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PREFACE

Producing statistics on the information society is becoming an important component of the work 
programme of national statistical organizations.  The demand for ICT statistics has increased 
tremendously as countries seek to design, monitor and review national policies and strategies 
to take advantage of the rapid advances in information technology.  In addition, business 
communities require information about access to, and use of, ICTs by various consumer groups, 
as well as information about the impact of ICTs.  This is particularly important for the developing 
countries, many of which are just starting their statistical work on the information society.  At 
the international level, comparable ICT indicators are critical to cross-country comparisons of 
ICT development and to monitoring the global digital divide. 

The global Partnership on Measuring ICT for Development (see http://measuring-ict.unctad.

org), of which the United Nations Conference on Trade and Development (UNCTAD) is a 
member, has been active in promoting the measurement of the information society at the 
international level.  One of the key achievements of the Partnership is the development of a 
core list of ICT indicators, which was endorsed by the United Nations Statistical Commission 
at its 38th session in March 2007.  The Commission encouraged countries to use that list in 
their data collection programme.

Within the United Nations system, UNCTAD has actively promoted the production of internationally 
comparable ICT statistics as part of its work programme on ICT and the information economy.  
Indeed, it was instrumental in initiating the Partnership.  A key component of UNCTAD’s work 
is the provision of technical assistance to developing countries wishing to produce statistics 
on ICT use in business and on the ICT-producing sector. This Manual for the Production of 
Statistics on the Information Economy was prepared by UNCTAD to guide statisticians from 
developing countries in all steps involved in the production and dissemination of business 
ICT statistics. The Manual is thus a practical tool for staff of national statistical organizations 
responsible for measuring the information economy.  It is a valuable contribution by UNCTAD 
to the Partnership in its efforts to promote the measurement of the information society.

Paul Cheung

Director
United Nations Statistics Division
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CHAPTER 1

Objectives and overview of the Manual

1. The Manual for the Production of Statistics on the Information Economy has been
prepared for the benefit of statistical agencies, in particular in developing and transition
economies.1 It is directed towards staff who are responsible for producing official statistics
on the information economy. The main aim of the Manual is to support the production of
information and communication technology (ICT) statistics – more specifically, statistics
on the ICT-producing sector, ICT trade and use of ICT by businesses. The Manual has
been prepared by the United Nations Conference on Trade and Development (UNCTAD)
and reflects its mandate to assist developing economies in measuring and monitoring the
information economy.

2. The Manual is intended to be a practical tool for producing ICT statistics at the national level;
these, in turn, serve as key inputs to countries’ national ICT policies and strategies. The
Manual explains the international standards that guide work in this area and offers advice
on collecting, processing and disseminating ICT statistics and associated metadata.

3. Statistical systems in developing economies are diverse and reflect, among other
things, a country’s wealth, culture, and legal and political frameworks. Understandably,
the level of statistical capacity is unequal with respect to adherence to internationally
recommended standards and methods, data collection systems and collection frequency,
and the availability of key social and economic indicators. The Manual takes the differing
practices and capabilities of national statistical offices (NSOs) into account and highlights
specific challenges that some developing economies face in their production of ICT
statistics. Its contents are based largely on the work of the members of the Partnership
on Measuring ICT for Development. In 2005, the Partnership developed a core list of ICT
indicators, which was endorsed by the UN Statistical Commission at its 2007 meeting.2The
Commission encouraged countries to use the list as a basis for their ICT measurement
activity. The Manual presents the Partnership core indicators on ICT use by business and
the ICT sector, and provides associated definitions, classifications, methodologies and
model questions.

4. The Manual will refer to international standards, definitions and model questionnaires on
ICT statistics that have been developed by the Organisation for Economic Co-operation
and Development (OECD) and Eurostat (both of which are members of the Partnership).
In addition, it addresses statistical issues that are of particular interest to developing
economies and are not extensively covered in the work of the OECD and Eurostat. For
example, the Manual identifies areas of ICT use in developing economies which should
be measured (such as use of e-mail) and provides relevant methodological advice (for
instance, on construction of business frames, data collection methods and use of existing
surveys where resources are insufficient for carrying out stand-alone ICT surveys).

5. As well as covering these and other technical aspects of ICT statistics, the Manual
reviews important institutional aspects of the statistical process, such as collaboration
with data providers, and cooperation with data users and producers.

1 Henceforth referred to as “developing economies”.
2 See UNSC Document E/2007/24, E/CN.3/2007/30.
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6. The Manual is organized as follows:

Part A introduces the Manual and describes the background to the measurement of
ICT.

Part B covers the practical information required for the production of ICT statistics on
the information economy, including:

- Information economy measurement concepts;

- The core indicators and associated statistical standards;

- Data sources for business ICT indicators;

- Model questions and questionnaires;

- Methodological issues relating to data collection, survey design and processing;
and

- The dissemination of data and metadata.

Part C deals with institutional issues such as coordination between actors in the national       
statistical system, the work of international organizations and capacity-building.

7. The Manual is supported by seven annexes that provide further technical advice and
useful references.

8. The material presented in this Manual serves as the basis for the UNCTAD training course
on “Measuring the Information Economy”. The training course, which was developed
in the framework of the UNCTAD TrainForTrade project, is broadly organized around
modules following the structure of the content of the Manual.3

9. ICT statistics is a new area of measurement for most countries, as is the development
of the necessary statistical standards and collection methodologies. Rapid technological
change requires that new indicators be introduced and old ones discarded more frequently
than in other areas of statistics. The UNCTAD secretariat will therefore regularly update
and revise this Manual, with the objective of keeping member States informed of the
most recent developments on the subject matter.

3 Countries interested in the course should contact the UNCTAD secretariat at emeasurement@unctad.org. The training course
uses the Manual as the principal reading material, and complementary course material includes presentation slides, an instructor’s
guide, tests and evaluation questionnaires.

•

•

•
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CHAPTER 2

Background

ICT indicators for policymaking

10. The potential for ICT to increase economic growth and reduce poverty is receiving
increasing attention from Governments and the international community. Designing and
implementing ICT policies and strategies requires a proper knowledge of the state of ICT
in a country and its use by organizations (government as well as business) and individuals
(and often, the main barriers to such use). Consequently, calls for ICT statistics have
become more frequent, both at the national and the international level (see Box 1).
Furthermore, the measurement of ICT access, use and impact enables assessment and
monitoring of the digital divide within a country and between countries.

Box 1. The WSIS mandateBox 1. The WSIS mandate

TheThe measurementmeasurement ofof ICTICT hashas beenbeen anan importantimportant partpart ofof internationalinternational debatesdebates onon ICTICT forfor development.development. WhileWhile
ICTsICTs cancan presentpresent opportunitiesopportunities forfor economiceconomic andand socialsocial developmentdevelopment forfor developingdeveloping economies,economies, thethe digitaldigital
dividedivide betweenbetween developeddeveloped andand developingdeveloping economieseconomies alsoalso presentspresents newnew challenges.challenges. TheThe UNUN MillenniumMillennium
DevelopmentDevelopment Goals,Goals, forfor example,example, includeinclude thethe targettarget ofof makingmaking availableavailable thethe benefitsbenefits ofof newnew technologies,technologies,
especiallyespecially ICT,ICT, toto developingdeveloping economies.economies.

MeasuringMeasuring ICTICT forfor developmentdevelopment waswas aa principalprincipal concernconcern ofof thethe WorldWorld SummitSummit onon thethe InformationInformation SocietySociety
(WSIS),(WSIS), whichwhich waswas heldheld inin twotwo phases,phases, GenevaGeneva inin 20032003 andand TunisTunis inin 2005.2005. TheThe 20032003 GenevaGeneva phasephase
highlightedhighlighted thethe importanceimportance ofof benchmarkingbenchmarking andand measuringmeasuring progressprogress towardstowards thethe informationinformation societysociety throughthrough
internationallyinternationally comparablecomparable statisticalstatistical indicators.indicators. TheThe 20052005 TunisTunis phasephase recognizedrecognized thatthat thethe developmentdevelopment
ofof ICTICT indicatorsindicators isis importantimportant forfor measuringmeasuring thethe digitaldigital divide,divide, andand calledcalled uponupon countriescountries andand internationalinternational
organizationsorganizations toto allocateallocate appropriateappropriate resourcesresources forfor thethe provisionprovision ofof ICTICT statistics,statistics, andand toto developdevelop effectiveeffective
measurementmeasurement methodologiesmethodologies includingincluding basicbasic ICTICT indicatorsindicators andand anan analysisanalysis ofof thethe statestate ofof thethe informationinformation
society.society. InIn particular,particular, membermember StatesStates calledcalled forfor periodicperiodic evaluation,evaluation, usingusing anan agreedagreed methodology,methodology, suchsuch asas
describeddescribed inin paragraphsparagraphs 113–120113–120 ofof thethe TunisTunis AgendaAgenda forfor thethe InformationInformation Society,Society, andand referringreferring toto thethe workwork
ofof thethe PartnershipPartnership onon MeasuringMeasuring ICTICT forfor Development.Development.44

11. During the last decade or so, a number of countries have made efforts to collect data on
ICT in their society.5 As a result, they are now in a better position to:

Assess the impact of ICT on their economies;

Benchmark their economies and social situation against those of other countries;

Identify the type of qualified people needed to advance their country’s information
economy; and

Calculate the investment needed to provide businesses with access to different ICTs.

12. In short, ICT statistics have helped policymakers and business people to make well-
informed decisions about public policy measures and private investment in ICT.

4 Tunis Agenda for the Information Society (2005), WSIS-05/TUNIS/DOC/6(Rev.1)-E.
5 “Society” is used in a broader context here and covers both social and economic realms.

•

•

•

•
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13. Among developed economies, the NSOs of the members of the OECD have been producing
statistics on the ICT sector and use of ICT by businesses in a reasonably harmonized
way, on the basis of statistical developments facilitated by the OECD’s Working Party on
Indicators for the Information Society (WPIIS). As a result of this effort, a comparable set
of such statistics is available for most OECD countries.

14. However, in developing economies, the availability of ICT indicators is still scarce, even
though Governments, civil society and the business sector explicitly recognize the urgent
need for this information (see Chart 1). Therefore, manydeveloping economies are preparing
ICT-related policies and strategies without the guidance of statistical evidence. Reliable
and timely indicators on ICT are needed to maximize its potential to facilitate a range of
economic and social developments, including poverty reduction, increases in health and
education standards, generation of new industries and employment opportunities, and
improvements in competitiveness (see Box 2).

15. In many cases, developing economies need to increase their awareness about the
measurement efforts of other countries and may require assistance to incorporate ICT
topics into their statistical programmes. With the increasing use of ICT by businesses and
households in those countries, it is essential to start measuring ICT now, for at least two
reasons:

First, the development and growth of the information economy is irreversible –
organizations and individuals all over the world are increasingly demanding and using
ICT; and

Second, the experiences of countries that have started to collect information economy
statistics show that it takes several years to design and implement a good national
strategy for measuring the information economy and to incorporate ICT statistics into
national strategies for the development of statistics (NSDS). Hence, the earlier that
countries begin work on an e-measurement strategy, the more likely it is that they will
achieve good results by the time that ICT and e-business have spread to most parts of
the developing world.

Chart 1. Data gap in developing economies

•

•
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Box 2. Lack of data for ICT policymakingBox 2. Lack of data for ICT policymaking

InIn manymany developingdeveloping economies,economies, ICTICT policiespolicies andand strategiesstrategies havehave beenbeen setset upup toto fosterfoster accessaccess to,to, andand useuse of,of,
ICTsICTs byby individualsindividuals andand organizations,organizations, andand toto integrateintegrate nationalnational marketsmarkets intointo thethe globalglobal informationinformation economy.economy.
AccordingAccording toto anan UNCTADUNCTAD survey,survey, inin 2006,2006, 116116 developingdeveloping economieseconomies hadhad introducedintroduced nationalnational ICTICT MasterMaster
PlansPlans (UNCTAD,(UNCTAD, 2006).2006). AtAt thethe samesame time,time, onlyonly 2828 countriescountries alreadyalready hadhad officialofficial statisticsstatistics onon thethe useuse ofof ICTICT
byby businessesbusinesses (Chart(Chart 1).1). WithoutWithout datadata onon ICTICT access,access, useuse andand impact,impact, itit willwill bebe difficultdifficult forfor policymakerspolicymakers toto
design,design, analyse,analyse, evaluateevaluate andand reviewreview nationalnational ICTICT policies.policies.

UNCTAD’s work on ICT measurement

16. With the aim of improving the ability of developing economies to formulate policies that
will enable them to seize the benefits of ICT, the ICT and E-Business Branch of UNCTAD
collects and publishes data on ICT use by businesses and on the state of the ICT sector.
It also provides technical assistance and undertakes research and analysis (see Chart
2). These activities strengthen the statistical capacity of developing economies, allow
UNCTAD to track global progress in the use of ICT and contribute to the evaluation of the
WSIS implementation (see Box 1).

Chart 2. UNCTAD and ICT for development

17. Since 2004, UNCTAD has been collecting statistics on ICT business use and the ICT sector
through an annual survey. The questionnaire (see Annex 7) is based on the Partnership’s
core list of ICT indicators (see Chapter 4). Results from the annual survey feed into a
database that supports UNCTAD research and analysis, and its advisory work on ICT
policies, including ICT policy reviews.

18. UNCTAD analyses trends and developments in ICT access, use and impact in developing
economies. In particular, it follows trends in e-commerce, the use of ICT by businesses for
management and production, the impact of ICT on productivity, international trade in ICT
goods and services, and the ICT sector. The research is published in UNCTAD’s annual
Information Economy Report, and disseminated at national, regional and international
events, and through the dedicated website http://measuring-ict.unctad.org. At the
same time, UNCTAD raises the awareness of Governments about the importance of ICT
statistics for monitoring ICT-related policies and assessing their impact.
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19. UNCTAD provides technical assistance to developing economies on the measurement of
ICT use by businesses and the ICT sector, focusing on:

Assisting NSOs in undertaking data collection, analysis and dissemination, including
through advisory missions;

Organizing expert meetings and conducting technical workshops for practitioners
in developing economies to enable exchanges of experiences and discussions of
methodological, analytical and dissemination issues; and

Developing training material, guidelines and other technical documentation on the
collection of ICT statistics and the production of indicators.

20. UNCTAD is an active member of the Partnership on Measuring ICT for Development and a
member of its Steering Committee. It also leads the Partnership’s task group on capacity-
building. This Manual, which is a contribution of UNCTAD to the Partnership, is aligned
with the Partnership’s objectives and recommendations.

The Partnership on Measuring ICT for Development

21. The international, multi-stakeholder Partnership was launched during UNCTAD XI in June
2004. It aims to identify and further develop different initiatives regarding the availability
and measurement of ICT indicators at regional and international levels. It provides an open
framework for coordinating ongoing and future activities, and for developing a coherent
and structured approach to advancing the development of ICT indicators globally, and in
particular in developing economies.

22. The main objectives of the Partnership are:

To facilitate agreement on internationally comparable ICT indicators and to develop
methodologies to collect those indicators;

To assist in building statistical capacity in developing economies for the production of
ICT statistics; and

To set up a global database on ICT indicators.

23. In 2007, partners were the ITU, the OECD, UNCTAD, the UNESCO Institute for Statistics
(UIS), UN Regional Commissions (UNECLAC, UNESCWA, UNESCAP and UNECA), the
World Bank and Eurostat. The Partnership Steering Committee is composed of the ITU,
UNCTAD and UNECLAC.6

24. The Partnership has developed a core list of ICT indicators in the areas of ICT infrastructure
and access, ICT access and use by households and individuals, ICT use by businesses,
the ICT sector and trade in ICT goods. The core list was drawn up after an intensive
consultation process involving NSOs worldwide and was agreed upon at a global meeting
in Geneva (February 2005). It was officially presented during an event at WSIS Tunis
(November 2005) and was subsequently endorsed by the United Nations Statistical
Commission (UNSC) at its meeting in March 2007.7

6 See List of Abbreviations at the beginning of this Manual.
7 See http://measuring-ict.unctad.org for more information on the core list.

•

•

•

•

•

•
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25. The core list of ICT indicators is recommended as the basis for the collection of
internationally comparable ICT statistics. The Partnership publication Core ICT Indicators
(2005) provides definitions for the indicators and model questions for their collection. The
development of ICT indicators is a continuous process, and the Partnership will review
the list periodically to address evolving policy needs.

26. The Partnership also monitors the availability of national statistics on ICT, and its partners
collaborate to build the capacities of statisticians in order to help them improve the
availability and quality of ICT statistics, as well as their analysis.

27. The ongoing work of the Partnership focuses on capacity-building, dissemination and
database development, and the development of new ICT indicators,  especially in the
areas of education and government.

28. More information on the Partnership, its members and its activities can be found on
UNCTAD’s website; see http://measuring-ict.unctad.org.
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CHAPTER 3

Conceptual frameworks for ICT measurement

29. This chapter presents the concepts underlying ICT measurement, with the objective
of providing official statisticians, and others with an interest in ICT statistics, with a
basic framework for measuring ICT. It includes a conceptual framework for information
economy measurement and defines a number of concepts associated with e-business
measurement.

A conceptual framework for the measurement of the information economy 

30. A distinctive characteristic of the information economy is the intensive use, by businesses,
of ICT for the collection, storage, processing and transmission of information. Business
data from some industrialized countries show that improvements in productivity can be
explained, at least partly, by use of ICT.

31. Use of ICT is supported by supply of ICT products from an ICT-producing sector and
through trade. Additionally, a robust ICT sector can contribute to aggregate labour
productivity growth (OECD, 2007; UNCTAD, 2007).

32. The information economy can be defined and measured, based on the ‘building blocks’
of supply and demand (see Figure 1). Statistical measurement instruments (surveys and
other statistical operations) can cover these ‘blocks’ or conceptual areas.

Figure 1. The building blocks of the information economy

Source: adapted from OECD (2005) and Månsson et al. (2004)
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33. Statistical operations can separately investigate the supply of, and demand for, ICT, as well
as ICT infrastructure and trade.8 From the supply side, ICT statistics are collected about
the ICT sector, that is, ICT manufacturing and services industries that provide the market
with ICT infrastructure, goods and services. The output of the ICT sector in terms of goods
can be classified using the World Customs Organization’s (WCO) Harmonized System
(HS) and equivalent national classifications.9 ICT services are mainly estimated using the
International Monetary Fund’s (IMF) Balance of Payments (BOP) classification which is
rather broad and only captures transactions between residents and non-residents. The
ICT sector is defined in terms of the UN’s International Standard Industrial Classification
of All Economic Activities (ISIC) and equivalent national classifications.10 Measurement
from the demand side addresses access to, and use of, ICT by businesses, households
and government organizations (though this Manual will provide methodological advice on
demand side measures of the business sector).

34. The use of ICT by businesses can be illustrated by the S-curve (see Figure 2) which
depicts the development of ICT in relation to time, business size or investment. Three
phases of ICT deployment are considered: ICT readiness, intensity and impact. Different
technologies and uses are related to the different levels.11

Figure 2. The S-curve

Source: adapted from E-Commerce and Development Report (UNCTAD, 2004) and Industry Canada (1999).

8 Some countries have surveys for the measurement of other topics relating to the information economy, such as innovation and
R&D in firms (based in the OECD/Eurostat Oslo Manual and OECD Frascati Manual), patents, and human resources in Science
and Technology (OECD Canberra Manual).

9 The UN’s Central Product Classification will be used for the OECD’s revised ICT goods classification (due to be released in
2007).

10 The ICT sector definition was revised by the OECD in 2006 in order to comply with ISIC Rev. 4. However, implementation of ISIC
Rev. 4 will take several years for most countries, which are therefore expected to continue using the 2002 definition (based on
ISIC Rev. 3.1) for some time. Discussions on whether the latter should be revised to match changes in ‘guiding principles’ have
begun in OECD countries.

11 The S-curve was originally developed by Industry Canada to describe indicators describing the evolution of electronic commerce.
However, it is often used to describe ICT infrastructure and demand, including e-business.
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35. The S-curve can also be used to show the evolution of policymakers’ (and other users’)
needs for ICT indicators during the following stages:

The readiness of the infrastructure, society, the business sector and the country’s
economy generally to undertake ICT-related activities. Indicators on e-readiness are of
particular interest to policymakers in countries at early stages of ICT maturity, and are
likely to lose relevance or evolve as technologies become more prevalent;

The intensity of the use of ICT and the extent to which ICT-related activities (such as
e-commerce) are carried out by businesses and other institutional sectors (households,
the Government). Intensity indicators are likely to be of interest to policymakers in
countries where ICT is spreading, and

The outcomes and impacts of ICT on business activities and economic growth in
countries with a relatively high level of ICT development.

36. Priorities for statistical work on ICT should follow users’ needs. As national ICT policies
move from diagnostic or design to implementation and to evaluation, decision makers will
be interested in the corresponding phases of the statistical work (see Table 1).

Table 1. Policymaking and corresponding statistical work

37. As indicated above, statistical programmes should reflect the evolution of information
needs and are generally expected to extend and improve ICT measurement activities as
technologies permeate society and the economy.

38. Indevelopingeconomies,especially the leastdevelopedcountries (LDCs), ICT infrastructure,
supply and use may be at a low level. Data on ICT are therefore likely to be scarce and
measurement programmes will probably need to be prioritized. The internationally agreed

•

•

•

Policymaking stages Phases of statistical work Main statistical issues

Diagnostic and design Consultation with
policymakers on their data
needs
Choice of indicators to be
collected
Data collection activity

Available  statistical  sources
Definition of concepts
Definition of indicators and
questions
Preparation of data collection
instruments   (questionnaires)

Implementation Production of statistics
Ongoing refinement of
statistical needs

Relevance and accuracy of
statistics and the resulting
indicators
Availability of sector,
geographical and other
breakdowns
Accessibility of information
(timeliness, metadata)

Evaluation Data analysis Coherence with other
statistical data
Sustainability of statistical
series over time
International comparability
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core list of ICT indicators (see Chapter 4) should provide guidance on the choice of
priorities, while this Manual will help countries by providing guidance on the collection of
relevant statistics.

Concepts of e-business

E-business

39. E-business refers to the use of ICT to facilitate business processes. Businesses can use
ICT to communicate with government organizations, suppliers and clients (via email, for
example) or to purchase and sell goods and services on line (e-commerce). ICT can also
be used to automate business processes, to manage resources and to implement business
policies (in marketing, human resources, finance, etc.). A diversity of business processes
as well as barriers that hamper their use can be investigated in statistical surveys (see
Example 1).

Example 1. Measurement of e-business processes in SenegalExample 1. Measurement of e-business processes in Senegal

InIn 2001,2001, aa surveysurvey ofof medium-sizedmedium-sized andand largelarge industrialindustrial enterprisesenterprises waswas carriedcarried outout inin Senegal.Senegal. WhileWhile almostalmost allall
ofof thethe businessesbusinesses (92(92 perper cent)cent) werewere connectedconnected toto thethe Internet,Internet, inin mostmost casescases onlyonly thethe headhead ofof thethe enterpriseenterprise
hadhad accessaccess (because(because ofof thethe perceptionperception ofof highhigh costcost relativerelative toto thethe benefits).benefits). TheThe mostmost commoncommon useuse ofof thethe
InternetInternet waswas forfor email,email, toto communicatecommunicate primarilyprimarily withwith suppliers,suppliers, followedfollowed byby internalinternal businessbusiness exchangesexchanges
andand customers.customers. AA reasonreason citedcited forfor aa lowlow levellevel ofof useuse ofof thethe InternetInternet forfor otherother e-businesse-business processesprocesses (such(such asas
customercustomer relationshiprelationship management,management, bankingbanking andand financefinance managementmanagement oror dealingdealing withwith governmentgovernment institutionsinstitutions
forfor administrativeadministrative purposes)purposes) waswas thatthat otherother partners,partners, suchsuch asas customerscustomers andand suppliers,suppliers, thethe Government,Government,
banksbanks andand insuranceinsurance companies,companies, werewere notnot usingusing thethe InternetInternet (yet)(yet) andand thereforetherefore werewere notnot ableable toto interactinteract
withwith themthem onon line.line. TheThe overalloverall lacklack ofof locallocal contentcontent usefuluseful forfor entrepreneursentrepreneurs (including(including businessbusiness information,information,
legallegal andand regulatoryregulatory documents,documents, andand administrativeadministrative forms)forms) waswas notednoted asas aa majormajor reasonreason forfor notnot usingusing thethe
InternetInternet moremore frequently.frequently. AtAt thethe samesame time,time, businessbusiness ownersowners feltfelt that,that, inin particular,particular, on-lineon-line governmentgovernment couldcould
significantlysignificantly contributecontribute toto reducingreducing costscosts inin termsterms ofof bothboth timetime andand transport.transport.

SourceSource:: E-CommerceE-Commerce andand DevelopmentDevelopment ReportReport (UNCTAD,(UNCTAD, 2004).2004).

40. For a definition of e-business that could be used for statistical purposes, several broad
business functions are identified and described in terms of e-business processes (see
Box 3). In 2003, an OECD expert group on the measurement of e-business processes
proposed a definition of e-business processes as those “(automated) business processes
(both intra- and inter-business) over computed mediated networks”. In addition, the group
proposed that e-businesses processes should integrate tasks and extend beyond a stand-
alone or individual application.
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41. For the purpose of preparing a survey questionnaire, a pragmatic approach to the
measurement of e-business is to select processes of particular interest for which feasible
questions (easily answered as yes/no) could be included in an economy-wide survey. The
model questionnaires on ICT use by businesses proposed by OECD and Eurostat include
questions that cover some e-business processes. This approach has been also followed
in those developing economies that have started to collect ICT data from businesses (see
Example 2).

Box 3. Definition of e-business processes

Customer acquisition and
retention

Customer relationship management (CRM); marketing campaign
management, planning and execution; database marketing, direct
marketing and telemarketing; electronic catalogues; web activity
analysis and web advertising; call centres; arranging repairs and
maintenance; handling customer complaints

E-commerce Sale or purchase/procurement of goods or services (includes getting
estimates, negotiating, ordering, arranging contracts); EDI; mobile
commerce; integration of ordering system with that of customers/
suppliers; integrated invoicing and payment by customers; full
integration with back-end systems; use of an extranet; secure
transactions; automated payment of suppliers

Order fulfilment and order
tracking

Order control, product control, order tracking; data processing that
relates to order fulfilment or tracking; sales force automation

Logistics (inbound &
outbound) and inventory
control

Supply chain management (SCM); production and inventory control
(including of raw materials, parts, finished goods), distribution
control, management of inventory, management of customers’
inventory, transportation and shipping, automated warehouse;
arranging and managing transport, dispatch of goods, tracking,
provision of services

Finance, budget and
account management

Enterprise resource planning (ERP); managing, planning and
evaluating finance; invoicing and payment systems; software
systems

Human resource
management

External and internal recruitment, on-line job applications; automation
of administrative tasks such as time reporting, payment of salaries
and pension schemes, travel reimbursement, tracking working hours
and production time; training; tele-working

Product service and
support

Website support, frequently asked questions (FAQ), downloadable
manuals; on-line queries; after-sales support

Research and
development

Research, development and design of products, services or
processes; computer-aided design (CAD), computer-aided
manufacturing (CAM) and collaborative design

Knowledge
management

Systematically aggregating and disseminating information and
knowledge within the business; content management system; e-
learning
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Example 2. ICT business survey in ThailandExample 2. ICT business survey in Thailand

SinceSince 2004,2004, thethe NationalNational StatisticalStatistical OfficeOffice ofof Thailand,Thailand, whichwhich reportsreports toto thethe MinistryMinistry ofof ICT,ICT, hashas carriedcarried
outout annualannual businessbusiness surveyssurveys onon thethe useuse ofof ICT.ICT. Previously,Previously, thethe NSONSO includedincluded ICT-relatedICT-related questionsquestions inin thethe
ManufacturingManufacturing SurveySurvey ofof 2003.2003.

TheThe questionnairesquestionnaires forfor thethe stand-alonestand-alone surveyssurveys onon thethe useuse ofof ICTICT investigateinvestigate differentdifferent aspectsaspects ofof e-businesse-business
practices,practices, suchsuch asas thethe purposespurposes ofof thethe useuse ofof Internet,Internet, thethe useuse ofof thethe firm’sfirm’s websitewebsite andand reasonsreasons forfor
carryingcarrying outout InternetInternet purchasespurchases andand sales.sales. OptionsOptions thatthat cancan bebe recordedrecorded inin thethe questionnairequestionnaire (as(as yes/noyes/no
answers)answers) includeinclude useuse ofof thethe InternetInternet forfor informationinformation searchsearch andand monitoringmonitoring thethe market,market, emailemail andand otherother
communications,communications, advertising,advertising, purchasepurchase andand salesale ofof goodsgoods andand services,services, and,and, bankingbanking andand financialfinancial services.services.
OnOn thethe useuse ofof aa website,website, thethe questionnairequestionnaire allowsallows forfor multiplemultiple responsesresponses suchsuch asas marketingmarketing ofof products,products,
inquiriesinquiries andand contactcontact facilitation,facilitation, receivingreceiving purchasepurchase orders,orders, providingproviding afterafter salessales service,service, on-lineon-line paymentpayment
andand informationinformation networking.networking. OnOn thethe reasonsreasons forfor carryingcarrying outout InternetInternet transactions,transactions, thethe questionnairequestionnaire allowsallows
gradinggrading thethe importanceimportance ofof aa listlist ofof possiblepossible reasons.reasons. TheThe questionnairequestionnaire isis structuredstructured inin modules,modules, whichwhich makesmakes
thethe responseresponse easiereasier forfor thethe firm.firm.

TheThe approachapproach followedfollowed byby thethe NSONSO ofof ThailandThailand cancan bebe consideredconsidered goodgood practicepractice forfor countriescountries willingwilling toto startstart
thethe collectioncollection ofof ICTICT indicators.indicators. InIn aa firstfirst phase,phase, aa setset ofof indicatorsindicators isis producedproduced byby includingincluding aa modulemodule onon ICTICT
inin anan existingexisting survey.survey. InIn aa secondsecond phase,phase, thethe availableavailable informationinformation isis increasedincreased byby carryingcarrying outout aa stand-alonestand-alone
surveysurvey onon thethe useuse ofof ICT.ICT.

TheThe 20042004 andand 20052005 InformationInformation andand CommunicationCommunication TechnologyTechnology SurveysSurveys implementedimplemented byby thethe NationalNational
StatisticalStatistical OfficeOffice ofof ThailandThailand cancan bebe linkedlinked withwith thethe ManufacturingManufacturing SurveysSurveys carriedcarried outout forfor differentdifferent referencereference
yearsyears (2003,(2003, 2006)2006) viavia thethe uniqueunique 11-digit11-digit registrationregistration codecode forfor firms.firms. ICTICT variablesvariables collectedcollected inin thethe InformationInformation
andand CommunicationCommunication TechnologyTechnology SurveysSurveys cancan thereforetherefore bebe linked,linked, atat thethe firmfirm level,level, withwith businessbusiness performanceperformance
andand otherother (for(for instance,instance, employment)employment) variables.variables. EconometricEconometric modelsmodels cancan thusthus bebe estimatedestimated andand testedtested withwith
microdata,microdata, toto analyseanalyse thethe relationshiprelationship betweenbetween adoptionadoption andand useuse ofof ICTICT andand economiceconomic results.results. AnAn alternativealternative
thatthat doesdoes notnot allowallow forfor measuringmeasuring aa delayeddelayed impactimpact isis toto jointlyjointly analyseanalyse thethe economiceconomic andand ICTICT variablesvariables
containedcontained inin onlyonly oneone survey,survey, namelynamely thethe ManufacturingManufacturing SurveySurvey 20032003

SourceSource:: 20042004 andand 20052005 InformationInformation andand CommunicationCommunication TechnologyTechnology SurveySurvey (http://web.nso.go.th/)(http://web.nso.go.th/)..

42. The analysis of the impact of e-business on business performance and growth has so far
been supported by statistical evidence consisting of aggregate indicators and business
micro-data from developed countries. Developing economies should take into account
their requirements for further data analysis when planning investigations on e-business
and determining a particular form of data collection. In particular, the need for linking
data on e-business from stand-alone ICT surveys with other information on the business’
performance (such as information from taxation records and general business surveys)
should be taken into account.

43. Developing economies could also consider the possibility of including a module on e-
business in current business surveys, thereby enabling the linkage of ICT with economic
variables in order to analyse the impact of e-business processes on business performance.
These options are further discussed in Chapter 5.

E-commerce

44. Electronic transactions (or e-commerce) are at the core of the statistical measurement of
e-business. The great policy interest in measuring the volume and characteristics of e-
commerce has driven theoretical work in expert groups (such as the OECD’s WPIIS) and
practice by statistical offices and other institutions.

45. The need for an operational definition of e-commerce, suitable as a basis for items in
statistical questionnaires, was recognized early by expert groups. In 2000, OECD member
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countries endorsed two definitions of electronic transactions based on a narrow and a
broad definition of the communications infrastructure. According to the OECD definitions,
it is the method by which the order is placed or received, not the payment or channel of
delivery, which determines whether the transaction is an electronic commerce transaction.
The narrow definition of electronic commerce transactions refers to those conducted over
the Internet, whilst the broad definition refers to all computer-mediated networks (see
Box 4).

Box 4. OECD definitions of electronic commerce transactions and interpretation guidelinesBox 4. OECD definitions of electronic commerce transactions and interpretation guidelines

TheThe OECDOECD providesprovides twotwo definitionsdefinitions forfor e-commercee-commerce transactionstransactions andand guidelinesguidelines forfor theirtheir interpretation:interpretation:

BroadBroad definitiondefinition ofof e-commercee-commerce transactions:transactions: AnAn electronicelectronic transactiontransaction isis thethe salesale oror purchasepurchase ofof goodsgoods oror
services,services, whetherwhether betweenbetween businesses,businesses, households,households, individuals,individuals, Governments,Governments, andand otherother publicpublic oror privateprivate
organizations,organizations, conductedconducted overover computer-mediatedcomputer-mediated networks.networks. TheThe goodsgoods andand servicesservices areare orderedordered overover thosethose
networks,networks, butbut thethe paymentpayment andand thethe ultimateultimate deliverydelivery ofof thethe goodgood oror serviceservice maymay bebe conductedconducted onon oror offoff
line.line.

AsAs aa guidelineguideline forfor thethe interpretationinterpretation ofof thethe definitiondefinition above,above, thethe OECDOECD notesnotes thatthat thethe broadbroad definitiondefinition
includesincludes ordersorders receivedreceived oror placedplaced onon anyany on-lineon-line applicationapplication usedused inin automatedautomated transactions,transactions, suchsuch asas InternetInternet
applications,applications, EDIEDI oror interactiveinteractive telephonetelephone systems.systems.

NarrowNarrow definitiondefinition ofof e-commercee-commerce transactions:transactions: AnAn InternetInternet transactiontransaction isis thethe salesale oror purchasepurchase ofof goodsgoods oror
services,services, whetherwhether betweenbetween businesses,businesses, households,households, individuals,individuals, Governments,Governments, andand otherother publicpublic oror privateprivate
organizations,organizations, conductedconducted overover thethe Internet.Internet. TheThe goodsgoods andand servicesservices areare orderedordered overover thethe Internet,Internet, butbut thethe
paymentpayment andand thethe ultimateultimate deliverydelivery ofof thethe goodgood oror serviceservice maymay bebe conductedconducted onon oror offoff line.line.

AsAs aa guidelineguideline forfor thethe interpretationinterpretation ofof thethe definitiondefinition above,above, thethe OECDOECD notesnotes thatthat thethe narrownarrow definitiondefinition
includesincludes ordersorders receivedreceived oror placedplaced onon anyany InternetInternet applicationapplication usedused inin automatedautomated transactions,transactions, suchsuch asas webweb
pages,pages, extranetsextranets andand otherother applicationsapplications thatthat runrun overover thethe InternetInternet suchsuch asas EDI over the InternetEDI over the Internet oror overover anyany
otherother web-enabledweb-enabled applicationapplication regardlessregardless onon howhow thethe WebWeb isis accessedaccessed (e.g.(e.g. throughthrough aa mobilemobile phonephone oror aa TVTV
set,set, etc.).etc.). TheThe definitiondefinition excludesexcludes ordersorders receivedreceived oror placedplaced byby telephone,telephone, facsimilefacsimile oror conventionalconventional email.email.

SourceSource:: AdaptedAdapted (slightly)(slightly) fromfrom OECD,OECD, 20052005 andand 2007.2007.

46. The measurement of electronic transactions presents specific measurement difficulties. In
relation to the communications infrastructure over which the transactions are carried out,
technological convergence (in particular the inter-operability of communication networks)
is making it more difficult to distinguish Internet electronic commerce from electronic
commerce conducted over other networks. Potential data collection problems include:

The small volume of e-commerce activity in the economy, with consequent high
standard errors and poor reliability of disaggregated data, and

Poor quality of reported data resulting from lack of record keeping and often
misunderstanding of statistical e-commerce concepts.12

47. In order to take into account the different situations in countries in terms of technological
development, the Partnership recommends collecting data only on whether orders are
received or placed over the Internet, including by email (the latter is excluded from the
OECD definitions).

48. Some countries have collected data on e-commerce by relevant breakdowns such as the
nature of products or location of the buyer/seller. The reliability of these splits has been
questioned (for instance, a business may not know or have recorded the destination of its

12  Other statistical difficulties in e-commerce measurement are described in OECD, 2005 and 2007.

•

•
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on-line sales) and therefore such a breakdown is not recommended for countries starting
data collection on the use of ICT by businesses.
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CHAPTER 4

Statistical standards for indicators on the information economy

49. This chapter describes the main statistical standards covering the core ICT indicators. It
presents the Partnership’s core ICT indicators and associated metadata, such as methods
of calculation and definitions of terms. Related information can be found in Chapter
6 (model questions and questionnaires for business ICT use surveys) and Chapter 7
(designing business ICT surveys, including questions of scope, coverage, units, sampling
and data processing).

The Partnership core list of ICT indicators

50. The need for establishing international comparisons and benchmarks requires comparable
sets of statistics across countries. A core list of ICT indicators was agreed upon at the
international level and adopted by the participants at the WSIS Thematic Meeting on
Measuring the Information Society (Geneva, February 2005). This followed an intensive
consultation process by the Partnership (see Box 5). The core list provides a starting point
for the collection of ICT statistics on ICT infrastructure and access; on access to, and use
of, ICT by households and individuals; on use of ICT by businesses; and on the ICT sector
and trade in ICT goods.13

Box 5. Development of the core list of ICT indicatorsBox 5. Development of the core list of ICT indicators

FollowingFollowing thethe stocktakingstocktaking exerciseexercise carriedcarried outout byby thethe PartnershipPartnership inin 2004,2004, thethe UnitedUnited NationsNations RegionalRegional
CommissionsCommissions hostedhosted severalseveral regionalregional statisticalstatistical workshopsworkshops onon ICTICT measurement.measurement. AtAt thesethese workshops,workshops, NSOsNSOs
discusseddiscussed thethe statusstatus ofof ICTICT statisticsstatistics inin theirtheir respectiverespective regions,regions, andand proposedproposed regionalregional corecore listslists ofof indicators.indicators.
TheThe regionalregional listslists ofof indicatorsindicators werewere presentedpresented forfor informationinformation toto thethe UnitedUnited NationsNations StatisticalStatistical CommissionCommission
(UNSC)(UNSC) atat itsits thirty-sixththirty-sixth sessionsession inin MarchMarch 2005.2005. BasedBased onon thethe regionalregional lists,lists, andand feedbackfeedback receivedreceived fromfrom
NSOs,NSOs, thethe PartnershipPartnership consolidatedconsolidated aa corecore listlist ofof ICTICT indicators.indicators. TheThe listlist waswas circulatedcirculated toto allall NSOsNSOs forfor furtherfurther
commentscomments andand suggestions.suggestions. AA finalfinal listlist waswas discussed,discussed, andand agreedagreed upon,upon, atat thethe WSISWSIS ThematicThematic MeetingMeeting onon
MeasuringMeasuring thethe InformationInformation Society,Society, heldheld inin GenevaGeneva fromfrom 77 toto 99 FebruaryFebruary 2005.2005. TheThe meetingmeeting waswas attendedattended byby
270270 delegatesdelegates fromfrom 8585 UnitedUnited NationsNations membermember countriescountries (primarily(primarily NSOs),NSOs), intergovernmentalintergovernmental organizationsorganizations
andand non-governmentalnon-governmental organizations.organizations. TheThe finalfinal corecore listlist waswas officiallyofficially presentedpresented atat thethe secondsecond phasephase ofof WSIS,WSIS,
heldheld inin TunisTunis inin NovemberNovember 2005,2005, duringduring aa parallelparallel eventevent onon “Measuring“Measuring thethe InformationInformation Society”Society” organizedorganized
byby thethe PartnershipPartnership.. TheThe corecore listlist waswas endorsedendorsed byby thethe UNSCUNSC atat itsits thirty-eighththirty-eighth sessionsession inin MarchMarch 2007;2007; itit hashas
beenbeen widelywidely disseminateddisseminated andand servesserves asas aa basisbasis forfor thethe PartnershipPartnership’s’s workwork onon measuringmeasuring ICT.ICT.

51. The core list is not mandatory and nor is it intended to be limiting – it is expected that
national ICT policies may require larger numbers of indicators for planning, monitoring
and evaluation (see Example 3). It is also expected that countries with different levels of
development will have different priorities for the production of indicators.

Example 3. Inclusion of ICT indicators in household surveys in Latin AmericaExample 3. Inclusion of ICT indicators in household surveys in Latin America

InIn LatinLatin America,America, thirteenthirteen countriescountries (as(as ofof FebruaryFebruary 2007)2007) areare includingincluding thethe necessarynecessary questionsquestions inin theirtheir
permanentpermanent householdhousehold surveyssurveys toto collectcollect thethe informationinformation requiredrequired toto calculatecalculate thethe corecore indicatorsindicators onon accessaccess
to,to, andand useuse of,of, ICTICT byby householdshouseholds andand individuals.individuals. TheThe collectioncollection ofof thesethese indicatorsindicators isis relatedrelated toto thethe interestinterest
inin nationalnational policiespolicies targetedtargeted toto providingproviding accessaccess toto ICTICT byby thethe population.population.

SourceSource:: PartnershipPartnership onon MeasuringMeasuring ICTICT forfor Development,Development, 2007.2007.

13 The complete list and description of the core ICT indicators has been published by the Partnership and is available on line at
http://measuring-ict.unctad.org.
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Measuring ICT demand (use)

Core indicators on the use of ICT by businesses

52. The core list of ICT indicators includes 12 indicators on the use of ICT by businesses.
Two of the core indicators (indicators B9 and B12) are breakdowns of another indicator
(B3). For each indicator, a definition of the main concepts involved is provided in Table
2 below, as well as references to the method of calculation. Chapter 6 provides model
questions that may be included in questionnaires to collect the necessary information to
compute the indicators. A questionnaire provided in Annex 1 shows a logical sequence
for the model questions.

53. The core ICT indicators are expressed in terms of proportions obtained as quotients of a
numerator that refers to the characteristic to be measured and a denominator that refers
to the reference population. The use of proportions rather than absolute figures allows
ready comparison of the resulting data across industries, size intervals, countries and
any other available classificatory variables. Methods for estimating proportions (and their
associated statistical errors) from a sample are further discussed in Chapter 7 and Annex
4 of this Manual.

54. The denominator of the core indicators on use of ICT by businesses is the population to
which the indicator refers (e.g. the total number of businesses or the total number of
employees). The population will be determined by the scope (and coverage) of the survey.
Ideally, countries should collect indicators in respect of the whole business sector (or
at least per the scope recommendations associated with the core indicators). However,
countries may decide, according to their industrial structure, policy needs or resources
available, to investigate only parts of the business sector (e.g. the manufacturing sector).
In any case, the description of the scope (and coverage) of the survey is a key item of
metadata (see Chapter 7).

55. For all indicators, sub-indicators may be calculated by using the classificatory variables
economic activity (referred to as industry in many countries) and size (in terms of number
of employees). In order to investigate the existence of digital gaps or economic differences
between businesses located in urban and rural areas, countries could also present the
results broken down by geographical classification (usually, according to the location of a
business’ headquarters). This may be difficult where the recommended statistical unit –
the enterprise – is used because some enterprises consist of a number of establishments
in different locations. In this case, it is recommended that data be presented at the
enterprise level (see Chapter 7).

56. The recommended breakdown of indicators on the use of ICT by size of business, economic
activity and geographical location is further examined in Chapter 7 and discussed in terms
of dissemination in Chapter 8.
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57. As the above table shows, some indicators (B7, B8, B9 and B12) may be presented as
proportions of the population of businesses that use the Internet. This requires changing
the denominator to the total number of businesses that use the Internet and users should
be informed of that difference. For international comparisons, it is simpler to compare
results when referred to the whole population of businesses.

58. For indicator B9 Proportion of businesses using the Internet by type of access, the
response categories should cover the range of technological options and should enable
aggregation to total narrowband and total broadband. The interest is usually focused on the
bandwidth of the connection, that is, the amount of data that can be sent or downloaded
measured in kilobits per second (Kbit/s). There is a distinction between narrowband
and broadband, defined as bandwidths below or above 256 Kbit/s respectively. The
importance of measuring the bandwidth is related to the significant improvements that
the adoption of broadband brings in terms of enabling the full capabilities of Internet-
based applications, such as Internet-based telephony (which can significantly reduce the
cost of communications); reducing the time required for performing e-business processes;
and allowing more users to connect simultaneously to the Internet. Different technological
options are presented in Box 6 below (including the distinction between narrowband and
broadband), but countries may prefer to collect more or less detail in their questionnaires
(see Example 4 for a particular national classification of types of connection).

Source: Based on Partnership on Measuring ICT for Development, 2005b.

Box 6. Types of connection to the Internet

Narrowband
(download speed of less than 256
Kbit/s, in one or both directions)

Analogue modem (dial-up via standard phone line). The modem
converts a digital signal into analogue for transmission by traditional
(copper) telephone lines. It also converts analogue transmissions
back to digital.

Integrated Services Digital Network (ISDN). ISDN is a
telecommunication service that turns a traditional (copper) telephone
line into a higher speed digital link. ISDN is usually considered to be
narrowband.

Other narrowband includes mobile phone and other forms of
access. Narrowband mobile phone access services include CDMA
1x (Release 0), GPRS, WAP and i-mode. Countries should add
appropriate category/ies to questionnaires based on services
available.

Broadband
(download speed equal to or greater
than 256 Kbit/s, in one or both
directions)

Digital subscriber line (DSL). DSL is a technology for bringing high-
bandwidth information to homes and small businesses over ordinary
copper telephone lines. There are different types of DSL classified
according to their upstream and downstream bandwidths (such
as ADSL, SDSL, RADSL, SHDSL , VDSL, HDSL), but they are all
referred to in general as DSL or xDSL.

Cable modem. A cable modem uses cable TV lines for connecting to
the Internet.

Other broadband includes high speed leased lines, fibre-to-the-home,
some mobile phone access (3G and 3.5G), powerline, satellite,
fixed wireless, WiMAX etc. Broadband mobile phone access
services include Wideband CDMA (W-CDMA), known as Universal
Mobile Telecommunications System (UMTS) in Europe; High-
spped Downlink Packet Access (HSDPA), complemented by High-
Speed Uplink Packet Access (HSUPA); CDMA2000 1xEV-DO and
CDMA2000 1xEV-DV. Countries should add appropriate category/ies
to questionnaires based on services available.
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Example 4. Collection of information about the type of Internet access in Morocco

TheThe SurveySurvey forfor thethe CollectionCollection ofof ICTICT IndicatorsIndicators implementedimplemented inin 20062006 byby thethe NationalNational AgencyAgency forfor
RegulationRegulation ofof thethe TelecommunicationsTelecommunications (ANRT)(ANRT) ofof MoroccoMorocco offersoffers thethe followingfollowing responseresponse categoriescategories inin thethe
questionnairequestionnaire toto thethe typetype ofof accessaccess toto Internet,Internet, basedbased onon technologytechnology andand downloaddownload speed:speed:

WhichWhich areare thethe differentdifferent typestypes ofof accessaccess toto InternetInternet availableavailable forfor youryour firm?firm?

NarrowbandNarrowband connectionconnection
-- ClassicalClassical packagepackage
-- ForfaitForfait packagepackage
-- InternetInternet packagepackage withoutwithout subscriptionsubscription

ADSL/cableADSL/cable (Kbit/s)(Kbit/s)
-- 128128
-- 256256
-- 512512
-- 10241024
-- 20482048

DigitalDigital rentedrented connectionsconnections (Kbit/s)(Kbit/s)
-- 6464
-- 128128
-- 512512
-- 10241024
-- 20482048

VSATVSAT (Mbit/s)(Mbit/s)
-- 22
-- 44
-- 88

MobileMobile connectionconnection
-- GSMGSM
-- GPRSGPRS

OtherOther connectionsconnections

InIn orderorder toto enableenable compilationcompilation ofof outputoutput forfor thethe broadbroad categoriescategories narrowbandnarrowband andand broadbandbroadband (which(which areare
defineddefined inin BoxBox 66 above),above), thethe categoriescategories ofof responseresponse ‘Narrowband‘Narrowband connection’connection’ andand thosethose ofof ‘ADSL/‘ADSL/ cable’cable’
andand ‘Digital‘Digital rentedrented connections’connections’ withwith aa speedspeed ofof lessless thanthan 256256 Kbit/sKbit/s shouldshould bebe classifiedclassified asas narrowband.narrowband.
TheThe categoriescategories ‘Mobile‘Mobile connection’connection’ andand ‘Other‘Other connections’connections’ areare probablyprobably alsoalso narrowbandnarrowband butbut wouldwould
ideallyideally bebe splitsplit byby narrowband/broadband,narrowband/broadband, especiallyespecially ifif theythey areare likelylikely toto bebe statisticallystatistically significant.significant.

SourceSource:: BasedBased onon surveysurvey questionnaire,questionnaire, ANRTANRT (2006).(2006).

Other ICT demand (use) indicators 14

59. As well as collecting information to produce the core ICT indicators, countries may be
interested in information on other aspects of ICT demand, including: the use of mobile
phones for business-related activities, current and capital expenditure on ICT, IT security
measures and experiences, type and value of goods purchased and sold via e-commerce,
and barriers to ICT.

60. The use of mobile phones is increasingly changing the way small businesses in developing
countries are conducting their operations, in particular when fixed telephone lines are not
available.15 The potential impact of mobile phones on business performance is therefore
gaining increasing attention. Collecting indicators on business mobile phone use is a new

15  For more information on mobile phone use by businesses, see UNCTAD, 2006 and UNCTAD, 2008 (forthcoming).
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 area and so far untested by most NSOs. Table 3 offers possible indicators and model
questions on business mobile phone use for statistical agencies wishing to include them
in their ICT surveys. Mobile phone use indicators and model questions will be further
developed as users’ needs and mobile services available become clearer. Countries
interested in collecting mobile phone indicators may also want to include questions on
the use of fixed telephone in businesses, which would allow comparison between the two
technologies.

Table 3. Proposed indicators and model questions on mobile phone use in businesses

Code Indicator Model question Notes

M1 Proportion of
businesses
using a mobile
phone

Did your business use a mobile
phone during <reference
period>?

Mobile phones refer to portable
telephones subscribing to a public
mobile telephone service using
cellular technology, which provides
access to the PSTN. Users of both
post-paid subscriptions and pre-paid
accounts are included.

M2 Proportion of
businesses
receiving
orders via a
mobilephone

Did your business receive orders
for goods or services (that is,
make sales) via a mobile phone
during <reference period>?

Mobile phone: as above
Orders received include orders
received via the mobile phone
whether or not payment was made
via the mobile phone.

M3 Proportion of
businesses
placing orders
via a mobile
phone

Did your business place orders
for goods or services (that is,
make purchases) via a mobile
phone during <reference
period>?

Mobile phone: as above
Orders placed: as above

M4 Proportion of
businesses
using a mobile
phone by type
of activity

For which of the following
activities did your business
use the mobile phone during
<reference period>?
Possible response categories
- For getting information about

goods or services
- For sending or receiving email
- For accessing the Internet
- For accessing banking or other

financial services
- For interacting with government

organizations/ public authorities
- For providing customer services
- For other information searches
- For delivering products over the

mobile phone line

Mobile phone: as above
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61. The investment in ICT by businesses indicates the effort to update operations of the
business sector and can also provide a partial measure of the size of the national ICT
market (see Example 5). It is important to recall that in many countries, national policies
to foster the use of ICT also provide fiscal benefits to businesses adopting technologies.

Example 5. Measurement of investment in ICT goods and services in the Republic of MoldovaExample 5. Measurement of investment in ICT goods and services in the Republic of Moldova

TheThe surveysurvey ‘Situation‘Situation regardingregarding thethe informatisationinformatisation andand availabilityavailability ofof computercomputer techniques’techniques’ carriedcarried outout byby
thethe DepartmentDepartment ofof StatisticsStatistics ofof thethe RepublicRepublic ofof MoldovaMoldova includesincludes aa setset ofof quantitativequantitative questionsquestions on:on: totaltotal
expenditureexpenditure onon acquisitionacquisition ofof ICTICT goodsgoods (broken(broken downdown byby ownown budgetbudget andand governmentalgovernmental grants),grants), investmentinvestment
andand currentcurrent expenditureexpenditure onon ICTICT projects,projects, purchasepurchase andand licensinglicensing ofof software,software, andand trainingtraining ofof staffstaff inin ICT.ICT.
TheseThese valuesvalues cancan bebe aggregatedaggregated atat thethe firmfirm levellevel andand furtherfurther brokenbroken downdown byby economiceconomic activity,activity, sizesize ofof
firmfirm andand otherother classificationclassification variablesvariables recordedrecorded onon thethe questionnaire,questionnaire, asas wellwell asas analysedanalysed inin relationrelation toto thethe
performanceperformance ofof firms,firms, viavia thethe linkagelinkage ofof questionnairesquestionnaires fromfrom differentdifferent surveys.surveys.

Source:Source: SurveySurvey questionnaire,questionnaire, DepartmentDepartment ofof Statistics.Statistics.

62. IT security measures are included in the OECD and Eurostat 2006 model questionnaires
(annexes 2 and 3 respectively) via the inclusion of specific yes/no questions on security
measures in place. The OECD model includes the following IT security measures: virus
protection software, anti-spyware, firewall, spam filter, secured communication between
clients and servers, authentication software or hardware, intrusion detection systems,
regular backup of critical data and offsite backup. IT security problems experienced (e.g.
virus attacks resulting in loss of data or time) may also be asked about (though businesses
may be reluctant to provide information on security breaches).

63. Countries wishing to further explore the extent of e-commerce can ask questions on
the type and value of goods purchased or sold via e-commerce. In order to overcome
the difficulty of recording exact values, questionnaires could include a question on the
percentage of total purchases and/or sales attributable to e-commerce, in intervals (e.g.
less than 1 per cent, 1 per cent to 5 per cent, 6 per cent to 10 per cent, 11 per cent to
25 per cent, more than 25 per cent). An alternative that enables aggregation of values
for the business sector is to include questions asking for the percentage of value of e-
commerce (purchases and/or sales) and the total value of all purchases and/or sales, so
that e-commerce values are obtained, at the business level, by multiplication. The resulting
values can then be aggregated for the business sector. The OECD model questionnaire
also distinguishes the value of physical and digitized products, as well as services ordered
on line (but provided off line). The Eurostat 2006 questionnaire asks specifically for a
breakdown of value of Internet sales, by country of residence of customers (classified as
‘own country’, ‘other EU countries’ and ‘rest of the world’).

64. The types of indicators described above will not be fully explored in this Manual; countries
interested in their measurement should refer to existing experiences, such as those of
OECD and Eurostat countries and some developing economies with a particular interest
in information economy measurement.

Measuring the ICT sector

65. Central to the ICT statistical system is the measurement of the supply side, that is, the
ICT sector and its products. This requires the statistical coverage of economic activities
such as ICT manufacturing, wholesale trade of ICT goods, telecommunications and
computer-related services. As for any other economic activity, key statistical information
about the ICT sector requires indicators on production of goods and services, labour
force and business performance (income, value added and productivity measures). This
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section deals with the statistical definition of the ICT sector and with the relevant core
indicators.

66. General business surveys and censuses of manufacturing or service sectors may partly
cover the ICT sector, and complementary information can be obtained via the analysis of
foreign trade in ICT goods (this is discussed in the following section).

Definition of the ICT sector

67. The definition of the ICT sector used in this Manual was established by the OECD’s
WPIIS. The original definition was agreed in 1998 and based on ISIC Rev. 3. With the
revision of ISIC to Rev. 3.1, a refinement to ICT wholesaling was introduced in 2002.

68. In 2006, a WPIIS expert group recommended a revision based on (the then near final)
ISIC Rev. 4; the revision was agreed by OECD countries in 2007. An important point to
note is that the 2007 definition is different to the 2002 version in respect of the ‘guiding
principles’ used to define the ICT sector. The major change is to remove the principle
that products of the ICT sector include those that “…use electronic processing to detect,
measure and/or record physical phenomena or to control a physical process.” Both the
2002 and 2006 definitions exclude retail trade of ICT goods. The main reason for this is
that a large part of the value of such trade is undertaken by non-specialized retailers (such
as department stores).

69. Given that the implementation of ISIC Rev. 4 will take several years for most countries,16

it is suggested that countries continue to use the 2002 definition (based on ISIC Rev.
3.1) for at least the next 3–4 years. Discussions on whether the latter should be revised
to match changes in the OECD’s ‘guiding principles’ have begun in OECD countries.

70. For reasons of practicality described above, this Manual will focus on the 2002 definition
of the ICT sector. Interested readers will find the 2007 definition in Box 8 below.

71. The principles applied to the 1998 and 2002 definitions of the ICT sector by the OECD
were (OECD, 2005):

 For manufacturing industries, the products of a candidate industry:

must be intended to fulfil the function of information processing and communication  
including transmission and display, or

must use electronic processing to detect, measure and/or record physical phenomena
or to control a physical process.

 For services industries, the products of a candidate industry:

must be intended to enable the function of information processing and communication
by electronic means.

72. The ISIC Rev. 3.1 categories comprising the ICT sector (2002) are shown in Box 7
below.

16  The timetable proposed for countries to adapt national classifications to ISIC Rev. 4 is 2009 and to use it for statistical
programmes from 2011. The UNSC has requested that the timeline is reviewed, recognizing the need for flexibility and the
desirability of advancing the adoption (UNSC, 2007).

•

•

•
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Box 7. The 2002 OECD ICT sector definition (based on ISIC Rev. 3.1)Box 7. The 2002 OECD ICT sector definition (based on ISIC Rev. 3.1)

ICTICT ManufacturingManufacturing
-- 3000  Manufacture3000  Manufacture ofof office,office, accountingaccounting andand computingcomputing machinerymachinery
-- 3130  Manufacture3130  Manufacture ofof insulatedinsulated wirewire andand cable*cable*
-- 3210  Manufacture3210  Manufacture ofof electronicelectronic valvesvalves andand tubestubes andand otherother electronicelectronic componentscomponents
-- 3220  Manufacture3220  Manufacture ofof televisiontelevision andand radioradio transmitterstransmitters andand apparatusapparatus forfor lineline telephonytelephony andand lineline

 telegraphy telegraphy
-- 3230  Manufacture3230  Manufacture ofof televisiontelevision andand radioradio receivers,receivers, soundsound oror videovideo recordingrecording oror reproducingreproducing

 apparatus, apparatus, andand associatedassociated goodsgoods
-- 3312  Manufacture3312  Manufacture ofof instrumentsinstruments andand appliancesappliances forfor measuring,measuring, checking,checking, testing,testing, navigatingnavigating andand

 other other purposes,purposes, exceptexcept industrialindustrial processprocess controlcontrol equipment*equipment*
-- 3313  Manufacture3313  Manufacture ofof industrialindustrial processprocess controlcontrol equipment*equipment*

ICTICT ServicesServices
-- 5151  Wholesale5151  Wholesale ofof computers,computers, computercomputer peripheralperipheral equipmentequipment andand softwaresoftware
-- 5152  Wholesale5152  Wholesale ofof electronicelectronic andand telecommunicationstelecommunications partsparts andand equipmentequipment
-- 6420  Telecommunications6420  Telecommunications
-- 7123  Renting7123  Renting ofof officeoffice machinerymachinery andand equipmentequipment (including(including computers)computers)
-- 72  Computer72  Computer andand relatedrelated activitiesactivities

** TheThe activityactivity ofof thesethese classesclasses isis excludedexcluded fromfrom thethe OECD’sOECD’s 20072007 definitiondefinition ofof thethe ICTICT sectorsector (see(see BoxBox 8).8).

Source: OECD, 2005 and 2007.

Box 8. The 2007 OECD ICT sector definition (based on ISIC Rev. 4)Box 8. The 2007 OECD ICT sector definition (based on ISIC Rev. 4)

ICTICT manufacturingmanufacturing industriesindustries
-- 2610  Manufacture2610  Manufacture ofof electronicelectronic componentscomponents andand boardsboards
-- 26202620  Manufacture Manufacture ofof computerscomputers andand peripheralperipheral equipmentequipment
-- 2630  Manufacture2630  Manufacture ofof communicationcommunication equipmentequipment
-- 2640  Manufacture2640  Manufacture ofof consumerconsumer electronicselectronics
-- 2680  Manufacture2680  Manufacture ofof magneticmagnetic andand opticaloptical mediamedia

ICTICT tradetrade industriesindustries
-- 4651  Wholesale4651  Wholesale ofof computers,computers, computercomputer peripheralperipheral equipmentequipment andand softwaresoftware
-- 4652  Wholesale4652  Wholesale ofof electronicelectronic andand telecommunicationstelecommunications equipmentequipment andand partsparts

ICTICT servicesservices industriesindustries
-- 5820  Software5820  Software publishingpublishing
-- 61  Telecommunications61  Telecommunications
-- 62  Computer62  Computer programming,programming, consultancyconsultancy andand relatedrelated activitiesactivities
-- 631  Data631  Data processing,processing, hostinghosting andand relatedrelated activities;activities; WebWeb portalsportals
-- 951951 RepairRepair ofof computerscomputers andand communicationcommunication equipmentequipment

SourceSource:: OECD,OECD, 2007.2007.

73. The United Nations Statistics Division (UNSD) has recognized the OECD ICT sector
definitions (both 2002 and 2007) and publishes them as ‘alternate structures’ of ISIC.17

74. In conjunction with its 2006 review of the ICT sector, the OECD defined a Content
and media sector. Industries included in the sector are: publishing (including music but
excluding software); programme activities (motion picture, video and television); sound
recording; and programming and broadcasting activities.

17  The ISIC Rev. 3.1 alternate structure for the ICT sector can be found here: http://unstats.un.org/unsd/cr/registry/docs/i31_ict.
pdf. The ISIC Rev. 4 alternate structure has been agreed and is expected to be published when the Rev. 4 is released as final.
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75. Many countries use national industrial classifications that correspond with ISIC Rev. 3.1.
They should establish a definition of the ICT sector based on their national classification,
noting that it should be as comparable as possible with the international standard shown
in Box 7.

76. It is likely that some countries use national classifications of activities that do not
correspond well with ISIC Rev. 3.1, or that the statistics on the ICT sector are based on
a business register that does not include an industry code (or at least not at a level of
detail enabling identification of all the ISIC classes comprising the ICT sector). In such
cases, special efforts should be made by the statistical office to establish the necessary
correspondences.18

77. The introduction of ISIC Rev. 4 should be taken as an opportunity to update national
classifications and classification fields on business registers (or other registers used as
population frames for business surveys). The adaptation of international classifications
by countries can involve the addition of extra detail in selected areas or the collapse of
some categories if certain breakdowns are deemed not to be relevant. In the latter case,
care should be taken not to collapse any of the 4-digit categories comprising parts of the
ICT sector (for instance, ICT manufacturing). It is proposed that countries adapt national
classifications to ISIC Rev. 4 by 2009 at the latest and use it for statistical programmes
starting in 2011.19

78. To help countries to assess the compliance of a national classification with ISIC (or
other international standards), the UNSD has outlined a series of checks which cover
compliance with the classification structure and classification principles, comparability of
data and use of the national classification in the statistical system (UNSD, 2005).

Core indicators on the ICT sector

79. The core list of ICT indicators recommended by the Partnership includes two core indicators
on the ICT sector: the proportion of total business sector workforce involved in the ICT
sector and the proportion of total value added (see Table 4).

80. In calculating proportions or percentages with respect to the total business sector, a
definition based on business activities is recommended in preference to an institutional
definition. The business sector, in this case, is defined as ISIC (Rev. 3.1) divisions 10 to
74, excluding 70 (real estate activities20), therefore also excluding agriculture, fishing and
forestry activities, as well as community, social and personal services.

81. The calculation of value added for a sector is done in the framework of a country’s national
accounts (in particular the System of National Accounts – SNA93 and its predecessor,
SNA68). Value added can be calculated at factor costs, at basic prices or at producers’
prices. The numerator and denominator of the indicator should be calculated using the
same methodology. The differences between the methods are based on the inclusion of
taxes, subsidies on products and production, trade and transport costs and value added
taxes (see Table 5 for more detail).

18  The harmonization of classifications of economic activities goes beyond the scope of this Manual.
19  The UNSC requested the timeline to be reviewed recognizing the need for flexibility and the wish of advancing the adoption at

the same time (UNSC, 2007).
20  It is excluded because a significant proportion of its value added consists of imputed rent of owner-occupied dwellings.
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Table 4. Core indicators for the ICT sector

Source: Core ICT Indicators, Partnership on Measuring ICT for Development (2005).

Table 5. Valuation of value added

Source: Partnership on Measuring ICT for Development (2005b), based on concepts outlined in both the 1968 and 1993

versions of the System of National Accounts (SNA68 and SNA93).

Code Indicator Definition Concepts

ICT1 Proportion of
total business
sector workforce
involved in the
ICT sector

The proportion of total 

business sector workforce 

involved in the ICT 

sector is calculated
by dividing the ICT
sector workforce by the
total business sector
workforce (expressed as a
percentage).

ICT workforce (or ICT employment)
consists of those persons employed
in businesses that are classified as
belonging to the ICT sector. Total
business workforce represents all
persons engaged in domestic production
in the business sector. In a national
accounts framework, employment can
be measured in terms of headcounts,
jobs, full-time equivalents (FTE) or hours
worked. Currently, total headcounts or
jobs are used for most countries.

ICT2 Value added in
the ICT sector
(as a percentage
of total business
sector value
added).

Value added in the ICT 

sector is calculated as the
estimated value added of
the ICT sector divided by
total business sector value
added (expressed as a
percentage).

Value added for a particular industry
represents its contribution to national
GDP. It is sometimes referred to as GDP
by industry and is not directly measured
(but is estimated in a national accounts
framework). In general, it is calculated as
the difference between production (gross
output) and intermediate inputs (the
energy, materials and services required
to produce final output). See Table 5
below.

Value added at factor costs
+ other taxes, less subsidies, on production (1)
= Value added at basic prices
+ taxes less subsidies, on products (2)
(not including imports and VAT)
= Value added at producers’ prices
+ taxes, less subsidies, on imports
+ Trade and transport costs
+ Non-deductible VAT (value added tax)
= Value added at market prices (3)

(1). These consist mostly of current taxes (and
subsidies) on the labour or capital employed, such
as payroll taxes or current taxes on vehicles and
buildings.

(2). These consist of taxes (and subsidies) payable
per unit of some good or service produced, such
as turnover taxes and excise duties.

(3). Market prices are those that purchasers pay
for the goods and services they acquire or use,
excluding deductible VAT. The term is usually
used in the context of aggregates such as GDP,
whereas purchaser prices refer to the individual
transactions.
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Measuring trade in ICT goods

82. The ICT goods classification used in this Manual was developed by the OECD’s WPIIS
and released in late 2003. As for the ICT sector, the classification of ICT goods is based
on an existing international statistical classification, in this case, the WCO’s Harmonized
System (HS) for trade statistics (1996 and 2002 versions). The list is available in the
OECD’s Guide to Measuring the Information Society (2005) and is shown at Annex 6.

83. Note that, in late 2007, the OECD expects to finalize a classification of ICT products based
on the UN’s 2007 Central Product Classification (CPC) Ver. 2. However, like the 2007
ISIC, it is expected that it will be some time before most countries are using the revised
CPC. It is therefore recommended that the 2003 version of the goods classification be
used for the next few years.

84. WPIIS developed the 2003 classification in accordance with the guiding principle that
ICT goods “must either be intended to fulfil the function of information processing and
communication by electronic means, including transmission and display, or use electronic
processing to detect, measure and/or record physical phenomena, or to control a physical
process”.

85. The OECD aggregates detailed HS categories for ICT goods into five broad categories for
output purposes, as follows:

Telecommunications equipment;

Computer and related equipment;

Electronic components;

Audio and video equipment and

Other ICT goods.

86. The Partnership core ICT indicators on trade are imports and exports of ICT goods
expressed as a percentage of total imports or exports, as described in Table 6 below.

Table 6. Core indicators on trade in ICT goods

•

•

•

•

•

Code Indicator Definition Concepts

ICT3 ICT goods imports
as a percentage of
total imports

ICT3 is calculated as the
quotient of the value of
imports of all ICT goods
divided by the total value
of imports (expressed as a
percentage).

ICT goods are defined by the OECD’s ICT
goods classification in terms of the 1996 and
2002 HS classification (see Annex 6).

Other concepts are per the UN COMTRADE

database e.g. re-exports and re-imports are
not netted out, and data are presented in US
dollars (converted by the UN from country
currencies).

ICT4 ICT goods exports
as a percentage of
total exports

ICT4 is calculated as the
quotient of the value of
exports of all ICT goods
divided by the total value
of exports (expressed as a
percentage).
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87. The usual data source for indicators ICT3 and ICT4 is foreign trade data, which are
usually compiled by national customs authorities in collaboration with statistical offices.
A high level of harmonization has been achieved in international statistics on foreign
trade, which has allowed the production and maintenance of harmonized databases such
as the UN COMTRADE database.21

88. In order to produce the core indicators on trade in ICT goods, countries should investigate
the availability of suitable classifications of goods by their customs authority, and
establish cooperative procedures between this institution and the NSO. Countries that
use national classifications of goods not compatible with the WCO’s Harmonized System
should establish the necessary correspondence tables (it is, of course, recommended that
countries adopt international standards in classifications wherever possible).

89. Statistics on trade in ICT services are also very important. Many ICT services exports,
such as those of computer-related services, are growing strongly in some developing
economies (UNCTAD, 2006). An OECD definition of ICT services based on the CPC
Ver. 2 (2007) was agreed in 2006 (see OECD, 2007). However, the CPC classification
is not used to capture trade in services statistics, which are mainly estimated using the
IMF’s BOP classification. The latter is too broad to capture ICT services trade, which is
therefore not covered by the Partnership’s core indicators.

21  See http://unstats.un.org/unsd/comtrade/default.aspx.
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CHAPTER 5

Data sources and data collection methods

90. This chapter describes and compares potential sources of ICT statistics and explores
various data collection methodologies. The major ICT data sources covered by the chapter
are:

Administrative data (such as, telecommunications regulatory information and customs
data) and business registers;

Ongoing economic surveys and censuses which may collect a small amount of ICT use
data and often cover at least some of the ICT sector; and

Stand-alone ICT surveys and substantial ICT modules included in other surveys.

91. Administrative sources and ongoing collections can be useful but are unlikely to completely
satisfy policymakers’ needs (or deliver all of the core ICT indicators). This leaves stand-
alone ICT collections or substantial ICT modules included in ‘host’ survey vehicles as
the main sources of business ICT data (especially for the demand side). The choice of
a particular source or survey vehicle for the collection of business ICT data should take
into account international practices and standards, as well as national specificities (such
as the functioning of the national statistical system), the needs of policymakers, and
available technical and financial resources.

92. The data collection methodologies presented in this chapter are based on country
practices (in OECD countries as well as in developing economies) and on best practice
recommendations that are broadly applicable to business statistics. A number of data
collection methodologies are described and compared in terms of cost and effectiveness,
from a development point of view. They include face-to-face interviews, personal telephone
interviews, questionnaires sent by ordinary mail or forms posted on web pages. Countries’
practices depend very much on the costs (of interviewers, transports and communication)
and the existing infrastructure (call centres, regional or municipal offices, etc.).

Sources for business ICT use data

93. There are various data sources used by countries that compile data on business use of
ICT (see Example 6). They include administrative sources, business registers, questions
or modules in host survey vehicles, as well as stand-alone data collections.

Example 6. Types of sources for indicators on the use of ICT by businesses: country examplesExample 6. Types of sources for indicators on the use of ICT by businesses: country examples

TheThe stocktakingstocktaking exerciseexercise onon methodsmethods andand sourcessources forfor ICTICT indicatorsindicators carriedcarried outout forfor thethe WSISWSIS meetingmeeting inin TunisTunis
(November(November 2005)2005) identifiedidentified thethe followingfollowing typestypes ofof sourcessources forfor indicatorsindicators onon thethe useuse ofof ICTICT byby businessesbusinesses inin
AfricanAfrican countries:countries: economiceconomic censusescensuses (Mauritius,(Mauritius, Zimbabwe),Zimbabwe), generalgeneral enterpriseenterprise surveyssurveys (Rwanda),(Rwanda), stand-stand-
alonealone ICTICT businessbusiness surveyssurveys (Morocco,(Morocco, Tunisia,Tunisia, Benin,Benin, Madagascar)Madagascar) andand informationinformation collectedcollected fromfrom thethe supplierssuppliers
ofof ICTICT (Senegal,(Senegal, UnitedUnited RepublicRepublic ofof Tanzania).Tanzania). InIn CentralCentral AsiaAsia andand thethe Caucasus,Caucasus, thethe identifiedidentified sourcessources
includedincluded generalgeneral enterpriseenterprise surveyssurveys (Kyrgyzstan)(Kyrgyzstan) andand stand-alonestand-alone ICTICT surveyssurveys (Armenia,(Armenia, Kazakhstan).Kazakhstan).

SourceSource:: PartnershipPartnership onon MeasuringMeasuring ICTICT forfor DevelopmentDevelopment (2005).(2005).

•

•

•
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94. These sources do not have equal potential for producing data on the use of ICT by
businesses. The appropriateness of each source is largely determined by the balance
between the type of information sought (reflecting users’ needs) and available resources.
Table 7 presents different sources, the indicators for which they are likely to be most
suited, and indications of their relative cost.

Table 7. Statistical sources for the collection of indicators on the use of ICT by businesses

95. It should be noted that official business surveys are routinely carried out in most
developing economies but that total resources for statistical production are often scarce.
Even so, it is unlikely that business ICT use statistics can be produced efficiently outside
the national statistical system. In particular, one-off surveys by unofficial agencies are
unlikely to be efficient or sustainable over time. They should therefore be avoided and
donor organizations that support the strengthening of statistical systems need to be wary
of devoting resources to such surveys. The preferred alternative is that business ICT use
surveys are included in national statistical programmes.

Administrative sources

96. In some countries, suppliers of ICT services (such as fixed and mobile telephone, and the
Internet) compile information about their clients’ businesses and supply such information
to government regulatory bodies. As a by-product of this regulatory activity, it is possible
to produce statistical information on access22 to ICT by businesses at a low cost.

22  There is usually a distinction drawn between ICT access and ICT use. The former is whether entities have access to an ICT, and
the latter is whether they actually use it. For businesses, the distinction is less important than it is for households. Surveys of
business use of ICT tend to measure only use of ICT, whereas household surveys measure access (by the household) and use
(by individuals of that household).

Type of source Indicators that may be collected Indication of costs

Administrative sources Limited number of indicators on the
availability of basic ICT infrastructure

Not expensive (by-product of administrative
activities)

Statistical business
registers

Limited number of indicators on the
availability of basic ICT infrastructure
with selected breakdowns (size,
sector)

Medium cost (for establishment and
maintenance)

Module or questions
on ICT embedded in
existing sample surveys
or censuses (these are
often economic surveys,
such as those of the
manufacturing sector)

Indicators on the availability of basic
ICT infrastructure with selected
breakdowns (size, sector).
Generally limited number of
indicators on use of ICT.

Mainly only marginal costs with respect to the
cost of the survey to which it is attached.

Stand-alone ICT survey Indicators on the availability of basic
ICT infrastructure with selected
breakdowns (size, sector)
Indicators on use of ICT
Indicators on barriers to the use of
ICT
Indicators on costs, value of
investments, etc.

High cost for design, data collection (which
could include fieldwork) and processing.
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 However,the indicators that can be produced this way are likely to be limited in number
and in other ways as well. For instance, they will usually be restricted in scope to legal
entities that have contracted particular ICT services and such entities may not correspond
exactly to a business as defined statistically. Additionally, unless the necessary information
is required for the contracts, disaggregation by business size or industry is not possible.

97. In many countries, even this source of administrative information will not be available
as ICT service providers do not distinguish business from household subscribers and so
cannot provide data on business access to ICT.

98. In summary, administrative sources will usually be insufficient for collecting data on use
of ICT by businesses.

Statistical business registers

99. Business registers or directories are a key element of the statistical infrastructure of most
NSOs. Their role is to maintain an updated record of a country’s businesses (usually
enterprises and their establishments), with information on the location, contact details and
other characteristics such as industry and size. Business registers are used in the statistical
process for the compilation of business demographic data and to generate population
frames for business surveys. Most NSOs regularly update their business registers using
administrative sources, such as tax or social security registers, and through their own
statistical operations.

100. The main advantages of using a business register as a source to produce statistical
indicators (besides its use as a population frame from which to draw samples) are that:

Indicators can be quickly aggregated (no fieldwork is required); and

The marginal cost of statistical production is very low.

101. The main disadvantage is that the number of indicators on the use of ICT that can be
produced from statistical business registers is generally limited to basic indicators on
the presence of certain technologies such as telephone (fixed and mobile), computers or
the presence of email or a website (which may be present for contact purposes). Such
indicators will only be feasible, of course, if the business register contains high-quality
(complete and updated) information.

102. Administrative sources that are used to update a NSO’s business register are usually good
for identifying new businesses but less effective at detecting businesses that disappear
from the population. The problem of having a high rate of “dormant businesses” (or “dead
units”) is generally more severe for small businesses.

103. In developing economies, the importance of the informal sector implies that a big share
of economic activity occurs outside the administrative framework (for example, activities
of retail trade without licensing or tax control). The economic agents involved will usually
be excluded from business registers.

104. Coverage problems such as those described above can produce biases in statistical data -
for example, underestimation of the total number of businesses (if there is a large share of
informal activity) or overestimation (if there is a large proportion of dormant businesses;
see Example 7). Developing economies are often faced with both situations.

•

•
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Example 7.Example 7. Activity ratios as a measure of quality of business registers in the Western BalkansActivity ratios as a measure of quality of business registers in the Western Balkans

TheThe ratioratio ofof activeactive toto registeredregistered firmsfirms cancan provideprovide aa measuremeasure ofof thethe qualityquality ofof administrativeadministrative businessbusiness registersregisters
andand theirtheir suitabilitysuitability forfor useuse asas populationpopulation framesframes forfor statisticalstatistical surveys.surveys. TheThe activityactivity ofof firmsfirms cancan bebe monitoredmonitored
byby investigatinginvestigating administrativeadministrative filesfiles thatthat recordrecord compulsorycompulsory activities,activities, suchsuch asas payingpaying taxes,taxes, socialsocial securitysecurity oror
pensionpension contributionscontributions forfor employees.employees. AccordingAccording toto recentrecent statistics,statistics, thethe ratioratio ofof activeactive toto registeredregistered firmsfirms inin
WesternWestern BalkanBalkan countriescountries isis aroundaround 4040 perper cent:cent: AlbaniaAlbania (37(37 perper centcent inin 2004),2004), CroatiaCroatia (42(42 perper centcent inin 2004)2004)
andand MontenegroMontenegro (38(38 perper centcent inin 2005).2005). ThatThat meansmeans that,that, forfor thosethose countries,countries, aroundaround 6060 perper centcent ofof unitsunits
includedincluded inin thethe businessbusiness registerregister areare dormantdormant oror nono longerlonger exist.exist. SurveysSurveys thatthat areare selectedselected fromfrom thethe registerregister
willwill thereforetherefore bebe inefficientinefficient andand alsoalso suffersuffer fromfrom aa lowlow responseresponse raterate (because(because inactiveinactive businessesbusinesses areare unlikelyunlikely
toto respond).respond). ResultingResulting estimatesestimates areare thereforetherefore likelylikely toto suffersuffer fromfrom significantsignificant non-responsenon-response biasbias (as(as wellwell asas
havinghaving relativelyrelatively largelarge standardstandard errors).errors).

SourceSource:: StatisticalStatistical institutesinstitutes andand agenciesagencies forfor smallsmall andand mediummedium businessesbusinesses ofof thethe countriescountries mentioned.mentioned.

Economic censuses

105. Economic censuses are exhaustive surveys of the business sector (or parts of it), the
objective of which is to collect statistical information from all in-scope businesses in
a country. In some countries, they include also the economic activities carried out by
households. They are often used to construct population frames for sample surveys.

106. Because of exhaustiveness, economic censuses have a very high cost, due to the cost of
collection (which may require a detailed cartography of the country), and therefore, their
periodicity is usually very low (5 or 10 years). This makes them inadequate for continuous
monitoring of fast-growing phenomena such as Internet access.

107. Countries that have used censuses to investigate the use of ICT have included some
questions on the availability of certain technologies in the business (e.g. telephone, fax,
computer). However, the number of questions that can generally be included in a census
questionnaire is necessarily limited (see Example 8).

108. Because of the limitation on the number of ICT questions that can be included and their
low periodicity, economic censuses are not generally well suited to monitoring ICT use by
businesses.

Example 8. Use of economic censuses for the collection of ICT indicators: country examplesExample 8. Use of economic censuses for the collection of ICT indicators: country examples

CountriesCountries suchsuch asas Oman,Oman, QatarQatar andand EgyptEgypt havehave includedincluded questionsquestions onon thethe useuse ofof ICTICT inin theirtheir economiceconomic
censuses.censuses. EgyptEgypt conductedconducted anan exhaustiveexhaustive surveysurvey ofof establishmentsestablishments andand recordedrecorded thethe presencepresence ofof fixedfixed
telephone,telephone, mobilemobile telephone,telephone, computerscomputers andand accessaccess toto thethe Internet.Internet.

TheThe GeneralGeneral StatisticsStatistics OfficeOffice ofof VietnamVietnam introducedintroduced severalseveral questionsquestions onon accessaccess toto ICTICT byby businessesbusinesses inin thethe
EstablishmentEstablishment CensusCensus ofof 2002.2002. TheThe establishmentsestablishments recordedrecorded thethe presencepresence ofof PCs,PCs, ofof aa website,website, thethe existenceexistence
ofof e-commercee-commerce activities,activities, andand thethe numbernumber ofof PCsPCs connectedconnected toto LANLAN andand toto thethe Internet.Internet. TheseThese indicatorsindicators
maymay bebe brokenbroken downdown byby differentdifferent classificationclassification variablesvariables suchsuch asas industry,industry, size,size, typetype ofof establishmentestablishment
(headquarters,(headquarters, branches,branches, etc.),etc.), detaileddetailed geographicalgeographical levellevel andand byby anyany otherother variablevariable recordedrecorded inin thethe Census.Census.

SourceSource:: PartnershipPartnership onon MeasuringMeasuring ICTICT forfor DevelopmentDevelopment (2005)(2005) andand GeneralGeneral StatisticalStatistical OfficeOffice ofof VietnamVietnam (data(data disseminateddisseminated

onon 01/07/2002)01/07/2002) http://www.gso.gov.vn/.http://www.gso.gov.vn/.
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Modules and stand-alone surveys on the use of ICT by businesses

109. Collecting data from businesses is usually a costly task that has to be undertaken to the
highest technical standards to ensure quality of collected data (and resulting aggregates).
The effectiveness and efficiency of a data collection system can be assessed from the
viewpoints of different actors in the statistical system, namely data producers, data
providers and data users:

Data producers are interested in obtaining high quality data at the lowest cost and
in the shortest possible time. Data collection costs include outlays for preparation of
collection instruments (usually, questionnaires), training interviewers and other staff,
and the costs of collecting and capturing data; beyond the data collection phases,
there are additional costs for data processing and dissemination;

Data providers (respondents) wish to minimize the burden of data collection in terms
of their costs and time (for gathering requested data and completing questionnaires,
see Example 9), and

From the data users’ point of view, a data collection system will be satisfactory if it
ultimately provides relevant and reliable information, in an accessible way and in a
timely manner.

Example 9. Measurement of response burden in the ICT survey in KazakhstanExample 9. Measurement of response burden in the ICT survey in Kazakhstan

TheThe 20062006 pilotpilot surveysurvey onon electronicelectronic commercecommerce carriedcarried outout inin thethe RepublicRepublic ofof KazakhstanKazakhstan routinelyroutinely recordedrecorded
thethe timetime neededneeded byby respondentsrespondents toto fillfill inin aa self-administeredself-administered questionnaire,questionnaire, viavia aa questionquestion withwith closedclosed answersanswers
inin thethe formform ofof timetime intervals:intervals: lessless thanthan 11 hour,hour, 11 toto 44 hours,hours, 44 toto 88 hours,hours, 88 toto 4040 hourshours andand moremore thanthan 4040
hours.hours. TheThe intervalsintervals areare thethe samesame asas thosethose usedused inin otherother KazakhstanKazakhstan businessbusiness surveys.surveys. ThisThis informationinformation allowsallows
comparisoncomparison ofof thethe difficultydifficulty ofof completingcompleting thethe questionnairequestionnaire onon e-commercee-commerce withwith otherother businessbusiness surveys.surveys.

SourceSource:: SurveySurvey questionnaire,questionnaire, AgencyAgency forfor StatisticsStatistics ofof thethe RepublicRepublic ofof Kazakhstan.Kazakhstan.

110. Respondents’ and users’ needs should always be considered when choosing a survey
vehicle and data collection methods. Mechanisms for consultation with respondents and
users are described in Chapter 9.

111. There are several possibilities for data collection techniques: face-to-face interviews,
mailed questionnaires, telephone-assisted interviews, computer-assisted interviews, or a
combination of these. Country practice depends very much on the costs (of interviewers,
transport and communication), and the existing infrastructure (call centres, regional or
municipal offices, reliable business register etc.). Advantages and drawbacks of each
method from the developing country perspective, together with quality controls that can
be applied to data collection, are reviewed later in this chapter.

112. The majority of OECD countries, as well as many developing countries, have collected
data from businesses on the use of ICT through questions included in current business
surveys (hereafter referred to as ‘modules on the use of ICT’) or through stand-alone
surveys on the topic. The choice of one or other approach is related to several factors,
including policy needs for information on use of ICT by businesses, and the resources and
organization of the statistical system.

•

•

•
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113. Developing economies may not be able to afford stand-alone surveys on ICT and
instead may prefer to include questions in existing surveys that also include background
information such as employment and industry. This can also be a useful way to estimate
statistical parameters that may be needed later in the design of stand-alone surveys (this
is explained in detail in Chapter 7).

114. Stand-alone ICT use surveys are generally necessary for countries that are interested in
investigating more sophisticated ICT applications (such as e-business, e-commerce and IT
security measures). The decision to carry out a stand-alone ICT survey should take into
consideration the inclusion of such a survey in the current national statistical programme
(the work programme of surveys, censuses and other statistical operations implemented
by the public authorities in a country and usually established by a legal act). This aspect
is examined in part C (Institutional issues).

115. The next two sections discuss statistical issues relevant to modules on the use of ICT and
stand-alone ICT surveys. Chapter 6 provides further guidance on the design of a module
to be embedded in an existing survey by providing model questions to collect the data
needed for the production of the core indicators. This is the option that will generally be
chosen by developing economies that are starting to collect ICT data in order to produce
the core ICT use indicators.

Modules on the use of ICT

116. Many countries regularly carry out statistical surveys with the objective of investigating
industry sectors of importance to their economy. Surveys on the manufacturing or trade
sectors are two common examples for many developing economies. The maintenance of
comparable statistical time-series is favoured by the use of the same or similar questions
over several years. However, the introduction of new questions to the questionnaire
enables a NSO to be responsive to new information needs, and to relate the newly
introduced variables to the ones that are already investigated. Thus, the inclusion of
specific modules in existing business surveys is a practice followed by many countries in
order to study new interest areas, such as the use of ICT by businesses.

117. The decision to include a module on the use of ICT in an existing survey has to take into
account:

The information needs that can be satisfied with such a module (variables that can be
included and variables in the survey vehicle that can be used for analysing ICT data). If
the survey vehicle records classification variables such as industry and size, it will be
possible to break down ICT indicators by these classificatory variables (see Example
10) and

The methodology of the candidate survey vehicle in terms of population scope and
coverage, periodicity, sample size and distribution. Data collected via the module will
reflect the statistical characteristics of the survey vehicle (population frame used,
sampling method, factors to weight the observations, collection and processing
methods etc.). This may be a significant disadvantage if, for instance, the scope of the
survey vehicle is narrower than that recommended for the ICT use core indicators, or
the sample size is too small, leading to large sampling errors.

•

•
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Example 10. Inclusion of questions on ICT in the Manufacturing Survey in ThailandExample 10. Inclusion of questions on ICT in the Manufacturing Survey in Thailand

InIn Thailand,Thailand, thethe inclusioninclusion ofof questionsquestions onon thethe useuse ofof ICTICT inin thethe questionnairequestionnaire ofof thethe ManufacturingManufacturing SurveySurvey
ofof 20032003 (which(which recordsrecords economiceconomic andand financialfinancial informationinformation aboutabout establishments),establishments), hashas enabledenabled aa researchresearch
programmeprogramme assessingassessing thethe impactimpact ofof ICTICT onon productivity.productivity. EconometricEconometric modelsmodels thatthat includeinclude ICTICT variablesvariables (such(such
asas presencepresence ofof computerscomputers andand proportionproportion ofof employeesemployees withwith accessaccess toto computers)computers) asas explanatoryexplanatory variablesvariables
forfor productivityproductivity measuresmeasures cancan bebe estimatedestimated andand interpretedinterpreted inin termsterms ofof gainsgains inin productivityproductivity duedue toto thethe useuse ofof
ICTICT (based(based onon Cobb-Douglas-typeCobb-Douglas-type models).models).

TheThe ICTICT indicatorsindicators forfor ThailandThailand reflectreflect thethe samplesample designdesign ofof thethe ManufacturingManufacturing SurveySurvey –– thethe surveysurvey vehiclevehicle
–– whichwhich isis aa stratifiedstratified randomrandom sample,sample, wherewhere stratastrata areare defineddefined byby ISICISIC classesclasses (4-digit(4-digit level)level) andand sizesize (12(12
intervalsintervals defineddefined inin termsterms ofof numbernumber ofof employees).employees). TheThe questionsquestions onon thethe useuse ofof ICTICT werewere includedincluded inin aa
sectionsection onon generalgeneral informationinformation aboutabout thethe establishmentestablishment (legal(legal form,form, formform ofof economiceconomic organization,organization, registeredregistered
capital,capital, foreignforeign investment,investment, exportingexporting andand importingimporting behaviour).behaviour).

TheThe questionsquestions areare presentedpresented asas yes/noyes/no questionsquestions oror multiplemultiple choicechoice questionsquestions andand filters,filters, asas follows:follows:

InIn 2002,2002, diddid thisthis establishmentestablishment useuse aa computer?computer? (yes/no)(yes/no)
IfIf yes,yes, pleaseplease fillfill inin totaltotal numbernumber ofof computers:computers: ____________________________
NumberNumber ofof personspersons usingusing aa computer:computer: ______________________________

InIn 2002,2002, diddid thisthis establishmentestablishment havehave accessaccess toto thethe Internet?Internet? (yes/no)(yes/no)
IfIf yes,yes, howhow diddid thisthis establishmentestablishment accessaccess thethe Internet?Internet? (circle(circle oneone oror moremore choices):choices):
-- ISPISP subscribersubscriber
-- InternetInternet cafécafé
-- InternetInternet packagepackage
-- OthersOthers (specify)(specify)

WhichWhich ofof thethe followingfollowing InternetInternet activitiesactivities diddid thisthis establishmentestablishment use?use? (circle(circle oneone oror moremore choices)choices)
-- EmailEmail
-- InformationInformation searchessearches
-- ShoppingShopping
-- BusinessBusiness promotionpromotion suchsuch asas advertisingadvertising onon websitewebsite
-- OthersOthers (specify)(specify)

InIn 2002,2002, diddid thisthis establishmentestablishment havehave aa webweb sitesite presence?presence? (yes/no)(yes/no)
IfIf yes,yes, pleaseplease fillfill in:in:
PrimaryPrimary URLURL ________________________________________________
ActivitiesActivities oror servicesservices onon website:website:
-- AdvertisingAdvertising ofof ownown businessbusiness (yes/no)(yes/no)
-- SellingSelling goodsgoods andand servicesservices (yes/no)(yes/no)

AA totaltotal ofof 1010 ICTICT questionsquestions areare includedincluded onon thethe questionnairequestionnaire thoughthough severalseveral areare answeredanswered onlyonly ifif thethe
precedingpreceding filterfilter questionsquestions areare positive.positive.

SourceSource:: QuestionnaireQuestionnaire onon thethe ThaiThai ManufacturingManufacturing Survey,Survey, 2003,2003, NationalNational StatisticalStatistical OfficeOffice ofof Thailand.Thailand.

118. Candidate survey vehicles that have been selected in different countries include:

Economy-wide business surveys: the coverage of all economic sectors allows
investigation of the use of ICT in different industries. These surveys are generally
carried out to monitor the productive sector and have secondary uses such as the
preparation of input-output tables and national accounts. Some countries carry out
exhaustive economy-wide surveys (censuses) but the frequency is generally low;

Surveys on the Manufacturing Sector: are implemented in the majority of countries.
Some countries further investigate specific manufacturing industries for their relevance
to the economy;

•

•



Chapter 5: Data sources and data collection methods44

Part B. Methodological issues
Manual for the Production of Statistics on the Information Economy 

Surveys on the Services Sector: in many developing economies, the service sector is
investigated via a series of service industry surveys. Important service industries include:
wholesale trade, transport and communications, tourism, and financial services, and

Innovation and Research and Experimental Development (R&D) surveys: many
countries have implemented stand-alone R&D or innovation surveys to understand
the technological behaviour of businesses (see Example 11). The OECD and Eurostat
have developed methodologies (described in the Oslo and Frascati Manuals) and a
Manual for developing economies (the Bogotá Manual) has been prepared and is
applied principally in Latin American countries. These surveys can be well suited to the
inclusion of a module on ICT use, since the adoption of technology is often associated
with innovative processes, especially in developing economies.

Example 11. ICT questions in the Survey on Technological Behaviour of Industrial Businesses, ArgentinaExample 11. ICT questions in the Survey on Technological Behaviour of Industrial Businesses, Argentina

TheThe ‘Survey‘Survey onon TechnologicalTechnological BehaviourBehaviour ofof IndustrialIndustrial Businesses’Businesses’ hashas beenbeen carriedcarried outout byby thethe NationalNational
StatisticalStatistical InstituteInstitute ofof ArgentinaArgentina (INDEC)(INDEC) sincesince 1993,1993, inin responseresponse toto thethe informationinformation needsneeds ofof thethe FederalFederal
MinistryMinistry ofof ScienceScience andand Technology.Technology. ItIt usesuses aa methodologymethodology basedbased onon thethe OECD/EurostatOECD/Eurostat Oslo ManualOslo Manual..

TheThe surveysurvey waswas enlargedenlarged inin 20042004 toto includeinclude aa modulemodule onon thethe useuse ofof ICTICT andand thereafterthereafter calledcalled thethe ‘National‘National
BusinessBusiness SurveySurvey onon Innovation,Innovation, R&DR&D andand ICT’.ICT’. TheThe modulemodule onon ICTICT waswas designeddesigned toto produceproduce indicatorsindicators onon
thethe presencepresence ofof computers,computers, accessaccess toto thethe Internet,Internet, presencepresence ofof aa websitewebsite andand ofof anan intranet,intranet, proportionproportion ofof
employeesemployees withwith accessaccess toto ICT,ICT, andand purposespurposes ofof useuse ofof thethe InternetInternet (including(including receivingreceiving orders).orders). BecauseBecause ICTICT
questionsquestions areare includedincluded inin thethe InnovationInnovation Survey,Survey, ICTICT indicatorsindicators cancan bebe brokenbroken downdown byby innovativeinnovative behaviourbehaviour
ofof thethe firm,firm, asas wellwell asas byby otherother classifications.classifications.

SourceSource:: WorkshopWorkshop onon MeasuringMeasuring thethe InformationInformation SocietySociety inin LatinLatin AmericaAmerica andand thethe Caribbean,Caribbean, PanamaPanama (November,(November, 2006).2006).

119. Once an existing business survey has been chosen to serve as vehicle for an ICT module, the
focus should be on the design of the module itself (wording of questions and definitions to
be used). The sample design may boost the sample size in certain sectors and size classes
in order to obtain more reliable estimates. It is important to recall that the methodological
recommendations for the design of a stand-alone ICT use survey also apply to modules,
in particular, those related to the requirement for a quality business register, definitions
of statistical units and use of relevant industry classifications. However, control over the
methodology of the survey vehicle may be limited.

120. Where modules on the use of ICT are implemented by developing economies, they
generally include a small number of questions in order to limit costs and response burden.
In terms of size, they generally consist of 10 to 20 ICT-related variables (see Example
10).

121. The cost of collecting ICT data via modules is generally marginal to that of the survey
vehicle, since the most important part of the survey cost is usually for data collection
(including fieldwork, where relevant). In addition, the staff involved in data collection
and processing are already trained and will require only complementary training on ICT
questions. For countries with severe budgetary restrictions, the inclusion of a module
should be more cost-efficient than the implementation of a stand-alone ICT survey of
businesses (though this will depend on factors such as the size of the survey vehicle and
the complexity of the ICT module).

122. The design of the module itself consists of choosing a limited number of relevant questions
that can be easily interpreted by respondents. Suggested model questions to collect the
necessary data for the production of the core ICT indicators are provided in Chapter 6.

•

•
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Stand-alone surveys

123. Stand-alone surveys on ICT allow collection of significantly more information than modules
in other surveys. Stand-alone surveys are especially designed to collect information on
different topics of interest in the measure of ICT use by businesses, such as access
to ICT, purposes of use, e-commerce, security, skills, etc. that usually go beyond the
possibilities of a module embedded in an existing business survey.

124. A number of developing economies have implemented stand-alone ICT surveys of the
business sector (see examples 12 and 13). These countries have relatively widespread
access to ICT in comparison with other countries of their region or have an economy
increasingly based on ICT. In general, in countries that have carried out stand-alone
ICT surveys, there is a high demand for business ICT indicators from policymakers, the
market and society.

Example 12. The Survey on Information Technology Usage and Penetration in Hong Kong, ChinaExample 12. The Survey on Information Technology Usage and Penetration in Hong Kong, China

TheThe CensusCensus andand StatisticsStatistics DepartmentDepartment ofof HongHong Kong,Kong, ChinaChina (C&SD)(C&SD) conductsconducts anan annualannual Survey on Information Survey on Information 

Technology Usage and Penetration in the Business SectorTechnology Usage and Penetration in the Business Sector.. ApartApart fromfrom questionsquestions onon computercomputer andand InternetInternet
usage,usage, presencepresence andand useuse ofof aa websitewebsite andand e-commerce,e-commerce, itit includesincludes itemsitems onon thethe ITIT budget,budget, ITIT securitysecurity andand
useuse ofof wirelesswireless andand mobilemobile technologies,technologies, servicesservices andand applications.applications.
C&SDC&SD alsoalso measuresmeasures thethe ICTICT sector,sector, withwith aa stand-alonestand-alone Manpower Survey of the IT SectorManpower Survey of the IT Sector andand compilationcompilation
ofof ICTICT sectorsector statisticsstatistics fromfrom annualannual economiceconomic surveysurvey data.data.

SourceSource:: LeungLeung (2004).(2004).

125. In some cases, the surveys have been carried out by organizations outside the statistical
system and are usually linked with ICT policymaking institutions. There is a risk in
carrying out stand-alone ICT surveys outside the national statistical system, due to the
limitations on the use of key statistical infrastructure such as business registers, data
collection systems (call centres, trained interviewers in regional or municipal offices,
etc.), sampling methodology and the possibility that methodologies are not harmonized
with those of the national statistical system (which are usually linked to international
statistical standards).

126. The coordination of stand-alone surveys on ICT use by businesses with other ongoing
or planned work of the national statistical system must be considered from at least two
perspectives:

The first is related to the use of common methodologies. Methodological coordination
with existing business surveys requires using coherent definitions of statistical
units (enterprise, establishment, business, etc.), classifications (such as industry
breakdowns) and common concepts (e.g. for income). Such harmonization will often
enable comparison of results on ICT use with those of other surveys (for example,
those investigating production, financial results, labour costs, etc.).

The second is related to minimizing the response burden of businesses participating in
a large number of surveys. In some countries, the business sector is very intensively
surveyed by public and private organizations, and the response burden can be
overwhelming. In particular, large businesses are usually included exhaustively (i.e.
without sampling) in surveys, thereby having a large number of questionnaires to
answer. In addition, some strata may contain a small number of businesses that are
therefore relatively intensively surveyed (such as businesses in the telecommunications
sector).

•

•



Chapter 5: Data sources and data collection methods46

Part B. Methodological issues
Manual for the Production of Statistics on the Information Economy 

127. In relation to methodological coordination, a key issue is the use of comparable business
registers from which samples are drawn. For instance, the implementation of stand-
alone surveys based on a sample of businesses drawn from commercial directories (e.g.
telephone directories such as ‘yellow pages’) and not statistical business registers can
make it impossible to obtain breakdowns comparable to those that would be obtained by
using a statistical business register that uses consistent unit concepts and classifies units
to the national classification of economic activities.

Example 13. Design of a stand-alone survey on the use of ICT by Brazilian enterprisesExample 13. Design of a stand-alone survey on the use of ICT by Brazilian enterprises

InIn 20052005 andand 2006,2006, thethe BrazilianBrazilian InternetInternet SteeringSteering CommitteeCommittee (a(a privateprivate institutioninstitution thatthat regulatesregulates InternetInternet
namesnames andand IPIP addresses)addresses) carriedcarried outout stand-alonestand-alone surveyssurveys onon thethe useuse ofof ICTICT byby BrazilianBrazilian enterprises.enterprises.

QuotasQuotas forfor thethe samplesample werewere calculatedcalculated fromfrom thethe socialsocial securitysecurity registerregister (RAIS,(RAIS, RelaçaoRelaçao AnnualAnnual dede InformaçoesInformaçoes
Sociais)Sociais) ofof thethe MinistryMinistry ofof LaborLabor whichwhich includesincludes informationinformation aboutabout thethe industryindustry ofof firmsfirms basedbased onon thethe NationalNational
ClassificationClassification ofof EconomicEconomic ActivitiesActivities (CNAE)(CNAE) thatthat isis approvedapproved byby thethe NationalNational CommissionCommission ofof Classifications,Classifications,
officiallyofficially adoptedadopted byby thethe NationalNational StatisticalStatistical System,System, andand basedbased onon thethe internationalinternational standard,standard, ISIC.ISIC.

TheThe questionnairequestionnaire isis basedbased onon thethe OECDOECD andand EurostatEurostat questionnaires,questionnaires, andand datadata werewere collectedcollected fromfrom aa samplesample
ofof 2,7002,700 enterprisesenterprises (in(in 2006)2006) byby telephonetelephone interviewsinterviews withwith thethe personperson inin thethe businessbusiness responsibleresponsible forfor
ICT.ICT. TheThe questionnairequestionnaire includesincludes itemsitems organizedorganized inin modulesmodules thatthat allowallow collectioncollection ofof informationinformation onon ICTICT
usageusage (module(module A),A), InternetInternet usageusage (module(module B),B), E-commerceE-commerce (module(module C),C), E-governmentE-government (module(module D),D), E-securityE-security
(module(module E)E) andand E-skillsE-skills (module(module F),F), altogetheraltogether totallingtotalling 4646 questionsquestions inin 20052005 andand 5555 inin 2006.2006.

TheThe increaseincrease inin thethe numbernumber ofof questionsquestions isis duedue toto addingadding itemsitems onon adoptionadoption ofof ERPERP andand CRMCRM systems,systems,
ofof LinuxLinux software,software, onon restrictionsrestrictions toto useuse byby employeesemployees andand onon skillsskills andand trainingtraining ofof ICTICT specialistsspecialists andand
otherother employees.employees. QuestionsQuestions onon e-commercee-commerce viavia externalexternal computercomputer networksnetworks otherother thanthan thethe InternetInternet werewere
suppressed.suppressed. SomeSome questionsquestions werewere simplified,simplified, suchsuch asas thethe typestypes ofof accessaccess toto thethe Internet,Internet, inin orderorder toto allowallow
forfor classificationclassification intointo narrowband,narrowband, fixedfixed broadbandbroadband andand mobilemobile broadband.broadband.

SourceSource:: CountryCountry presentationpresentation atat thethe ThirdThird WorkshopWorkshop onon MeasuringMeasuring thethe InformationInformation SocietySociety inin LatinLatin AmericaAmerica andand thethe

Caribbean,Caribbean, PanamaPanama (November(November 2006).2006).

128. Methodological coordination (between surveys and countries) requires using comparable
definitions for concepts. In particular, for the calculation of the core indicators on the use
of ICT by businesses, it is necessary that surveys adopt the same definition of a business
(see Chapter 4) and of an employee (the definition proposed for the indicators proportion
of employees using computers and the Internet includes all persons employed by the
business (including working proprietors and employees)).23

129. Finally, coordination with existing business surveys is important if, for research purposes,
it is required to link data at micro-level (i.e. at the individual business level) in order
to analyse the relationship between ICT and other variables, such as those related to
performance (labour productivity, value added, etc.). It is of the utmost importance that
the confidentiality of individual business information be guaranteed and, if the survey on
ICT use is not carried out by the statistical office, that the necessary legal arrangements
be made according to national statistical legislation.

130. Ideally, stand-alone ICT surveys would be based on representative samples of the business
sector, requiring a sample size that allows for estimation with sufficient precision.
Logically, stand-alone surveys usually incur higher costs than modules included in an

23  The ILO definition of an employed person is anyone who worked for remuneration or was self-employed or was a family worker
for at least one hour in the one-week reference period. Also, persons formally having a job and not having performed that job
only temporarily within the reference period are considered employed. In countries with a large informal sector, there is an
interest in defining employees in the informal sector according to the recommendations of the International Conference of Labour
Statisticians (www.ilo.org/public/english/bureau/stat/download/guidelines/defempl.pdf).ff
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existing survey, since they require a specific design, dedicated fieldwork with specialized
training for the interviewers (if used), independent data processing and dissemination.

131. It is important to recall that, in order to effectively monitor the rapid changes in the
information economy, surveys should be conducted reasonably frequently. This will allow
the compilation of time series. One-off ICT surveys may quickly lose their relevance
and should be avoided due to high costs relative to the validity of results over time.
International donors should consider the national statistical programme before funding
such surveys, particularly because their sustainability cannot be guaranteed.

Surveys of the ICT sector and ICT trade data

132. In Chapter 4, the ICT sector was defined in terms of the international classification,
ISIC (Rev. 3.1). It includes classes in the manufacturing sector, as well as ICT services.
Accordingly, surveys of the manufacturing and service sectors will partially cover the ICT
sector and may provide useful data if the level of detail is sufficient (noting that much of
the ICT sector is defined in terms of 4-digit ISIC classes). Data that are collected in other
industry surveys are also useful for the ICT sector. They include the number of enterprises
and establishments, turnover and production, value added, labour force information,
wages and salaries, capital expenditure, expenditure on R&D and innovation.

133. The level of detail to which the ICT sector is defined may present challenges in terms of
sample size for economy-wide surveys, or even surveys covering the whole manufacturing
or service sectors (economic censuses would not present this problem). NSOs with a
high demand for indicators on the ICT sector may therefore consider the possibility of
increasing the sample size in some classes, or running a stand-alone survey of the ICT
sector (see Example 14).

Example 14. Statistics on the ICT sector in Hong Kong, ChinaExample 14. Statistics on the ICT sector in Hong Kong, China

TheThe coveragecoverage ofof thethe informationinformation technologytechnology andand telecommunicationstelecommunications (IT&T)(IT&T) sectorsector inin HongHong KongKong isis defineddefined
perper thethe OECDOECD definitiondefinition ofof thethe ICTICT sector,sector, withwith locallocal adaptations.adaptations. TheThe HongHong KongKong StandardStandard IndustrialIndustrial
ClassificationClassification (HSIC)(HSIC) isis usedused toto demarcatedemarcate thethe IT&TIT&T sector,sector, whichwhich coverscovers establishmentsestablishments engagedengaged inin thethe
manufacturing,manufacturing, distribution,distribution, installationinstallation andand maintenancemaintenance ofof IT&TIT&T products,products, andand provisionprovision ofof IT&TIT&T services.services.
StatisticsStatistics onon thethe characteristicscharacteristics ofof thethe IT&TIT&T sectorsector havehave beenbeen collectedcollected inin aa seriesseries ofof annualannual economiceconomic
surveys,surveys, recordingrecording thethe numbernumber ofof establishments,establishments, personspersons employed,employed, vacancies,vacancies, businessbusiness receiptsreceipts andand valuevalue
added.added.

SourceSource:: PresentationPresentation toto thethe 20042004 AsiaAsia PacificPacific TechnicalTechnical MeetingMeeting onon ICTICT statisticsstatistics (Wellington,(Wellington, NewNew Zealand,Zealand, 2004).2004).

134. Some countries conduct sectoral trade surveys that may cover the wholesale trade of
computers,peripheralequipmentandsoftware,aswellaselectronicandtelecommunications
parts and equipment (classes 5151 and 5152 of ISIC Rev. 3.1). Statistical offices may
consider increasing the sample size for these classes in trade surveys.

135. It may be possible to improve coverage of the ICT sector by collaborating with industry
associations to identify ICT sector businesses. Further refinement of the classification
of these businesses may be obtained by cross-checking with statistical directories and
business registers. In some countries, there is a separate register for ICT businesses that
helps to define the in-scope population.

136. In the questionnaire for the ICT sector survey, businesses may be asked a question
on their activities or be invited to self-classify their activities. This enables exclusion
of businesses that are not part of the ICT sector as internationally defined and better
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classification of those which are. Questions on products offered by the business may
also be of help in establishing the correct industry (using a correspondence between
products and industries, such as the existing correspondence between the Central Product
Classification, CPC, and ISIC24).

137. A particularly good administrative source for ICT trade data are foreign trade registers,
which are managed by customs authorities and are often used as a source to compile
trade statistics – either by these institutions or by statistical offices. The regulations for
declaring import and export transactions depend on national legislation, but there are
international standards for compiling foreign trade statistics that are widely used, such as
the classification of goods based on the HS. Data on exports and imports of ICT goods
can easily be compiled using the 2003 OECD definition of ICT goods as it is based on the
HS (1996 and 2002).

Data collection methods and quality control

Data collection methods

138. There are several methods of data collection according to the nature of the contact
between the data provider (respondent) and the data producer (statistical office). They
are personal (face-to-face) interviews, personal telephone interviews, questionnaires sent
by ordinary mail or forms posted on web pages. Combinations of the different data
collection methods are also used in some countries, in order to select the most suitable
method of contact for different kinds of businesses.

139. Table 8 below describes the relative advantages and disadvantages of each data collection
method. In developing economies, the selection of data collection method should take
into account the transport and communications infrastructure of the country, including:

Density and quality of roads and railways (especially if interviewers have to cover rural
areas);

Efficiency of the postal service (in particular in rural areas);

Easy identification and accuracy of postal addresses, and

Density of the telephone network.

140. Usually, the best approach is to have a mix of techniques, according to the location of
businesses (urban/rural), their size and their industry.

141. For surveys on ICT use by businesses (be they modules of business surveys or stand-
alone surveys), the use of a combination of personal and telephone interviews may be
the best option. The relative novelty of ICT (and ICT surveys) often necessitates helping
respondents to provide accurate answers, and this is largely provided by interviewers and
written instructions. Telephone interviews can complement a data collection, particularly
with requests to complete missing data. Before choosing a particular data collection
method, pilot tests to measure the time needed to complete the questionnaire and the
understandability of questions should be carried out on a small sample of businesses from
a variety of industries and size classes.

24  Available at the United Nations Statistical Division website on international economic and social classifications (http://unstats.
un.org/unsd/cr/registry/regso.asp?Ci=17&Lg=1).

•

•
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Table 8. Data collection methods

Method Main advantages Main disadvantages

Face-to-face
personal interview

This is the most direct method of collecting
information. It facilitates direct interaction
of the interviewer and the interviewee,
allowing checking and follow-up questions.
An interviewer can also assist respondents
to answer complex questions and can
clarify concepts such as definitions of
particular ICTs. Because the interviewer is
in view, s/he can use visual prompts such
as prompt cards.

In addition, face-to-face interviews are
especially useful for questions about
opinions or impressions, and for surveys
that take a long time to complete.

The technique usually produces lower
non-response rates. Data collection can be
managed efficiently with specific software
(Computer Assisted Personal Interviewing
– CAPI, see below).

Interviewers are part of the measurement
tool and they can induce important biases
if they have not received suitable training.

High personnel costs may be incurred (for
hiring and training interviewers). However,
this could be a minor issue in developing
economies where salaries of interviewers
are low, or agreements are reached with
certain institutions to provide part-time
interviewers (such as university students).

In developing economies with poor
quality transport infrastructure, reaching
businesses located in some country areas
may prove difficult.

Telephone personal
interview

Although to a lesser extent than the
face-to-face personal interview, telephone
interviewing allows direct interaction
between the interviewer and interviewee.

It is a fast and relatively inexpensive way
to collect information, since a small number
of interviewers from a single call centre can
carry out a great number of interviews.

The data collection can be managed
efficiently with specific software (Computer
Assisted Telephoning Interviewing – CATI,
see below).

Correct and comprehensive telephone
numbers may not be available, particularly
in developing economies where mobile
telephony may be more common than
fixed telephone.

Interviews must be relatively short,
since a long telephone conversation can
be perceived as an annoyance. Some
people also feel that it is intrusive to be
interviewed by telephone.

Telephone interviews may not be suitable
for collecting quantitative information, for
which the interviewee may have to check
business records.

The non-response rate is usually larger
than for face-to-face interviews (but lower
than for mail-based surveys).

Interview assisted
by computer (CAPI/
CATI)

CAPI and CATI systems can eliminate
errors of flow and data consistency, and
can thus improve input data quality and
reduce the time for data capture and
validation.

Questionnaires can possibly be customized
based on available information about the
business.

Modern IT equipment such as PDAs may
present a cheap and comfortable tool for
data collection.

CAPI and CATI techniques require
interviewers with some technical skills.
CAPI and CATI systems are usually based
on commercial software that may be
costly. Skilled staff are required to adapt
the software to the questionnaire.

CAPI requires that interviewers carry
costly IT equipment, which can be
damaged, stolen, etc. during field
operations.

In developing economies with poor road
networks, there is a risk of damaging the
equipment.
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Method Main advantages Main disadvantages

Mail survey This method is relatively inexpensive and
the statistical office can send the same
measurement instrument (questionnaire) to
a large number of businesses.

It allows the respondent to complete the
questionnaire at his or her convenience.

It eliminates the problem of interviewer bias
though note that:

interviewer follow-up (e.g. for non-response
or inconsistent answers) can potentially
introduce bias if not managed properly, and
if questionnaires are not properly designed
and tested, they can introduce bias to the
survey results.

Requires separate data entry unless
advanced Optical Character Recognition
(OCR) tools are available. It usually suffers
from high non-response rates.

It is not designed for detailed written
responses, but for numerical questions or
those that can be answered by selecting
a limited list of choices (including yes/no
responses).

The lack of help from an interviewer can
produce information of low quality. It
therefore requires clear questions and
instructions.

Delays in mailing back questionnaires can
induce delays in the survey. In developing
economies with a low quality postal sys--
tem, such delays may be prohibitive.

Some of the problems inherent to a
postal survey can be partially solved by,
for instance, use of written or telephone
reminders to reduce non-response rates.
In addition, data quality can often be im--
proved if a telephone helpline is available.

Electronic survey With the growth in ICT skills and availability
of ICT, possibilities for electronic surveys
have increased. Data collection mecha--
nisms can be of several types, but the most
common are electronic questionnaires sent
by e-mail or posted on web pages that
respondents can access.

This method has almost all of the advantag--
es of mail surveys, but is usually faster and
cheaper. Because respondents complete the
questionnaire electronically, manual data
entry is not required and edits can be ap--
plied at the time of data entry (and resolved
by the respondent).

Businesses that can be surveyed this way
do not cover the entire business popula--
tion, in particular in developing economies
with low ICT penetration. This will cause
either biases in the data, or the necessity
of using another method as well (e.g. mail
out questionnaires) for data capture.

There is an extra need for technology to
ensure security and confidentiality of data
and for staff with the training and skills
to handle the data collection tools. Costs
associated with this expertise can offset
savings offered by electronic data capture.

The technique is in general not suitable to
be used as the only channel for collect--
ing data. However, if complemented with
other methods, it can be a useful tool.
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Quality control of the data collection

142. The quality of the data collected will determine the quality of aggregate ICT indicators,
whichever survey vehicle is used. Controls at data entry stage (whether by respondents
or interviewers) are more effective than corrections at later stages. In this sense, CAPI or
CATI systems enable good quality control, since data collection and entry are simultaneous.
Note that controlling for data quality after data capture requires actions that can be costly
or introduce bias to the results, for example:

Re-contacting a business and asking it to respond to, or clarify, questions that were
asked perhaps weeks or months before is not always feasible, annoys the respondent
and gives a poor image of the statistical office; in addition, it can significantly increase
the costs of the operation if the number of re-contacts is high;

Estimating responses to individual questions that have not been answered, or amending
answers which are not valid, can be a complex technical exercise (though should result
in unbiased responses if done correctly), and

Finally, ignoring an incorrect questionnaire, although sometimes the only solution, is
an action with consequences, since the effective sample diminishes and bias may be
introduced.

143. Although it is impossible to carry out a survey without errors in data collection, there are
measures that can be put into practice by statistical offices, which will help to minimize
the error rate. Examples of such measures are:

Establishing good frames that include in-scope businesses and are free of coverage
errors such as inactive businesses or erroneous addresses;

Providing suitable training to interviewers on the questionnaire contents (especially
required for complex technical concepts), and on dealing with respondents;

Preparing questionnaires so that questions are worded in a correct, clear and
unambiguous manner, and respondents can perceive a logical flow in the order of
questions (especially in self-administered questionnaires);

Filtering the collected data by a series of controls that are applied at the moment of
data capture and in the data entry process; and

Establishing a policy of incentives and sanctions that encourage the provision of good
answers to interviews or questionnaires.

•

•

•

•

•
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•
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CHAPTER 6

Model questions and questionnaires for measuring ICT use

144. This chapter presents model questions corresponding to the core ICT use indicators that
were introduced in Chapter 4. It discusses the structure of modules and questionnaires
that could be adapted by countries planning on including an ICT use module in an existing
business survey or undertaking a stand-alone survey.

145. The model questions presented in this chapter obviously need to be translated into local
languages and adapted for other conditions, such as cultural norms. However, in order to
respect international comparability, care must be taken that changes made do not alter
the meaning of the questions nor any inherent logic (e.g. the populations to which they
refer).

146. A complete model questionnaire for the core ICT use indicators is shown at Annex
1. Countries wishing to go beyond those core indicators are referred to the model
questionnaires of the OECD and Eurostat (shown at annexes 2 and 3) and to the suggested
model questions on mobile phone use presented in Table 3.

Model questions for a module

147. The inclusion of a module on the use of ICT in existing business surveys (‘survey vehicles’)
is an option that developing economies could consider as an alternative to carrying out
stand-alone surveys. The model questions presented in this chapter enable production
of the core indicators on ICT use by businesses and have been used by a number of
countries that undertake ICT use surveys.25

148. The development of a module on the use of ICT consists of choosing a limited number
of high priority and measurable topics, selecting appropriate questions and structuring
them logically within a module. The module, in turn, should be logically placed within the
survey vehicle questionnaire.

149. The ordering of items in a questionnaire is a particularly important issue, as respondents
will generally respond better if they perceive a coherent flow of information through the
form. In addition, some questions lead to others through logical filters 26(see Example
15).

Example 15. Presentation of a filter questionExample 15. Presentation of a filter question

TheThe questionquestion onon thethe proportionproportion (or(or number)number) ofof employeesemployees usingusing computerscomputers shouldshould onlyonly bebe askedasked ifif thethe
businessesbusinesses hashas aa computer(s).computer(s). Therefore,Therefore, aa logicallogical filterfilter couldcould taketake thethe followingfollowing form:form:
QuestionQuestion i)i) DidDid youryour businessbusiness useuse computer(s)computer(s) duringduring <reference<reference period>?period>?

Yes  GoYes  Go toto questionquestion i+1)i+1)
No  GoNo  Go toto questionquestion i+2)i+2)

QuestionQuestion i+1)i+1) WhatWhat proportionproportion ofof personspersons employedemployed inin youryour businessbusiness routinelyroutinely usedused aa computercomputer atat workwork
duringduring <reference<reference period>?period>? ……………… (From(From 0%0% toto 100%)100%)
QuestionQuestion i+2)……..i+2)……..

25  With equivalent meaning though not necessarily with the same wording.
26  Several assumptions are made for the logical filtering of model questions for the core indicators. If a business does not have a

computer, it is still considered that it may be able to use the Internet (e.g. by using a mobile phone or by accessing the Internet
through community centres or from home).
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150. It is possible to order the model questions into sections (see Figure 3) as follows:

A section on general information about the use of ICT by the business and the available
infrastructure. The related model questions provide data for core indicators B1, B2, B6,
B10, and B11.

A section on how the business uses Internet in its operations, including the activities
for which the Internet is used and whether the business has a web presence. The
related model questions provide data for core indicators B3, B4, B5, B7, B8, B9, and
B12.

Any background information about the business (such as economic activity, enterprise
size, location, etc) which is required but is not included in the survey vehicle.

Figure 3. Schematic structure of a module on the use of ICT by businesses

151. The majority of the core indicators require information in respect of a single reference
period (indicators BI, B2, B3, B4, B7, B8, B9 and B12). In order to achieve international
comparability, it is recommended that countries use a 12-month reference period, and
refer to it in the question. Countries wishing to collect information about other periods as
well can do this by using period rows or columns to collect data for consecutive years (t-
1, t, t+1 referring to the previous, current and next years). Reference dates are used for
core indicators B5, B6, B10 and B11 and are usually the last day of the reference period
or shortly after it. As with reference periods, the reference date should be referred to in
the question and countries can collect information in respect of more than one reference
date (see Example 16).

•

•

•

Section B: How the business uses the Internet in 
its operations

Section A: General information about use
of ICT by the business

Section C: Other business information

Use of computers by the business and its employees

Use of local area network (LAN)

Use of intranet and extranet

Use of internet by the business and its employees

Mode of Internet access

Web presence

Activities carried out over the internet (e-commerce,
information, e-banking, e-government, etc.)
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Example 16. Presentation of a question on ICT activities in multiple yearsExample 16. Presentation of a question on ICT activities in multiple years

TheThe questionquestion onon webweb presencepresence cancan bebe presentedpresented inin thethe followingfollowing wayway toto allowallow recordingrecording ofof historicalhistorical
informationinformation andand expectationsexpectations forfor thethe future.future.

Question:Question: DoesDoes youryour businessbusiness havehave aa webweb presence?presence?

Yes,Yes, hadhad aa webweb presencepresence asas atat <ref<ref date,date, yearyear t-1>t-1> (e.g.(e.g. 3131 DecemberDecember 2006)2006)

Yes,Yes, establishedestablished aa webweb presencepresence duringduring <year<year t>t> (e.g.(e.g. 2007)2007)

No,No, butbut planplan toto establishestablish aa webweb presencepresence inin <year<year t+1>t+1> (e.g.(e.g. 2008)2008)

No,No, dodo notnot planplan toto establishestablish aa webweb presencepresence inin <year<year t+1>t+1> (e.g.(e.g. 2008)2008)

NoteNote thatthat eveneven thoughthough thethe questionsquestions followingfollowing thethe firstfirst oneone referrefer toto periodsperiods (for(for easeease ofof understanding),understanding), thethe
informationinformation isis inin respectrespect ofof aa referencereference date,date, whichwhich isis thethe lastlast dayday ofof thethe year.year.

AnAn alternativealternative presentationpresentation forfor collectingcollecting thisthis informationinformation isis toto havehave aa yes/noyes/no filterfilter question,question, wherewhere aa ‘yes’‘yes’
leadsleads toto aa questionquestion withwith thethe firstfirst twotwo optionsoptions aboveabove andand aa ‘no’‘no’ leadsleads toto oneone withwith thethe thirdthird andand fourthfourth
options.options.

152. Table 9 below proposes model questions to collect the information for the core indicators
(in the order of indicators rather than logical questionnaire order). For each indicator, the
following information is provided: a suggested wording for the question (to be translated
into the local language, respecting as far as possible its meaning), valid response items,
and notes, including the applicable population for each question. Annex 1 shows a
model questionnaire, suitable for use as a module in a survey vehicle or as a stand-alone
questionnaire.

153. With respect to procedures for calculating the indicators (see Example 17), it should be
noted that all core indicators are expressed as proportions of businesses satisfying certain
conditions (as indicated by a particular answer or combination of answers to questions).
The statistical estimation of a proportion depends on the survey design that has been
applied (complete enumeration of businesses, simple random sampling, stratified random
sampling or a combination of designs). More information on survey design can be found
in Chapter 7, while Annex 4 describes the statistical estimation of a proportion.

Example 17. Selection of responses for the calculation of an indicatorExample 17. Selection of responses for the calculation of an indicator

TheThe calculationcalculation ofof thethe indicatorindicator ProportionProportion ofof businessesbusinesses withwith narrowbandnarrowband accessaccess toto thethe InternetInternet requiresrequires
selectingselecting thethe surveyedsurveyed businessesbusinesses thatthat answeredanswered ‘yes’‘yes’ toto thethe questionquestion “Did“Did youryour businessbusiness useuse thethe InternetInternet
duringduring thethe referencereference period?”period?” andand selectedselected either/botheither/both thethe categoriescategories correspondingcorresponding toto narrowbandnarrowband (analogue(analogue
modem,modem, otherother narrowband)narrowband) inin thethe questionquestion “How“How diddid youryour businessbusiness connectconnect toto thethe InternetInternet duringduring <the<the
referencereference period>?”period>?” TheThe estimationestimation formulaformula forfor thethe indicatorindicator willwill dependdepend onon thethe samplesample weightsweights givengiven toto
eacheach selectedselected businessbusiness accordingaccording toto thethe samplesample design.design. NoteNote that,that, asas multiplemultiple responsesresponses toto thethe connectionconnection
questionquestion areare possible,possible, aa businessbusiness maymay reportreport bothboth narrowbandnarrowband andand broadbandbroadband access.access. TheThe percentagepercentage ofof
businessesbusinesses withwith narrowbandnarrowband accessaccess plusplus thethe percentagepercentage withwith broadbandbroadband accessaccess willwill thereforetherefore generallygenerally
exceedexceed 100100 perper cent.cent.

154. Core indicators broken down by industry, size and location are compiled by cross-tabulating
the information collected through the model questions with that of the background
questions (generally present in the main questionnaire of the survey vehicle or as extra
questions in a stand-alone survey). The advantage of embedding a module on ICT in an
existing business survey is that the number of possible crossing variables is potentially
large.
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Table 9. Model questions for the core indicators on the use of ICT by businesses

Code Indicator Suggested model question and 

response items

Applicable population and other notes

B1 Proportion of
businesses
using
computers

Did your business use computer(s)
during <reference period>a?

Yes/ No

A computer is defined in Table 2.

B2 Proportion of
employees
using
computers

What percentage of persons
employed in your business routinely
used a computer at work during
<reference period>?

Percentage values (no decimals) 

from 0% to 100%

The wording refers to actual use of a
computer rather than just having access.

Persons employedb are defined in Table 2.
Routinely refers to at least once a week.

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use computer(s)? (logical
filter)

B3 Proportion of
businesses
using the
Internet

Did your business use the Internet
during <reference period>?

Yes/ No

Businesses that do not use computers are
not filtered out for this question since they
can still access the Internet by using other
devices (such as mobile telephones).

The Internet is defined in Table 2.

B4 Proportion of
employees
using the
Internet

What percentage of persons
employed in your business routinely
used the Internet at work during
<reference period>?

Percentage values (no decimals) 

from 0% to 100%

The wording refers to actual use of the
Internet rather than just having access.

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use the Internet? (logical
filter)

B5 Proportion of
businesses with
a web presence

Did your business have a web
presence as at <reference date>c?

Yes/ No

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use the Internet? (logical
filter).

A web presence is defined in Table 2.

While, in theory, a business could have
a web presence without having used the
Internet, this is expected to be a rare event
for most countries. However, where it is
thought not to be rare, countries could
alter the scope of the question to those
businesses using computer(s).
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Code Indicator Suggested model question and 

response items

Applicable population and other notes

B6 Proportion of
businesses with
an intranet

Did your business have an intranet
as at <reference date>?

Yes/ No

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use computer(s)? (logical
filter)

An intranet is defined in Table 2.

B7 Proportion of
businesses
receiving
orders over the
Internet

Did your business receive ordersd

for goods or services (that is,
make sales) via the Internet during
<reference period>?

Yes/ No

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use the Internet? (logical
filter)

Internet orders received are defined in Table
2.

In theory, a business without access to
the Internet could receive Internet orders
via agents. Where this is thought to be
common, countries could alter the scope
of the question to those businesses using
computer(s).

B8 Proportion of
businesses
placing orders
over the
Internet

Did your business place ordersd for
goods or services (that is, make
purchases) via the Internet during
<reference period>?

Yes/ No

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use the Internet? (logical
filter)

Internet orders placed are defined in Table 2.

In theory, a business without access to
the Internet could place Internet orders
via agents. Where this is thought to be
common, countries could alter the scope
of the question to those businesses using
computer(s).

B9 Proportion of
businesses
using the
Internet by type
of access

How did your business connect
to the Internet during <reference
period>?

- Analogue modem (dial-up via
standard phone line)

- Other narrowband (including ISDN)

- Broadband

- Do not know

Yes/no or tick box for each response
category

The question is only asked of those
businesses answering ‘yes’ to the question
Did your business use the Internet? (logical
filter)

Type of access categories are defined in
Box 6. The response categories should
allow aggregation into narrowband access

and broadband access, which are defined in
terms of technologies and speed. Broadband
provide advertised download speeds of at
least 256Kbit/s, with narrowband less than
256Kbit/s.

Multiple responses are possible as a business
may use more than one form of Internet
access.

Possible country variations to the response
categories are: remove categories where
items are not feasible; add or split categories
according to technologies available and
country data requirements.
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Source: Partnership on Measuring ICT for Development (2005b). Includes some minor updates to some of the questions.

Notes:

a. <reference period> refers to the period used by the NSO (typically the previous 12 months, or the last calendar year).

b. In some businesses, employees and persons employed are not equal, as the latter includes working owners as well as employees.
The question wording therefore uses the broader concept persons employed, while for understandability, the indicator uses the
more commonly understood term employee.

c. <reference date> would usually be at the end of the reference period, or shortly after.

d. OECD and Eurostat recommend excluding orders placed via conventional email; however, not all OECD non-Eurostat countries
comply with this recommendation.

Code Indicator Suggested model question and 

response items

Applicable population and other notes

B10 Proportion of
businesses with a
local area network
(LAN)

Did your business have a local area
network (LAN) as at <reference
date>?

Yes/ No

The question is only asked of those
businesses answering ‘yes’ to the
question Did your business use 

computer(s)? (logical filter).

A LAN is defined in Table 2.
A LAN is a type of internal network
(others include WANs and VPNs).
Substituting the question by Did your 

business have an internal network?

could provide relevant information on
information sharing within businesses
rather than the actual technology used.

B11 Proportion of
businesses with
an extranet

Did your business have an extranet
as at <reference date>?
Yes/ No

The question is only asked of those
businesses answering ‘yes’ to the
question Did your business use 

computer(s)? (logical filter).

An extranet is defined in Table 2.

B12 Proportion of
businesses using
the Internet by
type of activity

For which of the following activities
did your business use the Internet
during <reference period>?

- For getting information about
goods or services

- For getting information from
government organizations/public
authorities

- For sending or receiving emails

- For performing Internet banking or
accessing other financial services

- For interacting with government
organizations/public authorities

- For providing customer services

- For delivering products on line

- For other information searches or
research activities

Yes/no or tick box for each response
category

The question is only asked of those
businesses answering ‘yes’ to the
question Did your business use the 

Internet? (logical filter)

Internet activities are defined in Table 2.

Multiple responses are possible as the
business may use the Internet for various
purposes.

Possible country variations to response
categories are to add or split categories
according to country data requirements.
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Model questionnaires for a stand-alone ICT use survey

155. Some developing economies will be interested in measuring ICT topics that go beyond the
core ICT indicators and would therefore, almost certainly, require a stand-alone survey.
Recalling the examples mentioned in Chapter 4, such topics could cover the following
areas:

Business use of mobile phone;

ICT security measures in place and security problems experienced by the business;

Current and capital expenditure on ICT goods and services, including the mechanisms
for financing them;

Particular uses of the Web, such as marketing research;

Availability of ICT skills in the business and provision of training; and

Barriers to the adoption of ICT.

156. If a country decides to collect more indicators on the use of ICT through a stand-alone
business survey, it would be useful to refer to the experiences of OECD and Eurostat
countries; the ICT statistics metadata of OECD countries could be of particular value.27

Most OECD/EU countries have stand-alone ICT surveys that enable compilation of
reasonably comparable ICT statistics.

157. The approach followed by the OECD’s WPIIS led to a model ICT use questionnaire,
dealing with key aspects of readiness and intensity. In some situations, measures of the
impact of the ICT use on business performance may be achieved by linking data from
ICT use surveys with those collected by economic surveys (measuring turnover, labour,
investment, etc.).

158. The OECD model questionnaire (Annex 2) has three sections: A) General information
about ICT use by the business, B) How the business uses ICT in its operations, and C)
Other information about the business.

159. Section A includes questions on use of computers, Internet and other networks, as well
as IT security measures and experiences. Section B goes into more detail about how ICT
is used by the business. It covers a range of e-business processes including e-commerce
(via the Internet and other computer networks); barriers to, and benefits of, Internet
selling; and features of the business’ web site.

160. Section C collects the background information required to calculate values and to classify
data. Not all surveys will need to include background questions, as the information needed
may be available from other sources, such as the business register. Questions in Section
C are: the main activity of the business (indicating its industry), its size (number of
employees) and its turnover (indicating size but mainly used as a denominator to calculate
the values associated with e-commerce selling).

161. Figure 4 schematically outlines the questionnaire’s contents, adding the topic of mobile
phone use. Inherent in its structure is a filtering logic based on certain assumptions (such

27  Annex 3 of OECD (2005) may be of particular interest to countries undertaking survey development work (it provides metadata
for OECD member countries ICT collection work), available at: http://www.oecd.org/sti/ictmetadata.
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as ‘businesses without a computer can still use the Internet’) and designed to move
respondents efficiently through the questionnaire.

Figure 4. Schematic outline of a model questionnaire on ICT use by businesses

Source: Adapted from “OECD model questionnaire for ICT use by businesses (2005)”, (OECD, 2005 and 2007).

162. The OECD model questionnaire is designed to be suitable for a broad range of industries.
Where there is interest in a narrower industry scope, the questionnaire modules can be
adapted to the characteristics of the sector. An example of possible adaptation is the
investigation of the financial sector.

163. Eurostat model questionnaires typically cover more topics than the OECD model and
rotate topics between years. For instance, the 2007 model (Annex 3) has a separate
module on e-skills. The 2008 model will include more detail on e-business processes

Section B: How the business uses ICT in its
operations

Section A: General information about use
of ICT by the business

Section C: Other information about the business

Use of computers by the business and its employees

Use of local area network (LAN)

Use of intranet and extranet

Use of internet by the business and its employees

Mode of Internet access

Web use

Activities carried out over the internet

Use of mobile phones

IT security

Systems integration (for e-commerce)

Barriers to using the internet

Value of fixed assets and turnover

Main activity

Number of employed persons
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(with separate modules on automated data exchange, electronic sharing of information on
supply chain management and sharing of information within the enterprise).

164. Model questions are provided in this Manual only for the core ICT indicators. It is suggested
that additional questions, if required, be adapted from the model questions presented in
Table 9 or from the OECD and Eurostat model questionnaires presented in the annexes.
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CHAPTER 7

Designing ICT business surveys and processing data

165. This chapter focuses on the design of ICT use surveys and the processing of collected
data. It covers:

 a) The design of business surveys of ICT use:

The definition of target populations and statistical units;

The preparation of population frames; and

Sample design and selection.

 b) The processing of collected business ICT use data:

Data editing, the treatment of missing data and misclassified units;

Weighting (grossing-up) procedures for sample data, to produce aggregates; and

Calculation of ICT indicators from survey data.

166. Some information on ICT sector surveys is also included where relevant, for instance, the
scope of such surveys. While much of the general information presented in this chapter
will apply generally to business surveys (and therefore to surveys of the ICT sector), the
emphasis is on ICT use surveys.

167. The information on survey design is relevant mainly for stand-alone ICT use surveys.
The design of an ICT use module embedded into an existing survey will be strongly
influenced by the statistical features of the survey vehicle. However, where possible,
the recommendations given here should be considered when designing such modules.
Recommendations on data processing will apply to both stand-alone surveys and modules,
though in the latter case, survey vehicle practices may also determine some aspects of
processing (for instance, treatment of misclassified units and weighting procedures).

Business surveys on the use of ICT

Target population and scope

168. The target population for a statistical collection (whether a sample survey or a census)
is the group of statistical units that are of interest. The target population is defined
by the scope of the survey, which is based on attributes of the units. In the case of
business surveys, the scope (and therefore target population) is usually defined in terms
of economic activities performed (i.e. the industries in which the units operate), size of
units (expressed in terms of the number of persons employed and/or turnover) and, in
some cases, location.

169. Target populations for surveys of ICT use in the business sector vary between countries,
and within a country. They may also change over time; for example, a country may
decide to investigate the use of ICT in the manufacturing sector in a first phase, and then
extend the target population in subsequent surveys to include the services sector. Several
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EU countries started by collecting information about ICT use by businesses with 10 or
more employees and have, more recently, undertaken surveys on microbusinesses (i.e.
those with fewer than 10 employees).

170. As with other business surveys, the scope and target population for statistical investigations
on ICT use are usually defined in terms of:

Economic activity

Business size and, sometimes

Geographical location.

171. The use of international classifications, such as ISIC, to define industry of activity enhances
comparability of statistical results across countries. Most national classifications28 have
established correspondences with regional classifications (such as the European NACE or
the North American NAICS) and with ISIC. At the most detailed level, ISIC codes consist
of 4-digit identifiers of economic activities (for ISIC Rev. 3.1, there are approximately 300
classes, hierarchically aggregated into 3-digit groups, 2-digit divisions and an alphabetic
character for sections). International working groups continuously revise the adequacy of
international classifications and revisions are adopted at the highest level by the UNSC.
This Manual will describe industries in terms of ISIC codes, in particular, Revision 3.1.29

172. OECD recommends that member countries collect ICT use data from businesses operating
in manufacturing; construction; wholesale and retail trade; repair of motor vehicles,
motorcycles and personal and household goods; hotels and restaurants; transport, storage
and communications; and real estate, renting and business activities. Two industries
are proposed by OECD as non-core: financial intermediation services and recreational,
cultural and sporting activities. Industries not included in the OECD recommendations
are: agriculture, hunting and forestry; fishing; mining and quarrying; electricity, gas and
water; community, social and personal services (ISIC sections L, M, N, P except for the
non-core Division 92); and extraterritorial organizations and bodies.30

173. In developing economies, the scope of business surveys of ICT use may deviate from
the OECD recommendation to better suit country requirements (see Example 18). In
particular, the agriculture and mining sectors are important in many developing economies
and the use of ICT for specific purposes (such as getting price information via mobile
phone where Internet and fixed telephone lines are unavailable) can increase economic
returns in an important way. Of the sectors within scope of the OECD recommendation,
hotels and restaurants (an important element of tourism activities) is an industry which
developing economies may have a particular interest in measuring. In particular, the
facilities that e-tourism increasingly provides to foreign customers (e.g. information about
destinations, reservations and payment on line) has favoured the economic development
of new destinations in developing economies.

28  National classifications are available at http://unstats.un.org/unsd/cr/ctryreg/ctrylist2.asp.
29  ISIC Rev. 3.1 is available at http://unstats.un.org/unsd/cr/registry/regcst.asp?Cl=17&Lg=1.
30  The scope recommended by OECD for surveys on ICT use by businesses is: Manufacturing (ISIC D., divisions 15 to 37);

Construction (ISIC F, division 45); Wholesale and retail trade, repair of motor vehicles, motorcycles and personal and household
goods (ISIC G, divisions 50 to 52); Hotels and restaurants (ISIC H, division 55); Transport, storage and communications (ISIC
I, division 60 to 64); Financial intermediation (ISIC J, divisions 65 to 67) (non-core); Real estate, renting and business activities
(ISIC K, divisions 70 to 74); and Recreational, cultural and sporting activities (ISIC O, division 92) (non-core). In this last division,
Eurostat only considers the two following classes: Class: 9211 - Motion picture and video production and distribution and Class:
9212 - Motion picture projection.

•
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Example 18. Coverage of the ICT survey in MauritiusExample 18. Coverage of the ICT survey in Mauritius

InIn 2001,2001, thethe NationalNational ComputerComputer BoardBoard ofof thethe IslandIsland ofof MauritiusMauritius carriedcarried outout aa surveysurvey onon thethe infrastructureandinfrastructureand
useuse ofof ICTICT byby businesses,businesses, collectingcollecting informationinformation fromfrom 2,1322,132 establishmentsestablishments selectedselected (as(as aa stratifiedstratified randomrandom
sample)sample) fromfrom thethe businessbusiness registerregister ofof thethe CentralCentral StatisticalStatistical Office.Office. TheThe samplesample coveredcovered allall sectors,sectors, withwith
4848 perper centcent ofof thethe surveyedsurveyed establishmentsestablishments belongingbelonging toto thethe tertiarytertiary sectorsector (services),(services), 4545 perper centcent toto thethe
secondarysecondary sectorsector (manufacturing(manufacturing andand construction)construction) andand 77 perper centcent toto thethe agricultureagriculture sector.sector.

SourceSource:: GovernmentGovernment ofof Mauritius,Mauritius, www.gov.mu/portal/goc/ncb/file/ictusagesurvey2001.pdf.www.gov.mu/portal/goc/ncb/file/ictusagesurvey2001.pdf.

174. For comparability purposes, the Partnership recommends a minimum industry scope for
business ICT use surveys, consisting of the OECD core industries (therefore excluding
ISIC section J and division 92). However, it is recommended in this Manual that countries
wishing to collect ICT use indicators for the business sector include as many industries
as possible. The Partnership also encourages a broader scope, suggesting that developing
economies could extend the scope to agriculture, hunting and forestry; fishing; mining
and quarrying; and recreational, cultural and sporting activities. The use of an ICT use
module embedded in an economy-wide business survey may favour a broader scope.

175. A common scope criterion for ICT use surveys is business size based on number of
employees. There is no universal categorization of businesses based on the number of
employees, but in many countries, businesses are classified as microbusinesses (0 to 9
employees), small (10 to 49), medium (50 to 249) and large (250 or more). This size
classification is consistent with OECD and Partnership recommendations (although they
suggest a minimum size scope of 10 or more employees for international comparability).
Maintaining current size information in statistical business registers is generally more
difficult for smaller businesses and, in many countries, small businesses without employees
do not follow the same registration procedures as employing businesses and so may be
difficult to investigate.

176. For reasons of cost and respondent burden, most OECD countries do not include all
microbusinesses in the target population (though some include businesses with five or
more employees, for example Finland). However, the exclusion of microbusinesses from
ICT use surveys in developing economies should be carefully considered for the following
reasons:

Microbusinesses can account for a very high proportion of the total number of
businesses (as high as 90 per cent or more);

They can account for a significant share of total employment, and

ICT enables businesses of any size, including microbusinesses (for example, in the ICT
consultancy sector), to collaborate and generate economic growth.

177. Where microbusinesses are important in the economy, their exclusion would bias results. It
is therefore recommended that the establishment of a threshold for the size of businesses
in the target population be based on the representativeness of the in-scope population in
terms of total employment (see Example 19).

•

•

•
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Example 19. Scope of the survey on ICT use in BrazilExample 19. Scope of the survey on ICT use in Brazil

TheThe surveysurvey onon ICTICT useuse byby businessesbusinesses inin BrazilBrazil (carried(carried outout fromfrom AugustAugust toto SeptemberSeptember 2005)2005) usedused thethe OECDOECD
andand EurostatEurostat modelmodel questionnaires.questionnaires.

TheThe targettarget populationpopulation ofof thethe surveysurvey waswas defineddefined asas thosethose businessesbusinesses withwith 1010 oror moremore employeesemployees operatingoperating
inin ISICISIC sectionssections D,D, F,F, G,G, K,K, I,I, HH andand groupsgroups 921921 andand 922922 ofof sectionsection O.O. TheThe thresholdthreshold ofof 1010 employeesemployees isis
justifiedjustified byby thethe poorpoor qualityquality ofof thethe businessbusiness registerregister forfor smallersmaller firms.firms. WithWith respectrespect toto thethe industryindustry breakdownbreakdown
requiredrequired byby thethe UNCTADUNCTAD questionnairequestionnaire (see(see TableTable 10),10), indicatorsindicators couldcould notnot bebe providedprovided forfor aa numbernumber ofof
industries,industries, includingincluding thethe agriculturalagricultural sector.sector. TheThe industriesindustries inin scopescope ofof thethe surveysurvey representedrepresented 7575 perper centcent
ofof enterprisesenterprises inin thethe populationpopulation frame,frame, RelaçãoRelação AnualAnual dede InformaçõesInformações SociaisSociais (RAIS).(RAIS). BusinessesBusinesses withwith 1010 oror
moremore employeesemployees representedrepresented onlyonly 1818 perper centcent ofof businessesbusinesses inin thethe surveyedsurveyed industries,industries, butbut accountedaccounted forfor 7676
perper centcent ofof theirtheir employment.employment. TheThe scopescope thereforetherefore guaranteesguarantees aa reasonablyreasonably highhigh levellevel ofof representativenessrepresentativeness
withwith respectrespect toto employment.employment.

TheThe populationpopulation frameframe forfor thethe surveysurvey waswas thethe RAISRAIS (annual(annual listinglisting ofof socialsocial information)information) maintainedmaintained byby thethe
MinistryMinistry ofof Labour.Labour. ThisThis directorydirectory providesprovides administrativeadministrative informationinformation onon employmentemployment andand otherother variablesvariables fromfrom
allall registeredregistered businesses,businesses, employersemployers andand personspersons withwith economiceconomic activitiesactivities (including(including thosethose inin thethe agriculturalagricultural
sector),sector), asas wellwell asas administrativeadministrative bodies.bodies. ItIt isis usedused asas anan inputinput toto thethe CentralCentral BusinessBusiness RegisterRegister maintainedmaintained byby
thethe NationalNational StatisticalStatistical andand GeographicalGeographical InstituteInstitute ofof BrazilBrazil (IBGE).(IBGE).

Source:Source: CommitteeCommittee forfor thethe ManagementManagement ofof InternetInternet inin Brazil,Brazil, http://www.cetic.br/empresas/index.htm.http://www.cetic.br/empresas/index.htm.

178. In some countries, the legal or administrative definition of business size is based not
only on the number of employees, but also on a combination of number of employees
and turnover (classified in intervals). Some harmonization of turnover intervals has been
achieved at the regional level (for example in the EU, where the above classification
of micro, small, medium and large businesses is used, in combination with common
thresholds for turnover). However, given the variety of national situations and, within a
country, the change over time of appropriate interval values for turnover, it is difficult to
make recommendations on the definition of the target population in terms of turnover.
Moreover, the ratio of turnover values to size (in number of employees) is highly dependent
on the industry of the business.

179. The third variable used to describe units of a survey on ICT use is generally geographical
location. The geographical scope of the business sector (and its parts) should in principle
include all the economic territory of the country. The geographical scope within a country
should ideally include both urban and rural areas. This is likely to be particularly important
in countries where there is an urban/rural digital divide. The rural areas of many developing
economies suffer from a lack of the basic infrastructure, such as electricity and telephone
lines, needed to build a solid ICT base. Consequently, the use of ICT by rural businesses
may present an important gap or even be almost non-existent. In such situations, scope
limitations to urban areas may be justified, especially in early measurement attempts.
However, as the use of ICT spreads throughout a country, it is recommended that rural
areas be included within the scope of ICT use surveys (see Example 20).31

Example 20. Geographical scope of ICT surveys in Thailand, Kazakhstan and MadagascarExample 20. Geographical scope of ICT surveys in Thailand, Kazakhstan and Madagascar

TheThe 20052005 ICTICT SurveySurvey inin ThailandThailand waswas addressedaddressed toto firmsfirms withwith atat leastleast oneone worker,worker, locatedlocated inin fixedfixed premisespremises
inin Bangkok,Bangkok, PattayaPattaya andand municipalmunicipal areasareas ofof thethe wholewhole country.country.

TheThe pilotpilot surveysurvey onon ICTICT useuse byby businessesbusinesses inin KazakhstanKazakhstan waswas runrun onon 500500 firmsfirms inin thethe citycity ofof AlmatyAlmaty andand 100100
inin thethe citycity ofof Aktyubinsk.Aktyubinsk.

TheThe ICTICT surveysurvey implementedimplemented inin MadagascarMadagascar coveredcovered thethe agglomerationagglomeration ofof Antananarivo.Antananarivo.

31  Clearly, indicators resulting from a survey with such scope limitations will not be representative of the entire country (and would
be upwardly biased if they purported to be).
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180. The definition of rural and urban locations has not been harmonized at the international
level, and therefore international comparisons are problematic. Where there is a statistical
definition for urban and rural localities, in a particular country, it is generally based on
the number (or density) of inhabitants. The definition of urban agglomerations (which
can include localities with a small number of inhabitants but geographically connected
to larger cities) is not unique either. Therefore, in order to break down indicators by
urban/rural location of the business, it is important to establish a definition at the country
level and make it available in the metadata so that users can compare the data across
countries.

Population frames and coverage

181. The population frame for a survey is the operational form of the target population and
consists of a list of all statistical units. The frame is generally used to extract samples of
units (such as random samples of specific sub-populations).

182. In the case of business surveys, the frame population is usually extracted from the business
register that lists the economic agents operating in the economy. Business registers for
statistical purposes (to be distinguished from registers for other administrative purposes)
are generally established and maintained by NSOs and are based on both external sources
(such as tax registers) and internal ones (such as the results of ongoing ‘unit surveys’ or
other unit investigations). Business registers are key infrastructure for a statistical system
and the quality of business statistics depends heavily on the quality of the underlying
register.

183. Common quality problems of business registers in terms of coverage are: duplication of
units, overcoverage (i.e. inclusion of units that are not part of the target population) and
undercoverage (i.e. non-inclusion of units that should be part of the target population).
Ideally, the frame population and the target population will be very close, though this is
rare (in developed as well as developing economies). The quality of business statistics
is usually sensitive to the quality of the business register, which should therefore be
as high as possible. Maintenance of the business register can occur through feedback
from periodic enterprise and establishment censuses, ad hoc or regular ‘unit surveys’ to
investigate over and undercoverage, checks of duplicates, and cross-verification against
other registers – such as tax or administrative registers.

184. In many developing economies, the inadequacies of statistical business registers
include:

The presence of a large informal sector which is not recorded in administrative systems
(such as those dealing with licences or taxes), leading to undercoverage of the business
register;

Microbusinesses (and in particular self-employed persons) may be more difficult to
identify and update, since they usually follow different administrative procedures for
registration; this could lead to undercoverage;

The existence of a large number of ‘dormant’ businesses that were originally registered
but not removed from the business register when they ceased business (or merged with
other businesses). This is due to the administrative difficulties (or lack of administrative
processes) that can be found in some countries in relation to ceasing a business; this
leads to overcoverage, and/or

•
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The content of the business register is not adequate for correctly classifying businesses
in terms of industry, size and/or location.

185. Obviously, the improvement of the statistical business register is not a task related to the
collection of ICT indicators, but is a responsibility of the entire national statistical system.
Usually, the best way of improving the adequacy of the business register is to coordinate
general administrative registers (taxes, registrations, licences, social security etc), specific
registers (such as licences for operating telecommunications businesses) and statistical
databases (updated from economic censuses). In countries with a well-developed tax or
social security system, frames generated directly from associated registers could be an
option if the law allows for use of registry information for this purpose.

186. In countries where there are no adequate statistical business registers, surveys on ICT
use by businesses will suffer because of this lack of infrastructure. It will be necessary
to consider the possibility of constructing a population frame from other sources such
as lists of live units in economic censuses or external directories such as commercial
telephone listings or industry association lists. Since it is unlikely that all businesses will
be included in those lists, the frame may suffer from undercoverage, thereby producing
biased estimates. It is recommended in that case to compare the coverage of the frame
with other sources and, if possible, to adjust estimates by a process of reweighting. In
addition, the necessary documentation and metadata should be provided to inform users
how the frame was constituted.

187. Countries using a population frame that lacks accurate information on industry should
include a supplementary question in the survey to classify the main activity of the
respondent unit (using ISIC or the national classification). The same can be done to
measure the size of the business. Clearly, samples will not be as efficient in this situation
(as samples cannot be stratified by industry and/or size).

Statistical units

188. The statistical unit of a sample survey or census is defined as the basic unit of the target
population about which data are compiled. Statistical operations such as estimation,
imputation (for non-response) and tabulation are carried out on statistical units. The
statistical unit may take the form of an observation unit (for which information is collected)
or an analytical unit, information about which is created by statisticians.

189. Business surveysusually use enterprises or establishments (i.e. locationunits of enterprises)
as the statistical unit but other choices are possible (enterprise groups, kind-of-activity
units, etc.). The choice of the statistical unit is relevant for ICT indicators, since it is
probable that lower order units (such as establishments) will have a lower intensity of ICT
use. Importantly, most of the denominators used to calculate the core ICT use indicators
are related to the choice of statistical unit (proportion of enterprises or establishments)
and should be well documented for international comparability purposes.

190. Since ICT use is not easy to attribute to the different establishments of an enterprise (the
very nature of enterprise networks implies sharing some elements of ICT infrastructure,
such as networks, between establishments), the enterprise is the statistical unit most
commonly adopted by countries that have implemented ICT surveys and is the unit
recommended by the Partnership and the OECD. Although there is no universally adopted
definition of an enterprise (see Box 9), common criteria for defining an enterprise are
autonomy of decision-making for allocation of resources, and engagement in one or more
productive activities.

•
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Box 9. Definitions of an enterpriseBox 9. Definitions of an enterprise

InIn thethe frameworkframework ofof ISIC,ISIC, anan enterpriseenterprise hashas “autonomy“autonomy inin respectrespect ofof financialfinancial andand investmentinvestment decision-decision-
making,making, asas wellwell asas authorityauthority andand responsibilityresponsibility forfor allocatingallocating resourcesresources forfor thethe productionproduction ofof goodsgoods andand
services.services. ItIt maymay bebe engagedengaged inin oneone oror manymany productiveproductive activities.activities. TheThe enterpriseenterprise isis thethe levellevel atat whichwhich financialfinancial
andand balancebalance sheetsheet accountsaccounts areare maintainedmaintained andand fromfrom whichwhich internationalinternational transactions,transactions, andand internationalinternational
investmentinvestment positionposition (when(when applicable)applicable) andand thethe consolidatedconsolidated financialfinancial positionposition cancan bebe derived.”derived.”

TheThe definitiondefinition ofof anan enterpriseenterprise accordingaccording toto thethe SNA93SNA93 methodologymethodology isis “an“an institutionalinstitutional unitunit inin itsits capacitycapacity
asas aa producerproducer ofof goodsgoods andand services;services; anan enterpriseenterprise maymay bebe aa corporation,corporation, aa quasi-corporation,quasi-corporation, aa non-profitnon-profit
institution,institution, oror anan unincorporatedunincorporated enterprise.”enterprise.”

TheThe definitiondefinition usedused byby thethe EuropeanEuropean CommissionCommission forfor thethe enterpriseenterprise isis “the“the smallestsmallest combinationcombination ofof legallegal unitsunits
thatthat isis anan organizationalorganizational unitunit producingproducing goodsgoods oror services,services, whichwhich benefitsbenefits fromfrom aa certaincertain degreedegree ofof autonomyautonomy
inin decision-making,decision-making, especiallyespecially forfor thethe allocationallocation ofof itsits currentcurrent resources.resources. AnAn enterpriseenterprise carriescarries outout oneone oror moremore
activitiesactivities atat oneone oror moremore locations.locations. AnAn enterpriseenterprise maymay bebe aa solesole legallegal unit.”unit.”

SourcesSources:: ISICISIC (Rev.(Rev. 3.1),3.1), GlossaryGlossary ofof SNASNA termsterms (http://unstats.un.org/unsd/sna1993/glossary.asp) and Eurostat (2006).(http://unstats.un.org/unsd/sna1993/glossary.asp) and Eurostat (2006).

191. The Manual recommends that countries adopt the European Commission concept of
enterprise, in which an enterprise has some degree of autonomy in decision-making,
and consists of one or more legal units involved in one or more activities at one or more
locations. In some countries, the fact that (registered) legal units have to submit certain
financial reports to an administrative or fiscal authority is seen as an operational criterion
for determining autonomy. In addition, the sharing of production factors (buildings, capital
goods, employees and management) is a strong indication for combining legal units into
one enterprise unit.

192. Enterprises (especially larger ones) may be part of a multinational group, consisting of
several legal units, operating in several locations and carrying out different activities or
producing different goods or services. Note that only the domestic part of the enterprise’s
activity should be included in national statistics.

193. The definition of the enterprise as the appropriate statistical unit poses some limitations.
Many enterprises, especially larger ones, will consist of several establishments. Because of
this, a geographical breakdown of the results using the location of the main headquarters
of the enterprise may be of limited use. An economic activity breakdown may also be
problematic for enterprise units engaged in more than one type of industrial activity.

194. In practice, the preferred statistical unit may not be able to provide data for a survey. In
such a case, a reporting unit could be defined as a unit that reports to the survey authority
and provides data for the statistical unit (if possible) or otherwise the most practicable
alternative unit. An example is where the object of the survey is to collect data at the
establishment level (which is therefore the statistical unit) but the parent enterprise (the
‘reporting unit’ in this case) provides data for each of its establishments.

195. The choice of statistical units for ICT surveys will depend on organizational considerations
such as the availability and detail of business registers, the data collection method, and
the business sector environment (business legislation, prevalence of small businesses and
other considerations based on the country’s economic and administrative environment).
In developing economies, where the share of micro and small enterprises is high, it may
be convenient to collect data at the establishment level, as establishments and enterprises
will generally be equivalent. Survey metadata need to specify information about the
statistical unit chosen.
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Sample design

196. Stand-alone surveys on ICT use by businesses are usually designed to collect information
on a large number of topics from businesses across a wide range of industries. For cost
and respondent burden reasons, countries will usually wish to select a representative
sample of the population of businesses. A complete enumeration of in-scope businesses
would usually only be feasible if the number of businesses were small (see Example 21).
This could occur, for instance, if the incidence of ICT use in the country were very low
(and both ICT and non-ICT using businesses could be identified), or if a high size cut-off
were used, thus limiting the scope to large businesses. From this point, we will assume
that neither of these situations applies and that countries will be using samples of their
population rather than selecting all units.

Example 21. Exhaustive business surveys in the Commonwealth of Independent StatesExample 21. Exhaustive business surveys in the Commonwealth of Independent States

InIn manymany countriescountries ofof thethe CommonwealthCommonwealth ofof IndependentIndependent States,States, businessbusiness surveyssurveys aimaim toto collectcollect informationinformation
fromfrom allall existingexisting businessesbusinesses inin thethe country.country. ForFor ICTICT surveys,surveys, onlyonly thosethose declaringdeclaring thatthat theythey useuse computerscomputers
areare requiredrequired toto returnreturn thethe questionnaire.questionnaire. InIn orderorder toto derivederive thethe proportionproportion ofof businessesbusinesses usingusing aa specificspecific
technology,technology, thethe estimatesestimates willwill havehave toto bebe calculatedcalculated byby dividingdividing thethe numbernumber ofof businessesbusinesses respondingresponding toto thethe
surveysurvey byby thethe totaltotal numbernumber ofof businessesbusinesses inin thethe countrycountry (not(not byby thethe numbernumber ofof businessesbusinesses answeringanswering thethe
survey).survey).

197. In order to guarantee the representativeness of a sample selection, it should be made
using probabilistic techniques. Only probabilistic (random) sampling allows calculation of
estimates of the sampling error (also known as ‘sample error’), which is defined as the
deviation from the true value attributable to the fact that only a sample of the population
was observed. The design of a random sample should be based on considerations of the
structure of the population of businesses (its stratification), the cost of collecting data
and the maximum acceptable statistical error associated with estimates.

198. In the case of modules on ICT use embedded in other survey vehicles, ICT use data
may be collected from all selected units or only a portion of them. In either case, the
design of the survey vehicle will influence the quality of ICT statistics. Comments and
recommendations in this Manual will have to be adapted to the particular survey vehicle
design.

Stratification of the population

199. Stratification is the technique of dividing the business sector into relatively homogeneous
groups (called strata) for the purposes of sample design and estimation. If done properly,
stratification will minimize the sample variance of estimates for a given sample size. It
allows the use of different sampling ratios (the number of selected businesses divided by
the total number of businesses) across strata, reflecting characteristics such as their size,
importance or homogeneity.

200. Optimal stratification strategies are based on variables closely related to the variables
that are being measured. For the measurement of ICT use in the business sector, the
experience of statistical offices of OECD countries shows that at least two criteria are
useful for stratification: economic activity and size of business (in terms of number of
employees). Use of these stratification variables will generally reduce the overall variance
of estimates as well as disaggregations of ICT use statistics by industry and size.
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201. A third stratification variable sometimes used is the geographical location of the
business.32This is especially important if it is anticipated that some areas of the country
(such as the capital) have a different intensity of ICT use than other areas. Where location
is used for stratification (or as an output classification), the way the location of businesses
is determined is important. For example, if the statistical unit is the enterprise and it
has a number of locations corresponding to geographically distributed establishments,
the criteria for determining location of the enterprise need to be established. In OECD
countries, the location will usually be the address of the head office, or equivalent.

202. It is recommended that the design of a sample to collect ICT use statistics take into account
at least the stratification of the business sector according to industry and business size.

Sample size

203. The sample size, that is, the number of statistical units from (or about) which information is
to be collected, is calculated according to the stratification of the population of businesses
for which estimates are to be calculated. If the tabulation plan includes dissemination of
data by industry, size and/or location, the sample size will need to be sufficiently large
such that disaggregated data estimates have an acceptable level of sampling error.

204. It will be necessary to balance the required precision (reflecting the size of sampling error)
of estimates with available resources. A large sample size involves higher costs for data
collection and processing.33 For a given stratum, doubling the precision (i.e. halving the
sampling error) for an estimate of a proportion requires multiplying the sampling size in
that stratum by four.

205. The sample size and design are derived using bottom-up procedures that calculate the
minimum sample size such that output estimates for the most important variables have
a specified maximum sampling error. Estimates of the sampling error for these variables
may be used to design the sample and may be based on previous surveys or pilot tests
(see Example 22).

206. There are no international recommendations for the precision to be achieved for ICT
indicators. The precision is usually expressed in terms of the coefficient of variation
(i.e. the standard deviation divided by the value of the estimate, usually expressed as a
percentage).

Example 22. Use of important variables in the design of a random sample in the NetherlandsExample 22. Use of important variables in the design of a random sample in the Netherlands

InIn thethe Netherlands,Netherlands, aa qualitativequalitative variablevariable usedused toto allocateallocate thethe samplesample isis thethe receptionreception ofof ordersorders onon line.line. StrataStrata
withwith veryvery highhigh oror veryvery lowlow proportionsproportions ofof businessesbusinesses receivingreceiving on-lineon-line ordersorders areare surveyedsurveyed lessless intensivelyintensively
thanthan businessesbusinesses withwith aa proportionproportion closeclose toto 5050 perper cent,cent, inin accordanceaccordance withwith samplingsampling theory.theory.

207. The final sample size will be the sum of individual strata samples. If the total size is too
great, it may be necessary to reconsider the errors of some of the population groups,
and to recalculate the total size. The usual approach to setting the precision required for
estimates is to fix a maximum sample error for one-dimensional breakdowns of indicators
and higher sampling errors for two-dimensional breakdowns. Eurostat recommendations
for member States specify a maximum coefficient of variation for overall proportions of

32  Countries with a strong regional structure (such as federal states) may establish region as a stratification variable. In practical
means, it is equivalent to designing independent samples in each region.

33  The marginal cost of data processing may be small compared with the cost of data collection, because of modern data-
processing software.
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2 per cent and 5 per cent for proportions relating to different sub-groups of the business
population, where these sub-groups constitute at least 5 per cent of the total population
in the scope of the survey (see Example 23).

Example 23. Design of a business survey with different levels of precisionExample 23. Design of a business survey with different levels of precision

AA samplesample surveysurvey cancan bebe designeddesigned toto provideprovide aa maximummaximum statisticalstatistical errorerror of,of, saysay 55 perper cent,cent, forfor thethe totaltotal
numbernumber ofof employeesemployees forfor sectionssections ofof ISIC,ISIC, whilewhile acceptingaccepting statisticalstatistical errorserrors upup toto 1010 perper centcent forfor thethe two-two-
dimensionaldimensional breakdownbreakdown ofof ISICISIC sectionsection byby businessbusiness sizesize interval.interval. TheThe samplesample willwill bebe smallersmaller thanthan thatthat requiredrequired
forfor aa maximummaximum statisticalstatistical errorerror ofof 55 perper centcent forfor bothboth one-one- andand two-two- dimensionaldimensional breakdowns.breakdowns.

208. A top-down procedure that is sometimes useful is to calculate the maximum sample
size based on the available budget for the survey and the unit cost for collecting data
from one business, and then allocate (distribute) the sample by strata according to some
operational rule. The Neyman allocation (based on the cost and the variance of variables
in each stratum), for example, guarantees that overall error is minimized.

209. These methods may be modified to adapt them to the survey requirements. Some of the
most frequently applied modifications used are: 1) to fix minimum sizes to some strata,
with the objective of calculating estimates with a minimum precision; 2) to completely
enumerate some important strata (such as those containing large businesses); or 3) to
select a larger sample than optimal, to anticipate the reduction of the effective sample
caused by non-response.

210. It is important to note that, irrespective of sample size, a high non-response rate means
that the calculated estimates are likely to be biased, and that bias will probably increase
with the non-response rate (since businesses that have responded are more likely to use
ICT than those which have failed to respond). Therefore, one of the important goals of
the survey is to minimize the non-response rate.

Sample selection methods

211. Assuming that the population is stratified as described above, we need to consider how to
select samples within strata. Two of the simplest and most used methods are systematic
sampling and simple random sampling. They are described in Box 10 below.

Box 10. Sample selection methodsBox 10. Sample selection methods

SystematicSystematicyy samplingsamplingp gp g

TheThe simplestsimplest methodmethod forfor randomrandom selectionselection ofof businessesbusinesses isis systematicsystematic sampling.sampling. UnitsUnits inin thethe stratumstratum mustmust
bebe arrangedarranged fromfrom 11 toto N,N, wherewhere NN isis thethe numbernumber ofof unitsunits inin thethe stratum.stratum. IfIf nn isis thethe numbernumber ofof unitsunits toto bebe
selected,selected, anan intervalinterval KK shouldshould bebe calculated,calculated, suchsuch thatthat K=N/nK=N/n (ignoring(ignoring thethe remainder).remainder). Now,Now, aa randomrandom
numbernumber (the(the startingstarting point)point) betweenbetween 11 andand KK isis selected,selected, callcall itit t,t, andand thethe samplesample willwill consistconsist ofof thethe unitsunits t,t,
t+K,t+K, t+2K,t+2K, etc.etc. ThisThis methodmethod cancan generategenerate samplesample sizessizes ofof nn oror n+1n+1 whichwhich meansmeans thatthat thethe estimateestimate willwill bebe
biased,biased, unlessunless thethe weightingweighting factorfactor isis adjustedadjusted toto reflectreflect thethe largerlarger sample.sample. TheThe systematicsystematic samplingsampling methodmethod
allowsallows distributiondistribution ofof thethe samplesample amongamong thethe populationpopulation ofof firms,firms, byby meansmeans ofof introducingintroducing somesome orderorder inin thethe
frame.frame. ForFor exampleexample if,if, inin eacheach stratum,stratum, companiescompanies areare orderedordered byby geographicgeographic code,code, thethe systematicsystematic samplesample
willwill gathergather representativerepresentative elementselements ofof allall thethe localities.localities.

SimpleSimplepp randomrandom samplingsamplingp gp g

RandomRandom samplingsampling cancan bebe thoughtthought ofof asas randomlyrandomly drawingdrawing nn numbersnumbers betweenbetween 11 andand N,N, wherewhere unitsunits inin thethe
stratumstratum thatthat correspondcorrespond toto thosethose numbersnumbers willwill bebe includedincluded inin thethe sample.sample. RandomRandom numbersnumbers cancan bebe generatedgenerated
byby meansmeans ofof randomizationrandomization routinesroutines presentpresent inin mostmost statisticalstatistical software.software. AnotherAnother possibilitypossibility isis toto useuse aa
fixedfixed tabletable ofof randomrandom numbers,numbers, butbut thisthis procedureprocedure willwill bebe cumbersome.cumbersome. UsuallyUsually selectionselection willwill bebe withoutwithout
replacement,replacement, thatthat is,is, therethere isis nono possibilitypossibility ofof selectingselecting thethe samesame unitunit moremore thanthan once.once.
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212. It is important to note that the sample selection method must correspond with the method
of estimation. Thus, if it is considered appropriate to select businesses in a given stratum
with unequal probabilities (e.g. proportional to their size), the estimates will have to
weight the units by a weight that is the reciprocal of those probabilities in their formula.

ICT sector surveys

213. The ideal scope of ICT sector surveys is determined by the OECD definition of the ICT
sector (see Chapter 4), but the coverage in individual countries may be more limited.

214. Statistical units for ICT sector surveys are normally determined by the economic surveys
that cover the ICT sector. Note that, as ICT sector indicators are ratios of summations,
the choice of unit is not as critical as for business ICT use surveys, where most of the
indicators are presented as proportions of businesses.

215. Sample design and size for ICT sector surveys will be determined by several factors,
including the level of detail of output required. In this context, it should be noted that
UNCTAD collects the core indicators for the ICT sector at the most detailed level (4-digit)
of the ISIC, as shown in Table 10 below.

Table 10. Breakdown of data by industry for the UNCTAD data collection on the ICT sector

ISIC Rev. 3.1 Activity

Section D

3000 Manufacture of office, accounting and computing machinery

3130 Manufacture of insulated wire and cable

3210 Manufacture of electronic valves and tubes and other electronic components

3220 Manufacture of television and radio transmitters and apparatus for line telephony and line
telegraphy

3230 Manufacture of television and radio receivers, sound or video recording or reproducing
apparatus, and associated goods

3312 Manufacture of instruments and appliances for measuring, checking, testing, navigating and
other purposes, except industrial process control equipment

3313 Manufacture of industrial process control equipment

Section G

5151 Wholesale of computers, computer peripheral equipment and software

5152 Wholesale of electronic and telecommunications parts and equipment

Section I

6420 Telecommunications

Section K

7123 Renting of office machinery and equipment (including computers)

7210 Hardware consultancy

7221 Software publishing

7229 Other software consultancy and supply

7230 Data processing

7240 Database activities and online distribution of electronic content

7250 Maintenance and repair of office, accounting and computing machinery

7290 Other computer-related activities
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Data processing

216. This section deals with the numerical processes that take place after data collection and
before aggregate information is disseminated. These processes include data editing and
data weighting. Data processing practices are fairly country-specific, as data producers will
usually have defined them for other business surveys. When ICT surveys are embedded
into existing business surveys, data processing for ICT-related variables will tend to follow
that of the vehicle survey, with the addition of edits that are specific to ICT questions.

Data editing

217. For many reasons, statistical information provided by businesses, whatever the instrument
of data capture, can contain errors. These include erroneous or missing data, incorrect
classifications, and inconsistent or illogical responses. In order to minimize such errors,
it is important to apply techniques which optimize the effectiveness of data capture
instruments and collection procedures. In addition, robust data editing techniques should
be used to transform raw data provided by respondents into valid and coherent (‘clean’)
data that can be used to produce aggregated statistics.

218. In this Manual, we use the term “editing” to cover all the phases of data processing, from
the inspection of raw information provided by the respondent to the production of a clean
data set from which aggregates are generated. Data editing covers the sub-processes
referred to as ‘micro-editing’ and ‘macro-editing’ (also sometimes referred to as ‘input’
and ‘output’ editing, see Figure 5):

Micro-editing refers to controls, validations and modifications applied to the data of a
given business. The process includes the treatment of incomplete or missing data and
the detection and treatment of answers that are inconsistent with other questions,
and

Macro-editing refers to controls, validations and modifications of whole datasets
by means of the analysis of particular aggregations. The aim of the process is to
check whether certain estimates are jointly compatible and are consistent with other
knowledge. A sophisticated macro-editing procedure consists of readjusting sample
weights according to frame errors detected during the survey. This point is elaborated
later in this chapter.

•

•



Chapter 7: Designing ICT business surveys and processing data    75

Part B. Methodological issues
Manual for the Production of Statistics on the Information Economy 

Figure 5. Steps in data validation

Treatment of internal inconsistencies and errors

219. Data editing involves checking and often manipulation of the original data. Such processes
can introduce errors that affect aggregate data. Thus, although the process of data editing
is essential, it is very important that practices be established that decrease the incidence
of incomplete or inconsistent data, so that the impact of data editing is minimized. Quality
controls already embedded in data collection instruments or at the data entry stage will
directly improve the quality of raw data and reduce the task of data processing.

220. The choice of collection instrument has a direct impact on data quality. Both computer-
assisted personal interviewing (CAPI) and computer-assisted telephone interviewing
(CATI) can be expected to improve the quality of input data since they provide automatic
controls for detecting response errors. Paper questionnaires require validation by statistical
staff before and/or after data are entered into a computer to be processed.

221. Validity control of an individual data item consists of checking if the answer belongs to
a predefined set (or range) of valid responses. In order to check questions for validity, it
is necessary to check them against those defined valid responses. To check the internal
consistency of a questionnaire, it is necessary to establish and apply rules that define
the relationships between questions, so that certain answers restrict the valid values

Quality controls during data collection and entry

Treatement of internal
errors and inconsistencies

Estimation of missing data

Outlier analysis

Re-weighting procedures
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that other questions can accept (see Example 24). Arithmetic checks (for instance, that
percentage distributions add to 100) may be applied during data entry or later run in batch
mode across a set of records.

Example 24. Application of micro-editing rulesExample 24. Application of micro-editing rules

TheThe questionquestion “How“How manymany employeesemployees useuse thethe Internet?”Internet?” shouldshould onlyonly bebe answeredanswered ifif thethe businessbusiness hashas declareddeclared
inin aa previousprevious questionquestion thatthat itit hashas usedused thethe Internet.Internet. InIn logicallogical terms,terms, thethe questionquestion onon thethe business’business’ useuse ofof
thethe InternetInternet cancan onlyonly taketake twotwo valuesvalues (0=No(0=No oror 1=Yes,1=Yes, forfor example).example). IfIf thethe answeranswer isis NoNo,, thenthen thethe secondsecond
questionquestion onon thethe numbernumber ofof employeesemployees usingusing thethe InternetInternet shouldshould notnot bebe answeredanswered byby thethe respondent.respondent. IfIf thethe
answeranswer toto thethe businessbusiness InternetInternet useuse questionquestion isis YesYes,, thethe questionquestion onon employees’employees’ useuse cancan onlyonly bebe answeredanswered
withwith aa numericalnumerical valuevalue thatthat isis moremore thanthan zerozero butbut lessless thanthan oror equalequal toto thethe numbernumber ofof employeesemployees ofof thethe
business.business. (Please(Please recallrecall alsoalso thethe discussiondiscussion earlierearlier aboutabout thethe definitiondefinition ofof ‘employees’‘employees’ includingincluding employedemployed
personspersons suchsuch asas owners.)owners.)

Treatment of missing data

222. Unit non-response refers to the failure to collect any information from some survey units.
Item non-response refers to missing data in a returned questionnaire. Since both forms of
non-response have the potential to introduce bias, data collection agencies should strive
to reduce the extent of non-response, by means of improved questionnaires, high-quality
fieldwork (if used) and good non-response follow up. However, even with such controls,
a certain level of non-response is unavoidable. Analysis of patterns of non-response in
relation to the type of unit (e.g. microbusinesses) or particular questions may enable
improvement in data collection tools and procedures. Improvements include modification
of question wording or instructions, and introduction of simplified questionnaires for some
businesses (e.g. microbusinesses).

Unit non-response

223. The usual statistical practice for correcting unit non-response is to change weights in
order to compensate for non-responding units. Two methods are possible: sample-based
and population-based (see Examples 25 and 26).

Sample-based corrective weighting consists of modifying the original sample weights
by multiplying them by the inverse of the non-response rate in each affected stratum
(or segment); and

Population-based corrective weighting is equivalent to classical post-stratification in
which survey data are benchmarked against known population totals. This method will
also correct poor frame coverage if the benchmarks are independent of the population
frame.

224. It is important to recall that the hypothesis underlying both treatments for unit non-
response is that businesses that do not answer are well represented, within the same
homogeneous segment (or stratum), by those that do. When there is a risk that non-
response is correlated with the variables of interest, neither method will remove the
inherent non-response bias (see Example 26).

225. There are more sophisticated methods to correct the weights, based on econometric
models (logit, probit and log-linear models). However, they will not be discussed in this
Manual.

•

•
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Item non-response

226. The difference between item non-response and unit non-response is not always clear. In
particular, if a business has failed to answer many questions, including some important
items, it may be more effective from an operational viewpoint to treat that business
as a unit non-response, instead of imputing estimates for a large number of item non-
responses.

227. Item non-response is generally caused by one of the following:

The respondent refuses to answer a question (possibly because the information sought
is sensitive);

The respondent does not know the answer (for instance, the information may not be
available from business records);

The respondent misunderstands the question and so does not attempt to answer it;
and/or

The respondent has unintentionally omitted an answer (possibly because the
questionnaire has been poorly designed with confusing wording or unclear logic).

•

•

•

•

Example 25. Recalculation of sample weights for unit non-responseExample 25. Recalculation of sample weights for unit non-response

AA simplesimple exampleexample ofof computationcomputation ofof sample-basedsample-based non-responsenon-response weightsweights isis presentedpresented inin thethe followingfollowing
table.table. SupposeSuppose wewe havehave anan ICTICT surveysurvey ofof 200200 enterprisesenterprises selectedselected withwith simplesimple randomrandom samplingsampling outout ofof
100,000100,000 units,units, brokenbroken downdown inin segmentssegments thatthat areare consideredconsidered homogeneoushomogeneous inin respectrespect ofof non-responsenon-response
(in(in aa stratifiedstratified randomrandom sample,sample, thethe segmentssegments wouldwould usuallyusually bebe strata).strata). InIn orderorder toto accountaccount forfor unitunit non-non-
response,response, designdesign weightsweights havehave toto bebe modifiedmodified asas shownshown below.below.

EnterprisesEnterprises WeightsWeights

PopulationPopulation SampleSample Non-responseNon-response DesignDesign Non-responseNon-response FinalFinal

SegmentSegment aa bb cc d=a/bd=a/b e=b/(b-c)e=b/(b-c) d*ed*e

AA 90,00090,000 100100 55 900900 1.0531.053 947.37947.37

BB 10,00010,000 100100 1010 100100 1.1111.111 111.11111.11

Example 26. The impact of non-responseExample 26. The impact of non-response

AA samplesample ofof 1,0001,000 businessesbusinesses selectedselected fromfrom aa populationpopulation isis formedformed byby twotwo groupsgroups ofof equalequal size,size, butbut withwith
differentdifferent proportionsproportions ofof InternetInternet use.use. GroupGroup AA hashas 7070 perper centcent andand groupgroup BB hashas 1010 perper centcent (so(so 4040 perper centcent
ofof businessesbusinesses inin thethe wholewhole samplesample useuse thethe Internet).Internet). TheThe followingfollowing tabletable showsshows thethe impactimpact onon thethe estimateestimate
ofof InternetInternet access,access, duedue toto differentdifferent non-responsenon-response ratesrates inin eacheach group.group.

SampleSample Non-response (rate)Non-response (rate) Effective sampleEffective sample Sample with Internet useSample with Internet use

AA 500500 9090 (18%)(18%) 410410 287287

BB 500500 1010 (2%)(2%) 490490 4949

TotalTotal 1,0001,000 100100 900900 336336

Now,Now, thethe samplesample estimateestimate ofof thethe proportionproportion isis 336/1,000=33.6%,336/1,000=33.6%, whichwhich hashas aa biasbias ofof 6.4%6.4% (that(that is,is, 4040
–– 33.6).33.6). ItIt cancan bebe seenseen thatthat ifif thethe hypothesishypothesis ofof homogeneoushomogeneous non-responsenon-response ratioratio fails,fails, thethe mechanicalmechanical
applicationapplication ofof non-responsenon-response weightsweights leadsleads toto biasedbiased estimates.estimates.
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228. In the case of more technical ICT questions (such as type of Internet access), non-
response may be decreased if it is specified that a person with ICT knowledge (e.g. the
chief information officer) should respond for the business.

229. Ignoring missing answers can lead to statistically biased estimates, because the latter are
calculated from an unrepresentative part of the sample. Following up item non-response
is an obvious solution, especially in cases where the item non-response is extensive,
the unit is significant or important questions have been omitted (e.g. those pertaining
to the core ICT indicators). Obtaining responses may be easier where the collection is
legally mandatory and, in any case, should be carried out as soon as possible after the
incomplete response is received.

230. Where it is impractical to re-contact respondents, missing data could be estimated
(imputed). Mathematical procedures for imputing missing data are described in Annex 5.

Treatment of misclassified units

231. A frequent problem affecting the quality of business statistics is that some responding
businesses may be initially included in the wrong stratum in the population frame from
which the sample is drawn. This is more likely when the frame (and the underlying business
register) is of poor quality. Statistical business registers maintained by NSOs usually
contain information on size (usually in terms of number of employees and/or turnover),
industry and location (based on business address). Since ICT indicators are usually broken
down by these classification variables, it is important to correct misclassified units.

232. Once the scope (target population) for a survey on ICT in business is defined, a list of
‘eligible’ (‘in-scope’) businesses for investigation has to be put together in order to create
a population frame. It is possible that misclassified units are erroneously included as
eligible, and that eligible units are misclassified such that they do not appear on the frame
or appear in the wrong stratum. In the first case, if a surveyed business is eliminated from
the sample because of non-eligibility, this will reduce the effective sample size unless a
reserve list is prepared. Elimination of misclassified units should only be considered if the
rate of misclassification is small.

233. In the second case, the unit is eligible, but was included in the wrong stratum or omitted
from the frame altogether. For example, a business selected in the size interval (stratum)
of 10 to 20 employees, may report that, in fact, it has only eight employees. The technical
solution consists of recalculating sample weights. A new estimate of the size of strata
has to be produced and weights corrected accordingly (see Example 27).

234. Clearly, the establishment and maintenance of an up-to-date business register from which
to draw a reliable population frame is of utmost importance.
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Example 27. Numerical example of the treatment of misclassificationExample 27. Numerical example of the treatment of misclassification

AssumeAssume thatthat thethe businessbusiness populationpopulation isis stratifiedstratified intointo twotwo stratastrata (say(say urbanurban andand ruralrural accordingaccording toto theirtheir
location),location), andand thatthat thethe populationpopulation frameframe includesincludes 1,0001,000 businessesbusinesses classifiedclassified asas ruralrural andand 2,0002,000 asas urban.urban. AA
samplesample sizesize ofof 1010 businessesbusinesses isis extractedextracted fromfrom eacheach stratum,stratum, givinggiving aa prioripriori samplesample weightsweights equalequal toto wwruralrural==
1,000/101,000/10 == 100100 andand wwurbanurban== 2,000/102,000/10 == 200.200. SupposeSuppose thatthat afterafter datadata collection,collection, thethe followingfollowing exex postpost
classificationclassification ofof samplesample datadata isis asas follows:follows:

Stratum 1Stratum 1 Stratum 2Stratum 2

StratumStratum 11 ruralrural 77 11

StratumStratum 22 urbanurban 33 99

TotalTotal 1010 1010

TheThe tabletable indicatesindicates that,that, outout ofof thethe 1010 businessesbusinesses thatthat werewere selectedselected fromfrom stratumstratum 1,1, inin factfact 33 belongedbelonged toto
stratumstratum 2.2. AA correctedcorrected estimateestimate ofof thethe totaltotal numbernumber ofof ruralrural businessesbusinesses is:is:
1,0001,000 ×× 7/107/10 ++ 2,0002,000 ×× 1/101/10 == 900;900;

andand anan estimateestimate ofof thethe totaltotal numbernumber ofof urbanurban businessesbusinesses is:is:
1,0001,000 ×× 3/103/10 ++ 2,0002,000 ×× 9/109/10 == 2,100.2,100.

Accordingly,Accordingly, thethe newnew samplesample weightsweights forfor thethe ruralrural andand urbanurban businessesbusinesses willwill bebe w’w’ruralrural == 900/10900/10 == 9090 andand
w’w’urbanurban == 2,100/102,100/10 == 210.210.

Weighting procedures

235. ICT indicators are generally referred to the whole business sector or to a relevant part
of it. If only a sample of businesses is surveyed, the data collected have to be weighted
in order to obtain estimates in respect of the target population. The procedure by which
sample data become population estimates is called ‘weighting’ (or ‘grossing-up’). The
weighting mechanism must be consistent with the design of the sample.

236. When the survey is a census - that is, data are collected from all units - there is no need
for sample weighting. However, as discussed earlier, censuses are generally expensive
and less efficient than sample surveys. Although there are exceptions to this, for example
if the country has a population frame that identifies all users of computers, and there is a
manageable number of such businesses, they could be completely enumerated.

237. In line with international recommendations for business statistics, surveys on ICT use
by businesses are generally based on a stratified random sample design, with strata
defined by industry and size (at least). Businesses should be selected at random from
strata (except for those that are completely enumerated e.g. large business strata). It
is assumed that the sample design is based on random selection, without replacement,
within strata. Stratum estimates are therefore calculated based on a simple expansion
(weighting) to the total number of businesses in the stratum. The method also applies
if the selection is systematic with a random starting point in each stratum. The method
explained below can be applied to both qualitative variables (such as the presence of 
a website) and quantitative variables (such as the number of employees who used the 
Internet).

238. In the case of quantitative variables, let y
hi

y be the value of the variable, y, for business i in
stratum h (for example, the number of employees with access to Internet). For qualitative
variables, y

hi
y will be 1 if the business has a particular characteristic (for example, if it has

a website) and 0 otherwise. The sample average in stratum h is defined as the sum of all
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the sample values in the stratum divided by the number of sampled businesses, say n
h

i.e.

239. If the variables are qualitative and coded as 0 or 1, the answer will represent the sample
proportion of businesses with the investigated characteristic. Following the examples,
y

h
y would be the estimated average number of employees with access to the Internet in
stratum h or the proportion of businesses with a website in stratum h.

240. The estimate for stratum h is calculated by multiplying the stratum average y
h  

y by the total
number of businesses in the stratum, i.e.

241. See Example 28 for the calculation of stratum estimates. It should be noted that stratum
estimates will generally be further aggregated for dissemination purposes. For example,
the stratification variable for industry may be at the 4-digit (class) level but this level is
too detailed for dissemination (which might be at the 1 or 2-digit level).

Example 28. Example of a stratified estimate for an ICT indicatorExample 28. Example of a stratified estimate for an ICT indicator

AA surveysurvey onon ICTICT useuse inin thethe manufacturingmanufacturing sectorsector hashas beenbeen stratifiedstratified accordingaccording toto sizesize withwith twotwo strata:strata: ‘0‘0
toto 1919 employees’employees’ andand ‘20‘20 oror moremore employees’.employees’. TheThe sizessizes ofof thethe stratastrata areare 50,00050,000 andand 4,0004,000 businessesbusinesses
respectively.respectively. AA surveysurvey withwith aa samplesample ofof 500500 andand 1,0001,000 businessesbusinesses inin eacheach stratumstratum respectivelyrespectively providesprovides thethe
followingfollowing non-weightednon-weighted samplesample datadata onon thethe questionquestion ““Does your business use computers?Does your business use computers?””

BusinessesBusinesses thatthat useuse computers:computers:

00 toto 1919 employees  125employees  125 (out(out ofof 500500 selected)selected)

2020 oror moremore employees 750 (outemployees 750 (out ofof 10001000 selected)selected)

TheThe stratumstratum estimatesestimates forfor thethe numbernumber ofof businessesbusinesses withwith aa computercomputer areare givengiven byby (50,000/500)(50,000/500) ×× 125125 ==
12,50012,500 andand (4,000/1,000)(4,000/1,000) ×× 750750 == 3,0003,000 (i.e.(i.e. stratumstratum weightsweights multipliedmultiplied byby stratumstratum estimatesestimates ofof thethe
numbernumber ofof businessesbusinesses usingusing computers).computers). NoteNote thatthat thethe weightsweights areare thethe inverseinverse ofof thethe samplingsampling rate.rate.

242. The population total of the variable of interest is estimated by addition of the estimates for
each stratum i.e. Y’1+Y’2+Y’3+… +Y’L, where L is the number of strata (see Example
29). When estimates are generated by means of standard statistical software, weights
equivalent to N

h
N /n

hh h
are assigned to each unit in the sample. The formula for the estimate

for stratum h (given above) can be written in the following way to show the assignment
of weights to each unit:
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243. Weighting procedures for producing estimates that combine qualitative and quantitative
variables are also possible. For example, to estimate the number of employees (quantitative)
who work in businesses that sell via the Internet (qualitative), it is possible to proceed
in the following way: let y

hi
y be the number of employees in business i of stratum h that

sells via the Internet (its value is zero for businesses which do not sell via the Internet).
The sum of all values y

hi
y in the stratum, multiplied by N

h
N /n

hh h
is an estimate of the desired

stratum value. This weighting procedure allows calculation of estimates for totals, but
also for proportions, percentages and ratios (see Example 30 for the estimation of a
ratio).

Example 30. Formula for estimating a ratioExample 30. Formula for estimating a ratio

ToTo estimateestimate thethe percentagepercentage ofof employeesemployees inin businessesbusinesses thatthat sellsell viavia thethe Internet,Internet, outout ofof thethe totaltotal numbernumber ofof
employeesemployees inin thethe businessbusiness sector,sector, itit cancan bebe verifiedverified thatthat thethe procedureprocedure forfor weightingweighting eacheach unitunit (as(as describeddescribed
above)above) isis equivalentequivalent toto estimatingestimating thethe numbernumber ofof employeesemployees inin businessesbusinesses thatthat sellsell viavia thethe Internet,Internet, thethe totaltotal
numbernumber ofof employeesemployees inin thethe businessbusiness sector,sector, andand theirtheir ratio.ratio. LetLet yyhihi bebe thethe numbernumber ofof employeesemployees inin businessbusiness iiofof
stratumstratum h,h, ifif thatthat businessbusiness sellssells viavia thethe InternetInternet (its(its valuevalue isis 00 otherwise)otherwise) andand letlet xxhihi bebe thethe numbernumber ofof employeesemployees
inin businessbusiness ii ofof stratumstratum h.h. LL isis thethe numbernumber ofof strata.strata. TheThe estimateestimate cancan bebe writtenwritten inin thethe followingfollowing way:way:

244. The calculation of sample weights is a key step in data processing and should be carefully
implemented and documented. Procedures for weighting data will depend ex ante on a
country’s business statistical system including quality of the business register, definition
of strata in the business sector and sampling practices (e.g. whether some strata are
exhaustively sampled). Ex post, once the data collection is carried out, the weights should
be revised according to misclassification and non-response.

Example 29. Example of a stratified estimate with an exhaustive and a sampled stratumExample 29. Example of a stratified estimate with an exhaustive and a sampled stratum

TheThe surveysurvey onon ICTICT useuse inin businessbusiness runrun inin aa particularparticular countrycountry waswas stratifiedstratified withwith twotwo strata,strata, oneone exhaustiveexhaustive
(businesses(businesses withwith 2020 oror moremore employees)employees) andand thethe otherother sampledsampled withwith aa samplingsampling fractionfraction ofof 55 perper centcent
(businesses(businesses withwith fewerfewer thanthan 2020 employees).employees).
UsingUsing informationinformation inin thethe tabletable below,below, thethe numbernumber ofof businessesbusinesses havinghaving aa websitewebsite inin thethe totaltotal businessbusiness
sectorsector isis estimatedestimated byby weightingweighting eacheach businessbusiness withwith fewerfewer thanthan 2020 employeesemployees inin thethe samplesample byby 1/0.051/0.05 ==
2020 andand eacheach businessbusiness withwith 2020 oror moremore employeesemployees byby 1.1. TheThe populationpopulation totaltotal isis estimatedestimated by:by:

OrOr equivalently,equivalently, anan estimatedestimated 13.3513.35 perper centcent ofof businessesbusinesses havehave aa websitewebsite (27,100/203,000(27,100/203,000 ×× 100).100).

StratumStratum NumberNumber ofof businessesbusinesses inin
thethe countrycountry

SamplingSampling
fractionfraction

SampleSample sizesize NumberNumber ofof businessesbusinesses
inin thethe samplesample withwith aa
websitewebsite

FewerFewer thanthan 2020
employeesemployees

200,000200,000 5%5% 10,00010,000 1,2501,250

2020 employeesemployees
oror moremore

3,0003,000 100%100% 3,0003,000 2,1002,100

100,27100,2
000,3
000,3250,1

000,10
000,200''

2

1 1

2

1 h

n

i
hi

h

h
h

h

h

y
n
NYY

L

h

n

i
hi

h

h

L

h

n

i
hi

h

h

L

h

n

i
hi

h

h

L

h

n

i
hi

h

h

L

h
h

L

h
h

h

h

h

h

x
n
N

y
n
N

x
n
N

y
n
N

X

Y

1 1

1 1

1 1

1 1

1

1

'

'



  Chapter 7: Designing ICT business surveys and processing data82

Part B. Methodological issues
Manual for the Production of Statistics on the Information Economy 

Calculation of ICT indicators

245. The core ICT indicators are expressed as proportions of businesses or employees that have
a particular characteristic (e.g. they use computers). The core indicators can be estimated
from samples of businesses following the steps described above, that is, weighting the
data from a ‘clean’ data file obtained by editing collected data. The technicalities of the
calculation of weights depend on the design of the sample including sampling fractions in
each stratum.

246. Estimation of a proportion and its sampling error is further detailed in Annex 4.
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CHAPTER 8

Dissemination

247. This chapter describes the statistical dissemination phase, which takes place once
estimates for ICT indicators have been produced. Statistical dissemination activities consist
of preparation and distribution of ICT data and associated metadata (meaning ‘data about
data’). While numerical information is most commonly presented as a set of predefined or
tailored tables, metadata usually takes the form of notes to tables and technical reports
on data quality. This chapter describes tabulation plans for the presentation of survey
results and discusses the related metadata, both at the indicator and survey level.

248. Statistical offices aim to produce statistics that are useful for decision-making and an
important aspect of data usability is provision of associated metadata. This is especially
important for ICT statistics, given the high level of interest in internationally comparable
ICT indicators (for instance, from international conferences such as the WSIS). Agencies
that produce and disseminate ICT indicators should therefore enhance their usability by
routinely disclosing associated metadata. It is strongly recommended that production of
these reports is integrated into the statistical production process and not undertaken as a
separate activity. Related institutional issues are discussed in Part C.

249. Various NSOs and international bodies have defined quality frameworks and reports for
statistical output. These constitute useful guidelines for determining the metadata that
should be disseminated with ICT data. NSOs that have done work in this area include the
US Bureau of the Census and the statistical offices of Australia,34 Canada and Sweden.
International efforts include the IMF’s Data Quality Assessment Framework, DQAF35 and
Eurostat’s quality reporting tools.36 The latter are well documented and can be used to
specify appropriate quality information about ICT use indicators according to six quality
dimensions: relevance, accuracy, timeliness and punctuality, accessibility and clarity,
comparability, and coherence. Between them, the six dimensions cover the range of
metadata that result from statistical collection work.

250. Experience suggests that quality reports are best prepared by the same unit that produces
the statistical indicators. Some NSOs may have a quality control system that includes
standard documentation of all statistical products. Quality reports are needed to improve
statistical operations and, for that reason, should be actively used by NSO staff (for
instance, as part of an approval process for the release of statistics). At the same time,
an adapted version of the report may be prepared for external users and made available
along with statistical output.

Tabulation plan

251. The presentation of survey results by NSOs most frequently takes the form of a pre-defined
set of tables that are released as paper or electronic publications (‘static dissemination’).
Users may also request tailored tabulations, which the NSO will prepare for them (often
for a fee). Some NSOs have gone further and have adopted web-based technology that

34  The ABS quality template outlines and explains the six dimensions of quality, see: http://www.nss.gov.au/nss/
35  The DQAF (http://dsbb.imf.org/Applications/web/dqrs/dqrsdqaf/) has been applied to other statistical measurement systems

such as National Accounts, Consumer Price index, Producer Price index, monetary statistics, etc. It has also been used by other
international organizations such as UNESCO (on education statistics) and the World Bank (on poverty statistics).

36  See Eurostat’s quality reporting tools for the EU at http://epp.eurostat.ec.europa.eu/
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allows users to specify the tabulation to be displayed (‘dynamic dissemination’). This
form of dissemination is beyond the scope of this Manual.37

252. The set of statistical tables to be disseminated must take into account the reliability of
figures that will be released. Increasing the number and detail of table cells will decrease
the precision of figures displayed, since the effective sample size on which cell estimates
are based are lower. Confidentiality problems can also arise if the number of businesses
contributing to a statistical aggregate displayed in one table cell is small (see Example
31).

Example 31. Statistical disclosure control rulesExample 31. Statistical disclosure control rules

InIn orderorder toto decidedecide whichwhich cellscells maymay bebe published,published, somesome NSOsNSOs useuse aa minimumminimum ofof threethree contributorscontributors asas thethe
thresholdthreshold forfor thethe numbernumber ofof businessesbusinesses thatthat contributecontribute toto aa cellcell total.total.

OtherOther rulesrules forfor protectingprotecting confidentialityconfidentiality areare defineddefined inin termsterms ofof thethe valuevalue thatthat isis contributedcontributed byby eacheach unitunit inin
thethe cell.cell. ForFor instance,instance, aa tabulationtabulation cellcell maymay bebe ‘sensitive’‘sensitive’ andand thereforetherefore notnot publishedpublished ifif thethe contributioncontribution ofof oneone
unitunit isis greatergreater thanthan 8080 perper centcent ofof thethe totaltotal value.value. ThisThis isis especiallyespecially importantimportant forfor developingdeveloping economieseconomies wherewhere
therethere areare industriesindustries withwith aa smallsmall numbernumber ofof competingcompeting businessesbusinesses (for(for instance,instance, inin thethe telecommunicationstelecommunications
andand energyenergy sectorssectors wherewhere veryvery largelarge businessesbusinesses maymay bebe dominantdominant inin termsterms ofof value).value).

PossibilitiesPossibilities forfor preventingpreventing thethe disclosuredisclosure ofof confidentialconfidential datadata includeinclude collapsingcollapsing rowsrows and/orand/or columns,columns,
suppressingsuppressing datadata (and(and indicatingindicating thatthat datadata areare notnot availableavailable forfor confidentialityconfidentiality reasons)reasons) andand moremore technicaltechnical
approachesapproaches (such(such asas microdatamicrodata alteration)alteration) whichwhich willwill notnot bebe discusseddiscussed here.here.

253. In each table cell, statistical estimates can be presented as absolute figures (number
of businesses using computers, number of businesses using the Internet, etc.) or as
proportions (proportion of businesses using computers, proportion of businesses using 
the Internet, etc.). In the latter case, it is important that the table title specifies the
reference population and that the value of denominators used are also available.

254. A basic tabulation plan of ICT indicators in the business sector would take into account the
core indicators and the main breakdowns suggested by the Partnership, that is, business
size and industry. This basic tabulation plan would consist of at least 24 tables (the 12
core indicators, each broken down by size and industry). The breakdown by urban/rural
location of the business is very much dependent on the availability of good classificatory
data. As discussed earlier, such a breakdown is encouraged where feasible.

255. It is important that output data include some indication of the reliability of data in table
cells. This is especially important for countries that base the production of ICT indicators
on surveys whose sample size is small. It is recommended that figures with a low level
of precision be highlighted (for instance, those that have a coefficient of variation higher
than 20 per cent).

256. UNCTAD recommends a breakdown for the size and industry classification variables as
shown in Box 11 below.

37  For an example of this kind of web-based application, several examples are available from developed and developing economies.
For instance, the Eurostat database organized by subject matter (available at http://epp.eurostat.ec.europa.eu/portal/),// or the on-
line dissemination systems for population census data implemented by the Statistical Office of Colombia (http://200.21.49.233/
Tot_censo05/inicio_col.htm).
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Box 11. Breakdown by classification variablesBox 11. Breakdown by classification variables

ForFor sizesize ofof businessbusiness
TOTALTOTAL
0–90–9 employeesemployees (microbusinesses)(microbusinesses)
10–4910–49 (small(small businesses)businesses)
50–24950–249 (medium-sized(medium-sized businesses)businesses)
250250 oror moremore (large(large businesses)businesses)

ForFor industryindustry (ISIC(ISIC Rev.Rev. 3.1)3.1)
TOTALTOTAL
ISICISIC A:A: Agriculture,Agriculture, huntinghunting andand forestryforestry
ISICISIC B:B: FishingFishing
ISICISIC C:C: MiningMining andand quarryingquarrying
ISICISIC D:D: ManufacturingManufacturing
ISICISIC E:E: Electricity,Electricity, gasgas andand waterwater supplysupply
ISICISIC F:F: ConstructionConstruction
ISICISIC G:G: WholesaleWholesale andand retailretail trade;trade; repairrepair ofof motormotor vehicles,vehicles, motorcyclesmotorcycles andand personalpersonal andand householdhousehold
goodsgoods

Divisions:Divisions:
50:50: Sale,Sale, maintenancemaintenance andand repairrepair ofof motormotor vehiclesvehicles andand motorcycles;motorcycles; retailretail salesale ofof automotiveautomotive fuel,fuel,
51:51: WholesaleWholesale tradetrade andand commissioncommission trade,trade, exceptexcept ofof motormotor vehiclesvehicles andand motorcyclesmotorcycles
52:52: RetailRetail trade,trade, exceptexcept ofof motormotor vehiclesvehicles andand motorcycles;motorcycles; repairrepair ofof personalpersonal andand householdhousehold goodsgoods

ISICISIC H:H: HotelsHotels andand restaurantsrestaurants
ISICISIC I:I: Transport,Transport, storagestorage andand communicationscommunications

Divisions:Divisions:
60:60: LandLand transport;transport; transporttransport viavia pipelinespipelines
61:61: WaterWater transporttransport
62:62: AirAir transporttransport
63:63: SupportingSupporting andand auxiliaryauxiliary transporttransport activities;activities; activitiesactivities ofof traveltravel agenciesagencies
64:64: PostPost andand telecommunicationstelecommunications

ISICISIC J:J: FinancialFinancial intermediationintermediation
ISICISIC K:K: RealReal estate,estate, rentingrenting andand businessbusiness activitiesactivities

Divisions:Divisions:
70:70: RealReal estateestate activitiesactivities
71:71: RentingRenting ofof machinerymachinery andand equipmentequipment withoutwithout operatoroperator andand ofof personalpersonal andand householdhousehold goodsgoods
72:72: ComputerComputer andand relatedrelated activitiesactivities
73:73: ResearchResearch andand developmentdevelopment
74:74: OtherOther businessbusiness activitiesactivities

ISICISIC L:L: PublicPublic administrationadministration andand defence;defence; compulsorycompulsory socialsocial securitysecurity
ISICISIC M:M: EducationEducation
ISICISIC N:N: HealthHealth andand socialsocial workwork
ISICISIC O:O: OtherOther community,community, socialsocial andand personalpersonal serviceservice activitiesactivities
ISICISIC P:P: ActivitiesActivities ofof privateprivate householdshouseholds asas employersemployers andand undifferentiatedundifferentiated productionproduction activitiesactivities ofof
privateprivate householdshouseholds

257. The display for the proposed tables could be as shown in tables 11 and 12 below.
Indicators are expressed as proportions, consistent with the Partnership’s core indicators
list.
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Table 11. Model table for the publication of core ICT indicators broken down by business size

Indicator
All businesses Number of employees

0 - 9 10- 49 50 - 249

Proportion of businesses using computers

Proportion of employees using computers

Proportion of businesses using the Internet

Proportion of employees using the Internet

Proportion of businesses with a web presence

Proportion of businesses with an intranet

Proportion of businesses receiving orders over
the Internet

Proportion of businesses placing orders over the
Internet

Proportion of businesses using the Internet by
type of access

- narrowband access

- broadband access

Proportion of businesses with a local area net--
work (LAN)

Proportion of businesses with an extranet

Proportion of businesses using the Internet by
type of activity

- for getting information about goods or services

- for getting information from government
organizations/public authorities

- for other information searches or research
activities

- for sending or receiving email

- for Internet banking or accessing other financial
services

- for interacting with government organizations/
public authorities

- for providing customer services

- for delivering products on line

- for other types of activity

258. The proposed tables correspond to UNCTAD’s international data collection of indicators
on the use of ICT by businesses,38 and should be complemented by data that correspond
to national needs (such as relevant geographical breakdowns or specific details for
important industrial sectors).

259. Annex 7 presents UNCTAD’s questionnaire for collecting aggregate statistics and metadata
on the core ICT indicators.

38  See http://new.unctad.org/templates/Page____777.aspx.
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Dissemination of metadata at the indicator level

260. Some quality dimensions of statistical products are related to indicators (such as accuracy,
reference date and scope) and others to the whole survey. This section covers indicator
level metadata.

Accuracy and precision

261. Accuracy refers to the degree to which an estimate correctly describes the phenomenon
it was designed to measure. It covers both sampling error and non-sampling error (bias).
Precision is related only to the sampling error and may be measured by the standard
error of an estimate (the higher the standard error, the lower the precision). Agencies
compiling ICT indicators should publish the precision of published estimates as well as
the formulas used to calculate precision. Note that bias, the other element of statistical
error, is usually not measurable. However, possible sources of bias should be described,
along with efforts to minimize it.

Sampling error

262. As we have seen, sampling error arises as a result of obtaining an estimate based on
a sample. Most ICT indicators are expressed as proportions. In order to calculate the
variance of the estimates, formulas shown in Annex 4 can be applied. Alternatively, the
precision of an estimate can be indicated by the standard error (the square root of the
sampling variance), the coefficient of variation or a confidence interval (see Box 12).
The coefficient of variation (CV), also called relative standard error, is the ratio of the
standard error to the estimate to which it refers; it is usually expressed as a percentage.
For proportions, the relative standard error may be a more easily understood measure of
precision.

Box 12. Expressions for the precision of an indicatorBox 12. Expressions for the precision of an indicator

IfIf anan estimateestimate Ŷ hashas aa standardstandard errorerror ,, thenthen thethe coefficientcoefficient ofof variationvariation isis calculatedcalculated as:as:

andand isis usuallyusually shownshown asas aa percentage.percentage.

TheThe 95%95% confidenceconfidence intervalinterval forfor Ŷ (assuming(assuming aa normalnormal distribution)distribution) isis expressedexpressed asas thethe approximation,approximation,

263. Sampling error usually increases as breakdowns become more detailed (see Example
32). Some statistical offices disseminate the precision measures for highly aggregated
indicators (e.g. the proportion of businesses using the Internet and the same indicator by
broad size interval). In addition, NSOs should indicate any cell estimates where the CV is
over a particular level (e.g. 20%).

Example 32. Precision levels for an indicator and its breakdownsExample 32. Precision levels for an indicator and its breakdowns

AA businessbusiness samplesample maymay bebe designeddesigned usingusing informationinformation fromfrom previousprevious oror pilotpilot surveyssurveys soso thatthat thethe maximummaximum
standardstandard errorerror forfor thethe indicatorindicator proportionproportion ofof businessesbusinesses usingusing computerscomputers isis 55 perper centcent forfor thethe totaltotal businessbusiness
populationpopulation andand lessless thanthan 1010 perper centcent forfor anyany ISICISIC section.section.

Y
YSEYCV ˆ
)ˆ()ˆ(

)ˆ(2ˆ YSEY  to )ˆ(2ˆ YSEY .

)ˆ(YSE



  Chapter 8: Dissemination90

Part B. Methodological issues
Manual for the Production of Statistics on the Information Economy 

Bias

264. Bias (often referred to as non-sampling error) in statistical estimates is caused by various
imperfections of the measurement system. As it is usually not possible to give a measure
of bias, it is necessary to inform users about possible sources of bias and attempts made
to minimize it. It is important to recognize that bias errors can be in opposite directions
and can therefore cancel to some extent. Bias can arise from:

Non-response (where the characteristics of the responding population differ from those
of the non-responding population);

Respondent errors (e.g. a tendency to underestimate income);

Errors in the population frame (e.g. coverage errors, misclassification errors);

Sub-optimal questionnaire design (e.g. unclear instructions or definitions, poor flow);

Systematic errors by interviewers (e.g. leading respondents to particular answers);
and

Processing errors (e.g. in data entry or editing).

Reference date and period

265. The reference date and reference period are the date and period (respectively) to which
the indicators refer. Characteristics such as use of the Internet or number of employees 
who use computers vary over time and therefore questions must refer to specific dates
or periods.

266. For ICT indicators, the time references are of two types: reference period (generally last
12 last months, last calendar year or fiscal year) and reference date. Core indicators B1,
B2, B3, B4, B7, B8, B9 and B12 (which relate to ICT use) have a 12-month reference
period. If the question is asked in respect of the last 12 months, then problems can arise
if the data collection phase spans several months. For this reason, it is suggested that
a particular period (such as the last calendar year or the year ended 30 June 200X) is
used as the reference period and that the survey date (date of interview or dispatch of
questionnaires) is as close as possible to the last day of the reference period.

267. Core indicators B5, B6, B10 and B11 (related to existing infrastructure) have as their
time reference a specific day prior to the survey date. This is usually the last day of the
reference period, for example 31 December 200X, or shortly after.

268. Metadata should refer to the reference date and period used, and explain any discrepancies
arising from changes or from delays in data collection. Such information would typically
be included in table headings, as notes to tables and/or in a survey execution report.

Scope of indicators

269. The scope of an indicator is defined by the population to which it refers. Most indicators
on the use of ICT by businesses are proportions, the denominator of which is determined
by the scope specification of the survey in terms of size, economic activity, and so
forth:

•

•

•

•

•

•
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Indicators B1, B3, B5, B6, B7, B8, B9, B10, B11 and B12 are calculated as proportions
with respect to all in-scope businesses, i.e. with respect to the target population of
businesses;

Indicators B2 and B4 are calculated using as denominator the total number of employees
of all in-scope businesses; and

For indicators B7, B8, B9 and B12, an alternative calculation is possible. These
indicators can be calculated as a percentage of the subpopulation of businesses that
use the Internet (i.e. the numerator of indicator B3).

270. It is especially important that the denominator of indicators B7, B8, B9 and B12 is made
quite clear. For international reporting purposes, it is desirable that these indicators are
presented as proportions of the whole population of in-scope businesses (or as absolute
numbers, per the UNCTAD questionnaire shown in Annex 7).

Dissemination of metadata for surveys

271. At the survey level, there is a variety of metadata of interest to users. All indicators
produced from the survey will share these metadata. They are related to the type of data
source (be it a stand-alone survey or a module attached to an existing sample survey
or census), the scope and coverage of the survey, classifications and definitions, and
methodological issues including any technicalities of data collection. All of these metadata
are of relevance for assessing comparability with other national and international data.
The metadata for a survey can be presented as a ‘survey execution report’.

Rationale

272. Usually, a survey to collect ICT indicators derives from user demand and is expressed
formally by a decision to include the necessary measurement work in the national statistical
programme. The survey execution report should describe any legislation that refers to
the origin of the data collection exercise and details of decisions taken to implement the
operation (such as a recommendation by a national statistical council).

Description of data sources

273. As we have seen, data sources for indicators on ICT use by businesses can be diverse
and include administrative records, stand-alone ICT surveys and modules in existing
surveys. For that reason, metadata should refer to the nature of the data source(s) used
for the calculation of ICT indicators. This is particularly important in the case of indicators
expressed as a proportion since the numerator and denominator may be obtained from
different data sources.

Timeliness and punctuality

274. Timeliness can be defined as the time interval between the availability of results and
the date of reference of the information presented. Punctuality is the measurement
of the delay between the anticipated date of release and the actual date of release.
Both characteristics are easy to quantify and a quality report should include appropriate
measures.

•

•

•
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Data accessibility

275. Data accessibility is related to how easy it is for data users to obtain statistical results
and associated metadata. It is related to the physical means available for data publication
(paper, electronic, web-based), to the requirements for access (subscription, payment,
free of charge, etc.) and how aware users are of available data and how it can be
accessed.

Statistical units, scope and coverage

276. Metadata should describe the statistical units used (establishments, enterprises, etc.),
and how they have been defined. Any distinctions between reporting, observation and
analytical units should be made clear. Impacts on the estimates from deviations from the
recommended unit (enterprise) or changes over time should be described, even if it is not
possible to quantify them.

277. Scope and coverage of a survey were discussed earlier in this Manual (Chapter 7).
Metadata should specify the scope of the survey in terms of at least size and economic
activity (and often geography). Any coverage limitations related to the scope should be
specified e.g. whether there are some geographical areas that have not been included in
the survey or have been treated differently.

Response rate

278. An important item of metadata is the final response rate for the survey (overall and for
major disaggregations). The response rate is calculated as the proportion of live (eligible)
units responding to the survey. Disaggregations of response rate, by size for example, are
useful in conveying an indication of non-response bias.

Statistical standards: concepts, classifications and definitions

279. Major concepts used should be described in the metadata set. An example would be
concepts underlying the measurement of e-commerce.

280. Classificatory variables are used to break down indicators. The key classifications for ICT
indicators are economic activity and size. The metadata for the survey should indicate
whether the classifications used correspond to international classifications (ISIC, for
example), or whether there are important differences. Metadata should also describe any
classificatory concepts that could be ambiguous. For example, descriptions like “small
and medium businesses” need to be precisely defined (generally in terms of number of
employees).

281. Definitions (for instance, of ‘broadband’ or ‘computer’) and classifications are key elements
for the assessment of international comparability of ICT indicators and coherence with
alternative information sources (such as private surveys). Changes in definitions and
classifications can also affect comparability of indicators over time and should be well
documented.

Data collection method and questionnaire

282. Users should be informed about the data collection method, in particular, about the sample
design and method of data collection used (face-to-face interviews, telephone interviews,
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mailed questionnaires). Publishing the questionnaire used to collect data is generally of
great help for more advanced users who may benefit from knowing the exact wording of
questions.

Metadata reports

283. Many countries have their own reporting proformas for survey reports and indicator-
level reporting.39 It is suggested that metadata reported for ICT use surveys include a
description of the topics shown in the following table.

Table 13. Suggested topics to be included in metadata reporting for ICT use surveys

39  For example, see Eurostat’s quality reporting tools for the EU at http://epp.eurostat.ec.europa.eu/portal/

Topic Description (metadata to be included)

General information Rationale for survey, data sources used, reference period and date, date of
survey, survey vehicle (where applicable), data collection methods, pilot tests
undertaken (if any); major methodological differences compared to previous or
related data collection exercises; timeliness and punctuality including changes
over time; data accessibility.

Statistical units, scope and
coverage

Definition of statistical units used: enterprises, establishments, multinational
groups etc.; differences between national unit concepts and international
standards and an assessment, if available, of the consequences of the
differences; use of reporting, observation and analytical units.
Definition of scope and target population including economic activity, size
and geography; description (and quantification if possible) of any coverage
limitations in respect of the scope.

Concepts, classifications and
definitions

Concepts and their basis (e.g. OECD information society statistics standards)
should be described, along with any deviation or changes over time;
classifications used should be stated and any inconsistencies with international
standards described (with a broad impact analysis if possible); classification
categories should be defined (e.g. size and geographical categories); definitions
of key terms (e.g. computer) should be presented and major deviations from
international standards and changes over time described.

Information on the
questionnaire

The actual questionnaire used in the survey should be included in the report,
if possible, with indications of significant changes over time and major
deviations from international model questions.

Population frame Name and description of the population frame or underlying business register
used, origin, updating periodicity, available segmentation variables, and any
known shortcomings (e.g. size intervals or sector information not reliable;
particular under- or over-coverage issues); changes in the frame over time
(e.g. introduction of new updating sources for the business register) should be
described and their impact indicated (if significant).
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Topic Description (metadata to be included)

Sample design Type of sample design (simple or stratified random sample, systematic
sample, multi-stage, clustered etc.), sampling units (one stage, two stages),
stratification and sub-stratification criteria, sample size and allocation criteria,
sample selection schemes, additional measures taken at the time of sampling
design to improve representativeness, sample overlap control and sample
rotation.

Weighting procedures Calculation of weights based on sample design, non-response adjustments,
adjustments to external data (level, variables used and sources) and final
weights.
Types of estimates used for each kind of indicator (percentages, means,
percentiles, totals, etc.) and its corresponding breakdowns.

Unit non-response and
misclassification

Final response rate (total and for major aggregations), gross sample size
(final selected sample), number of misclassification cases and ineligible
cases, number of eligible businesses, number of non-contacts, number of
cases unable to respond, other non-response, net sample size (final effective
sample); additionally, the report can give further detail on the methods used
for minimizing non-response as well as the methods for dealing with unit non-
response (e.g. telephone follow up or written reminders).

Size and distribution of unit non-response. A simple indicator that can be
calculated for the whole sample and for significant breakdowns is the ratio
between non-responding and live units in the sample; the definition of the ratio
is r = n*/n, where n is the number of eligible units in the sample and n* the
number of completed interviews or questionnaires for eligible units.

It should be noted that out-of-scope units should be removed from both the
numerator and denominator, and if substitutions are made in the case of
unit non-response, non-response rates should be provided before and after
substitution; if substitution is applied, the following information should be
provided: method of selection of substitutes and any major differences in the
characteristics of substituted units compared to original units.

Item non-response Item non-response: details of any variables or items with response rates below
a specified break value (50% for instance) and methods used for dealing with
item non-response e.g. the form of imputation.

An indication of the number and percentage of missing or invalid responses for
the main variables of the questionnaire is useful.

Accuracy and precision
measures

The report should indicate, at least, the standard error or coefficient of
variation (relative standard error) for a selected group of indicators or sub-
indicators; other alternatives are to provide some information (e.g. lookup
tables) that allows users to calculate approximate errors.

The formulas used for calculating sampling errors of main indicators and their
corresponding breakdowns should be presented; it is also helpful to provide
the effective sample size.

In respect of indicator level metadata, it is useful to indicate any table cells
that have a high CV (for instance, as notes to tables).
While bias is usually not measurable, the report should include likely sources of
bias and attempts made to minimize it.
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CHAPTER 9

Cooperation and coordination

284. Chapter 9 addresses relationships between actors in the statistical system, namely the
cooperation and coordination between NSOs and other stakeholders – data providers,
other data producers and data users. It also covers the inclusion of ICT statistics in official
statistical work programmes; international data collection and methodological work; and
capacity-building activities.

285. It is of the utmost importance that ICT statistics be included in official statistical work
programmes. Not only is this generally the most efficient way of using statistical
infrastructure resources but it also provides strong support for indicators by giving an
official “stamp” to the results.

Cooperation among stakeholders of the national statistical system

286. ICT indicators can be produced from a variety of sources and be generated by different
national institutions and private organizations. In order to optimize use of existing resources,
it is important to foster institutional coordination between data providers, producers and
users (see Figure 6). This includes collaboration with data providers (especially regarding
response burden), coordination among data producers (to increase the efficiency of
technical and financial resources for data production) and cooperation with data users (to
help them understand the statistics and to satisfy their data requirements).

287. It is strongly recommended that production of ICT indicators be undertaken by an
independentNational StatisticalOffice. (Where anational statistical system isdecentralized,
there may be several official statistical agencies. For simplicity, this Manual refers to them
as constituting a National Statistical Office.) This will provide advantages in managing
relationships within the national statistical system. Additionally, statistical surveys carried
out by NSOs often benefit from legislation ensuring compulsory response, which thus
reduces non-response. The NSO is usually a central government institution specializing in
statistics and able to optimize the efficient use of physical, human and technical resources
(such as data collection networks, trained interviewers, statistical specialists, business
registers and survey vehicles). Users will also benefit from using official statistics and
associated metadata, and will have confidence in the data released.

Figure 6. Stakeholders in the ICT statistical system

Data providersData providers

IndividualIndividual businesses,businesses,
businessbusiness associationsassociations
ICTICT serviceservice providersproviders

andand regulators,regulators,
otherother providersproviders ofof

administrativeadministrative data,data,
e.g.e.g. customscustoms
organizationsorganizations

Data producersData producers
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ICTICT ministriesministries andand

regulators,regulators,
ICTICT serviceservice providers,providers,

privateprivate sector,sector, academiaacademia
andand otherother

researchresearch entitiesentities

Data usersData users

GovernmentGovernment
andand internationalinternational
organizations,organizations,

businessbusiness associations,associations,
academiaacademia andand otherother

researchresearch entitiesentities
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Collaboration with data providers

288. As Figure 6 shows, providers of data that can be used to produce ICT indicators (on
the use of ICT by businesses, the ICT sector and trade in ICT goods) are potentially
diverse. Before planning the collection of ICT indicators, NSOs should take into account
the response burden that businesses and other providers would bear, defined as the effort
required of them to assemble and communicate data. A high response burden may result
in non-response to surveys and, consequently, bias in statistical estimates.

289. Data collection procedures should be designed to minimize the response burden of all data
providers, but especially individual businesses. Mechanisms to reduce burden include the
use of administrative information, well-designed questionnaires, electronic data collection,
and use of rotating and non-overlapping samples (see Example 33). It is in the interests
of data quality that response burden be kept reasonable in relation to the usefulness
of the information provided and that data providers’ requests be taken into account by
statistics producers. Frequent consultation with data providers, both in formal settings
(e.g. statistical councils where they are represented) and in informal ones (e.g. via NSO
operations staff), is useful in improving the relationship with them.

Example 33. Reduction of response burden in Thailand business surveysExample 33. Reduction of response burden in Thailand business surveys

TheThe NationalNational StatisticalStatistical OfficeOffice ofof ThailandThailand appliesapplies aa systemsystem ofof non-overlappingnon-overlapping samplessamples forfor businessbusiness surveys.surveys.
Thus,Thus, firmsfirms thatthat areare selectedselected inin aa surveysurvey willwill generallygenerally bebe excludedexcluded fromfrom others.others. However,However, becausebecause ofof theirtheir
significance,significance, largelarge businessesbusinesses areare selectedselected inin allall businessbusiness surveys.surveys. WhileWhile aa systemsystem ofof non-overlappingnon-overlapping samplessamples
reducesreduces thethe potentialpotential responseresponse burdenburden byby preventingpreventing thethe samesame firmfirm fromfrom receivingreceiving aa numbernumber ofof statisticalstatistical
questionnaires,questionnaires, itit meansmeans thatthat datadata fromfrom differentdifferent surveyssurveys cancan bebe linkedlinked onlyonly forfor largelarge businesses.businesses.

290. The collection of data by statistical agencies may be required by law. This is the case
in most countries, for at least some of the statistical operations carried out by NSOs
and data collections by regulatory authorities. Foreign trade operations (above a certain
value threshold) are also recorded on a mandatory basis. Units to be surveyed have to be
properly informed of the legal basis of the data collection, including their legal obligations
and any penalties for failure to comply.

291. Data confidentiality is a crucial issue in the relationship between data producers and data
providers. Decisions on investment and use of ICT by businesses are an integral part of
their business strategies, and they may be reluctant to disclose sensitive information to
third parties.40 Statistical laws usually provide a guarantee of data confidentiality and
protection. These safeguards need to be effectively communicated to respondents, for
instance through explicit mention in questionnaires or covering letters, or by interviewers
(see Example 34). Chapter 8 explores the implications of confidentiality protection for
dissemination plans.

Example 34. Legal provisions for compulsory response in the Republic of MoldovaExample 34. Legal provisions for compulsory response in the Republic of Moldova

TheThe questionnairequestionnaire forfor thethe surveysurvey onon useuse ofof ICTICT andand computationalcomputational techniquestechniques runrun byby thethe statisticalstatistical officeoffice ofof
thethe RepublicRepublic ofof MoldovaMoldova refersrefers toto relevantrelevant statisticalstatistical legislationlegislation onon thethe covercover pagepage ofof thethe questionnaire.questionnaire. TheThe
lawlaw providesprovides thatthat StateState statisticalstatistical institutionsinstitutions areare entitledentitled toto askask forfor datadata fromfrom allall physicalphysical andand legallegal persons.persons.
AtAt thethe samesame time,time, thethe Statistical LawStatistical Law guaranteesguarantees thethe confidentialityconfidentiality ofof individualindividual unitunit data,data, andand thisthis factfact isis
alsoalso indicatedindicated onon thethe covercover page.page.

SourceSource:: SurveySurvey Questionnaire,Questionnaire, DepartmentDepartment ofof Statistics.Statistics.

40  Anecdotal evidence indicates that sensitivity applies particularly to revealing information about IT security breaches.
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292. Some NSOs have put in place incentive systems to foster the cooperation of data providers,
thereby minimizing non-response. One such incentive is to provide useful information in
exchange for data (such as information comparing the situation of the business with that
of others in its industry).

Cooperation and coordination among data producers

293. While it is strongly recommended that indicators on the information economy be produced
by NSOs, in a number of developing economies there is currently a variety of public and
private producers of ICT data, including relevant ministries, regulatory authorities (issuing
licences and supervising markets), private observatories and research organizations (see
Example 35). Coordination and cooperation among data producers are thus fundamental
to the production of high-quality statistics. Other benefits include reduction of the overall
response burden, avoidance of duplication of effort and optimization of the efficient use
of resources.

Example 35. Different institutions collecting ICT data in AfricaExample 35. Different institutions collecting ICT data in Africa

InIn aa stocktakingstocktaking surveysurvey carriedcarried outout inin 2004,2004, itit waswas notednoted thatthat inin Africa,Africa, ministriesministries responsibleresponsible forfor
telecommunicationstelecommunications andand theirtheir agenciesagencies havehave carriedcarried outout surveyssurveys onon ICTICT useuse byby businesses.businesses. InIn Morocco,Morocco, forfor
instance,instance, thethe associationassociation ofof ICTICT professionalsprofessionals alsoalso releasesreleases ICTICT indicators.indicators. InIn sub-Saharansub-Saharan AfricanAfrican countries,countries,
NSOsNSOs werewere inin chargecharge ofof thosethose operations,operations, whilewhile telecommunicationstelecommunications regulatoryregulatory agenciesagencies produceproduce ICT-relatedICT-related
informationinformation inin Congo,Congo, RwandaRwanda andand thethe UnitedUnited RepublicRepublic ofof Tanzania.Tanzania.

SourceSource:: PartnershipPartnership onon MeasuringMeasuring ICTICT forfor DevelopmentDevelopment (2005a).(2005a).

294. While technical expertise on ICT subject matter may be more evident in ICT-related
institutions, for a number of reasons NSOs are generally in a better position than other
organizations to collect statistics. In many countries the NSO is the central point of the
national statistical system and plays a coordinating role enshrined by law. The multiplicity
of actors involved in national statistical systems, particularly in relation to ICT indicators,
necessitates institutional leadership, and, given their area of expertise, NSOs are usually
best placed to exercise this.

295. National statistical systems have varying degrees of structure and coordination. Most
countries have a system structured within a legal framework, which puts in place
coordination bodies (for example, inter-ministerial commissions or national statistical
councils) where stakeholders are represented. Such inter-institutional structures may
also work in thematic groups (for instance, related to particular topics). In the case of
ICT statistics, the existence of formal institutional links between the NSO and relevant
ministries is an advantage for the coordination of data production (see Example 36).

296. Other forms of collaboration among data-producing organizations could take the form of
thematic cooperation agreements or inter-agency working groups with clearly defined
responsibilities for establishing technical standards (e.g. for data collection and analysis,
fieldwork and the verification and dissemination of findings). Before starting collection
of data on ICT, the NSO should carefully assess the existence, in other governmental
organizations, of technical expertise and data infrastructure (such as business or
administrative registers).
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Example 36. The decentralized system of ICT statistics in the PhilippinesExample 36. The decentralized system of ICT statistics in the Philippines

TheThe PhilippinesPhilippines hashas aa highlyhighly decentralizeddecentralized system,system, wherewhere aa strongstrong coordinationcoordination mechanismmechanism isis inin place,place,
namelynamely thethe NationalNational StatisticalStatistical Co-ordinationCo-ordination Board,Board, whichwhich issuesissues resolutionsresolutions callingcalling forfor thethe adoptionadoption ofof
statisticalstatistical standardsstandards suchsuch asas economiceconomic activityactivity classifications.classifications. TheThe ministriesministries responsibleresponsible forfor transporttransport andand
communicationcommunication andand forfor economiceconomic developmentdevelopment havehave alsoalso releasedreleased ICTICT indicators.indicators.

SourceSource:: PartnershipPartnership onon MeasuringMeasuring ICTICT forfor DevelopmentDevelopment (2005a).(2005a).

297. The powers of NSOs may be such that, inter alia, other organizations are obliged to consult
them before altering administrative records that could be used for statistical purposes or
before undertaking statistical work. Also, NSOs confer official status on the data they
produce and may have responsibility for the preparation of national statistical plans.
Legislation may endow NSOs with certain powers, for instance the power to establish
technical procedures and standards, definitions, nomenclatures and survey frameworks.

298. Coordination of statistical activities between NSOs and other agencies in the national
statistical system for the production of ICT indicators should include the following:

Technical coordination

Establishment and coordinated use of definitions of ICT concepts and relevant
classifications. These definitions should be based on international standards, but
adapted to country conditions;

Establishment of population frames for business surveys; and

Establishment of procedures for the preparation and dissemination of standardized
metadata by agencies in the national statistical system.

Legal coordination

Establishment of an adequate institutional framework to represent the institutions
that produce information, including (at least) the national authorities, in the areas of
technological infrastructure, science, telecommunications and so forth;

Legal provisions that NSOs can use (following appropriate analysis and consensus) to
establish technical standards that are obligatory for other data producers;

Legal provisions to confer official status on statistics from data collection exercises
conducted by institutions that are members of the national statistical system (this is
particularly important in the case of statistical operations financed by external agents
without prior integration into national programmes of statistical activities); and

A legal framework to ensure sustainable funding from the national budget (or from
donor cooperation, where relevant) for the operation of national statistical systems and
for the implementation of programmes of statistical work.

Coordination in resource allocation

Development of synergies among the different institutions’ financial resources for the
implementation of large-scale surveys (for example, collaboration with registration
offices for the design of business population frames; see Example 37);

•

•

•

•

•

•

•

•
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Making good use of the technical capacities of highly qualified staff in the national
statistical system, for instance by having them participate in inter-agency task forces
and training programmes;

Efficient use of ICT resources available within different agencies in the national
statistical system, and other cooperating organizations, for data collection, processing
and dissemination; and

Coordination of financial resources (from external sources and between agencies
involved in the project).

Example 37. Distribution of roles in the collection of ICT statistics in CameroonExample 37. Distribution of roles in the collection of ICT statistics in Cameroon

CameroonCameroon implementedimplemented aa surveysurvey onon penetrationpenetration andand useuse ofof ICTICT inin thethe frameworkframework ofof thethe SCAN-ICTSCAN-ICT project.project.
TheThe institutionsinstitutions inin chargecharge werewere thethe MinistryMinistry ofof PostPost andand TelecommunicationTelecommunication (MINPOSTEL)(MINPOSTEL) andand thethe NationalNational
StatisticalStatistical InstituteInstitute (INS).(INS). TheThe divisiondivision ofof taskstasks betweenbetween thethe twotwo institutionsinstitutions enabledenabled thethe sharingsharing ofof technical,technical,
humanhuman andand financialfinancial resources.resources.

TheThe responsibilitiesresponsibilities werewere asas follows:follows:
-- PreparationPreparation ofof datadata collectioncollection instrumentsinstruments (INS(INS && MINPOSTEL)MINPOSTEL)
-- RecruitmentRecruitment ofof interviewersinterviewers (MINPOSTEL)(MINPOSTEL)
-- TrainingTraining ofof interviewersinterviewers (INS(INS && MINPOSTEL)MINPOSTEL)
-- DataData collectioncollection (MINPOSTEL)(MINPOSTEL)
-- DataData processingprocessing (INS)(INS)
-- DataData analysisanalysis (INS(INS && MINPOSTEL)MINPOSTEL)
-- DisseminationDissemination ofof resultsresults (INS(INS && MINPOSTEL)MINPOSTEL)
-- CommunicationCommunication toto specificspecific usersusers (MINPOSTEL)(MINPOSTEL)
-- WebWeb disseminationdissemination (MINPOSTEL).(MINPOSTEL).

SourceSource:: MinistryMinistry ofof PostPost andand TelecommunicationsTelecommunications (www.minpostel.gov.cm/scan-ict2006)(www.minpostel.gov.cm/scan-ict2006) andand NationalNational StatisticalStatistical InstituteInstitute

(www.statistics-cameroon.org).(www.statistics-cameroon.org).

299. In many countries, private institutions collect ICT data and disseminate estimates on
different aspects of the information economy. Unfortunately, they often produce incoherent
results, rely on non-transparent methodologies and release unreliable predictions. Many
private sources have therefore been deemed unreliable (UNCTAD, 2001).

Cooperation with data users

300. ICT indicators are required by a variety of users: public policymakers to design technology
policies, businesses to benchmark against competitors and make informed decisions,
researchers to evaluate the impact of ICT use on productivity and working conditions,
and the international community to compare the deployment of ICT across a range of
countries. Because public resources are devoted to the production of ICT statistics, NSOs
and other data producers wish to maximize their dissemination and facilitate their use
(see Example 38).

Example 38. Cooperation with ICT data users in PeruExample 38. Cooperation with ICT data users in Peru

TheThe surveysurvey carriedcarried outout inin PeruPeru inin 20042004 onon innovationinnovation andand useuse ofof ICTICT waswas thethe subjectsubject ofof aa conventionconvention betweenbetween
thethe NationalNational StatisticalStatistical InstituteInstitute (INEI),(INEI), andand thethe NationalNational CouncilCouncil ofof ScienceScience andand TechnologyTechnology (CONCYTEC),(CONCYTEC),
whichwhich isis anan importantimportant useruser ofof data.data. TheThe orientationorientation towardstowards usersusers waswas alsoalso presentpresent beforebefore thisthis agreement:agreement:
thethe INEIINEI publishedpublished aa User Manual of ICT IndicatorsUser Manual of ICT Indicators whichwhich includedincluded notnot onlyonly thethe resultsresults ofof thethe survey,survey, butbut
alsoalso aa descriptiondescription ofof thethe methodology,methodology, aa glossaryglossary ofof technologicaltechnological termsterms relatedrelated toto ICTICT andand aa copycopy ofof thethe
questionnairequestionnaire usedused forfor datadata collection.collection.

SourceSource:: INEI,INEI, www.inei.gob.pe/biblioineipub/bancopub/Inf/Lib5136/Libro.pdf.www.inei.gob.pe/biblioineipub/bancopub/Inf/Lib5136/Libro.pdf.

•

•

•
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301. Dissemination of ICT data should be guided by the needs of users and follow best
international practices. Data producers should constantly assess the demand for ICT
indicators. Contacts with – and feedback from – data users, in the framework of national
statistical councils or technical working groups, can help the NSO and other data producers
to better understand demand for ICT statistics. In developing economies, civil society
groups and NGOs have a major role to play in bridging the digital divide and assisting
socially excluded groups. Civil society participation in the specification of data collection,
via the participation of business associations, the media, universities and research centres,
is more likely to ensure that data will be relevant to the ICT data needs of such groups.

302. Dissemination formats and tools should increase the transparency of methodology. ICT
statistics publications (in paper, in electronic format and/or on the Web) should provide not
only numerical estimates, but also the metadata that are required in order to understand
the data (see Chapter 8 for a discussion of metadata topics to be disseminated). An
example is the quality reporting profiles prepared by Eurostat, which cover a number of
areas of statistics.41

303. Other aspects of cooperation with users relate to the timeliness and accessibility of
statistical information. ICT evolution is faster than the evolution of other economic and
social processes, and data quickly become outdated. The earliest possible dissemination
of data, preferably on the basis of a pre-determined dissemination calendar, will be of
great help to users.

304. Equity of access is an important principle that dictates that all users should have equal
access to data, irrespective of their economic and social circumstances. Arranging
such access is becoming easier with tools such as web-based statistical dissemination.
The use of a variety of data dissemination formats (rapid notices, yearbooks, specific
publications, electronic databases, etc.) should be considered in order to maximize the
use of statistics.

Statistical work programmes

305. As we have seen, effective monitoring of the information economy requires high-quality
and timely statistical information. One-off measuring exercises may well provide a picture
of the ICT situation at a given point in time, but the rapid evolution of technologies, usage
practices and policy interests quickly render one-off estimates outdated. A sustained
programme of surveys and analysis is therefore necessary in order to monitor changes.

306. National statistical programmes are coordination and planning tools that are increasingly
being adopted by countries. They comprise a set of statistical operations to be carried out
and assign responsibilities to the various institutions that constitute the national statistical
system. They would normally also include estimates of financial resources required in order
to undertake the statistical programme. They can span annual or multi-annual periods
and are periodically revised to reflect changes, including users’ new data requirements.
Usually, statistical programmes are validated by a high-level multi-institutional group,
where data producers and users are represented, before their approval and adoption by
Governments.

307. ICT collections should be included in national statistical programmes (see Example 39) in
order to:

41  Eurostat has applied quality profiles to various data sets such as those on employment, innovation and research, environment,
social cohesion and others. The reports are available at http://epp.eurostat.ec.europa.eu/
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Increase the engagement of Governments for funding and other assistance;

To communicate plans to users, including when data are expected to be available,
and

To coordinate the technical and financial resources of the NSO and other data
producers.

308. It is recommended that business ICT statistics collections be coordinated with other
business surveys in terms of timing and target populations, so that combined analysis of
the use of ICT and other economic variables can be undertaken.

Example 39. Inclusion of ICT surveys in the statistical programme of ChileExample 39. Inclusion of ICT surveys in the statistical programme of Chile

TheThe nationalnational statisticalstatistical systemsystem ofof ChileChile isis organizedorganized byby meansmeans ofof aa nationalnational statisticalstatistical programmeprogramme thatthat isis
updatedupdated annually.annually. TheThe programmeprogramme includesincludes structuredstructured informationinformation aboutabout allall thethe officialofficial statisticalstatistical operationsoperations
carriedcarried outout notnot onlyonly byby thethe NSONSO (INE)(INE) butbut alsoalso byby ministriesministries andand otherother publicpublic institutions.institutions. InIn particular,particular, itit
includesincludes thethe descriptiondescription ofof statisticalstatistical operationsoperations inin termsterms ofof responsibleresponsible institutions,institutions, generalgeneral andand specificspecific
objectives,objectives, targetstargets forfor datadata dissemination,dissemination, periodicity,periodicity, geographicalgeographical coveragecoverage andand sourcessources ofof information.information. InIn
thethe fieldfield ofof ICTICT indicators,indicators, itit mentionsmentions thethe differentdifferent statisticalstatistical operationsoperations thatthat recordrecord datadata onon ICTICT useuse (surveys(surveys
onon SMEs,SMEs, surveyssurveys ofof thethe tradetrade sectorsector andand anan ICTICT satellitesatellite account).account).

SourceSource:: INE,INE, NationalNational StatisticalStatistical Programme,Programme, availableavailable atat PARIS21PARIS21 website,website, http://www.paris21.org/http://www.paris21.org/

309. Several developing economies are preparing their national strategy for the development
of statistics (NSDS) and statistical master plans, which are also being promoted by the
international community of donors.42 NSDSs are intended to encompass all statistical
activities of public institutions in a country, not only those of the NSO. They therefore
provide a tool for coordination and sustainability of statistical production. Countries that
are in the process of preparing master plans and NSDSs should consider the inclusion of
ICT measurement work in medium- and long-term planning.

International data collection and methodological work

310. The need for international benchmarking, research and policy advice on ICT issues has
led to data collection initiatives by several international organizations. Many countries
cooperate with international organizations to compile internationally comparable ICT data,
whilst also satisfying national needs for indicators. Several regional and international
initiatives on the collection of harmonized ICT data have been undertaken in the past few
years by UNCTAD, the ITU, the UN Regional Commissions, OECD and Eurostat, and via
specific projects such as the @LIS and SCAN-ICT initiatives.

311. The Partnership on Measuring ICT for Development has a coordination and facilitation role
in the area of international ICT measurement (see Chapter 2 for more information).

312. At the global level, the UNSC, at its 38th session in March 2007, reviewed the work
of the Partnership, endorsed the core list of ICT indicators and encouraged countries to
adopt the indicators. It also recommended future expansion of the core list to include
areas such as government, education and impact measurement.

42  For instance, the STATCAP and the TFSCB funds managed by the World Bank support the preparation and implementation of
statistical master plans.

•

•

•
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313. Important initiatives on international ICT data collection include the following:

An international database has been established by UNCTAD based on a questionnaire
sent to countries (starting in 2004), which collects data on the use of ICT by businesses
and the ICT sector (see Annex 7 for the 2007 questionnaire).43 The questionnaire
is based on the core ICT indicators. The data collected by UNCTAD are used for
policy advice, technical assistance activities, and research and analysis with a focus
on developing economies. The results are published in the annual Information Economy 
Report.

The International Telecommunication Union (ITU) collects a range of ICT indicators on
infrastructure and access and has recently started collecting the core ICT indicators
on household/individual access and use. Results are made available through the World
Telecommunication Indicators Database and are used to calculate other indicators such
as the ICT Opportunity Index.44

The OECD and Eurostat collect and disseminate comparable information from member
countries on ICT access and use, the ICT sector and the economic impact of ICT. Both
organizations also provide statistical standards in the form of model questionnaires and
other information.45

Capacity-building issues

314. The production of ICT indicators in developing economies has to be seen in the context
of the general strengthening of national statistical systems. Countries that are willing to
start producing such indicators should coordinate this activity with current or planned
national capacity-building activities for statistical infrastructure (e.g. legal frameworks
for statistics, business registers, data collection networks) and statistical practices (e.g.
implementation of business surveys). Production of indicators on the use of ICT by
businesses should not be considered separately from those other issues since duplication
of efforts and other inefficiencies can arise. In particular, countries starting the collection
of ICT indicators should take into account the following capacity-building issues:

Improvement of the legal framework for statistical surveys: ICT business surveys
(whether dedicated to ICT or vehicles for ICT modules) should ideally be subject
to statistical laws that establish obligations such as compulsory provision of data
and protection of those data by the NSO and other official statistical agencies. The
legislative framework may also establish legal mechanisms for implementation and
funding of statistical operations. In some countries, revision of the legal framework
for statistical surveys could increase the efficiency of the data collection system (see
Example 40).

43  UNCTAD data are available at the website http://measuring-ict.unctad.org.
44  Available at http://www.itu.int/ITU-D/ict/publications/ict-oi/2007/index.html.
45  OECD data, methodological reports and analytical documents can be found at http://www.oecd.org/sti/measuring-infoeconomy/

guide. Eurostat data and reports are available at http://epp.eurostat.ec.europa.eu/

•

•

•

•
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Example 40. The case for revision of statistical legislation to improve ICT statisticsExample 40. The case for revision of statistical legislation to improve ICT statistics

TheThe statisticalstatistical legislationlegislation ofof developingdeveloping economieseconomies maymay bebe thethe subjectsubject ofof revision,revision, especiallyespecially whenwhen countriescountries
havehave experiencedexperienced importantimportant politicalpolitical oror economiceconomic changes.changes. InIn respectrespect ofof ICTICT statistics,statistics, suchsuch changeschanges mightmight
leadlead toto thethe inclusion,inclusion, onon nationalnational statisticalstatistical councils,councils, ofof ministriesministries responsibleresponsible forfor sciencescience andand technologytechnology oror
telecommunications,telecommunications, organizationsorganizations representingrepresenting thethe businessbusiness andand researchresearch community,community, andand soso forth.forth.
InIn transitiontransition economies,economies, thethe exhaustivenessexhaustiveness ofof businessbusiness surveyssurveys establishedestablished byby statisticalstatistical lawslaws forfor centrallycentrally
plannedplanned economieseconomies maymay notnot bebe efficientefficient comparedcompared withwith samplesample surveyssurveys ifif thethe businessbusiness sectorsector isis developeddeveloped
(in(in particular,particular, ifif thethe smallsmall andand medium-sizedmedium-sized enterpriseenterprise (SME)(SME) sectorsector isis veryvery large).large).
InIn somesome countries,countries, respectrespect forfor thethe confidentialityconfidentiality ofof individualindividual datadata maymay notnot bebe fullyfully reflectedreflected inin currentcurrent laws,laws,
aa factfact thatthat shouldshould bebe carefullycarefully considered.considered.

Establishment and improvement of business registers: The process of creating a
business register for ICT data collection should be coordinated with general plans to
establish a business register or improve an existing one (see Chapter 7).

Improvement of data collection systems: Capacity-building projects for enhancing ICT
data collection should avoid duplication of structures that already exist, such as a
network of data collection centres (which are generally spread over the country) that
report to the central or regional statistical authorities.

Coordination of the system of business statistics: Current programmes of capacity-
building for business statistics should be coordinated. In many developing economies,
there are international cooperation programmes devoted to implementing new business
surveys or to adapting international standards within existing systems (see Example
41). These programmes should be taken into account by countries willing to carry out
ICT surveys.

Example 41. Reform of business statistics in former centrally planned economiesExample 41. Reform of business statistics in former centrally planned economies

AA numbernumber ofof CentralCentral andand EasternEastern European,European, asas wellwell asas CentralCentral Asian,Asian, countriescountries havehave undergoneundergone aa politicalpolitical
andand economiceconomic transitiontransition fromfrom centrallycentrally plannedplanned toto marketmarket economieseconomies sincesince thethe 1990s.1990s. BusinessBusiness surveyssurveys
havehave beenbeen redesignedredesigned soso thatthat samplessamples areare usedused insteadinstead ofof completecomplete enumerationenumeration ofof businesses.businesses. SamplesSamples forfor
ICTICT surveyssurveys shouldshould bebe coordinatedcoordinated withwith thosethose ofof otherother businessbusiness surveyssurveys (such(such asas manufacturingmanufacturing oror serviceservice
industryindustry surveys)surveys) inin orderorder toto reducereduce responseresponse burden,burden, andand increaseincrease thethe coherencecoherence andand usabilityusability ofof statisticalstatistical
results.results.

Training human resources for statistical production: Different types of staff are needed
for the production and analysis of ICT statistics: interviewers, data coders, statisticians
and economists. Besides specific knowledge (for example, of ICT standards, concepts
and definitions), staff will usually need to have statistical expertise (for example,
in collecting data, units and classifications, business sampling methods, statistical
estimation, data processing techniques and statistical dissemination practices).
Capacity-building programmes in business statistics should include staff involved in
the production of ICT indicators.

Enhancing the capacity for data dissemination: The implementation of statistical
dissemination systems for ICT indicators such as online databases or web dissemination
can be coordinated with similar initiatives for other statistical projects within statistical
organizations.

315. There are several international initiatives that support the improvement of ICT statistics
in developing economies. The following capacity-building initiatives may be of interest to
those economies:

•

•

•

•

•
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The Partnership on Measuring ICT for Development has a capacity-building task group
led by UNCTAD.46 In the field of business ICT indicators, including indicators on the
ICT sector and trade in ICT goods, UNCTAD provides technical assistance to countries
interested in improving their ICT data production systems in the form of training and
advisory missions. In order to improve the availability of comparable statistics on ICT
for development, this technical assistance must be combined with a commitment by
countries to collect the recommended core ICT indicators.

The consortium Partnership for Statistics in the 21st Century, PARIS21 (www.paris21.
org), provides a reference library for the preparation of statistical development strategies
and master plans. PARIS 21 organizes regional seminars to foster the use of statistics
for development and provides assistance to countries wishing to apply for funding
under programmes such as the Trust Fund for Statistical Capacity Building (TFSCB)
(grants) and the lending programme STATCAP managed by the World Bank.47

46  For an overview of the capacity-building activities of the Partnership, see http://new.unctad.org/templates/Page____605.aspx.
47  For information about the TFSCB and STATCAP, see http://web.worldbank.org/

•

•
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Annex 1: UNCTAD model questionnaire for core indicators on use of ICT by businesses (2007)

Annex 1

UNCTAD model questionnaire for core indicators on use of ICT 
by businesses (2007)48

48  This model questionnaire is based on the Partnership core list of ICT indicators published in 2005 and includes a small number
of modifications and updates.

Module A: General Information about use of ICT by your business

A1. Did your business use computer/s during <reference period>a?

A computer includes: a desktop, portable or handheld computer (e.g. a personal digital 

assistant), minicomputer, mainframe. A computer does not include equipment with some 

embedded computing abilities: such as mobile phones or TV sets, nor does it include computer-

controlled machinery or electronic tills.

 Yes
Go to A6

A2. What percentage of persons employed in your business routinely used 

a computer at work during <reference period>?

Employees refer to all persons working for the business, not only those working in clerical jobs. 

They include working proprietors  as well as employees. Routinely refers to at least once a week.

%

A3. Did your business have in use an internal home page (intranet) as at 

<reference date>b?

An intranet refers to an internal company communications network using Internet protocol 

access.

 Yes  No

A4. Did your business have a local area network (LAN) as at <reference 
date>?

A LAN refers to a network connecting computers within a localized area such as a single 

building, department or site; it may be wireless.

 Yes  No

A5. Did your business have an extranet (a website or an extension of the 

Intranet with access restricted to business partners) as at <reference 
date>?

An extranet is a closed network that uses Internet protocols to securely share enterprise’s 

information with suppliers, vendors, customers or other businesses partners. It can take the 

form of a secure extension of an Intranet that allows external users to access some parts of the 

enterprise’s Intranet. It can also be a private part of the enterprise’s website, where business 

partners can navigate after being authenticated in a login page.

 Yes  No
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Annex 1: UNCTAD model questionnaire for core indicators on use of ICT by businesses (2007)  

Module B: How your business uses the Internet in its operations

B1. Did your business use the Internet during <reference period>?
The Internet refers to Internet protocol based networks: WWW (the World Wide Web), 

an extranet over the Internet, EDI over the Internet, Internet accessed by mobile 

phones and Internet email.

Yes 

B2. Where did you business use the Internet during <reference 
period>?

Inside
the business 
premises

Outside
the business 
premises) - Go 
to B5

Both of the 
above

B3. What percentage of persons employed in your business 
routinely used the Internet at work during <reference period>?

%

B4. How did your business connect to the Internet during <reference
period>? Multiple responses allowed

Analogue modem (dial-up via phone line) 
An analogue modem converts a digital signal into analogue for transmission by 

traditional

(copper) telephone lines. It also converts analogue transmissions back to digital.

<Other narrowband>c

< Broadband>d

Do not know

 Yes

 Yes

 Yes

 No

 No 

 No 

B5. Did your business have a web presence as at <reference date>?
A web presence includes a website, home page or presence on another entity’s 

website (including a related business). It excludes inclusion in an online directory and 

any other web pages where the business does not have substantial control over the 

content of the page.

 Yes  No 

B6. Did your business receive orders for goods or services (that is, 
make sales) via the Internet during <reference period>?
Orders received include orders received via the Internet whether or not payment 

was made online. They include orders received via websites, specialized Internet 

marketplaces, extranets, EDI over the Internet, Internet-enabled mobile phones and 

email. They also include orders received on behalf of other organizations – and orders 

received by other organizations on behalf of the business. They exclude orders which 

were cancelled or not completed.

 Yes  No 

B7. Did your business place orders for goods or services (that is, 
make purchases) via the Internet during <reference period>?
Orders placed include orders placed via the Internet whether or not payment 

was made online. They include orders placed via websites, specialized Internet 

marketplaces, extranets, EDI over the Internet, Internet-enabled mobile phones and 

email. They exclude orders which were cancelled or not completed.

 Yes  No
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Annex 1: UNCTAD model questionnaire for core indicators on use of ICT by businesses (2007)

Module D: Other information about your business49

D1. Main activity of your business (please describe)

D2. Number of persons employed at <reference date>

D3.

D4.

a. <reference period> refers to the period used by the NSO (typically the previous 12 months or last calendar year).

b. <reference date> would usually be at the end of the reference period, or shortly after.

c. Including ISDN, most mobile phone access and other forms of access with an advertised download speed of less than
 256 Kbit/s (kilobits per second). The wording “other narrowband” would not normally be used on questionnaires -
 countries should add appropriate category/ies based on services available.

d. Including DSL, cable modem, high speed leased lines, optic fibre cable, some mobile phone access (e.g. UMTS),
 powerline, satellite, fixed wireless, with an advertised download speed of >= 256 Kbit/s. The wording “broadband”
 would not normally be used on questionnaires - countries should add appropriate category/ies based on services
 available.

49  It is recommended to include financial (value) questions in order to be able to carry out certain types of ICT impact analysis later
on. This is particulary relevant if the survey data cannot be linked to other survey data that contain this type of information about
the business.

B8. For which of the following activities did your business use the Internet 
during <reference period>?

Multiple responses allowed

For getting information about goods or services

For getting information from government organizations/public authorities
Government organizations/public authorities include government organizations at local,

regional and national level.

For other information searches or research activities

For sending or receiving emails

For interacting with government organizations/public authorities
Includes downloading/requesting forms, completing/lodging forms on line, making on-line

payments and purchasing from, or selling to government organizations.

For providing customer services

For delivering products online
Products delivered over the Internet in digitized form, e.g. reports, software, music, videos,

computer games; and on-line services, such as computer-related services, information services,

 Yes  No 

 Yes  No 

 Yes  No 

 Yes  No 

 Yes  No 

 Yes  No 

 Yes  No 

 Yes  No 
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Annex 2: OECD model questionnaire for ICT use by businesses (2005)  
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Annex 2: OECD model questionnaire for ICT use by businesses (2005)
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Annex 2: OECD model questionnaire for ICT use by businesses (2005)  
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Annex 2: OECD model questionnaire for ICT use by businesses (2005)
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Annex 3

Eurostat questionnaire on ICT usage and e-commerce

in enterprises (2007)

COMMUNITY SURVEY ON ICT USAGE AND E-COMMERCE IN ENTERPRISES 200750

General outline of the survey

Sampling unit: Enterprise.

Scope / Target Population: Economic activity:

“Manufacturing”;
“Construction”;
“Wholesale and retail trade; repair of motor vehicles, 

motorcycles and personal and household goods”;
“Hotels” and “Camping sites and other 

provision of short-stay accommodation”;
“Transport, storage and communication”;
“Real estate, renting and business activities”;

“Motion picture and video activities” and 
“Radio and television activities”.

and insurance”.

Optional:
“Electricity, gas and water supply”;

“Other service activities”.

.

Enterprise size:

Optional

Geographic scope:

Reference period:

50  The 2006 questionnaire can be found in Eurostat’s 2006 Methodological manual for statistics on the Information Society, http://
epp.eurostat.ec.europa.eu/portal/page? pageid=1073,46587259& schema=portal&p product code=KS-BG-06-004
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Questionnaire:

However, countries should follow the order of the list of variable enclosed, 

different ways: from national registers, from Structural Business Statistics 

include additional questions.

Note on the use of “Don’t know” response categories:

In general “Don’t know” response categories are not recommended as it 
is considered that such an answer would provide the same information 
as a blank one. Even if the respondent doesn’t have the information, it 
should be possible to gather it from records or from someone else in the 

know” response category is used in the model questionnaire.

Target respondent: A decision maker with major responsibility for IT-related issues in the 
enterprise (the IT manager or a senior professional in the IT department). 
In smaller enterprises, the respondent may be someone at the level of 
managing director or the owner.

The sampling design and the resulting sample size should be appropriate 
for obtaining accurate, reliable and representative results on the variables 
and items in the model questionnaire.

This objective should be achieved for the overall proportions as well 
as for the proportions for the different breakdowns of the population 

enterprise size class breakdown are not required to be cross-tabulated.

This requirement aims at ensuring the collection of a complete dataset 
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NACE breakdown: (To be applied to: all variables; enterprises with 10 or more persons employed; 

whole territory of the Country.)

Optional:

Size class breakdown: (To be applied to: all variables; aggregate of all mandatory NACE aggregates [1 to 

Data should be broken down by the following size classes of the 
number of persons employed:

Optional:

Geographic breakdown: (To be applied to: all variables; aggregate of all mandatory NACE aggregates [1 to 

Data should be broken down by the following regional groups:

Note: See glossary for the list of convergence in each country.
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Weighting of results:

Turnover/Purchases weighting should be also used for turnover/orders 

purchases weighting, otherwise turnover weighting).
Weighting by the Number of Persons Employed should be also applied 

Internet or other computer mediated networks.

Treatment of non-response/

‘Do not know’:

Unit non-response:

The non-respondent units should be assumed to resemble those who 
have responded to the survey and be treated as non-selected units. For 
this, the weighting or the grossing up factors should be adjusted: the 
design weight N

h
 / n

h
 is replaced by N

h
 / m

h
 where N

h
 is the size of stratum 

h, n
h
 is the sample size in stratum h and m

h
 is the number of respondents 

in stratum h.

Item non-response:

Logical corrections should be made, when information can be deducted 
from other variables, and priority given to further contacts with enterprises 
to collect the missing information.
For the categorical variables (e.g. the YES/NO questions), respondents 
with item non response or ‘do not know’ should not be imputed with 
values from respondents who answered the question.

Internet sales by destination). The imputation of these two variables 
should take into account, at least, the breakdowns by size class and 

Tabulation of results: For the categorical variables, estimates should be made for the total 
number of enterprises for each response category, broken down by the 

For the quantitative variables (turnover, purchases and number of 
persons employed), when collected in absolute or percentage terms 
(and not in percentage classes), estimates should be made for the total 

Data transmission:

described in another Eurostat document.



130

Annexes
Manual for the Production of Statistics on the Information Economy 

Annex 3: Eurostat questionnaire on ICT usage and e-commerce in enterprises (2007)  

COMMUNITY SURVEY ON ICT USAGE AND E-COMMERCE IN ENTERPRISES

2007

Final Model Questionnaire

(Questions relating to the i2010 Benchmarking Indicators are marked with an asterisk *)

            Module A: General information about ICT systems

A1. Did your enterprise use computers, during January 2007?
(Filter question)    Yes

A2. How many persons employed used computers at least once a 
week, during January 2007?  -  Optional

(Number)

If you can’t provide this value,

Please indicate an estimate of the percentage of the number 
of persons employed used computers at least once a week, 
during January 2007.  -  Optional

A3.* Did your enterprise have the following information and 
communication technologies, during January 2007?

Yes No

a) Wireless LAN

b) Wire based LAN

c) Intranet

A4.* Did your enterprise have in use, in January 2007, any software 
application to manage the placing and/or receipt of orders?
(Filter question)

Yes No        Go to A6

A5.* Did that software application to manage orders link 
automatically with any of the following, as of January 2007?

Yes No

a) Internal system for re-ordering replacement supplies

b) Invoicing and payment systems

c) Your system for managing production, logistics or service 
operations

d) Your suppliers’ business systems (for suppliers outside your 
enterprise group)

e)Your customers’ business systems (for customers outside your 
enterprise group)

A6.* Did your enterprise have in use, in January 2007, an ERP 
software package to share information on sales and 
purchases with other internal functional areas (for example, 

Yes No Don’t know
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A7.* Did your enterprise have in use, in January 2007, any software 
application for managing information about clients (so called 
CRM) that allows it to:

Yes No

the information about its clients?

b) Make analysis of the information about clients for marketing 
purposes (setting prices, make sales promotion, choose 
distribution channels, etc.)?

A8.* Did your enterprise have in use, in January 2007, third party 
free or open source operating systems, such as Linux ? (i.e. 
with its source code available, no copyright cost, and the 
possibility to modify and/or (re)distribute it)

Yes No

A9.* Was your enterprise, in January 2007, sending e-invoices in a 
digital format which allows its automatic processing? Yes No

A10.* Was your enterprise, in January 2007, receiving e-invoices in a 
digital format which allows its automatic processing?

Yes No

A11.* Was your enterprise, in January 2007, using a digital signature 
in any message sent, i.e. using encryption methods that 
assure the authenticity and integrity of the message (uniquely 
linked to and capable of identifying the signatory and where 
any subsequent change to the message is detectable)?

Yes No

Module B: Use of Internet

B1. Did your enterprise have access to Internet, during January 
2007?
(Filter question)

Yes No Go to 

B2.* How many persons employed used computers connected 
to the World Wide Web at least once a week, during January 
2007? (Number)

If you can’t provide this value,

Please indicate an estimate of the percentage of the number 
of persons employed used computers connected to the World 
Wide Web at least once a week, during January 2007.
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B3.* Did your enterprise have the following types of external 
connection to the Internet, during January 2007?

Yes No

a) Traditional Modem (dial-up access over normal telephone line)

b) ISDN connection

e) Mobile connection (e.g. e.g. analogue mobile phone, GSM, 

B4. Did your enterprise use the Internet for the following 
purposes, during January 2007?

(as consumer of Internet services) Yes No

b) Training and education

c) Market monitoring (e.g. prices)

B5.* Did your enterprise use the Internet for interaction with public 
authorities, during 2006?
(Filter question)

Yes No         Go
         to B8

B6.* Did your enterprise interact with public authorities in the 
following ways, during 2006?

Yes No

a) For obtaining information

information to public authorities 

d) Submitted a proposal in an electronic tender system (e-
procurement)

B7. Did your enterprise have a Web Site / Home Page, during 
January 2007?
(Filter question)

Yes No          Go to   

B8. Did the Web Site of your enterprise provide the following 
facilities, during January 2007?

(your enterprise as provider of Internet services) Yes No

a) Marketing the enterprise’s products

b) Facilitating access to product catalogues and price lists

c) Providing after sales support
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C1.* Did your enterprise order products/services via the 
Internet, during 2006 (excluding manually typed e-
mails)? (Filter question)

Yes

C2.* Please indicate for 2006 the percentage of the Internet 
orders in relation to the total purchases (in monetary 
terms, excluding VAT).

Alternative Question:

Please state the value of the purchases resulted 
from orders placed via Internet (in monetary terms, 
excluding VAT), in 2006. (National Currency)

If you can’t provide this value,

Please indicate an estimate of the percentage of 
the total purchases resulted from orders placed via 
Internet, in 2006.

Orders received via Internet (Sales)

C3.* Did your enterprise receive orders via the internet, 
during 2006 (excluding manually typed e-mails)? (Filter
question)

Yes

C4.* Please state the value of the turnover resulted from 
orders received via Internet (in monetary terms, 
excluding VAT), in 2006. (National Currency)

If you can’t provide this value,

Please indicate an estimate of the percentage of 
the total turnover resulted from orders received via 
Internet, in 2006.

C5.* Was your enterprise using a secure protocol, such as 
SSL and TLS, for the reception of orders via Internet, in 
January 2007?

Yes No

Module C: e-commerce via Internet

(asking enterprises with Internet access)

Orders placed via Internet (Purchases)
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Module D: E-commerce via external computer networks other than Internet

Orders placed via external computer networks other than Internet (Purchases)

D1.* Did your enterprise order products/services via external 
computer networks other than Internet, during 2006? (Filter
question)

Yes

D2.* Please indicate for 2006 the percentage of the orders placed 
or transmitted via computer networks other than Internet, in 
relation to the total purchases (in monetary terms, excluding 
VAT).

Alternative Question:

Please state the value of the purchases resulted from orders 
placed via external computer networks other than Internet (in 
monetary terms, excluding VAT), in 2006. (National Currency)

If you can’t provide this value,

Please indicate an estimate of the percentage of the total 
purchases resulted from orders placed via external computer 
networks other than Internet, in 2006.

Orders received via external computer networks other than Internet (Sales)

D3.* Did your enterprise receive orders via external computer 
networks other than Internet, during 2006? (Filter question)

Yes

D4.* Please state the value of the turnover resulted from orders 
received via computer networks other than Internet (in 
monetary terms, excluding VAT), in 2006. (National Currency)

If you can’t provide this value,

Please indicate an estimate of the percentage of the total 
turnover resulted from orders received via computer networks 
other than Internet, in 2006.

Module E*: e-Skills – ICT competence in the enterprise unit and the demand for ICT skills

E1. Did your enterprise employ ICT/IT specialists, in January 
2007?
(Filter question)

Yes

 : ICT specialists or IT specialists have the capability to specify, design, 
develop, install, operate, support, maintain, manage, evaluate and research ICT and ICT systems. ICT 
is the main job.

E2. How many ICT/IT specialists were employed by your 
enterprise, during January 2007?

(Number)

If you can’t provide this value,

Please indicate an estimate of the percentage of the number 
of ICT/IT specialists in relation to the total number of persons 
employed, during January 2007.
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E6. Did your enterprise recruit or try to recruit personnel for jobs 
requiring skills in the use of ICT, during 2006?
(Filter question)

Yes  No                 Go to E8

: Capabilities enabling the effective use of common, generic software tools (basic user 

is an important tool for the job and is used to produce work output and/or used intensively at work (in day-to-day 
activities)

E7.
applicants’ lack of skills in the use of ICT, during 2006? Yes No

E8. Did your enterprise provide training to develop or upgrade 
ICT related skills of your personnel, during 2006?

Yes No

E9. Were any ICT functions requiring ICT/IT specialists performed 
by external suppliers (fully or partly), during 2006?

Yes No

usually legal entities, established by the enterprise (internal suppliers from abroad), and 2) other foreign 
enterprises (external suppliers from abroad).

E10. Were any ICT functions requiring ICT/IT specialists performed 
by suppliers in a foreign country (fully or partly), during 2006?
(Filter question)

: Suppliers in a foreign 

legal entities, established by the enterprise (internal suppliers from 
abroad) and/or 2) other foreign enterprises (external suppliers from 
abroad).

Yes
by foreign 

established
by the 

enterprise

Yes
by other 
foreign

enterprises
No

E3. Did your enterprise recruit or try to recruit personnel for jobs 
requiring ICT specialist skills, during 2006?
(Filter question)

Yes No             Go to E6

E4.
requiring ICT specialist skills, during 2006?
(Filter question)

Yes No             Go to E6

E5. What do you believe were the main reasons of having hard-
,

during 2006? Yes No

training

d) Salary requests too high

e) Other -  Optional
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E11. Which ICT functions were performed by suppliers’ ICT/IT 
specialists in a foreign country, during 2006?  -  Optional

Yes No

management)

software development, programming, web development, database 
development, communication network development, systems 
integration and installation)

support, network administration, web administration, database 
administration)

E12. From which of the following geographical regions did your 
enterprise engage suppliers’ ICT/IT specialists, during 2006?

Yes No

E13. Were any business functions requiring users of ICT performed 
by external suppliers (fully or partly), during 2006?  -  Optional 

Yes No

E14. Were any business functions requiring users of ICT performed 
by suppliers in a foreign country (fully or partly), during 2006?  
-  Optional
(Filter question)

Yes
by foreign 

established
by the 

enterprise

Yes
by other 
foreign

enterprises

No

E15. Which business functions (non-ICT) were performed by 
suppliers’ ICT users in a foreign country, during 2006?  -
Optional Yes No

a) Sales and marketing, customer services

E16. Please indicate the geographical regions from where you 
engaged business services requiring ICT users, during 2006.
-  Optional Yes No

Module X: Background information

be provided

X1. Main economic activity of the enterprise, during 2006

X2. Average number of persons employed, during 2006

X3. Total purchases of goods and services (in value terms, excluding 
VAT), for 2006

X4. Total turnover (in value terms, excluding VAT), for 2006

X5. Location (Convergence/ non-Convergence region), in 2006
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ERP (New)

applications that integrate information and processes across the several business 

vendor, enterprise wide, software packages, but they are built in a modular 

implementing only some of those modules.

5. allow access to the data in real time.

CRM (New)

which places the customer at the centre of the business activity, based in an 
intensive use of information technologies to collect, integrate, process and 
analyse information related to the customers.
One can distinguish between:
1. Operational CRM

are in contact with the customer.
2. Analytical CRM

in the enterprise on its customers. This aims to gather in depth knowledge of the 
customer and how to answer to its needs.

e-Invoice (New) An e-invoice is an invoice where all data is in digital format and it can be 
processed automatically. A distinctive feature of an e-invoice is automation. 
E-invoice will be transferred automatically in inter-company invoicing from the 

or other application.

COMMUNITY SURVEY ON ICT USAGE AND E-COMMERCE IN ENTERPRISES

2007

Glossary

e-Signature (New) An e-signature is some kind of electronic information attached to or associated 
with a contract or another message used as the legal equivalent to a written 
signature. Electronic signature is often used to mean either a signature imputed 

to add non-repudiation and message integrity features to a document. Digital 

document, or on a lower-level data structure.
For either of them to be considered a signature they must have a legal value, 
otherwise they are just a piece of communication.
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legally binding signatures, and so are an instance of electronic signature. For 

have agreed to a certain set of terms and conditions. The legal status of such 
claims is uncertain.
An electronic signature can also be a digital signature if it uses cryptographic 
methods to assure both message integrity and authenticity. Because of the use 
of message integrity mechanisms, any changes to a digitally signed document 
will be readily detectable if tested for, and the attached signature cannot be 
taken as valid.
It is important to understand the cryptographic signatures are much more 
than an error checking technique akin to checksum algorithms, or even high 

can be regenerated as needed by a tamperer. In addition, no message integrity 
protocols include error correction, for to do so would destroy the tampering 
detection feature.
Popular electronic signature standards include the OpenPGP standard 
supported by PGP and GnuPG, and some of the S/MIME standards (available 
in Microsoft Outlook). All current cryptographic digital signature schemes require 
that the recipient have a way to obtain the sender’s public key with assurances 
of some kind that the public key and sender identity belong together, and 
message integrity measures (also digital signatures) which assure that neither 
the attestation nor the value of the public key can be surreptitiously changed. A 
secure channel is not required.

but this is not required when the digital signature has been properly carried out. 

SSL/TLS (New) Secure Sockets Layer (SSL) and Transport Layer Security (TLS) are 
cryptographic protocols which provide secure communications on the Internet. 
SSL provides endpoint authentication and communications privacy over the 
Internet using cryptography. In typical use, only the server is authenticated 
(i.e. its identity is ensured) while the client remains unauthenticated; mutual 
authentication requires PKI deployment to clients. The protocols allow client/
server applications to communicate in a way designed to prevent eavesdropping, 
tampering, and message forgery.

Free / Open Source (New) Open source software refers to computer software under an open source 
license. An open-source license is a copyright license for computer software 

and redistribution without having to pay the original author. Such licenses may 
have additional restrictions such as a requirement to preserve the name of the 
authors and the copyright statement within the code.

Software Foundation, which attempts to capture what is required for a program 
license to qualify as being free-libre software. In practice, licenses meet the 

B2B Business-to-Business transactions conducted over IP based networks and over 
other computer-mediated networks.
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B2C

based networks and over other computer-mediated networks.

Broadband

(in at least the downstream direction) or bandwidth measured by the amount 
of digital bits that one can transmit per second, measured in kbps or mbps; b) 

dimensional video games, video on demand, internet radio, streaming video, 
video conferencing and so on.

Computer-mediated

networks other than 

Internet

Minitel or interactive telephone systems

Networks that are employed for communication between computers but that 
are not publicly accessible Wide Area Networks such as the Internet. They are 
usually proprietary networks made up of leased lines and can cover local and 

interactive telephone systems.

Internet, virtual private network over Internet, internet enabled mobile phones).

Digital products or 

services

Goods/services that can be ordered and delivered directly to a computer over 
the Internet, e.g. music, videos, games, computer software, online newspapers, 
consulting services, etc.

DSL (Digital Subscriber 

Line)

A high-bandwidth (broadband), local loop technology to carry data at high 
speeds over traditional (copper) telephone lines.

xDSL, ADSL etc. DSL technologies designed to increase bandwidth over standard copper 
telephone wires; includes ADSL (Asymmetric Digital Subscriber Line) etc.

Electronic commerce 

(e-commerce)

Transactions conducted over Internet Protocol-based networks and over other 
computer-mediated networks. The goods and services are ordered over those 
networks, but the payment and the ultimate delivery of the good or service 
may be conducted on or off-line. Orders received via telephone, facsimile, or 
manually typed e-mails are not counted as electronic commerce.

E-mail

computer to another located within or outside of the organisation. This includes 
electronic mail by Internet or other computer networks.

Extranet

parts of an organisation’s Intranet.

e-Skills / ICT Skills Two main types of e-skills can be distinguished:

operating, supporting, maintaining, managing, evaluating and   

software tools and use of specialised tools supporting business 
functions within industry (see for more details below ICT user skills).
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e-Skills / External

Suppliers /

   (Outsourcing e-skills)
(New)

Other enterprises, includes also foreign enterprises/legal entities, associated 
or not associated to a group of enterprises.

outsourcing, i.e. activities are contracted out to other enterprises in the same 
country or abroad.)

e-Skills / Foreign 

Suppliers /

Suppliers in a foreign  

country /

   (Offshoring e-skills)
(New)

(e-skills sourced from suppliers in a foreign country address the phenomena of 

E-skills sourced from other foreign enterprises address offshore outsourcing.)

ICT/IT Specialists (New)

ICT User Skills (New)

and/or is used intensively at work (in day-to-day activities)

ISDN Integrated Services Digital Network.

Internet

EDI over the Internet, Internet-enabled mobile phones.

Intranet An internal company communications network using Internet protocol allowing 
communications within an organisation.

LAN (Local Area 

Network)

share a common printer or master a common computer, etc.

Modem Device that modulates outgoing digital signals from a computer or other digital 
device to analogue signals for a conventional copper twisted pair telephone line 
and demodulates the incoming analogue signal and converts it to a digital signal 
for the digital device.

Web site
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xDSL Digital Subscriber Line. DSL technologies are designed to increase bandwidth 
available over standard copper telephone wires. Includes IDSL, HDSL, SDSL, 

Convergence regions

new list of convergence regions eligible for funding from the Structural Funds. 
Structural Funds promote the development and structural adjustment of regions 

Countries composed entirely of Convergence regions:

Bulgaria

Estonia

Ireland (Southern and Eastern under transitional support)
Latvia

Lithuania

Malta

Poland

Romania

Slovenia

Countries partially composed of Convergence regions:

Belgium: Hainaut
Czech Republic: 

Praha)
Germany: Brandenburg Nord-Ost, Brandenburg Süd-West, Mecklenburg-

Magdeburg,  Thüringen 
Greece: Anatoliki Makedonia, Thraki, Kentriki Makedonia, Dytiki Makedonia, 

Aigaio, Kriti
Spain

France

Italy

Hungary:

Austria: Burgenland 
Portugal

Slovakia:

United Kingdom

Highlands and Islands
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Countries with no Convergence regions:

Denmark

Cyprus

Luxembourg

The Netherlands

Finland

Sweden

Type of the External 

Internet Connection

By term  it is meant the type of the (last mile) connection 
of the enterprise (e.g. enterprise’s computer-mediated network) to the network 
of the Internet access ‘service’ provider ‘ISP’.

“The last mile
resident or customer (enterprise).”

Type of external Internet connection:  

a) Dial-up is a temporary connection to the Internet via an analogue (standard) 
modem and standard telephone line (Public switched telephone network 
PSTN), which requires that the modem dial a phone number when Internet 
access is needed (to dial the Internet service provider’s node to establish a 
modem-to-modem link, which is then routed to the internet).

“Dial-up pertains to a telephone connection in a system of many lines 
shared by many users. A dial-up connection is established and maintained 
for limited time duration. A dial-up connection can be initiated manually or 
automatically by your computer’s modem or other device.  This once most 
common used type of the Internet connection is capable of carrying up to 

capacity ‘speed’ connection (narowband).”

b)    ISDN (Integrated Services Digital Network) connection is a temporary 
connection to the Internet using a type of circuit switched telephone network 

to analog) transmission of voice and data over ordinary telephone copper 
wires (enables digital transmission over the public switched telephone 
network), resulting in better quality and higher speeds, than available with 
analog systems. 

“Enterprise that installs an ISDN adapter (in place of a telephone modem)
Kbps

analog (standard) modem connection. ISDN services can simultaneously 
transmit voice, data and video. ISDN is also consider as the low capacity 
‘speed’ connection (narowband).”

“It includes ) - consisting of two B channels, each 

Kbit/s.”

“This category does not include , a type of ISDN 

alternative e).”
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c)  is an access to 
the Internet using a long range wireless transmission of the mobile network 

Access to the Internet via mobile phone networks should be consider as low 
capacity ‘speed’ mobile connection (narowband) if it is being equal to, or greater 

upload).

connection belongs to the low capacity ‘speed’’ connection. See following two 

is done in circuit switched mode. The difference comes from the ability to 
use different coding methods and even multiple time slots to increase data 

 and  cellular (mobile) wireless 

systems that have implemented a packet switched domain in addition to the 

GSM and  networks. The most commonly 
.”

technology enabling high-speed data transmission. 

mobile network connection and their bandwidth (can be different between the 
countries and also within the same country):

download   upload

category of the ‘mobile’ wireless Internet connection (mobile Internet) compare 

narrowband.”

) refers to a family of a high-bandwidth (broadband), 
local loop technologies that provide a digital permanent Internet connection 
over the copper wires of the local telephone network. 

“Asymmetric Digital Subscriber Line (ADSL) where more bandwidth is allocated 
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considering as dominant DSL technologies. Typically, individual connections 
Mbps

as within the state.  A DSL line can carry both data and voice signals and the 
data part of the line is continuously connected. DSL connection is considered 

(broadband).”

connection, other FWA connections etc..

is using modems attached to cable television networks (cable 

“The term cable internet (or simply cable) refers to the delivery of internet
service over this infrastructure. A cable modem is a device that enables you to 

Mbps.

connection (broadband).” 

High capacity leased line is a permanent telephone connection between two 
points set up by a telecommunications common carrier. Typically, leased lines 

the connection doesn’t carry anybody else’s communications, the carrier can 

the connection into different lines for data and voice communication or use 
the channel for one high speed data circuit. Dividing the connection is called 

individuals, for Internet access because they afford faster data transfer rates 
and are cost-effective if the Internet is used heavily.

“A leased line is a telephone line that has been leased for private use. In some 

switched line or dial-up line”. Leased lines are usually available at speeds of 
 presentation. 

used for the Internet connection via a leased lines.  Higher speeds are available 
on alternative interfaces.

information quickly and cheaply to one or many destinations from one point. It 
is a packet-switching protocol for connecting devices on a Wide Area Network 

and native IP based products, including IP virtual private networks.”

) are technologies using radio-
frequency, infrared, microwave, or other types of electromagnetic or acoustic 
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wireless transmission).

”, is a set of Ethernet 
standards for wireless local area network (WLAN) currently based on the IEEE

as  are currently in the works, they offer many enhancements, anywhere 
from longer range to greater transfer speeds. Wi-Fi was intended to be used 
for wireless devices and LANs, but is now often used for Internet access (one 
of the main international standards for wireless broadband Internet access and 
networking, with widespread use in business, homes and public spaces). It is 

personal
digital assistant access point 
called a hotspot.

f)   is an access to 

mobile telephone technology. The 

(a telephone call) and non-voice data (such as downloading information,
email, and instant messaging). It includes high-speed mobile 

 is one of the third-
  as the underlying 

standard, is standardized by the , and represents the European answer 
to the  requirements for 

Mbps when fully implemented.

Mbps.

Enhanced Data rates for Global Evolution (EDGE) is an intermediate technology 
that brings second-generation GSM closer to third-generation capacity for 

standard and uses technology.

Narrowband

Dial-up (connection via standard telephone line ‘PSTN using analog modem) 
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and ISDN (Integrated Services Digital Network)

Broadband

form core broadband; 

broadband

Mobile Internet - connection via mobile phone network ( :
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Annex 4

Estimation of a proportion under different sampling schemes

Many indicators are expressed as percentages or proportions of businesses satisfying a certain
condition: using computers, using the Internet, having a website, etc. In statistical terminology,
these indicators are estimates of a population proportion, defined as:

where N is the number of businesses (units) in the population, and A is the number of
businesses satisfying the given condition.

Different estimates for p are possible and the choice should be based on the design of the
sample from which data are collected. Usually, statistical investigations will be designed
to collect data from a sample of businesses and not from the total population. The target
population will usually be segmented into strata, defined by economic activity and size (and
possibly geographical variables, such as head office location). Different sampling methods will
yield different sampling errors (with respect to the ‘true’ proportion p).

Every sampling method assigns unit weights that reflect the number of population units
represented by each sample unit. For an exhaustive survey (census) or stratum, weights are
equal to one.
The total number of firms (size of the target population or in-scope businesses) may be known
(by the Statistical Business Register) or is estimated.

CASE 1. Simple random sampling of a non-stratified population

In this case, n businesses out of N have been randomly selected with equal probability and
without replacement (that is, a business cannot be selected twice to be interviewed). The
sample weight is equal to w=N/n, that is, the sample is “grossed up” in proportion to the
population size. The indicator may be calculated as the sample proportion:

where a
i
is a dichotomous variable that is 0 if the answer is “No” and 1 if “Yes”.

The standard error of the sample proportion is estimated by:
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Now, if N is much larger than n, that is to say the sampling fraction n/N is low, the standard
error can be approximated by a simpler expression:

A sampling fraction of 10 per cent or less is a requirement for using this last expression.

CASE 2. Stratified random sampling

In stratified random sampling, the population is broken down into strata that are expected
to be more homogeneous than the whole population with respect to the variable of interest.
Every population unit must belong to one and only one stratum. Sample selection is done
independently in each stratum, which will have a sampling fraction determined by factors such
as stratum size, variability and significance.

Let L be the number of strata and let N
h
and n

h
be the population and sample size respectively,

in stratum h (h=1, 2, ... L).

An unbiased estimate of is:

where a
hi

is a dichotomous variable that is 0 if the answer is “No” and 1 if “Yes”; and hp̂ is an estimate
of the proportion p

h
in stratum h, analogous to expression (2). It can be seen that the weight assigned

to each unit in stratum h is

h

h
h n

N
w .

As sampling is independent between strata, and the estimate is a weighted sum of
estimates, the sampling variance can be calculated as a weighted sum of variances.

The estimate of the standard error of p̂ is:

Where )ˆ( hpV is the estimated variance of hp̂ in stratum h, and can be calculated as the
square of expression (3) or (4), according to the size of the sampling fraction in each
stratum.

CASE 2a. Stratified random sampling with one or several strata exhaustively 
investigated

One or more strata (for example, those containing large businesses) may be exhaustively
sampled (that is, all units are selected). For those strata, there is no sampling error, and overall
estimates of standard error need to take this into account.

For simplicity, it can be supposed that just one stratum, the first, is exhaustively investigated.
The general case is an easy extension of this.
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An estimate of p is:

and an estimate of the standard error is:

Note that the true proportion of stratum 1 is included in expression (7), but stratum 1 is omitted
from expression (8).

In this case, the weight for any unit in stratum h is
h

h
h n

N
w if 1h and 11w

CASE 3. Ratio estimates with simple random sampling

Ratio estimates of a proportion can appear when the denominator of a proportion is not known
and must be estimated from the sample. For example, the proportion of employees that have
Internet access out of the total number of employees; or the ratio of the number of businesses
that sell by Internet to the number of businesses that have Internet access.

For unit i, let yi and xi be the values of the characteristics that must be compared. For example,
yi could be the number of employees that have Internet access and xi the total number of
employees (or, for the second example, yi is 1 if it sells by Internet, and 0 otherwise; and xi is 1
if it has Internet access, and 0 otherwise). Thus, we are interested in estimating the following
indicator:

A natural estimate of p (let us call it r̂ to indicate that it is a ratio) is the sample version of

expression (9), that is to say, weighting all units with the same weights,
n

N
:

This estimate is not unbiased, but, for most of the population, the bias will not be important if
the sample size is reasonably large (usually, 20 or more units).
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There is no unbiased estimate with a closed form of the standard error, but an expression that
can be successfully used as an approximation is:

Where x is the sample average of characteristic x, that is,

CASE 4. Ratio estimates with stratified random sampling

With stratified random sampling, ratio estimates can be used if an estimate of a proportion of
unknown denominator is desired. In this appendix, only the “combined ratio estimate” will be
dealt with.

Following the same notation as above, we are interested in estimating the following indicator:

An estimate of the ratio will be:

As estimate of the standard error of r̂ , the following expression can be used:

where X̂ is the population total estimate.
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Annex 5

Imputation of missing data in ICT surveys

If re-contacting the interviewed business is out of the question for cost or time reasons,
item non-response can be treated by mathematical techniques for data imputation. Imputation

consists of assigning a plausible value to a question for which the selected unit has not provided
a response, or to a question whose answer is logically or arithmetically inconsistent with
answers in the rest of the questionnaire.

When the answer to different questions is inconsistent, the problem of deciding which one is
incorrect may be very difficult. Usually, a hierarchy among questions, or blocks of questions,
is established, so that answers to some of them are considered “dominant”.

Example:Example:

SupposeSuppose thethe followingfollowing twotwo questionsquestions andand responsesresponses areare foundfound inin aa questionnaire:questionnaire:

A) Did your business have a website/home page, during January 200A) Did your business have a website/home page, during January 200XX??

YesYes

NoNo

B) Did your website/homepage provide any of the following facilities, during January 200B) Did your website/homepage provide any of the following facilities, during January 200XX??

a)a) MarketingMarketing thethe business’business’ products products 
b)b) FacilitatingFacilitating accessaccess toto productproduct cataloguescatalogues andand priceprice listslists

c)c) ProvidingProviding afterafter salessales support support 

Clearly, responses to questions A and B are inconsistent. However, it is more likely that the
respondent made a mistake in question A) than in question B), because he or she was able
to specify two web facilities. The most plausible conclusion is that his or her business had a
website or home page, and therefore that question A) should be imputed as “Yes”.

It is important to recall that imputation does not intend to establish a «true» answer, but
to assign a value for a missing answer that is consistent with the rest of the questionnaire.
Frequently used methods for data imputation in business surveys are deterministic imputation,
«hot deck» and «cold deck» techniques. The choice among them should be in accordance with
the current practice for other business surveys in the statistical office, and so these should be
reviewed before selecting one method for surveys of ICT use.

Deterministic imputation

Deterministic imputation of missing data consists of assigning a valid answer by means of the
application of fixed rules that relate questions’ values to each other. Under the same conditions,
the mechanism will always generate the same imputed value.

Example:Example:

AA simplesimple deterministicdeterministic rulerule toto assignassign aa missingmissing numbernumber ofof employeesemployees whowho useuse e-maile-mail isis toto assignassign thethe valuevalue ofof
thethe numbernumber ofof employeesemployees whowho havehave accessaccess toto thethe Internet,Internet, ifif thethe businessbusiness usesuses e-maile-mail andand 00 otherwise.otherwise.

x

x
x
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Hot deck imputation

For each business with item non-response, the hot deck procedure searches a set of businesses
with similar characteristics, called “donors”, that have responded to the item. The method
consists of randomly selecting one of the donors, and assigning the answer of the chosen
donor to the business with item non-response.

Example:Example:

TheThe followingfollowing tabletable showsshows somesome rawraw datadata fromfrom aa surveysurvey onon ICTICT useuse byby businesses.businesses. EachEach rowrow (register)(register)
representsrepresents aa differentdifferent business,business, andand characteristicscharacteristics ofof thethe businessesbusinesses areare shownshown inin thethe columns.columns. “Missing”“Missing”
meansmeans itemitem non-response.non-response. AnAn imputedimputed valuevalue forfor presencepresence ofof aa websitewebsite forfor businessbusiness 66 isis sought.sought.

AssumeAssume thatthat twotwo businessesbusinesses areare defineddefined asas “similar”“similar” ifif theythey havehave thethe samesame levellevel ofof InternetInternet useuse (that(that is,is,
theythey bothboth usedused oror diddid notnot useuse thethe Internet)Internet) andand ifif theirtheir mainmain activityactivity isis thethe samesame atat thethe 3-digit3-digit levellevel ofof ISIC.ISIC.
AccordingAccording toto thesethese criteria,criteria, inin thethe example,example, businessbusiness #6#6 isis similarsimilar onlyonly toto businessesbusinesses #1,#1, #2#2 andand #5.#5. Thus,Thus,
businessesbusinesses #1,#1, #2#2 andand #5#5 areare donorsdonors forfor businessbusiness #6,#6, andand oneone ofof themthem isis randomlyrandomly selected.selected. IfIf #1#1 isis drawn,drawn,
thethe valuevalue toto thethe questionquestion “Presence“Presence ofof aa website”website” forfor businessbusiness #1#1 willwill bebe imputedimputed toto businessbusiness #6#6 (that(that is,is,
“Yes”).“Yes”). IfIf #2#2 oror #5#5 areare drawn,drawn, “No”“No” willwill bebe imputedimputed toto businessbusiness #6.#6.

Business IDBusiness ID Internet accessInternet access
main activitymain activity

Presence of aPresence of a
websitewebsite Internet accessInternet access

YesYes YesYes

YesYes NoNo

NoNo NoNo

YesYes NoNo

#5#5 YesYes NoNo

#6#6 YesYes MissingMissing MissingMissing

ItIt isis worthworth notingnoting thatthat ifif eacheach donordonor hashas thethe samesame probabilityprobability ofof beingbeing selected,selected, thenthen thethe relativerelative
frequenciesfrequencies ofof thethe imputedimputed valuesvalues willwill tendtend toto replicatereplicate thosethose ofof thethe validvalid values.values.

The hot deck procedure is one of the most frequently used methods of imputation and its main
operational problem is how to delimit the set of donors, i.e. which variables determine that
two units are “similar”. A very restrictive rule will produce few donors (or none). The variables
size and economic activity should generally be used to define similarity. Additionally, basic
ICT variables such as the use of computer, use of Internet and presence of website should be
used to identify donors where the missing answer relates to those variables (e.g. refer to the
relationship in the example above where use, or non-use, of the Internet is used as a criterion
for a donor).

This procedure tends to reduce the variance of the responses since by its own operational
mechanism (replication of answers), it makes the sample more homogeneous. The bias towards
homogeneity may be balanced by its simplicity.
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Cold deck imputation

The cold deck procedure is similar to hot deck imputation, except that the donors are not actual
survey responses, but are logical combinations of responses that are constructed (often on the
basis of experiences learned from past surveys). The problems of this method include those
of the hot deck method, but it also requires some information on which the construction of a
donor table is based. Such information may not be available for those developing economies
that are measuring ICT for the first time.

Other imputation techniques

Other imputation methods are mean (for quantitative variables) or modal (for qualitative
variables) value imputation. The method consists of imputing the mean or the modal (i.e. most
frequent) value of the set of donors.

Example:Example:

UsingUsing rawraw datadata fromfrom thethe exampleexample above,above, andand consideringconsidering thethe samesame definitiondefinition ofof similarity,similarity, thethe imputedimputed valuevalue
ofof percentage of employees with Internet accesspercentage of employees with Internet access ofof businessbusiness #6#6 wouldwould bebe 15%15% == (10%+15%+20%)/3(10%+15%+20%)/3 (the(the
simplesimple meanmean ofof thethe valuevalue forfor donorsdonors #1,#1, #2#2 andand #5).#5). InIn thethe example,example, ifif businessbusiness #6#6 hadhad respondedresponded thatthat 1010
perper centcent ofof itsits employees used computersemployees used computers,, anan imputedimputed valuevalue ofof 1515 perper centcent forfor thethe percentage of employees percentage of employees 

with Internet accesswith Internet access couldcould bebe consideredconsidered contradictory.contradictory.

A problem common to all imputation methods is in ensuring the logical and arithmetic coherence
of imputed values with other responses in the same questionnaire. For instance, the imputed
value may be inconsistent with the response to another question. To avoid this situation, a
check for validity can be made after each imputation, selecting another donor if necessary.

Another method of imputation is to assign the answer given by the same unit in a previous
survey (historical imputation). The same principle can be applied to unit non-response. This
technique would be applied more frequently to large businesses, because they are more likely
to be in successive surveys.
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Annex 6

List of ICT goods (2003)

HS 2002 HS 1996 Telecommunications equipment Notes

851711 851711 Line telephone sets with cordless handsets 

851719 851719 Other telephone sets, video phones 

851721 851721 Facsimile machines 

851722 851722 Teleprinters 

851730 851730 Telephonic or telegraphic switching apparatus 

851750 851750 Other apparatus, for carrier-current line systems or for digital line systems 

851780 851780 Other electrical apparatus for line telephony or line telegraphy 

851790 851790 Parts for other electrical apparatus for line telephony or line telegraphy 

852020 852020 Telephone answering machines 

852510 852510 Transmission apparatus for radio-telephony, radio-telegraphy, radio-broadcasting or television not 
incorporating reception apparatus 

852520 852520 Transmission apparatus for radio-telephony, radio-telegraphy, radio-broadcasting or television 
incorporating reception apparatus 

852530 852530 Television cameras 

852610 852610 Radar apparatus 

852790 852790 Reception apparatus for radio-telephony, radio-telegraphy or radio-broadcasting, whether or not 
combined, in the same housing, with sound recording or reproducing apparatus or a clock, n.e.s 

852910 852910 Aerials and aerial reflectors of all kinds; parts suitable for use therewith 

853110 853110 Burglar or fire alarms and similar apparatus (1)

854420 854420 Co-axial cable and other co-axial electric conductors 

854470 854470 Optical fibre cables 

Computer and related equipment 

847110 847110 Analogue or hybrid automatic data processing machines 

847130 847130 Portable digital automatic data processing machines, weighing not more than 10 kg, consisting of 
at least a central processing unit, a keyboard and a display 

847141 847141 Digital automatic data processing machines comprising in the same housing at least a central 
processing unit and an input and output unit, whether or not combined 

847149 847149 Other digital automatic data processing machines, presented in the form of systems 

847150 847150 Digital processing units other than those of subheadings 8471.41 and 8471.49, whether or not 
containing in the same housing one or two of the following types of unit : storage units, input units, 
output units 

847160 847160 Automatic data processing machines, input or output units, whether or not containing storage units 
in the same housing 

847170 847170 Automatic data processing machines, storage units 

847180 847180 Other units of automatic data processing machines 

847190 847190 Magnetic or optical readers, machines for transcribing data onto data media in coded form and 
machines for processing such data, not elsewhere specified or included 

847330 847330 Parts and accessories of the machines of heading No. 84.71 
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HS 2002 HS 1996 Electronic components Notes

850431 850431 Electrical transformers having a power handling capacity not exceeding 1 kVA (1) 

850450 850450 Inductors (1)

850490 850490 Parts of: electrical transformers, static converters (for example, rectifiers) and inductors (1) 

852330 852330 Cards incorporating a magnetic stripe, unrecorded (1)

852460 852460 Cards incorporating a magnetic stripe, recorded (1)

852990 852990 Parts suitable for use solely or principally with the apparatus of headings Nos. 85.25 to 85.28 
except aerials and aerials reflectors 

853221 853221 Capacitors, fixed, tantalum having a reactive power handling capacity of less than 0.5 kvar  

853224 853224 Capacitors, fixed, ceramic dielectric, multilayer having a reactive power handling capacity of less 
than 0.5 kvar

853230 853230 Variable or adjustable (pre-set) capacitors 

853310 853310 Fixed carbon resistors, composition or film types 

853321 853321 Electrical resistors, fixed, (including rheostats and potentiometers), other than heating resistors, for 
a power handling capacity <= 20 W 

853329 853329 Electrical resistors, fixed, (including rheostats and potentiometers), other than heating resistors, 
n.e.s..

853331 853331 Wirewound variable resistors, for a power handling capacity <= 20 W 

853339 853339 Resistors, wirewound, variable, n.e.s. 

853340 853340 Other variable resistors, including rheostats and potentiometers 

853390 853390 Parts for electrical resistors (including rheostats and potentiometers), other than heating resistors 

853400 853400 Printed circuits 

854011 854011 Cathode-ray television picture tubes, including video monitor tubes, colour 

854012 854012 Cathode-ray television picture tubes, including video monitor tubes, black and white or other 
monochrome

854020 854020 Television camera tubes; image converters and intensifiers; other photo-cathode tubes 

854040 854040 Data/graphic display tubes, colour, with a phosphor dot screen pitch smaller than 0.4 mm 

854050 854050 Data/graphic display tubes, black and white or other monochrome 

854060 854060 Other cathode-ray tubes 

854071 854071 Microwave tubes, magnetrons, excluding grid-controlled tubes 

 excluding grid-controlled tubes 

854079 854079 Microwave tubes, other, excluding grid-controlled tubes 

854081 854081 Receiver or amplifier valves and tubes 

854089 854089 Valve and tubes, n.e.s. 

854091 854091 Parts of cathode-ray tubes 

854099 854099 Parts of thermionic or photo-cathode, valve and tubes, other than cathode-ray tubes 

854110 854110 Diodes, other than photosensitive or light emitting diodes 

854121 854121 Transistors, other than photosensitive, dissipation rate < 1 W 

854129 854129 Transistors, other than photosensitive transistors, n.e.s. 

854130 854130 Thyristors, diacs and triacs, other than photosensitive devices 

854140 854140 Photosensitive semiconductor devices, including photovoltaic cells whether or not assembled in 
modules or made up into panels; light emitting diodes 

854150 854150 Other semiconductor devices 

854160 854160 Mounted piezo-electric crystals 

854190 854190 Parts for semiconductor devices 

854210 854212 Cards incorporating electronic int

854221 854213-19 Digital monolitihic integrated circuits (2) 

854229 854230 Other monolithic integrated circuits (2) 

854260 854240 Hybrid integrated circuits (2)

854270 854250 Electronic microassemblies (2)

854290 854290 Parts for electronic integrated circuits and microassemblies 
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HS 2002 HS 1996 Audio and video equipment Notes

851810 851810 Microphones and stands therefor 

851821 851821 Single loudspeakers, mounted in their enclosures 

851822 851822 Multiple loudspeakers, mounted in the same enclosure 

851829 851829 Other loudspeakers, n.e.s 

851830 851830 Headphones and earphones, whether or not combined with a microphone, and sets consisting of a 
microphone and one or more loudspeakers 

851840 851840 Audio-frequency electric amplifiers 

851850 851850 Electric sound amplifier sets 

851890 851890 Parts of microphones, loudspeakers, headphones, earphones, combined microphone/ loudspeaker 
sets, audio-frequency electric amplifiers and electric sound amplifier sets 

851910 851910 Coin- or disc-operated record-players 

851921 851921 Record-players, without loudspeaker 

851929 851929 Record-players, n.e.s. 

851931 851931 Turntables with automatic record changing mechanism 

851939 851939 Turntables, n.e.s. 

851940 851940 Transcribing machines 

851992 851992 Pocket-size cassette-players 

851993 851993 Other sound reproducing apparatus, cassette-type 

851999 851999 Sound reproducing apparatus, not incorporating a sound recording device, n.e.s. 

852010 852010 Dictating machines not capable of operating without an external source of power 

852032 852032 Other magnetic tape recorders incorporating sound reproducing apparatus, Digital audio type 

852033 852033 Other magnetic tape recorders incorporating sound reproducing apparatus, cassette-type 

852039 852039 Other magnetic tape recorders incorporating sound reproducing apparatus 

852090 852090 Magnetic tape recorders and other sound recording apparatus, whether or not incorporating a 
sound reproducing device, n.e.s. 

852110 852110 Video recording or reproducing apparatus, whethe
tape-type 

852190 852190 Video recording or reproducing apparatus, whether 

852210 852210 Parts and accessories suitable for use solely or principally with the apparatus of headings Nos. 

852290 852290 Parts and accessories suitable for use solely or principally with the apparatus of headings Nos. 

852311 852311 Magnetic tapes, unrecorded, width <= 4 mm (1/6 in.) (1)

852312 852312 Magnetic tapes, unrecorded, width > 4 mm (1/6 in.) but <= 6.5 mm (1/4 in.) (1)

852313 852313 Magnetic tapes, unrecorded, width > 6.5 mm (1/4 in.) (1)

852320 852320 Magnetic discs, unrecorded (1)

852390 852390 Other prepared unrecorded media for sound recording or similar recording of other phenomena, 
other than products of Chapter 37 

(1)

852540 852540 Still image video cameras and other video camera recorders, digital cameras 

852712 852712 Pocket-size radio cassette-players capable of operating without an external source of power 

852713 852713 Radio-broadcast receivers, capable of operating without an external source of power, combined 
with sound recording or reproducing apparatus  

852719 852719 Other radio-broadcast receivers, capable of operating without an external source of power, not 
combined with sound recording or reproducing apparatus  

852721 852721 Radio-broadcast receivers with sound recording or reproducing apparatus, for motor vehicles, 
requiring external source of power 

852729 852729 Other radio-broadcast receivers for motor vehicles, not combined with sound recording or 
reproducing apparatus 

852731 852731 Other radio-broadcast receivers, including apparatus capable of receiving also radio-telephony or 
radio-telegraphy, combined with sound recording or reproducing apparatus 

852732 852732 Other radio-broadcast receivers, including apparatus capable of receiving also radio-telephony or 
radio-telegraphy, not combined with sound recording or reproducing apparatus but combined with 
a clock 
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HS 2002 HS 1996 Audio and video equipment (continued) Notes

852739 852739 Other radio-broadcast receivers, including apparatus capable of receiving radio-telephony or radio-
telegraphy, n.e.s. 

852812 852812 Reception apparatus for television, whether or not incorporating radio-broadcast receivers or 
sound or video recording or reproducing apparatus, colour 

852813 852813 Reception apparatus for television, whether or not incorporating radio-broadcast receivers or 
sound or video recording or reproducing apparatus, black and white or other monochrome 

852821 852821 Video monitors, colour 

852822 852822 Video monitors, black and white or other monochrome 

852830 852830 Video projectors 

Other ICT goods 

846911 846911 Word-processing machines 

847010 847010 Electronic calculators capable of operation without an external source of electric power and pocket-
size data recording, reproducing and displaying machines with calculating functions 

847021 847021 Other electronic calculating machines incorporating a printing device 

847029 847029 Other electronic calculating machines 

847040 847040 Accounting machines 

847050 847050 Cash registers 

847310 847310 Parts and accessories (other than covers, carrying cases and the like) suitable for use solely or 
principally with machines of heading No. 84.69 

847321 847321 Parts and accessories of the electronic calculating machines of subheading No. 8470.10, 8470.21 
or 8470.29 

847350 847350 Parts and accessories equally suitable for use with machines of two or more of the headings Nos. 
84.69 to 84.72 

852691 852691 Radio navigational aid apparatus 

852692 852692 Radio remote control apparatus 

901041 901041 Apparatus for the projection or drawing of circuit patterns on sensitised 
direct write-on-wafer apparatus 

(1)

901042 901042 Apparatus for the projection or drawing of circuit patterns on sensitised 
step and repeat aligners 

(1)

901049 901049 Apparatus for the projection or drawing of circuit patterns on sensitised 
other

(1)

901410 901410 Direction finding compasses 

901420 901420 Instruments and appliances for aeronautical or space navigation (other than compasses) 

901480 901480 Other navigational instruments and appliances 

901490 901490 Parts and accessories of direction finding compasses, other navigational instruments and 
appliances

901540 901540 Photogrammetrical surveying instruments and appliances 

901580 901580 Other surveying instruments and appliances 

901811 901811 Electro-cardiographs (1)

901812 901812 Ultrasonic scanning apparatus (1)

901813 901813 Magnetic resonance imaging apparatus (1)

901814 901814 Scintigraphic apparatus (1)

901819 901819 Other electro-diagnostic apparatus (including apparatus for functional exploratory examination or 
for checking physiological parameters) 

(1)

902212 902212 Computed tomography apparatus (1)

902213 902213 Other apparatus based on the use of X-rays, for dental uses (1)

902214 902214 Other apparatus based on the use of X-rays, for medical, surgical or veterinary uses (1) 

902219 902219 Other apparatus based on the use of X-rays, for other uses (1)

902410 902410 Machines and appliances for testing the hardness, strength, compressibility, elasticity or other 
mechanical properties of materials, metals 

902480 902480 Other machines and appliances for testing the hardness, strength, compressibility, elasticity or 
other mechanical properties of materials 

902490 902490 Parts and accessories for machines and appliances for testing the hardness, strength, 
compressibility, elasticity or other mechanical properties of materials 
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HS 2002 HS 1996 Other ICT goods (continued) Notes

902620 902620 Instruments and apparatus for measuring or checking the pressure of liquids or gases, excluding 
instruments and apparatus of heading Nos. 9014, 9015, 9028 or 9032 

902710 902710 Instruments and apparatus for physical or chemical analysis, gas or smoke analysis apparatus 

902730 902730 Spectrometers, spectrophotometers and spectrographs using optical radiations (UV, visible, IR) 

902740 902740 Instruments and apparatus for measuring or checking quantities of heat, sound or light, exposure 
meters

902750 902750 Other instruments and apparatus using optical radiations (UV, visible, IR) 

902780 902780 Other instruments and apparatus for physical or chemical analysis 

902810 902810 Gas meters 

902820 902820 Liquid meters 

902830 902830 Electricity meters 

902890 902890 Parts for gas, liquid or electricity supply or production meters, including calibrating meters therefor 

902910 902910 Revolution counters, production counters, taximeters, mileometers, pedometers and the like 

902920 902920 Speed indicators and tachometers; stroboscopes 

902990 902990 Parts and accessories for revolution counters, production counters, taximeters, mileometers, 
pedometers and the like; speed indicators and tachometers, other than those of heading No. 90.14 
or 90.15; stroboscopes 

903010 903010 Instruments and apparatus for measuring or detecting ionising radiations 

903020 903020 Cathode-ray oscilloscopes and cathode-ray oscillographs 

903031 903031 Multimeters without a recording device 

903039 903039 Other instruments and apparatus for measuring or checking voltage, current, etc. without a 
recording device 

903040 903040 Other instruments and apparatus, specially designed for telecommunications (for example, cross-
talk meters, gain measuring instruments, distortion factor meters, psophometers) 

903082 903082 Other instruments for measuring or checking semiconductor wafers or devices 

903083 903083 Other instruments for measuring or checking semiconductor wafers or devices with a recording 
device

903110 903110 Measuring or checking instruments, appliances and machines n.e.s, machines for balancing 
mechanical parts 

903120 903120 Measuring or checking instruments, appliances and machines n.e.s, test benches 

903130 903130 Measuring or checking instruments, appliances and machines n.e.s, profile projectors 

903141 903141 Other optical instruments and appliances, for inspecting semiconductor wafers or devices or for 
inspecting photomasks or reticles used in manufacturing semiconductor devices 

903180 903180 Other measuring or checking instruments, appliances and machines, n.e.s. 

903190 903190 Parts and accessories for measuring or checking instruments, appliances and machines, n.e.s. 

903210 903210 Thermostats 

903220 903220 Manostats 

903289 903289 Other automatic regulating or controlling instruments and apparatus, n.e.s. 

903290 903290 Parts and accessories for automatic regulating or controlling instruments and apparatus 

Source: Guide to Measuring the Information Society (OECD, 2005). The list was first released by the OECD in 2003. 

Notes

Titles are according to the 2002 Harmonized System. Some have been changed slightly in the interests of clarity and space 

(1) Industry of origin not in the OECD ICT sector (2002). 

(2) HS 1996 and HS 2002 codes differ. Titles are according to the 2002 Harmonized System. Some have been changed 
slightly in the interests of clarity and space 
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Annex 7

UNCTAD questionnaire (2007) to National Statistical Offices

UNCTAD 

Questionnaire on ICT usage by enterprises and on the 
ICT sector 
Please fill in the information below: 

Country:

Date:

Organisation:

Name of Respondant:

Address:

Postbox:

Postal code:

City:

Telephone:

Fax:

E-mail:

UNCTAD is collecting official statistical data on the use of ICTs in enterprises and on the ICT sector from national statistical
offices in selected developing countries. The information will feature in UNCTAD's Information Economy Report (IER) 
2007/2008.

We are interested in receiving data referring to the last two years (2006 and 2005) or, if not available, referring to the two 
most recent statistical operations available for your country since 2003. We are also requesting information on methodologies, 
sources, etc. of your data collection. 

The requested data are in accordance with the list of core indicators on access and use of ICTs by enterprises proposed by the 
global Partnership on Measuring ICT for Development, and agreed upon at the WSIS Thematic Meeting on "Measuring the 
Information Society" (Geneva, 7-9 February 2005).  

The definitions of the indicators included in this questionnaire are provided in the publication Core ICT Indicators of the 
Partnership on Measuring ICT for Development. The publication is available online at http://measuring-ict.unctad.org. 

In order to allow for the timely inclusion of the information in this year's IER, we would appreciate receiving your completed 
questionnaire no later than 14 April 2007. The questionnaire should be sent, preferably in electronic form, to Ms. Scarlett 
Fondeur Gil, E-mail: scarlett.fondeur.gil@unctad.org, Tel: +41 22 907 4895, Fax: +41 22 907 0052. 

THANK YOU VERY MUCH FOR YOUR COOPERATION. 

UNCTAD/SDTE/ECB/MISC/2006/1/Rev.1 
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Annex 7: UNCTAD questionnaire (2007) to National Statistical Offices

Reference Material:

Core ICT indicators
Classifications Registry of UN Statistics Division
Measuring ICT website, hosted by UNCTAD

Instructions 

These are the instructions to fill in this questionnaire.  

This file is designed to collect statistics on ICT usage by enterprises and on the ICT sector. 

It includes the following worksheets: 

Name of sheet: Description/Instructions: 

Cover In this sheet, please include your country, the date when the questionnaire was filled in, and the contact details of 
the person (respondent) who filled in this questionnaire. 

Instructions This sheet gives instructions on how to fill in this questionnaire. 

Survey 
Information 

In this sheet, please include information on every survey that has been a source of data for this questionnaire. 
The reference number at the top of each column will be used to identify the source for the data that will be 
included in the Indicator worksheets (1a, 1b, 1c, 2a, 2b). 

1a) ICT Usage 
Indicators 

In this sheet, please indicate the number of enterprises for each indicator on ICT usage, broken down by 
enterprise size scope (number of employees). Target population is the total population or 'universe' of 
enterprises about which the survey seeks information (the scope of the survey). To introduce data from more 
than one survey, please click on the upper right-hand button "Click here to enter data from more surveys". The 
worksheet will be reproduced. Please indicate the reference number of each survey, as per the Survey 
Information worksheet.  

1b) ICT Usage 
Indicators 

In this sheet, please indicate the number of enterprises for each indicator on ICT usage, broken down by 
geographic scope (urban/rural). If applicable, please also include here your office's definition for urban/rural 
classification. To introduce data from more than one survey, please click on the upper right-hand button "Click 
here to enter data from more surveys". The worksheet will be reproduced. Please indicate the reference number 
of each survey, as per the Survey Information worksheet.  

1c) ICT Usage 
Indicators 

In this sheet, please indicate the number of enterprises for each indicator on ICT usage, broken down by 
industrial classification, at the two-digit level (ISIC Rev. 3.1). To introduce data from more than one survey, 
please click on the upper right-hand button "Click here to enter data from more surveys". The worksheet will be 
reproduced. Please indicate the reference number of each survey, as per the Survey Information worksheet.  

2a) ICT Sector 
Indicators 

In this sheet, please indicate the ICT sector workforce (number of employees), broken down by industrial 
classification, at the four-digit level (ISIC Rev. 3.1). Please also indicate the whole business sector workforce
(number of employees). It is recommended that countries use the definition of the ICT sector agreed by the 
OECD Working Party on Indicators for the Information Society (WPIIS): manufacturing and services industries 
whose products capture, transmit or display data and information electronically. This definition and the codes are 
contained in the ICT Sector Concordance worksheet. 

To introduce data from more than one survey, please click on the upper right-hand button "Click here to enter 
data from more surveys". The worksheet will be reproduced. Please indicate the reference number of each 
survey, as per the Survey Information worksheet.  

2b) ICT Sector 
Indicators 

In this sheet, please indicate the value added in the ICT sector in national currency, broken down by 
industrial classification, at the four-digit level (ISIC Rev. 3.1). See the ICT Sector Concordance worksheet for the 
codes. Please also indicate the value added of the whole business sector. In general, the value added is 
calculated as the difference between production (gross output) and intermediate inputs (the energy, materials 
and services required to produce final output). The valuation can be made at factor costs, at basic prices or at 

Notes
This sheet contains the description of a few standard notes that can be used in the Indicator worksheets (1a, 1b, 
1c, 2a, 2b). You can also add new notes that apply to your data, or to indicate differences in the definition of 
indicators.

Industry 
Concordance 

If you use a national industrial classification instead of ISIC Rev.3.1., please include here the concordance 
(correspondence) between the national classification categories and the ISIC Rev. 3.1 categories.  

ICT Sector 
Concordance 

If you use a national industrial classification instead of ISIC Rev.3.1., please include here the concordance 
(correspondence) between the ICT sector categories in the national classification and in ISIC Rev. 3.1. at the 
four-digit level. 

NOTE:   Cells with the upper right-hand corner in red have comments. The comments can be seen by placing your cursor 
over the cell in question. 
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Survey Information

In this sheet, please include information on every survey that has been a source of data for this questionnaire. 

Reference number:   A single column/reference number must refer to a single survey. The reference number will be used in the 
Indicators sheets (1a, 1b, 1c, 2a, 2b) to refer to the respective survey.
Name of survey: Please provide the name of the survey

Contact: Name of contact person and/or service responsible for the survey. You may also include telephone and/or electronic mail.

Survey vehicle: E.g. module of an economy-wide survey, dedicated ICT use survey, industry survey, etc. Or administrative data.

Collection technique: E.g. personal interview survey (face-to-face, telephone), mail survey, drop-off survey, online survey, etc.

Reference year: The year to which the data refer to.

Sampling unit: E.g. enterprise, establishment, etc.

Sampling frame: E.g. business register.
Sample size, stratification: Include here the size of the sample, sectoral coverage, and other relevant criteria to defining the 
sample (e.g. geographic scope, enterprises with 10 or more persons employed). 
Response rate: The proportion of sampling units that responded to the survey.

Non response treatment: Indicate whether imputations are made for non-response.
Links to other surveys: Please indicate any relevant links to other surveys; e.g. if the survey is a supplement to another survey, or 
a follow-up to a previous survey.
Website URL:  Write here the addresses of the website/s where results, questionnaire and methodological information are 
published.

Reference Number 1 2 3 4 5 6

Name of survey 

Source (Organisation/department) 

Contact  

Survey vehicle  

Collection technique 

Reference year  

Sampling unit  

Sampling frame 

Sample size, stratification 

Response rate 

Non response treatment  

Links to other surveys 

Website URL  
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1a) ICT Usage Indicators 
List breakdown: enterprise size scope (by number of employees)

For each indicator, please provide the number of enterprises classified by size. 

Ref.
No.

Number of employees 
No. Indicators (in total numbers) Notes All 

enterprises 0-9 10-49 50-249 250+

Total number of enterprises in the target population 
Total number of employees of enterprises in the target 
population

B1 Number of enterprises using computers     

B2 Number of employees using computers        

B3 Number of enterprises using the Internet        

B4 Number of employees using the Internet       

B5 Number of enterprises with a website (or web presence where 
the business has control over the content)       

B6 Number of enterprises with an intranet        

B7 Number of enterprises receiving orders over the Internet        

B8 Number of enterprises placing orders over the Internet  

a Number of enterprises accessing the Internet by analogue 
modem  

b Number of enterprises accessing the Internet by ISDN  

c Number of enterprises accessing the Internet by fixed line 
connection under 2 Mbps  

d Number of enterprises accessing the Internet by fixed line 
connection of 2 Mbps or more  

B9

e Number of enterprises accessing the Internet by other modes 
of access 

B10 Number of enterprises with a Local Area Network (LAN)  

B11 Number of enterprises with an extranet  

a Number of enterprises using the Internet for sending and 
receiving e-mail  

b.i Number of enterprises using the Internet for getting 
information about goods or services  

b.ii
Number of enterprises using the Internet for getting
information from Government organisations/public 
authorities  

b.iii Number of enterprises using the Internet for other 
information searches or research activities 

c Number of enterprises using the Internet for Internet banking 
or accessing other financial services

d Number of enterprises using the Internet for transacting with 
Government organisations/public authorities

e Number of enterprises using the Internet for providing 
customer services 

f Number of enterprises using the Internet for delivering 
products online  

B12

g Number of enterprises using the Internet for other types of 
activity  

Please indicate the Reference Number as per the Survey Information worksheet
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Manual for the Production of Statistics on the Information Economy 

1b) ICT Usage Indicators 
List breakdown: geographic scope (urban/rural) 

If applicable, please provide your office's definition for urban/rural classification:

Ref.
No.

Geographic 
scopeNo. Indicators (in total numbers) Notes

Urban Rural

Total number of enterprises in the target population 

Total number of employees of enterprises in the target population 

B1 Number of enterprises using computers  
B2 Number of employees using computers  
B3 Number of enterprises using the Internet  
B4 Number of employees using the Internet 
B5 Number of enterprises with a website (or web presence where the business has control over 

the content)
B6 Number of enterprises with an intranet  
B7 Number of enterprises receiving orders over the Internet  
B8 Number of enterprises placing orders over the Internet  

a Number of enterprises accessing the Internet by analogue modem  

b Number of enterprises accessing the Internet by ISDN  

c Number of enterprises accessing the Internet by fixed line connection under 2 Mbps  

d Number of enterprises accessing the Internet by fixed line connection of 2 Mbps or more  

B9

e Number of enterprises accessing the Internet by other modes of access 

B10 Number of enterprises with a Local Area Network (LAN)  

B11 Number of enterprises with an extranet  

a Number of enterprises using the Internet for sending and receiving e-mail  

b.i Number of enterprises using the Internet for getting information about goods or services  

b.ii Number of enterprises using the Internet for getting information from Government 
organisations/public authorities

b.iii Number of enterprises using the Internet for other information searches or research 
activities 

c Number of enterprises using the Internet for Internet banking or accessing other 
financial services

d Number of enterprises using the Internet for transacting with Government 
organisations/public authorities  

e Number of enterprises using the Internet for providing customer services 

f Number of enterprises using the Internet for delivering products online  

B12

g Number of enterprises using the Internet for other types of activity  

Please indicate the Reference Number as per the Survey Information worksheet
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Annex 7: UNCTAD questionnaire (2007) to National Statistical Offices
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Annex 7: UNCTAD questionnaire (2007) to National Statistical Offices

Notes

Please use the standard notes below as applicable to the information provided in the Indicator worksheets (1a, 1b, 1c, 

Standard Notes

a Included elsewhere.

b Includes other classes.

c Provisional.

d Incomplete breakdown. The sum of the elements does not add to the total.

e Estimates.

f Forecasts.

g

h

i

j

k

l

m

n

o

p

q

r

s

t

u

v

w

x

y

z
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Annex 7: UNCTAD questionnaire (2007) to National Statistical Offices

Industry Concordance
Concordance to national classification 

If you use a national industrial classification instead of ISIC Rev.3.1., please include here the concordance (correspondence) 
between the national classification categories and the ISIC Rev. 3.1 categories. 

Name of 
national 
classification: 

Comments:  

ISIC Rev. 3.1 

C
at

eg
o

ry
 

D
iv

is
io

n
 

Title Code Title Comments

A Agriculture, hunting and forestry     

B Fishing

C Mining and quarrying     

D Manufacturing

E Electricity, gas and water supply     

F Construction

50 Sale, maintenance and repair of motor vehicles and motorcycles; 
retail sale of automotive fuel     

51 Wholesale trade and commission trade, except of motor vehicles 
and motorcycles     G

52 Retail trade, except of motor vehicles and motor-cycles; repair of 
personal and household goods     

H Hotels and restaurants     

60 Land transport; transport via pipelines     

61 Water transport     

62 Air transport     

63 Supporting and auxiliary transport activities; activities of travel 
agencies     

I

64 Post and telecommunications     

J Financial intermediation     

70 Real estate activities     

71 Renting of machinery and equipment without operator and of 
personal and household goods     

72 Computer and related activities     

73 Research and development     

K

74 Other business activities     

L Public administration and defence; compulsory social security     

M Education

N Health and social work     

O Other community, social and personal service activities     

P Private households with employed persons     
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Annex 7: UNCTAD questionnaire (2007) to National Statistical Offices

ICT Sector Concordance

Concordance to national classification 

If you use a national industrial classification instead of ISIC Rev.3.1., please include here the concordance (correspondence) 
between the ICT sector categories in the national classification and in ISIC Rev. 3.1. at the four-digit level. 

Name of 
national 
classification: 

Comments: 

ISIC Rev. 3.1 

C
at

eg
o

ry
 

C
la

ss

Title Code Title Comments 

3000 Manufacture of office, accounting and computing 
machinery 

   

3130 Manufacture of insulated wire and cable 
   

3210 Manufacture of electronic valves and tubes and other 
electronic components 

   

3220 Manufacture of television and radio transmitters and 
apparatus for line telephony and line telegraphy 

   

3230
Manufacture of television and radio receivers, sound or 
video recording or reproducing apparatus, and 
associated goods 

   

3312
Manufacture of instruments and appliances for 
measuring, checking, testing, navigating and other 
purposes except industrial process control equipment 

   

D

3313 Manufacture of industrial process control equipment 
   

G 5151 Wholesale of computers, computer peripheral 
equipment and software 

   

5152 Wholesale of electronic and telecommunications parts 
and equipment 

   

I 6420 Telecommunications
   

7123 Renting of office machinery and equipment (including 
computers)

   

7210 Hardware consultancy 
   

7221 Software publishing 
   

7229 Other software consultancy and supply 
   

7230 Data processing 

7240 Database activities and online distribution of electronic 
content

   

7250 Maintenance and repair of office, accounting and 
computing machinery 

   

K

7290 Other computer-related activities 
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