europe O
North America O
. South America & the Caribbean O
Or to which countries?
—-E:-Cooperation-arrangements
Do you have frequent contacts with yes | no | If yes, please indicate how many:
specific Investment Promotion Agencies o o <50
(IPAs)*? 5-100
>100

If yes, please specify the countries in which they are located:

Are you planning to expand your yes | no
partnerships with IPAs? O O

If yes, please indicate:
with existing partners O
with new partners O

If yes, please specify in which countries:

This questionnaire has been completed by Mr./Ms.

Tel.:

Please return the completed form before 31 March 1999 to:

DITE/UNCTAD
Room E-10080, Palais des Nations, CH-1211 Geneva 10
Fax: (41.22) 907 0197 or 907 0045; Tel.: (41.22) 907 6179
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Selected UNCTAD publications on TNCs and FDI
A. Individual studies
Foreign Direct Investment in Africa: Performance and Potential. 77 p. Free-of-charge.

The Financial Crisis in Asia and Foreign Direct Investment: An Assessment. 101 p. Sales
No. GV.E.98.0.29. $20.

World Investment Report 1998: Trends and Determinants. 430 p. Sales No. E.98.11.D.5.
$45.

World Investment Report 1998: Trends and Determinants. An Overview. 67 p. Free-of-
charge.

Bilateral Investment Treaties in the mid-1990s. 314 p. Sales No. E.98.11.D.8. $46.

Handbook on Foreign Direct Investment by Small and Medium-sized Enterprises: Lessons
from Asia. 200 p. Sales No. E.98.11.D.4. $48.

Handbook on Foreign Direct Investment by Small and Medium-sized Enterprises: Lessons
from Asia. Executive Summary and Report on the Kunming Conference. 74 p. Free-of-

charge.

International Investment Towards the Year 2002. 166 p. Sales No. GV.E.98.0.15. $29.
(Joint publication with Invest in France Mission and Arthur Andersen, in collaboration with

DATAR.)

World Investment Report 1997: Transnational Corporations, Market Structure and
Competition Policy. 420 p. Sales No. E.97.11.D.10. $45.

World Investment Report 1997: Transnational Corporations, Market Structure and
Competition Policy. An Overview. 70 p. Free-of-charge.

International Investment Towards the Year 2001. 81 p. Sales No. GV.E.97.0.5. $35. (Joint
publication with Invest in France Mission and Arthur Andersen, in collaboration with

DATAR.)
World Investment Directory. Volume VI. West Asia 1996. 192 p. Sales No. E.97.11.A.2. $35.
World Investment Directory. Volume V: Africa 1996. 508 p. Sales No. E.97.1L.A.1. $75.

Sharing Asia’s Dynamism: Asian Direct Investment in the European Union. 192 p. Sales
No. E.97.11.D.1. $26.

Transnational Corporations and World Development. 656 p. ISBN 0-415-08560-8

(hardback), 0-415-08561-6 (paperback). £65 (hardback), £20.00 (paperback). (Published by
International Thomson Business Press on behalf of UNCTAD.)
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Selected UNCTAD publications on TNCs and FDI

Companies without Borders: Transnational Corporations in the 1990s. 224 p. ISBN 0-415-
12526-X. £47.50. (Published by International Thomson Business Press on behalf of

UNCTAD.)

The New Globalism and Developing Countries. 336 p. ISBN 92-808-0944-X. $25.
(Published by United Nations University Press.)

Investing in Asia’s Dynamism: European Union Direct Investment in Asia. 124 p. ISBN
92-827-7675-1. ECU 14. (Joint publication with the European Commission.)

World Investment Report 1996: Investment, Trade and International Policy Arrangements.
332 p. Sales No. E.96.11.A.14. $45.

World Investment Report 1996: Investment, Trade and International Policy Arrangements.
An Overview 51 p. Free-of-Charge.

International Investment Instruments: A Compendium. Volume I. 371 p. Sales No.
E.96.11.A.9; Volume II. 577 p. Sales No. E.96.11.A.10; Volume III. 389 p. Sales No.

E.96.11.A.11: Sales No. E.96.11.A.12 (the set). $125.

World Investment Report 1995: Transnational Corporations and Competitiveness. 491 p.
Sales No. E.95.I1.A.9. $45.

World Investment Report 1995: Transnational Corporations and Competitiveness. An
Overview. 51 p. Free-of-charge.

Accounting for Sustainable Forestry Management. A Case Study. 46 p Sales No.
E.94.11.A.17. $22.

Small and Medium-sized Transnational Corporations. Executive Summary and Report of
the Osaka Conference. 60 p. Free-of-charge.

World Investment Report 1994: Transnational Corporations, Employmem and the
Workplace. 482 p. Sales No. E.94.11.A.14. $45.

World Investment Report 1994: Transnational Corporations, Employment and the
Workplace. An Executive Summary. 34 p. Free-of-charge.

Liberalizing International Transactions in Services: A Handbook. 182 p. Sales No.
E.94.I1.A.11. $45. (Joint publication with the World Bank.)

World Investment Directory. Volume IV: Latin America and the Caribbean. 478 p. Sales
No. E.94.11.A.10. $65.

Conclusions on Accounting and Reporting by Transnational Corporations. 47 p. Sales No.
E.94.I1L.A.9. $25.

Accounting, Valuation and Privatization. 190 p. Sales No. E.94.11.A.3. §25.
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Environmental Management in Transnational Corporations: Report on the Benchmark
Corporate Environment Survey. 278 p. Sales No. E.94.1.A.2. $29.95.

B. IIA Issues Paper Series

Investment-Related Trade Measures. UNCTAD Series on issues in international investment
agreements. 64p. Sales No. E.99.11.D.12. §12.

Most-Favoured-Nation Treatment. UNCTAD Series on issues in international investment
agreements. 72p. Sales No. E.99.1LD.11. $12.

Admission and Establishment. UNCTAD Series on issues in international investment
agreements. 72p. Sales No. E.99.11.D.10. $12.

Scope and Definition. UNCTAD Series on issues in international investment agreements.
96p. Sales No. E.99.11.D.9. $12.

Transfer Pricing. UNCTAD Series on issues in international investment agreements. 72p.
Sales No. E.99.11.D.8. $12. ’

Foreign Direct Investment and Development. UNCTAD Series on issues in international
investment agreements. 88p. Sales No. E.98.11.D.15. $12.

C. Serial publications

Current Studies, Series A

No. 30. Incentives and Foreign Direct Investment. 98 p. Sales No. E.96.11.A.6. $30.
(English/French.)
No. 29. Foreign Direct Investment, Trade, Aid and Migration. 100 p. Sales No.
E.96.I1.A.8. $25. (Joint publication with the International Organization for Migration.)
No. 28. Foreign Direct Investment in Africa. 119 p. Sales No. E.95.11.A.6. $20.
No. 27. Tradability of Banking Services: Impact and Implications. 195 p. Sales No.
E.941I1.A.12. $50.
No. 26. Explaining and Forecasting Regional Flows of Foreign Direct Investment.
58 p. Sales No. E.94.I1.A.S. $25.

Advisory Studies, Series B
No. 13. Survey of Best Practices in Investment Promotion. 71 p. Sales No.
E.97.11.D.11.
No. 12. Comparative Analysis of Petroleum Exploration Contracts. 80 p. Sales No.

E.96.11.A.7. $35.
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Selected UNCTAD publications on TNCs and FDI

No. 11. Administration of Fiscal Regimes for Petroleum Exploration and
Development. 45 p. Sales No. E.95.11.A.8.

No. 10. Formulation and Implementation of Foreign Investment Policies: Selected
Key Issues. 84 p. Sales No. E.92.11.A.21. §12.

No. 9. Environmental Accounting; Current Issues, Abstracts and Bibliography. 86
p. Sales No. E.92.11.A.23.

No. &. Promoting Foreign Direct Investment in Uzbekistan. (1995) 88 p. Sales No.
E95IL.A.7.
No. 7. Joint Venture Accounting in the USSR: Direction for Change. 46 p. Sales

No. E.90.11.A.26. $12.

No. 6. Curricula for Accounting Education for East-West Joint Ventures in
Centrally Planned Economies. 86 p. Sales No. E.90.I1.A.2. $10.

No. 5. Negotiating International Hotel Chain Management Agreements. 60 p.
Sales No. E.90.I1.A.8. $9.

No. 4. International Debt Rescheduling: Substantive Issues and Techniques. 91 p.
Sales No. E.89.11.A.10. $10.

No. 3. Financial and Fiscal Aspects of Petroleum Exploitation. 43 p. Sales No.
E.87.11.A.10. $6.

No. 2. Arrangements Between Joint Venture Partners in Developing Countries. 43
p- Sales No. E.87.1L.A.5. $6.

No. 1. Natural Gas Clauses in Petroleum Arrangements. 54 p. Sales No.
E.87.11.A.3. $8.

D. Journals
Transnational Corporations (formerly The CTC Reporter).
Published three times a year. Annual subscription price: $45; individual issues $20.

Prolnvest, a quarterly newsletter, available free of charge.
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HOW TO OBTAIN UNCTAD/DITE PUBLICATIONS

For a complete list of UNCTAD publications on TNCs and FDI, or to purchase UNCTAD
sales publications, please write to:

United Nations Publications or United Nations Publications
Sales and Marketing Section, DC2-853 Sales and Marketing Section, Room C.113-1
United Nations Secretariat United Nations Office at Geneva
New York, NY 10017 Palais des Nations
USA CH-1211 Geneva 10
Tel: (1-212) 963 8302 or (1-800) 253 9646 Switzerland
Fax: (1-212) 963 3489 Tel: (41-22) 917 2612
E-mail: publications@un.org Fax: (41-22) 917 0027

E-mail: unpubli@unog.ch

Internet homepage: www.un.org/Pubs/sales.htm

UNCTAD sales publications can also be purchased from distributors of United Nations
publications throughout the world.
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